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Annexure: I

Open Educational Resources links for BBA Sem f ,2J & MBA Sem 1,2 from OER / IIPTEL /
Swayam and similar other sources.

BBA Sem I

BBA Sem 1: Marketing Management and Consumer Behaviour

Topic Link
Duration

Deflning MarketinB https://www.voutube. conr /w!!Si-?J=-cu.q9!!!q!!l&]j: :?
md5Ep21L Yn

core concepts in Marketin8 https://www.voqtube..oml:Urilqh-I:lzlllt4srr8l&!:!:3ui9qllr_D EdZ_n

d5E =2 20

Evolution of MarketinE https://www.youtube.corn/watch ?v=€8tibqnrrxok&list=PtPisqlTyvDeuBSiu9xcEdZ
27

Market Environment
h 10

Market tnvironment
Comparison Table htt utube.co 9

PESTEL Framework

Competitive Analysis httpr:1/www.youtube.com/watch)v:uZqHoQK4KFl&list=PLPFqlTyvDcUeSjU9XctdZ
E 1L,Y 25

DefininS Product httos://www.voutube.com/watch?v=xoxOf3kttTt&list=PtLv 2iLrCGSTBRutFSpHX
xr3uNtULKBC&ind 32

Product
h OllkttTl&1.30,1! 32t

Product Lile cycle -1 https://www.youtube.aon)/watch?v.wlwTcPm'
31

Produd Life Cycle - 2 X

rl LX 33

BCG Matrix, Strategic Marketing
tube.co watch?v=8dlR€FnN Ls 43

Pricing Strategies
35

Product Pricing
51

Distribution Channel
Management: Distributaon
Channels: htt utube.co 37

Marketing Fuactions: Channels
ofDistribution 57
DisitalMarketinS

26

Positioning
h H, 16

Se8mentation Ta18€ting and
Position htt utube.co walch?v=lYSvrZD4G38 34

Segmentalion TargetinS and
Position t

introduction to the Study of
Consumer B€haviour s7
[ec-02 lntroduction lo the Study
ofConsumer Eehaviour h I H 59
[ec-01 The Consumer oecision
Maki Process h I 57
Lec-o2 The Consumer Oecision

Process h TAuP2bekl 51

lntroduction and Motivation - |
UtU 30

Personalrty: Defi nition, concepti
52

Persona lity, 5elf Concept and
self lm utube. h?v=9P3 56
lnformation processlnt and
perception h 42
Consumer LearninS

h DZlnrS 51
Attitudes

h?v=SdresZBMrnE 57
Attitude Formation & Atiitude
ch h =nliz.7(Mu84 30
Social Responsibi,ity and Ethics -
I tu 55
Values, €thics and CorpoBte
Social Responsibilties 58
Corporate Social Responsibility l&list=PLP

hLbN 8
lntroduction to lhe Study of
Consumer Behaviour
Culture, Sub-Culture and Cross-
Culture

h

ch

57

hnos://www.voutube.(om/watchlv=UQpC4d89moE&list=pl-PiSallwDeUpSiU9xcEd
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Managing Conflict and NeSotiation

CH

d

TTIALS

56
Models ofConsumers and

Models oI Consumer Behaviour

1495

lntroduction to Elockchain 27

BBA sem 1: lndian Behavioural Psychology

Topic Unk

lntroduction to the Science ot Human

Behavior - l

httos://www.voutube..om/watch ?v= M6ox.ax72A&list=PL\./dnzlv3oloxE2T 66

lTWYtl5d2aGfT PNSUK&index"2

lntroduction to the Science of Human

B€havior - ll

.comlwat.h ?v={;rnvVrloVRS&li3t=P LwdnrlV3osox82Tl 66

TwYFl5d2aGfT PNSUK&ind€)(=4

Sensetion - | Lec 3r SC!$I]!L l 70

Sensation - I Lec 4: Sen 'll- YouTube 62

Perception - | 69

Perception - ll Lec 6r on'll 64

Behaviorism and Personality 1: Classical

conditioning and personality
Lec 12: Behaviorism and Personaliw 1: ClassicalconditioninR and oersonalitY 58

lntrodudion to lndian Philosophy Mod-01 Lec'01 lntroduction to lndian Philosoohv 47

A Brief Discussion on the Vedas & the 50

U nishads
Mod 02 Ler-O3 Carvaka Phi s0

Carvaka Philosophy - ll 46

The Samkhya Philosophy - | Mod'03 rec 05 e Samkhvir Philo |-9PhY.-:-,! 49

The Samkhya Philosophy - | Mod'03 Lec-05 The va PhilosoDhv. I

The Samkhya Philotophy - ll Mod-03 Let-06The Samkhva Ph ilosop l.!Yj-.1! 50

The Samkhya Philosophy - lll Mod-03 tec-07 The Samkhva Phalosoohv _ lll 49

The Samkhya Philosophy - lV 47

The samkhya Philosophy - v Mod-03 L€r-09 The Saml a 44

The Samkhya Philosophy - Vl Mod-03 Lec'10 The Samkhva Philosoohv vl 51

The YoBa Philosophy - | Mod-04 tec-11The YoFa Philosoohv " I 54

The YoSa Philosophy - ll uedi1,!e!:Uleiesa$!!e!9ab!,J 54

The Yoga Philosophy - lll Mod-04 tec'13The Yo€ philosophv- lll 53

The YoEa Philosophy - lV Mod'M Lec-14 The Yoea Philoroohv.lV 50

The Philosophy of guddha - | Mod-05 Lec-24 The Phi losoohv of Euddha - | 48

The Philosophyof Buddha - ll Mr i.O6 Le.'2S Th€ Philosoohv ol Euddha-ll 49

The Philosophy of Buddha - lll Mod-06l"ec-26 The Philosophv of B(ddha-lll 49

The Philosophy of Buddha ' lv Mod'06 Le.-27lhe Ph oohv ol Buddha'lV 49

The PhilosophyoI Euddha - V

The Jaina Philosophy ' I Mod-07 tec'29 The iaina Philosoohv-l-YouTube

The Jaina Philosophy - ll Mod'07 Le.-30The .leina Philosoohv Il 49

The Jaina Philosophy - lll 50

Emotions & PsycholoSy Psvchololv of Emoti .Jn: Theorv and Aoolications: ll

lec 15: otion - | 61

Emotion - ll

The core and context of lndian Mod-O1Lec-OS The core afid contert of lndian psvcholosv

Positive Psychology and the Pradice of Lec 33: Poaitive Psvcholosv and the Prattice of Counselinr afld 50

Counseli and oth

lndian Perspective of Personality and Leature 3T lndian PersDective of Personalitv and Ast€ssment of Personaiitv

Assessment of Per5onal

Applied Positive Psy.hology Aoplied positive Psvcholosv _ Cours! 4

Mental Health and WellbeinB MentalHealth and wellbeinq - Course 2

Psychology ofStress, Health And well
8ei

Conflicl ManaSement throuSh
Mediation

II Ma Mediation 4

coopeGtion and confrict Mod-01 Lec-04 Coo ration and conIlict

59

ON

Mod-01l-ec-24 Ma nasina Co nflict and NePotiation

httos://www.voutube.com/watch?v=6MqMt5DOJLE

ouration

Lec 5: Percertion - |

Mod41 Lec{2 A grief Oitc!ssion on the Vedas & the Ulanishads _ YouTobe

Carvaka Philosophy - |

Mod-02 Lec-04 Carvaka Philosoohv ll

48

Mod'03 Lec{8The Samkhv. Philosophv- lv

Mod'06 tec'28The Philosoohv of 8uddh.'v 49

51

Mod'07 Le(-31The Jaina Philosophv _ lll

8

Emotion - |

Lec 16: Emotion - ll 57

75

24

Psvcholow Of Stress. Heahh Arrd wellBeinc _ Cou'5e 8
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Negotiation and Conflict ManaEement M_o_dj!,!e!:l.L.ry_e-AStii-!Lq!L4d_-C__o_a[l-Lc-!,Mn0"a,cellcol 59

BBA Sem 1:Al Tools and Excel for Decision

Topic Link

INTRODUCTION TO BUSINESS

INTELLIGENCE AND ANALYTICS

httDsi//www.voutube.com/w3tch ?v= hitSsqCS4U&lisr.PtvoSoOrTE6M
vTMneSxo9if&index=2

38

Data Analysis and Decision

Makine - l
httosr//www.vootube.com/watch ?v-J16 6{xnw&li5t=PLFw6lRTalq82o3t l5ztrwo
laparrZenQx

7

Types of Learning Analytics 'll httos;//wwwvoltube.com/watch ?v=xDTGVwYmHbl 6

Tutorial €xcel https://www.voutube.com/watch?v:uis5kSOGIUM

String operations and methods httes://www.voutu be.com/w-e!rltl.-)(q-Z!98!Ll 7

oata Visualiuation Excel - 1 httosr//www.vootu be.com/watEh?V:llywyq!:!U& 29

oata Visualiration Excel - 2 lrtlp lLryu4toqtqbe.cornlwn tc h )v= M 1fA l HSt3Zs 24

Control Charts by Excel httos://www.voutube..o rnlwdlch?v=N9wvq KlEvok 54

lntroduction to Al Tools https:1/Wwvr.youtube.com/watch?v=hVwhgMAI(u t 47

BBA Sem 1: Deep tech

Topic Link 0uration

lntrodudion to Quantum
Computint

httos://voutq !.comlplaylitt?list=PLrrBwWyD3M8219PfxeF7oxb0E122mQAwh6&
sa:.tz1FaR688Voul p

26

State Space Approach to Control
Synem An.lysis and DesiSn

httpst/lyoutube.com/playlist?list:PIyqSpq.ft6M99jfnT8t-f 45NAQnNuwNOS&si

J,epgri4!Y!l{!&
41

Computer Science - Artifi cial
lntelligence

https://voutube.com/olavlist?lisr=P[bMVoaVi5nJQu5owm-
HmJgimeGhsErvXD&si=yN5YvtBXlpBTY€wF

48

Robotics by Prof D X Pratihar httot://www-voutube.com/olavlist?list=PLbRMhDVUMnpcdlJbBvSzv:cPiFTYWr4rV 46

161

BBA 5em 1: Entrepreneurship Fundamentals

Topic Iink Ouration

Entrepreneu ria I Jou rney 41

Entrepreneuraal Di5covery ,,4 [ntreoreneurialDiscoverv I Part ], i EntreDreneurshro 30

TestinB & Validation httDs://www.voutube.com/ watch?v=WDV03MMzOA0 35

lndustry structure, Compe6tor tec !4 lDdrrst.y structu.e, Competitor Analysis

Competitive Landscape Lec L2 Comretitive Land!!!tpq 32

lndia asA Stan up Nation I52 lndia as A Start llo Nation I Part 2 , Entreoreneurship 36

lndia as A Start up Nation 36

Start up Case Studies 368 Start uo Case Studiea I Par! 1 I Entreoreneurship 32

Start up Case Studies t69 Start ur Case Str,dies I Part 2 | Entreoreneurshio 31

Start up Case Studies ,170 staft up case stldies I Part 3 | Entrepreoeurshio 34

Start up Case Studies lTl Start uo Case Sludies I Part 4 I EntreDreneurshio 37

Raisint Finanaes & DevelopinS 28
Financial

Raising Finances & DevelopinS f38 Raisir* Faoances & DevelooinF financi.l Slratgqv I Pan 2 I Entrepreneufshio 28
Finan.ial
Education & Entrepreneu6hip S43€ducation &Entrepreneurship I Pa( 1 I EntrcpreneurshiD 31

ldeation & PrototypinS I Part 1 | f 9 ldeation & Prototvpi0&II_Ar!l-l Entreoreneurshio 2A

E €ursh

ldeation & Prototyping I Part 2 | f 10 ldeatao & Protowoinq I Pnrt2 | [ntreDreneurshio 2'I
E 6h
ldeation & Prototyping lPan3 | ,11 ldeation & PrototvDinP I Part3 l EntreDreneurshio 25

ldeaton & Prototypint I Part 4 | fl 15 ldeation & Prototvoin8 | Part 4 I EntreDreneurshiD 28
neu

ldeation & Prototyping I Part 5 |

Conflici Manatement through
Mediation

C!!!&!.l.4ani.cs Mediation - Co!rr5e 4

2058

Entre urshi
fl6ldeation & Protqlvoina I pa( 5 I Entreoreneurship 33

#3 [ ntreorc neu rial Journev I Part 3 I E litreprer]eursh io ' YouTube

44

{53 lndia as A Start uo Nahon I Pert 3 I fntrepreneurshio

S37 Raisinp Finances & OevelopinF Financial StrateFv I Pan I I Eotrelreneurship

229
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34

x 5rElvSn_N554

voutub€.aom/watch?v =Orn0Ohf4sz78&l i5t=PLvqSoQz TE6Mgst2lrMo
lntroduction to Flnancial

Accounhng & Cost AccountinS I

Foundations of accountinS &
Finance

30tchlntroduction & Scope ol Accounting

17httos,//wvvw.vout qaOo(ey accound ng terms I

https://www.voutube.com/watch?v=HE kF6vPwzY

38h?v.UK 2M6h8wElDebit and Credit

14httos://wwwvorltube.com/watch?v-vlz8emcixlcTyp€s of Accounts

52httos://wwv/.voutube.com/watch?v-aL5UFu6QtesAaaounting Concepts, Standards,

IFRS
30

1

httos:/ plist=PLPisolTwDeh?v=kalY65Bqric&Financial statements

503Balance sheet

27TEMwProfit & LossAccount

3290VuOKaBlbe-com/watch?v=e1Functions, Goals and Constraints of
Commercial Bink

hltD5:// o&t=90sYxrKLXi4almportance and Forms of
CommercialBank5

32lu ldi 6B7\Bkbe-com /watch ?v=6RBI- structure and objective

functions
30httos:/ hipli( PLPiSoITWDetch?v-kalY63Bqnc&lntroduchon Finanicial Statment

x=10N3

voutube comnYatch?v=R3 Evlsu0bCc&list=PtP iSotTwDe hip
Financial statements - lncome

Statement
voutube.con sb-Uxey FinancialRatios

28httor:/ list:PL92RPe36fLKh a8tbOPOxlch)v=oSLis9NPlCMPRINCIPLfS & PRACTICE OF

INSURANCE
22

PRINCIPLES & PMCTICE OF

INSURANCE
khhPRINCIPLES & PRACNCE OF

INSURANCE
23httos://www.voltube.com/watch?v' tooi-

4NLY&list=P
PRINCIPLES & PRACNCE OF

INSUMNCE
25https://www.voutube.com/watch ?v=B

6
FIRt INSURANC€

19https:/ PDx2RPe36fLKhaMSRliGtP0&lim/walch?v.25MARINE INSURANCE

19httpsr//www,vouhrbe,coln Dx=PL92RPe3rRpo.6s&lislMOTOR INSURANCE

56httos://wwwvoutube com/watch?v=l22xik9ao8MutualFund3
32trttos://wwe/.voutube.tom/watch?v=tlwxowUVQSolnveshng in Mutual Funds

34httpS://www.voutube.com/watch ?v=lvlbzYweATYMutualFund lndustrY ln lndia

httosr/ :!EjIME DunoMoney & Banking l

177Money & BankinS ll

32A2t
Consumer Crcdit Decisions

NoN
htlos:/ 8Auh69i4aHo&list.P hDVUMm/watch?v=YxrKLXlmportance and Forms of

Commercial Banks
31

N

tchfunctions, Goal! and Constraints of
Commercial Bank

943

ITI ALSCH

36
17 tdldeation & PrototYping l Part 5 |

eursh
rt1hnTechnoloSical lnnov'ation &

neu Part 1
33tl6 Tec rt 2 I [ntreorenenon & Eot

eurh Part 2
TechnoloSical lnnovation &

32h7iechnological lnnoyaton &
Entre Part 3

36urshhnolTechnolo8ical lnnovatron &

29E
TechnoloSical lnnovation &
Entre

812

30

BBA Sem 1: Baslcs of Finance

Duration

Key accountinS terms ll

19

41
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BBA Sem 1: Principles of Management

BBA Sem 2

BBA Sem 2: Ditital Marketing

Topic Duration

lecture 01: Eme€ence or lnte,net
& SocialMedia

26

lecture 02: Emergence of DiSital

Tra nsformadon
hftpsi//www.voutube.com/wa!ch?v=a2kB98uf3Gw&list=PLwTs9XqtzCGRSfiOAJqt3t 29

Lecture 03: lntrodudion to Di8ital 28
Ma

Lecture 04: Online Marketplaces 31

Lecture 05 : Digital MarketinS
Communications
ledure 06: Consu mer Jou rn eys htto\://wu/uv6utube.(:onr/wrt. h?v= tct 8vl4e8&lint=PtwTs9xolzCGRsfiOAiot3lO 28

lecture 52: Search EnSine h ltps J/www.voutu be. c,oml{rt!X!:&e!UY1!:Ur
o zation

Lecture -38 Search Engine And
Web Crawler- Partl

httpsr//www.voutube.com/watch ?v=l ivwD,YlOjk 60

Lecture -39 Search Entine And
Web Crawlers: Pa l

httOs://www.vol]!ibe.com/watch?v=8NcBcsldPSA 58

lec01- lntroduction to Business to https://!!v!v.yo0tube.com/watch ?v=d8d8cSRP- 26
Business &t
Lec 03 - 828 vs B2C Marketin8 1 https://www.veUt(be.cotn/watch?v=' 30

li

htto5i//www.youtube.com/watch?v=N3NK-

io

S

Topic l-ink Duration

lntroduction to ManaSement - | httos://wwwvout0 .com/watch?v=TtbtmC{Ut4c&list=PLLv 2iucGSTOHOiQSVW28
ramVl5SaLlXQ&lndex=2

35

lntroduction to Mana8ement-ll https://rrr$r.voutube.com/watch?v=ZcocnoeJw4&list=Pt tv 2it CG8TDHOQSVwzS
iamvlSSal"lXQ&inder=3

lntrod uct!'on to Management-lll httos://n/wv/.voutube.com/watch?v=iCvto-
HVDPk&list=PLtv 2i index=4

lntroduction to Management - lV httos://www.voutube..om/watch?V=CCYi.2itt2s&list=PLLv 2iUCG8TDHoiosvwzSia
mVlssaUXQ&inder=5

32

Plannin8- | httos:/lwww.voutube.com/wrt.h?v.xwv m6Of Fhw&list=PLl-v 2iUCG87Dll0iOSVW
Z8iamVl55aLlXQ&ind_gx.l.0

32

Plannin8 - ll httos://www.voutube.com/wrtch ?v=vYO7auQRXX4&list=PILv 2iUCG870H0iOSVW
28iaOVl5SaLlXQ&index=1 1

30

Organizing & OrSani2ation btp4oc!u!e. coolvy.?_tJ!?y:uEx.rsj3y!& 31

oecision Making - | ube Bs384 list=PLt 2 70H
28iamVI5SaLlXQ&index=19

31

Decision Making- ll htlor:/lwww.voutube.com/warch?v=51CzYl1Q8Nw&li5t=PLtv 2iUCG8TOH0iQSVWZ
8iamvlssaUxQ&index=20

33

httDs://$rw-voutrib€.corn/watch?v. dlmAN32pVU&list=PtLv 2iUCG8TDH0iQSVW
Z8iamVl5SatlxQ&rndex.l!

36

Decision Making - lV httosr//www.voutu-be.com114n!ch?v=tqux1Ag422E&li(=Pt-Lv 2iucG8TDH0iQsvwz
8iamVl5SaLlxQ&index=22

26

StaffinS { Ma nagement Principles
&ApDlications)

httpsi//www.voutube.com/watch?v=CMYDvUlvlOo 45

Motrvation 58

DirectinS httos:/lwww.voutube.com/watch?v=-sR606arM7F 52

Peconality, SelI Concegt and Self
lmaSe

[&91&ww.youtube.comlwatch?v=9P3myyfYl.Jnw 57

BuildingTeams & Team Culture httos://www.voutube.com/watch?v=5EFd Bf KhSQI 37

lntrodudion to Leadership
Fundion5

httos://Wr!w.youtube.comlwarch?v=QM 1Z8Vc9i9k&t= 120s 54

Leadership httos://wwwyoutube.comlwalch?v=lqC2cf wllta&t=364s 59

Controlling httos://!vwwyoutube.com/watch?v=PHDHlIoX5Be 62

Alin Human Resource

Management: Ilntro Videol
httosr//wwwvoutube.corn/watch?v=lcFwL8HP55w&list=PLwdnzlV3oEoVUtSTobzsX
80M PslNswlv

7

Aiin Oecision Making httos://wrvw.voutobe.rom/watch\=aF7P1F 13u50&list=PLwdnzlV3opovUtSTDbz5xS

0M PslN5wlV&i dex=s
s0

847

l-ec 04 - B2Bvs 82C Marketin8 2

MUTu48&i H N2H

CHAIRM

ON

Link

htt!5://www.vo0tube.com/watch?v=C5bEDrq eTo&list=Pl.wTs9xalrCGR5fiONot3lO
CcZb6WQl K

https://www.vout!be,com/watch 7!=M Rku Ec9w3m8&liit= ptwTs9xo tzccR5fioAJot3
lOC.ZbGWOl X&index.3
httos://wwwvoutube.com/watch?v=ircjowivas0&list=PLwTsgxotzCGRsfiONot3lQ
erzbSWQl K&iodex=4
httosi//w\rw.voutube.com/\ 4!!$?y:L1-89_sBgzlil&li!t:P!gz!9lSl!gq89iQ!!
cZb6WQl X&,nder.5

\\
29

37

37

Decision Making - lll

httos://www.voutube.com/watch?v=MrmslYmlowM
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Dula60n
LinkTopic

5YJk2hHh
An lntroduation to Artificia
lntelligence Prot Mausam 35

httos:/ MlkFpR(
Lec O1i lntroduction to al

s2
hnps ube.com 2v=iFItOCEXLxY

lntrodudion to Al
56

be,co tchhtt BD
Artifi cial lntelliSencer Introduction

14
https tube.com SHThBAd Do&list=P Lo6el2hDco N8 YJ CrLrB

lntroduction: What to Expect from

2a

1

https: 6ek2 YJCrUhDcoNBecMmA&li?v=HF ncstube.colntroduchon: History of Al from

40s - 90s

nd
lntroduction: History of Al in the

90s 33
hRps;/ EH00iskch?v=zsE9

Lecture 14: lndunry 4.0: Artiticial

lntel 32VNbaactura 45 : Automatic PromPt

27IY2N 7
aeciure 41 : PromptinS-l

7

kN
Models LLMs)
lntroduction to LarSe LanBUaSe

https utube. h?v=0t
Progiammint with Generative

uction 5
hnpsr/ AzaSiU

tlcture 3.2.2 TeIt Generation
52

6enelmage Seneratton
6

Lec 3 Demoostr3o P.inti
3O PrintinS: Demonstration

51
Audio and Video ComPression

Multi agent system5
36

Lec 57 Swarm lnte llieeoce
Swarm lntelli8ence

40
Ethics in Al

39

zs&iNt Kbzxl

ll
Natural Lan8uage Processing

34
Lec 54 F methodsticntionand Defuzri

Fuzzification and Defu2rification

methods 34
Lec 48 RNN & tSTMs

RNN & LSTMS
41

t-ec 47 CNN an d introd ucuon to RNN
CNN and introduction to RNN

30
iec 46 Datasets for 0L

Datasels for OL
127

Duration
LinkTopic

60
UT

Mod{1 Lec{l lntroduction
58

D

Commu nication lecturc-o1
Mod-02 Lec_01 Barriers to

59

communicadon Lecture 02
Mod-02 Lec-02 Barriers to

53

Commun icahon Lecture 03
Mod-02 Lec-03 garriers to

31
G

tecture 04 i VerbalCommunicahon

- lntroduction 31
b

Lecture 05 : VerbalCommu nication

Co 59
D1-etclbe.com

Mod-03 Lec-o1i'lon'verbal

Com munication Lecture'01 59
htlps c-MG,lli7tk

Mod'03 !ec-02 Non-Verba

Commun icahon Lecture-02 IALS

32
htt r821E

Lecture 13 : lndustry 4.0:

Augmented RealitY and virtual

k
Lecture 14: lndustry 4.0: Artificial

tntel 471

BBA Sem 2: Future Forward with Al

BBA Sem 2: Buslness Communication

!4

!(l!-!!.qlti-t8ct'-Ltv:t305

tec 56 €thi.s in Al
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Topic l-ink Ouration

Mod{1 tec-36 lntroduction to Economics httos://www.voutube..onr/walch?v=RaXQ8WQ6TUs 40

lecture4l What is Economics ? httosi//www.vorrtube.corn/wat.h?v=r Q aqzFxi0&list=Pt-FNFJbo2hf I
GEIgLqreZEvtXEquAX2!&rdex=2

11

lectureo2 Resouraes, Want5 & Scarcity httpsi//www.voutube.conr/watch ?v:2M7 oEoQNwlA&list=PLFN Flbo2h
f BGRTCMuroZGvkNzacrvmAH2L&index=3

11

[ecturdT lntroduction to Demand & Supply httos://wwwvoutube. h lv=Ht7W2fl hvLXc&t=281t 10

lecture 08 oemand

Week 3-l-ecture 8-Partl: Theoryof Demand,
Defining Demand, taw of temand
Mod-02 Lec-02 Market Equilibrium : Demand
and Supply

httos://wwuvol./tube.conr/wntrh?v"heEHroTvJNw 51

45Mod-01 Le.-38 Supply vs Demand t

Mod-O3 Lec-03 Non-Verbal
Communiaation Lecture-o3

httos://www.voutube.conr/watch ?v= 6ycAqqvgs3l 57
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57
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httgs://www.voutube.corn/watch?v=35t c15btnoY&list=Pt bMVoqvi5nt5z88BV29
wkzMTYXoaH&index=14

54

Mod{s Lec{3 Eusiness Lette6
WritinS kctureo3

httosi//www.voutu .cont/watch?v= lxYOjV6x- s1
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httos://wwwvoutube-com/watch?v=Sd7zst8wl3O 36

38s

BBA Sem 2: Orientation of lndian Constitution
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60URE 8Product deslSn and develoPment

49
andProduct d

55RE 10Product and develo

and deveProduct desi ent

43
Product d and d nt

33
and develoProduct

54RE 13andProduct

26entProdud des and deve

54
andProduct

60R[ 15Product de and develo

LECIURentProduct

59E17Product d and nt

60RE 18and develoProduct

52LECTUREmentandProduct

29LECTURPrcducl design and develoPment

UREPaoduct desiSn and develoPment

6022mentandProduct

60URE 23P.oduct d and deve nt

45
and develoProduct

57LEProduct and develo ment

LECTand deve entProduct

60
andProduct d nt

N]S

L714

B8A Sem 3: DeslSn Thlnking and MVP Management

CHAIR TIALS

Tooic

47

I"ECTURE 2

TECTURE 3

LTCTURE 6

31LECTURE 11

TECTURT 12

LICTURE 134

TECTURE 14

56

LECTURE 24

60

I,ECIURE 27



MINUTE BOOK

l

HELD AT ON TIME

Topic tink Duration
lntroduction, Xnowledge
Discovery Process, Data
mining

https://wwwvoutube.com/watch?v=vkZ, 23

Oata Preprocessing - I 5o&l 36

Data Preprocessing, ll

Clustering l

hs.&i
N

Clustering ll ots&li
thsc&i

be. 27

Ratression I cl6Nno3qPkq0hSPl-15lfvoOYoOw.voutube.com/watch ?v.GmomznluOFO&l 31

no3IlPkq0h5YsFY&list.PLLsplvooYoQct6Nhto=eG(8rUhGyoulube.com/walchttos:// 24

Data Minin& Data

arsimilation and
prediction

hU&t=1433s!tube.com/watch?v:IW 64

Data Miningand
(nowledte Oiscovery I

httor://www.voutube.conr/watch?v=m5.27rQtO2E&t=255s 54

Data Minin8 and
Knowledge Discovery ll

21

lntroduction to Data

Visualization Part -1
e.com/watch?v:Cahttos://www.vo0tu 19

lntroduction to Data
Visualization Part -2 OllI9a!lG_&LrCcl=-3

2NClTmMlsnUube.com/watch?v=l(YLVo U&li5r=PLZ2Ds TDhBz 30

lntroduction to Data
Visualization Part -3

ube.com/watch?v=BtWlvo CITmMLsnUlO Oo&list=Ptz2os TDhaz 33

Applications of Measures
of Centrdl Tendency a nd
Measures of Variation

)ahttos://www.voutu be.co !Yrtch?v:E6iNADo, 33

MajorTark in Data
Preprocessin8

https:l/www.voutu be.com/ydd_*:r&!ezLq Ol4g 9

INIRODUCTION - MOOEI.
PREDrcNVE COI{TROI. :

THEONY AND
APPLICATIONS

On PCV4Z
tvOA8lsQ310?v=3r9 lD€o5vk&list.PtgoKIhoONxc5ST 3

lntroduction to Model
Predictive Control ndex

PL90(F 20

[inear Regression Analysis
and Forecasting -
lntroduction

2rc Uoto-F-zt&risr:PLGdMwvl(bivogddevoutube-com/wat.httos:/

tch th

lNNvZLc
3

Multiple Linear Retression
(Pa.tA)

56

Multiple Unear ReSression
(Part B)

?v

Multiple [inear Regression
(PartC) ill

N1s4 7 nl5 55

Selecting the BEST

ReSression Model (Part A)
be.com/watch?v=eaclTSlvNEl&li!t=P

I
MVoEVi5nJSoi5slhttDs://www.voutu 55

Selecting the BEST

Regression Model (Part B) 8t
5nJSoiSsl.voutube,com/watch)v=, DSG Ooeala&lisr=Prb MV 56

Selecting the EEST

Regression Model (Pan C) dex=12

I 53

[o8i5tic Regression httos://www.voutube.com/watch?v=-emWttv FOA 37

https://www.youlLrbe.€o m/wat(h?v=2UNtUk i17A 35

Lecture 01: llme series
introductio,l

mih
H&i

h 9 28

Risk and Return 56
Equity Portfolio
ManaSement Sthtegies - |

t\46 C( 54

lntroduction to Portfolio
Mana8ement

54

Risk ManaEement-l voutube.com/watchTv= 49

Risk ManaSement,ll watch?v=wwlkilnktDU 52

Risk Management-lll
53

Expected return, risk and
covariance of retumt

54

s92

gond Valuation httns://www.voutube. corn/watclt_?v=oveJZM5!1y[!! 28

BBA Sem 3: Building useful Predictive Business Models

PAGE NO.

UGc\ A/r&lirt=PLtsoIvooyoect6Nno3Fpko0hsyseS!rsc

httos://www.youtube.com/watch?v=.rvZeM gvhrile&list=pLlrofvooyoecl6t,tno3EFtoCtt5y
S€81hsc&index=3

26

26

!&E!XS!!deE37
Regression ll

e81hsc&index=38

i!!lep:!lgI!!:PlZ2pLZDh Bzl2Nctrm M rsn Uop LgZUSG &index=2

ROC Analysis and
Multi.lass Classiflcation

httos://www.voutube.com/watch?vdcrs8f n@



PAGE NO.MINUTE BOOK

TI MEONHELD AT

Duratlon
LinkTopl.

BI&ANTEI

Mathew
INTROOUgIION TO BUSIN ESS

INTELLIGENCE AND ANALYTICS

45
PATTERNS IN DATA I BI&A I Prof. Sa iixMa

PATERNS IN DATA

36
VOCAB UTARY OT BUSINESS ANALYTI6 IBI&A lProf. Sali K M

VOCABUTARY OF BUSINESS

ANALYTICS

26
OVE ICO KM

couRsE OVERVIEW I BI&A

39
ONLINE TRANSACTION PROCESSING I

8t&A

31
INTRODUCTION TO SQL

25
NORMALISATION I BI&A

41
ONLIN EA ROCESS iiX MalProl.ING IBI

ONLINE ANALYTIC}I- PROCESSING

50
Business IntelliSence & Analytics

OATA MANAGT MENT I 8 Seii XI Pro
DATA MANAGEMENT

41

BI&A

U4[e!

NALYT

SHOPSI NSE CASEIN

Proi. 5 tKMat

iKha I PiolK R SobisBI&A Ichl
StrOPSrms ClSr tr UYSQ|'

workbench
32

DESCRIPTIVE OATA ANALYTICS

TTIALS

946

28
Lecture 02: EramPles of
time seri6 data

BBA sem 3: Buslness Research Methods

BBA Sem 3: Business lntelligence Usint Power 8l

Duration
UnkTopl. 19

N
lntro Research Part 1

15
hRps:

Kofvo

lThAv4 N&r

V,alkHi Umo0Nh?v'9 TRUI&list PLdi5p
lntro to Research Part 2

32FUbN

1&inEY 31

evEYuNeRl&iodex=6
httpr

Ol0eDewgBaFUbktPLPiSolTvvMEilNMm ntQ&list=?v.k2tubeQualitative Research:

D€pth lnterview, Focus

Group oiscussion

37

Mo9h

https 7ot-
Research Methods

ind
https: 7ot-M&list=PHtGsxgl4

Hypothesis

21

M in1a
https: o4azlPe RbTot'&li5r=PI

311

1a
Research OesiSn

55
Basics of Research

41
Data Quality and

Measures 49
hData, Measulement and

Scali 32
hrtps xzlzk=f2dBn5/walch

Questionnaire Design:

lnitial 1to 5 18
Sampling methods 2aE-luU
Calculaling 5ample size

and
https: utube,coSamplinS Methods &

Size
7beWritinSa Research

Proposal and Prepadng

for a Presenlation
gasics of Research Ethias 605

38

::-.
i6i-uliElil6lTsr&r I x n sr..,bi stra I P'ot' sa i' r t"lathe*

iiiilss lntellilence & analvlrcs

httos://www.voutube.com/watch?v=ocxdofuPi-M&litl-ruQl8Yvmoa65e8s29Ncmih-

-QualitativeResearch:

Nature and ApProachet

26

Theory oI TeslinS

Hypothesis

53

54
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MINUTE BOOK PAGE NO.

HELD AT

Topic tink Duration

Classicalfl1 I 27

Classical icalTheot2 I hlt LmfH5s9fNPl 29
#3 C.Wright Mill's SocioloSicalllrtagination I Ctassical

u,be
14 ThinkinS Sociolosica lly I ZySmunt Bauman I Ctassical

tTh NaMAd 31
t5 EmerSence ofSo.iology I Socio-politiaal I Economic &
lntelledua I Context 1u 25

*6 Enlithtenment I Clarsici I Sociologica I Theory htt u Lxk 26
7 EmerBence of Nation State & French Revolution 

I

Classical Th 2P t,1 UArN 24
fS lndurtrial Relolution & The Rise ot capitalism I
Oasslcal Soalologicrl Theory i(gs:11youtu.be/lHrSElnaG FO?si=-,ro^1'7aa,6rroN6Blr \,,

| ,.,, I

BBA Sem 3: Dynamics of Family Managed Business

Title Link Duration
Susiness Fundamenlals For
E reneurs rixH

voutube,com/watchhttos:/

26
Corporate Governance I

Entreprene
36

56

lntroduction to Constitutions 0b87 2
Olt264mshttDsr/ tch?v:oDbo to8wl ist:PLvoSoO

31

Success Factors tor Succession h 60
Succession I Leadership for lndia tnc:
PracticalCon & Constructs 53

BalanceLeadersh
56

StaSe & Stature I Leadership for tndia
lnc: Practical & Constructs be gTodTwh 60

ulubeh

Other Leadershi

Conflict 1

Desi8n ThinlinS- A PrimerStart I Part
1 b&i

f,nosl I
6

ch?v.6httos:/

and Possibilities

A Briefon What ir Oi8ital
Transforoauon - Some Real Ufe

What is Ma ? index=2
iUCG8TA3bWaN'3x-VhhsSSlA&list=PtLv 2vorrtube.com/wat.h?v=

Concepts of 1
87A3bWaN-youtube.com/watch t.YfKE&list=PLtv 2i

Co of 2 lIKm
CGSTA3bWaN-nrtH0R50PA&,ist=PtLv 2iuhttosi// youtube,com

24

TA3bWaN-Youtube.com/watch?v: KC22 w&list=PlLv 2i

30

Conti 23
RaisinS Financer & DevelopinE
Financial

31

italMarket I 54
Motiyating the employees: StrdteSies
for orSaoi:ation- 1

Conflict Ma 1

Conflict Ma nt-ll

EEEE
ETEEE

EEEEH

CHAIRMAN'S

ON ......._-- TIME 
-

[eadership galance

teadership

llpsl!^^lry.vqulAslgdlliElf !|:xe.!,-2::{!!!

Conflict Manaaement - ll tlBpglEu ryJqutube.com/watch?v=i4EIYRUtykc

lntrodudion to DesiEn Thinkinr M!8I9!&last=PLwbMrwoToauAyFrqvdyby2ds2vTNfihsb&and€x=5

[E!5rll!!4{Jq!!! be.comlwatch ?v=o gvoa0G4oTo

Profersionaliration of lndigenous
Systems

wizenlnlIKmReieD&inder=3

Concepts of Strate8v-3 !Yi&-Edfu8eieD&index:-E

!.8p.!l!!a&y9!!!-br.red!!!&h!.si lwwzrw9o

!!t!:ilhu!u84q[e..om/watch ?v=AVRO24'8R68

!.Sp/!!!!,yq!![besom/watch ?v.v lSQdVv2coI

t!!!!!l!.Wtllqulube.cofl l/watch?v=sol3dbHlqDs
MotivatinS the employees: Strategies
for organization,2

IBps.Z!&toaqq!g!e.!q!U!aELl:j4 E ty RU t"vkc

BBA Sem 3: Elective 1 Sociology



PAGE NO.MINUTE BOOK

HELD AT

32S9 Dis.ussion with Dr Roland I Part 1 | classical

Theory

32OBnKm3-Dc1P7lh
f1O Discussion with Dr. Roland I Part 2 I classical

28i40f5 :l#11 Classical Thinken of SociologY I Classicrl Sociologi6l

33B9XM?lTheoClassicalComted12

13K
sm/-,w3lqh?Y=-Ullt!'if !l'z-

Classical lTheo{13 Herbert S
httos;//wwwvoulube.qPm/watch?v=atmR q_

dTT
fl14 Marx ourkheim & weber I classica I SocioloSical

Theory

20v6

rlist&
fl15 Factory Scene from Modern Times lClassical

Th

z7
s16 Karl [4arx Life I Cla ssical Sociologica I Theory

431M

ube

tch
is&i

S17 lntellectual Influence Cla5sical

4418t
voutube.con) /watch?v=83

classicalS18 Histo.ical Materialism Th

is&
Mof19 Manian Theory ofSocialChanse lclassic.l

40TEIJM 220
htosr//www.voutube.com/watch?v=Cdluf HgSYxc&list=PLvoSoQr

S2OTheory ofCapitalism I Part 1 I Classical SocioloBical

31r5&
htto!:/ h?v.sbu8UPt76x4&last :PLYoSoQzvoutube,com/walcs21Theory of Capitalism I Part 2 | ClassicalSoc ioloSical

Th

35PY83-6

PLvoSoOz?v=oOPZ6HFr87l&l

lThClassicals22 Xarl Marx & Alienation

3023rTE6 36 Kz
F/uut4.voutube.com/watlh ?.,=Tnw9(xzJw'rt&list" P Lvospg

Classicalfl23 KarlMarx & Rel
be.htr

49u PY
#24 Marx on Democracy & colonialism I classicrl

28{;TEclassical25 Marx An isal

29sstht1 be fG
Classical Sociologica llieory
#26 Emile Ourkheim; Life & lntellectuallnfluences

52
httos://

A9

?v=K€wLclOR wE&li st=PLvqSp

,PY83 6 (26kovcis&i
r27 The Rutes olthe sociolo8icalMethod lClassical

lrh

40
s28 Division ot Labour (1893) | Part 1 I Classicil

34

htt!s://www.voutube.com/watch?v:2lzAwvxzuYo&list:PLwsoQ2

httos:/ PLvoSoQ?v=caTODQvoocs&.voritube.com/watch
M

f29 Division ot tabour {1893) | Part 2 I Classical

Th

38is&inPY83.zTClassicalSocPan 1{30 Suicide Th

401

hltl,r:/ LvoSoOzDa&list'P.voutube.#31 Eementary forms of ReliSious tite (1912) I Classical

Theory

372
httosr// R

f32 Durkheim on Educition, Colonialism & o€mocracy I

classicalSocio

N1
S33 Durkheim An Assessment I ClasslcalSo.io loSical

30,PY83-6 4s&r
I

,34 Mar Weber I Ufe & lntellectual Influences I classical

30is&t(iBho&lis zPYSlE

htlos://wwwroutube com/watch?v=Co8_
S35 Webe/s MethodolosY of the Social Sciences I

ClassicalSoc icalTheo

38=36t6
oOrTib2Blc&list=P

136 Ratonalization & Social Action I Classica I SocioloSical

42
TE M

ti1
fl37 Ra6onalization & AuthoritY I classiolSociolo8ical

46s&6

Ir
fl38The Protestant Ethic & the Spirit of Capitalism I

clatsical

-6
hBps oorT?v=4AI5tube.com/wat(h

39 Modern Rational caPitalism I classi.al Sociological

32:40
s

I TheoClassicalSocio#40

40

h

TE 2

4rFo&li

PY83

ubeSlatus & Party lClassical#41 Social Stratifi cation I class,
Theo

43fi42 Comparative ReliEion & Oisenchantment I Classical

36Kz6

tYn
ll43 web€r on Democracy & Colonialism I Classical

I Theo

PY83,6T€6M

?v

vGis&classicalSocios44 Critical a55essment I

43Kz6zf
bc

#45 terdinand Tonnies | 1885'1936 | Classical

Theo

33
?v.E

rs&

u&l
(,icalTheoClassical Socios46 Simmel

36
PL T

E 7

lKcBict lPadl lClassi.tlr47 social Dilferentiation & Conll

I Theo

36Kz6k
fl48 Simmelon PhilosoPhy ot MoneY lclassicil

AN'SCHAIR ITIALS

2

Z
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MINUTE BOOK

HELD AT ON

Topic Link Duration

Non-lndian sources on lndian technoloSies
tndianel

09)

M

iet 84

ns-cultural human \/alues IabhaH

BhagavadSita bha 61

FamilySystem 2 51

trcient ln 9

Manatement Pdncipler - LearninSsfrom lndian

Mythology ent P.inc from tnd nNl 56

Stress Management, Self Esteem, Meditation YoSa

enl ilnhontf

59

Laws of Xarma, Humility crowth, Responsibility etc.
H2

rabh 33

lndian vs. Western Management amorabhaWestern Manaqement tCH2SSP s1

from Scriptures om ScriDturestCH 26SP fswavamorabh. 58

lues l nrprabhas iCH265P rrw 33

LeadeBhip: Meaning and lmportance leadership: Meaninr and lmportance ,CH26SP tswavampr.bha 60

rship and Team Effediveness 30

13: l-eadership Attributes .e 13 s ncH 36

l lntroduction Mod-o1 Ler'01 lntrodoation 68

IleSotiation Stratety I Part 1 | Strate8i. Sourcing f30 NePohation Strate Prrt I I stratFlic sourc 18

NeSotiation and Leadership H265P fswavemorabhratoo and teadershiD fCLecture 2ll: Ne

Cinciliation & NeSotiation Cinciliation & Neaotiation rCH26Sp fswavamprabha 60

and Conflict Manatement Mod-01 tec 3l Negotiation and Conflict Manaqement 58

flict and Conflict Management rrtli T/1A P 14

and Contlict Management - Part 2 nflict and ent Pa 20

n v. Mediation rr v. N4ed 23

Time Management Tlme s1

Lec-l Productivity

and Sustainability and 34

Meart/ring P@ductiviW ucliv1,.1 33

TotalPTotal Productive Maintenance ---24

f49 Mind, Self & Society I Cla ssica I Sociotogical Theory
r&

6 Kz 40

f50 G Herben Mead Classical
?v=ll9YnDXhmYl&li l=PlvoSoO

9?PY i 35

,51Mead on Self ClassicrlSocao icalTheo
?v=oHHAlPSOe2c&li PLvoSrO

s&in 40

fl52 Mead on Classical lTh
huos:/ voutub€.aom/watch?v=xfoDllCOwns&li PLvoSoO

9zPYl] is&in 33
953 Perkins Gilman & The Gender Question I Classical
Socio

?v=i2etPf xk€U&iist:PLvoSDOTT

rs&i 31
f54 Dubolr & Quesbon ofRace I Classi.al Sociotogicat
Th

ist
tr 6Kz 25

,5S Classical Socio logica I Theory & Modernity I A Recap
Classical

h (H4&
TE6M teAgzPY83 6 K26kQvGis&index=55 37

f56Subsequent Development of Sociological Theory |
Structural f unctionalism

be [,1

is&r 32

157 Conflict Classiail
& It

7 34
f58 lnteractionist Perspedive I Classi.rl SociotoSical h L

8 30

f59Theored.al Orientations & Methodolo8ies I Classical
SocioloSical Tteory

httrs: //www.volrtu be. com/watch ?v= pu 9-

rr&in 35

*m Conclusion Classical
httDs:/ voutube.com/wat h ?v=6HlOwu9E
HM&liet.Pt t3A9z s&r.l 13

1980
BBA Sem 3: Elective 3 lnnovative Thinking

:

PAGE NO.

TIM E

33

lndian Wisdom in Management

QnTdZo&list=PLvoSoOzTE6M rea9lPya1.

59
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PAGE NO.MINUTE BOOK

TIM EONHELD AT

DurationUnkTopl.

34t1Sustainabilitv I Eaoloey rnd EnvironmentSustainability I

{2 Oams I Pa( 1 | EcoloBy and [nvironment2 Dams I Part 1 |

2493 oams I Part 2 I Ecolosv and [nvironment3 Dams I Part 2 |

26fl4 Adavar River I Part 1 I Ecolorv and €nvironment4 Adayar River I Part 1 |

26{5Aday!L8rlcll P!L2 L."E-!-olsBy.4rlqlly]Iqqry4ilollu-lc5 Adayar River I Part 2 |

f5 Urbanization in western Ghats I Eiodiesel I EcolocY and Eryi.ortrMll5 t rbani ation in western Ghats I Biodiesel

21fl7 use &Throw Plastic I Ecologv and Environment7 Use &Throw Plastic

24,8 NanoMaterials &-bllqlllAlqll]qqh!Sbgy,lle!9sy-aqd-Ej8 NanoMaterials & lnformation Technology

33flg Detinrtion ol Health RtsU&qlACy i!!l9 Definition of Health Risk

2510 Transport Of Pollutants in the Environment

31$1 1 Asslls4etlt of Risk lleSlSCyj.nC_E_n"v'll9u4e!!11Aslessment of Risk

25112 Renellation & Li. b ih tv.LEf-o...1_ogy-a!dl !!rlg!nu!!12 Remediation & l-iability

2tInvrronmnr€diatron & Liabil IRemediation & Liability : Case Study

33EnvifL4 tifetjfe Cycle Analysis

YouTube15 Energy & Environment Module

39#16 EnerEv & Environmert Module I Pa( 2 I EcolotY and Envi.onmeot16 Energy & Environment Module I Part 2

3317 EnerSy & Environrnent Module I Part 3

W*ttt18 Enerqv & tnvironm€nl Module I Pan 4 I Ecolea,.isd+iYi{onfr"nt:-:
Yourube CH4!B!'I!SN! Il18 EneBy & Environment Module I Pan 4

Mindtulness as a Strest Management Technique Lecture 53: Mindlolness as a Stresq Manacement Technioue 24

Work - Life Balance Lecture 19 : work - Ufe Balance 26

tec-Ol lntroduction to Ethics -'Crito'A Socratic dialogue uchon to Ethacs -'Crilo' 32

Moralvalue and thinkinB 30

Moral value and thinking 16

Mordl value and thinkinS 30

Moral value and thinkanB !e!!uc-q4 28

Moral value and thinking Lectu.e 05 16

Moral value and thinking LF.ture 06 26

Moral value and thinkin8 [ecture 07

Moral \ralue and thinking tecture 08 t1

Moral value and thinking Lecture 09 38

Moralvalue and thinkinS Leclure l0 15

Moral \ralue and thinkinS Lecture 11 30

Moral value and thinkinS 53

Mordl ydlue and thi nkinB lecture 13 24

Moral value and thinkinS Leclure 14 71

Moral value and thinkinS Le[ture 15 32

Moral value a nd thin lin8 32

MoralvalueandthinkinS Lecture 17 30

Moralvalue and thinkin8 tsllqe 18 29

Moral value and thinkinB tecture 19 23

Moral \ralue and thinking Le€ture 20 30

Moral \ralue and thinling Lecture 2l 44

Moral value and thinkinS 34

Moral value and thinking Leclurc:3 46

1981

BBA Sem 3: Environmental Science and Sustainability

{10 Transpon Of Pollutants in the Invironment I EEo!q8!, and Environment

28
f15 Enerqv & tnvironment Module I Part 1 I Ecolorv and Environment _

st7 Enerrv & Environment Modlle I Part 3 I EcdogSldlry!@llEe$

lreaure oz

lrea,re o:

30

llect,,,e rz

lre<tr,,e rs

lrectu,e:z



MINUTE BOOK PAGE NO.

HELD AT ON

Link DurationTopic

Product D€si8n

https:1/www.youtobe-com/wat.h?v:IsR9aOTS249&list=PtSGws 74rc18y2O0!5
aqv!,lz837q.vq8-7v! &!de}.4 33

39
Produd Desi8n Steps and Product
Analysis aqWj2837Qyg87vu&index=5

htipsi//www.voLrtsbe-com/walch?v=darl o4kRxSEs&list=PLSGws 74K018vZOnbS

Life Cycle of a Produ.tion System httpsi//wwwyoutube.conr/!.,atch?v=3Mb1EzDH7vM 56

Components ofSDLC - Contextual
lnquiry https://www.youtube.comllvatch?v=UFcusf zTUMc 22

Contextual enquiryi case study https:1/www.youtobe.com/wat€h ?v.bpyLSOf XDJo 29

lntrod uction to Synthesis httpsl-sww.vqr4!be.qa!r1w!l!i?! lsrrll|lv8alq 54

Advanced Synthesis Techniques https://www-vout uUq.corn /watch ?v= l18q lljzAslM 54

The Stakeholders https://w!!w.youtub€.com/watch ?v.m. A- rknvow 17

Stakeholder Mapping and Customer
Journey MappinS https://www.voutube.conr/watch?v.FElLaitP33{g 45

ldeation & Prototyping httos://www.voutube.com/w!tch?v=uZUo4irvlYw 28

Prototyping with FiBma htt ps:/lwwwvo utu be..om/wa!ch l! " Dypod xwf8€ 32

,120 Energy & [nv;ronment Module I Part 6 I €.ology and Environment 2520 Energy & Environment Module I Part 6

f2l Ene.sy & fnvaro.nlenl Mod!le I Pa.l 7 I froloay and Environme.l 2221 Energy & Environment Module I Part 7

21
22 DrinkinS water Supply I Need & Challenges

I Part I

*22 DrinkinA Water Supply I Need & Challenger I lart ! I Elelo8y ?nd

f23 Drinline waterSuoplv I Need & ChallenFes I Part ll I tcolorv and
Environment 2923 DrinkinE Water Supply I Need & Challen8es

27
24 Water Qua lity Standards & Philosophy of
WaterTreatment

fl24 Water Qua,itv Standards & Philosoohv ofWater Treatment I Ecoloqv

and Environment

S'25 Water Treatment I Point Of Uie lilters L ElOlqSy atd Eltyirolmelt 2425 waterTreatment I Point Of lJse Filters
f26 Wartewater Manasement in Urban lndiai Challentes & solutions I

Ecology and Envkonmenl 29
26 Wastewater Mana8ement in Urban lndia:

ChallenSes & Solutions

27 Sustainable Water Management: The
Power of Waste$/ater Recycling Ecolo8y and Environmenl

f27 Srstainable Wrtor Manaso.nont: Th IR

2928 Sustainable water Management I Part 1 f28 Sustainable water Management I Part 1 | Ecology and E[viro.ment

2429 sustainable water Management #29 Sustainable Water Management I Part 2 | Ecoloqy and Environftrent

{30 GroLrndwater Contanriration I Ecology and Environment 3230 Grou ndwater Conta m ination

f3l Groundwater - Snnitaho$ Nexus I Ece]O-qy a!d E!1vrrq0!nqfrt 313l Groundwater - Sanitation Nexus

2032 ChasinS Sustaina bility - The Challenge
{32 Chasinp Sustainabilitv * The Cha'lenqe I Part 1 I Ecolosy and
Environment

f33 Chasins Sustainability -The Challenge L PaR 2 l Ecqlgg\Lajd
Eoviaonmenl

33 Chasing Sustaina bility - The Challenge I

Parl2
s34 Developina F.ame works Of Action: Ethics I Part 1 I Ecology and
Inviaonment 20

34 Developing Frame Work OfAction: Ethics I

Part 1

Environment
fl35 oeveloDins Frame Works Of Actio.: tthics I Part 2 I Ecoloev and

25
35 oevelopin8 Frame work OfAdion: Ethics I

Part 2

26{36JqriaLBLSanitation I €colopv and Environment36social& Sanitation

Environment
#37 Promotine Eco-Productive Citles: Global Policies EPa( 137 PromofnS Eco-Produdive Clties: Global

Policies I Part 1

f38 Promotine Eco"Produdive Gties: Global Policies I Part 2 I E.oloRv.nd
Environment

38 Promotin8 Eco-Productive Cities: Global
Policies I Part 2

s39 The Need to Studyfaology i Ecology aldfnvironment 2739The Need to Study Ecology

2440 Ecosystem Functions & Services lt40 Ecosvstem Functions & services | [coloBy and €nvironment

41what is studied in Ecology? {41what i5 studied in Ecolosv? | Ecoloqy and EnviroIment

42 Ecological Footprint #42 Ecoloaical tootprint I Ecologv a.rd Environrneot

f43 Energy & Materialflow in E.osystem5 I E.OloEyand Enyltonmen! 4343 Ener8y & Materialflow in Ecosystems

f44 Energy llow P.oductivity & Biodiversity I [colo8y and Env]Ionment 4144 Ener8yflow, Productivity & Eiodiversity

45 Biodiversity Population & Ecological

Principles

t287

19 En & Environment Module Part 5 42

B8A Sem 3: Elective 2 Product and Service Design

409

BBA Sem 3: Selling & Negotiation

CHAIRM ITIALS

TIME

21

17

34

47

,r45 Biodiversity, Population & Ecolopiaal Prin.irles I Ecolosv and
47
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5420 Lec-2l TlmeValue of Money E0octch?v

3110-Imevalue of Money - Part

1

httos://wwwyoutube.co m/watch?v=tnoPLocn 0rk

Topic unk DuEtion

lvlarketinS ManaBement

Marketin. Manarement " I Week I I NPTEL ANSWERS I Mv Swavam fnotel
,nptel2o25 #lnvss/evam 3

MarketinS Management 6

Sales & Distribution ManaSement nolel.ac.inlrourrFs/1 10105122?otm sour.e=chatcot-com 6

Strate8ic Sales Management 6

Management of Field Sales

Developing soft Skills and Personality Developir]l{Soft Skills and Personality Course 6

E-Business system notel.ac-in/courses/110I05083?utm source=chatqot.com 12

Marketing tunctions: Channels of
Distribution Lealure - 15 Marketinq Functions: Channels ol Dastribution 57

The SellinS Process lqetlrle 20 iThe Sellirrg Pro.ess 37

Strategic Sales Mana8ement StrdteEic Sales Manapernent Cour5e 6

S€lling in the DigitalEra Mar&etinr in The Diritaltra lPart,ll , Commerce I Prol. Aditva P. Trioathi 29

Negotiation StrateSy I Part 1 A3O Negotiahon St.iteev I Pert 1 I Strateric Sour.ine ' YouTube 18

Suppv Contracts I Strategic Sourcing 432 Suoolv Contracts I Strateqic SourciDR 30

Negotiation and Confl ict Management Mod{1 tec-31 Neqoriation and Confl ict ManaFement 58

C,o55 Cultu6l Communi@tion Lectuae

{1 Mod-11 [ec{1 Cross Cultural Communication Lecture-01 57

Cross Cuhural Communica6on [ecturc-

02 Mod-11 te.-O2 Cros! Cultur I Communication Lecture-o2 59

Cross Cuhurdl Communication L€ctu re-

03 Mod-11 Lec-03 Cross Cultural Communicanon Lectlre-o3 54

lntroduction to Busineis to Business

Ma*eting tec o1' lnlrodu(don to 8us ine5s to Bl.,siness Marketinf 27

Classification of Producti & Cuslomers

in 32B Ma*ets l-ec 02 - Classafication of Produ t & Custorners an 828 Markels 26

B2B vs B2C MarketinS L lec 03 - 828 vs B2C Mnrketinq 1 30

B2B vs B2C MarketinS 2

Some lmportant Concepts and Case

Study Le. 05 - Some lmportanl-cg!!Ep$_i-!!_ei!C,$!-dr

lntroduction to sTP Lec 21. - lntrodudion to STP 34

Segmentation in B2B Markets Lec 22 Sesmentahon in 828 Market! 32

PositioninS in 828 Markets 30

82B Positioning Strate8ies Lec 26 ' 828 Posirionine Strateqies 32

Business Market Communication

Per50nals€llin8 Lec 27 - Business Market Commun icaton: Personal SelInR' YouTube

B2B Product Management: New

Product Development 26

82B Produd Management: ldentifying

New Products Lec 37 - 82B Product Mana8ement; ldentifyir)a New Product5 34

82B Producl Management: Customer

value, Product Launch & more Lec 38 - B2B Product ManaFernentr Custorner Value. Prodoct Launch & more 35

82B Product Management: SrandinE Lec 39 - 828 Product ManaqeDe-l!lgl!!.dj]t8 33

B2B Pricing: Price Setting Process 1 !sg"{-L.B2B-e[qirr3;-eis"e."5e-t$ns-Pr-o"is"s-r."1

828 Pricin8: Price Setting Process 2 Lec42 - B2B Pricin8r Price SemnE Process 2 31

GE Matrix & McKinsey 75 Framework lec58 - GE Matrir & McKinsev 75 Framework ' YouTube 27

r060

BBA Sem 3: Financial Management Fundamentals

CHAI ITIALS

lMarketina Manarehent - I I I Exam Preoaration Part 1 I I Mv Swayam ll NpTEt

l?!23

9

29

24

26



3

l
1
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Toplc Oumtion

lnlerpersonal Communication [t!p5r/!yww-youtube.com/watch?v=5NX l.hyiC0 20

Self-Concept httDs://www.voolube.aom/watch?v:1lh'sTxvzKo 30

Perception httpsi//www.voutube.com/watch?v=x30NRDrcaUk 45

Presentations htt!5://www.voutube.conr/watchr=2dSSEdSo2il 1

listening https://www.voutube.com/watch ?v=B9w9ueeuE.8 24

lnte rpersona I Conflict lttpV/www.voutuUe.corn/watch?v=c1Qva7N 39

Pareto Principle (80/20 rule) https:11www.youtube..om/watch?v.crNLTulXtNw 31

DiBital Communication https://voutube.com/olavlist?list=PL alTl5CC9RGZwTsw8SWSgoDWNTuZvYLb&
si.VToaluotNkn8A Uv

lnfographics httos://www.voutube.com/watch ?v=-416DCS?elU 22

Public Speaking hn05://www.vo0tube.com/watch?v=t'ZgsdxhNNU 36

St.ate8ies for Effective Ustenlng https://www.vootube.aom/watrh?v=fONdnvU4&l 31

Social marketing https://www.voutube.aom/walch?v=qYrse€Qt!PE 2

Personal Development PlanninS watch?v:hUnWz307-wMhttos://www-voutube.co 13

Lecture 11-Time Value of Money - Part

2

43

Mod-08 tec47 Time valle of Money L s2

Mod-01 tec-21 tectlre21 38

Mod{1tec-22 Lecture 22 43

Lecture 33: Monetary Policy lll 27

Lecture : 01 lntrodlction to Financial

System

tecture :02 Equilibrium ir Financial

Markets

29

Financial lnstitutions and Markets

lecture 18: Monet ry policl instruments RSrfTo

KtbfwM3 1

34

Lecture 48: 31

tecture 49: 30

Capital ManaSement (1-51

re)

900

Lecture 17 - CapitalBudSetin8 - Part 1 33

tecture 18- Capital BudtetinS - Part 2 36

1,416

BBA Sem 3: SEO & SEM Strategy

Topic Link Duration

MarletinR ManaBement
Martetinr Mana.ement - lWeek 1 I NPTEL A SWEI6 I Mv Swayam tnotel
tnptel2025 fmvsvrardm 3

MarletinS ManaSement MarletinE M.naaement- I I I Exam Preoaration Part 1 I I My sr{?Yam Il NPTtt 2023 6

9

MBA Sem I
MBA S€m 1: Professlonal Communlcation and Presentatlon Skllls- Career and Leadershlp Development - I

CHAIRM

tink

60

lhtt ps ://wwwvoutu be.com/srarch 7!=Jvdgap55ol4

I

32

lhnor://www!,outube.com/watch?v=88S1wzcfuok&list=Pt-bRMhDVUMnpcxR5rET

[-,b*"3^r.,ru.
3

lhttps://www.voutube.com/watch-1=Hex dlmNlBo

r-
lhttpr://www.voutube.com/watch ?v=rYh IZI(VN-iE

I

lhttps://vourube.com/playlist?lisr=pLLy 2iuccgzq ry!-W*Et!-14g!21qffi

l-
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OurationUnkToplc

22htlps://www.voutube.com/watth\=PF2iQiYki0Alntroduction to Exael

51voutube.conr/watch?v: TonltautoblSEssential Excel functions
52.voutube.corn/wat(h ?v-- 1ctc27QOata Prooflng and Formatting

Advanced oata CleaninB

MBA Sem 1: Drivint Decisions by Excel

MBA Sem 1: Financlal Statement Analysis

MBA Sem 1: Entrepreneurship and Family Business

Topic Durati

lntroduction & Scope ofAccountin8 /UxfPGwlxsHQ?si =TfAsYxHeJ.8vbfKR 30

FinancialStatements ti./wOOhrdmoVu4?sa=eAbboYf 19

Financial Statements hcl tuobSocltO?si=mhTVK0lAd DlAqG2n

FinancialStatements 27

Depreciation be/Nswh2NNkooU?ti=7Y2 3iOZ2-,ultAE

Deprcciataon 27

lnvantory Va luation /h(ioyflnBDU?si=H OdZD5luT-71 31

lnventory Valuation 27

Process ofAccounting

Proc€s5 of Accou nting hups://vou tu. be/AQvr Kqs!!I4?!Eels!!!!4qtr 23

Cash Flow Statement 26

Cash Flow Statement 34

Cash Flow Statement https://voutu.be/vVMiNiHS2Hl?si=436608oodcYr2v80

Cash Flow Statement 2a

Caah Flow Statement hrrD\://voutu.be/uTYoKxfXNds?sr=rG2oe oliY04172B 16

Cash Flo$/ Statement 16

lnterpretation & Analysis of Financia I Statements httos:1/voutu-be/92YVzD46 RoU?si=tOSJYrOrc-iA7U M 26

lnterpretation &Analysisof Financial Statements hitos://vol.,tu.bel4jl6GqrWf Ur?\ =lElhTMefSOBTPoR8 27

Financial Statement Analysis httos://voutu.b€/qI1-o7i€YBU?sEELdEVkuvDlzvQZht 18

Financia I Statement Analysis 31

Typ€s of AccountinS 5

GAAP (Gener.llv Accepted AccountinS Principles) httDs://www.voutube com/watch?v=NW(lkl1 l8s& list=PLgTSnSOIPF

TBvBSLpGipSXF0TgRcRD MK&index=13

https:/lwww.voutube.com/watch?v-sQZEtnOkf9rO 4

Proces5 ofAccountinS 1

Corporate balance sheet 6

Financial Statement Analysis httos://v,r!vw.voutube.comlwat.h?v=myUiiKr2lvA 11

FinanclalRatios tu 2Do 44

lndian AaaountinS Standards hrro(://www.voutube.corn/watch?v=tuldncC6FnE 30

lnd AS httos://www.vo!tube.com /watch?v-vUfBiGlHTrQ 2A

583

Toplc Link Duration

UnderstandinS the Entrepreneurial Mindset httos://www.voutube.com/watch?v=Y84loJnm3Or 31

grainstorminB Techniques 31

Market Sire Estimation

http5://www-voutube.com/watch?v=UQxll lBi8 31

Minimum viable Product httos:/ .voutube.com/watch?v TgxrFlRPE 40

UnderstandinS Consumer Behaviour hirD<://\,\ru.voutube.com/watch?v.B7tsDJ2mN6s

Erand Story httos://www.voutube.com/watch?v=PDSz84OHrAs 25

Family-Managed Eu5inessel

257

a

a9

Link

30

httosi//voutu.be/rl€eoe9F-a8?si=mct3w50bTRUBlo

httos://voutu.be/D55DYxwSDOM?sr=YDUsDIEoU!!!qI8

https:l/youtu.be/U3(5ixBeR7o?si=sNtkTotM DzRul4f

https://voutu.be/rwh0B[7cpBM?si=BGld2DxJ0E5Yn85l" 26

https:l/yout0.be/vanek.oolxU?si=SmRRxiWUeiCStmlR

httDs://youtu.be/sA2u llYel4ulElIqplpi2!9x]IQ.N

httos://voutu.be/wzz3lxEZ1Ml?si=OaH5YoVlprD tlY_

https://voutu.be/UTYofi fxNds?si=l€8so oP2'vlwPYc

httos://voutu.be/w5v2lasD5vr?si=k.HKz6BxudNkov24

htt!r://www.voutub€.aom/watch?v=Hs-
U3iAvoo4&li5t=PL9s5nSOLPFTgvESLpGipsxF0rqRcRlMX

Depreciation

htl.ps://www.yoLrlube.com/$,atch ?v=xeox8u80r9Q

httos://www.voutube.com/watch?v=- 17XT_svSrw

httosi//voutu.be/DGUiCSBBMYU?si=uoTOAdeUBwOsLrol

https://wFrrr.voutube.com/watch ?v=Cl47ASve.lMY 36

Competition Analysis

https://www.voutube.com/watch?v=3tnxF8Nwu w
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lntroduction to Excel ,OZy-4cYAPYbe/-uiVOzTtxSs?si=v4NlO 1

Excel Basics tYvlv iRSkWD3be/rlPWi5x0s3l?si:ADA 1

Create and close Files .ltSICos0.Ksbe/ba-2.7i-eCu?si=Rlo.d 2

Tabs and Group iZMxOd6'rbe/diwl TobziA?si:couUw

Editing Data https://vouru.beznxYElirelM?si=-Iv,GtweuTtooxnG 9

Formatting httos://voutu hplTrY lc?si:v4nBE7ni MlXz5 11

Characterhtics of Cell httos://voutu.be/FF5suCi3m8Q?si=Er0l tTEvNvt eiq 1

Cell reference htt'J://voutu.be/LFlvum t4M8?si=Att3WoMLiYrar-Sw 8

Text to Column i=eGil TT 6

Comments uebKGNOEbel(5io; ZExf0?si=NB0tN 3

Copying and Filling t- 7

Filling Series Uhk5ozVmGa/OUOU9TRWPsO?si=zhbbN 2

Advanced Fill htlos://voutu.beleLBCGzaY qUI?si:SokCtGIKlNiPPlxu 5

WJY?si=x7 4RiVrmR6uz6v!httos://voutfl be/wxbl9xov 4

ViewingWork Sheets httos://vo!tu.be/Ca02Sxoxn Y0?si=uDBp9x4-6CSU voM 6

Custom Views GSE?si-fu I rn FEox Lxn l2v.be/fluwBeDhhttos:l/vo

AdjustinBVideo ?si=ufsvEEOCZ63 ARwbhttos://voutu.be/ uoFbbn

WorkinS with Work Sheets httpt://voutu.be/u2vFuv1A 9w?si=vo162VrboDv83mHh

Compare 2 Sheets httss://voutu.be/kwAPsnoDPxE ?si=MslPoSNNZauJoRol 3

View Files Side by Side A?si.67G85-d zuVSVxu/.httos://voutu.be/f isodxud 5

V Look Up httpsi//voutu.be/.lwo5Ae7rH t?si=tzffMJlIf EetuOtt 6

V Look Up Approximate Match httos://voutu.be/ZwUSzvbdo9E?si=0vdk90MAsm\.rntSbC 4

V Look Up with Trim E?5i=55e7rFLl1'GUI2Dc1httos://vor.rtu.belZwuSZv 4

H took up httos://voutLi.be/eGNVhJIWoE0?si=38RvokmC1rm-tum8 1

V took up Rules ht2l0-IFntflOhhttDsi/lvoutu be/HVMoulS4Dcs?5i=ecs

[ook up Function httos://voutu.be/ulm4Yx ft V3o?si-Utd0VQf c3-XviXf C 7

Vllok up Advanced NYvFMuxnle/nrW8Trna Dnh LIM?si.59H 2

lndex http5:llvoutu.be/40J4DARY M?si=GAst!:LR7yr49eye 2

Match Function httrs:1/voutu.be/ft tooQc4t€&?si:KtwRviccfSd 1w7LT 1

Header and Footer httosr//voutu.be/sxzoBAfl HBA?si=lrigu YTHMPLAiFu 8

SortinB https://vouru.be/m97RbqsGi.o?ri=EPavI uVIJGZWOtd 9

Advanced Filter https://voutu.beluv-5PovkDau ?si=VaWRl6lqHrFo3GE 7

BasicTable ?5i.!rxobNQOYfxox2sohttosr//voutu be/UlKiV9rtUc 5

Advanced Table hlt!s://vout0,be/xHsicme9 6Ww?si.O5zsxUTSA8.,bkblv 6

Subtotal 3rsdhU3d43e.be/-f212 aBFTs?si=rO.hshttos://vo 4

Charts FdpCxYSl2uXU.be/-F212 agfTs?si"nuthttDs:/ 6

Pie, Bar Charl Column Chart, Line Chart https://yo.rtu.be/Z2azLYaQatQ?si=oRNONlSuRztCYi4i 8

Pivot Chart ?5i=OxBszexlCiGitlNbe/rnc7xO8fBPi8 5

PivotTable 1(jaS8sprnZhttos://voutu ,be/4PWVFB;FVVU?si:u F 15

Pivot Table Example 2 7 D4XWi I!17t 6

Pivot Table Example 3 xl2tJwiiUbhMhttosi//voutu .be1Y72CeUEn vc?si-!,,,,129

PivotTable Grouping httos://voutu.be/kvAz2rAi5ht J?si=2h BzO5ZidlHzR5dE

Pivot Table Slice be/sM2mdBu0Owc?si.slD

KpflyMuBtNM9httDsr/lvoutu be15M2mdB!0Owc?si.RNYz

lf Function e.,9Gv05dQQMQ?si-SNWcDoutu.be/sidOEIWrs 7

Nested tF POJC rre w2be/ozzrZnrH8lV8?si.2VgG

AND Function tu.be =t1l9l6'tY
Not and lF error httos://voutu.be/18cu€3LSfiM?si"e6HpgHtm08xEtzps

AuditingTools https://voutu.be/&)!G54qtb.4?si:.ULb3( e(3pFODk

An lntroduction to Artificial tntelligence http5r//voutu.be/GHp.haLoDvt?si=t1_vhVbgueossADxt 5

What to expect trom Al -suBPQJMrnf-hltos://voutu be/K9eH7h BAdoo?si=ewix

History ofAl i(87-OncA6Uhttos://voutu- be/KgsHThAAdoo?si.2TRuF 28

Present State ofAl tu ?s7

h ttps://voutu. be/rr1 bxlAcl4lia-!19:qxoi mV3iqv,-FU

1
2
5

TIME

Flash Fill

2

LogicalTest

2

14

Strategic Business Decisions 22

t3
lro
ls

lr
9

2

fl
2

6
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https://youtu.be/Ccqwz Gwo60lriroijq4aHqladb_5|a, r, l}.ar, "
ledure 1- Fundam€ntals of Financial
Management - Pan 1

Definition of Al thinkinS

MBA S€m 1: lntroduction to Digital Marketing

Topic link Duration

Keywords in SEO http5://www.youtube.comlwatch?v=ivUMuCTOZUl 13

of Social Media Marketing https://www.youtube.com/watch?v=2oO7XySy_nM 46

SocialCommerce https://wwwyoutube.com/watch ?v:qYrsetQlLPE 31

Mobile Marketina https://www.youtu be.com/watch?v=tyo,te,EBOQ

E-commerce https://www.youtube.com/watch?v=ZYxL2oXpcCk 22

Virtual Reality (VR) https:/www.youtube.com/watch?v:yhiRltaseTY 28

154

MBA Sem 1: Geo Politics and lnternational Business

MBA Sem 1: The 21st Century Marketing

MBA Sem 2

MBA sem 2: Financlal Management

541

Topic link Duration
Global Business

Dynamics https://*1l1ry.youtube.convwatch?v:dUaP9keJoCU 3l

Clobalizrtion
https://wrn{. youtube. convwatch?v:mU_dkulb I CA&list=PL_a I Tl5CC9REBkK5Ey I Vp3kiolgw-
IDQz 40

Ricirdisn Modcl of
Comparativc

Advantsgc https ://wv\ .youtube.con/watchh-Y_FYhnnuayl 20
Poncr's Diamond

Mod€l hnps :/ rww.youtube.con/watch?F-At9acqAtThg 30
Product Lifc Cyclc
Theory htlps://wrdw. youtub€.cor/watch?FIlls I Dx4pDE&t= I s 21

Crocs{ultural
Managcment https://ww. youtube.com/watch?r:UXLiukFMmRA 2E

Clobal tcadership https://wqv.youtube.cor/watch?v=wTpmlQud0Vc 43
China's Rise in the

Clobal Economy hnps://$rw youtube. cor/watch?r-xYTXqi gDSPg 2E

Al's Em€,gcnce

snd Glob8l
Economic

lntlucnc€ 5

Toplc link Duration

Ma*eling in th€ 2lst Century https://www.youtub€.corn/watch?!-pMMCxl OSmil 25

Ma*eting Environmenl https://wwl,v. youlube.cony'watch?!-axtQnTS IqEw 23

Malketing Consumer & Comp€titor Rcsearch https://w\rw.youtube.cam,/walch?v=wJWPKBwvFcs 20

S€gmentation, Taryeting and Positioning htps://w1,r\,v.youtub€.cDrn /walch?v:WPX8ZZCzwTS 34

Mart€tir€ Mix Product & New Product

D.vclopment https://www. r'outube.corn/watch?v:bBtvSqWDPRC 20

Pricing Sralegies httpsT/www. youtube.com,/watch?v=v-VEK2nCE5 E 30

Ma*cling Channcls: Placa httpsT/w*1v. youtube.com,/watch?v=Styv Ronvl \,vo l1

Promolion Mix https ://wlw. youtube.convwatch?\"=yTTTFzK I eN 8 23

Markcting Mix Srd.gies https://wrf,w, outube.coftVwalch?v=P*MAFVFcnC8 25

234

httos://vogtt&ezafcoOor2D,?si=c4cckN9WV_NvhWhWc

24

https://youlu.be|/CHpchgLoDvl?si=nRwbDet2N8Coz\rkb
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HELD AT ON TIME

tc tink Duratlon
Hypothesls Testing Two Sample
Tert-ll si 12
Hypothesis Te5tint Two Sample
Test-l DsazTodHk?si=ll 32
Hypothesis Tetting of Proportions

Minitab u0?si=MEdO7 BA0

MBA Sem 2: Statistics for Business Managers

terture 2 - Fundamentals of Finenaial
Ma ment - Part 2 u.b lxT 9lLw?si.mDlo 33

MBA Sem 2: Ethics in Artificial lntellitence

Topic Link
Ourati

lec 01: lntroduction to al https://wwl i.youtube.coO/watch?v=pXevMlktpRc 35

Artificial Intelli8ence: Introduction http,://\ rww.vou tu be. com/watch ?v=XCPZBD9lbVo 56

lntroduction to al https://www.yootube.com/watchL,=if IIOCEXtXY 51

lntroduction: History ofAlfrom ilos - 90s

httoir//wur.voutub€.coln/watch?v=HF ncSeCMmA&list=PLo6€k2h0coNB
YJCrU gFihFT9f52HvBuz&index=3 ?8

lntroductioni History ofAl in the 9O5

httos://www.voutube.com/watch?v=P745a1GvPdi+&list=PLp5ek2hD.oNB YJ

CruBFihFT9f52HvBuz&indJ)!=4 14

Lecture 22: A.tificiallntellitence (Al) in
Education I!!ps:1/www.youtLrbe.com/watch?v=cEp2 TRn"Vl 34
Ethici of Al : Accountability, priva.yand
Human-Al interaction I Weel l2lecture
12 lby Prol Mausam it&511ry!!!.y9U!!! e,rq0vwa!c h ?v:Aw Df Lu N Ok8k 21

Lecture 14: lndust.y 4.0: Artiflcial
lntelligence I!!B!lWU4{.Lo!!U!e.eoLnl\. at h ?v:2sE9E }iooJsk

[e( 15: Usin8 Al ln Employee Training httos;//www.voutLlbe.com/watch?v=LGzvpml60(0 34

Lea 17: Using Alin Workforce PlanninS http5://www.voutube.co.n/watch?v=7 x6EWNOATQ 21
Lec 7: Role of Alin Performanae
Management httpsr//www.voLrtube.com/watch ?v=VFF4dG3Wbd8 s6

Aland Human Ri8hts http3://www.voutube.com/watch?v=ZX62xf28nzA 37

Lec 56 Ethics in Al
httosr//www.vollqbe.com/watch ?v=2RAq H Mpl-
3E&lisr=PLRMDNttGI 1CzSGn478v1uKbz.xJz(WZ7zs&index:4

461

[ecture 3 -fundamentals of Financial
Management - Part 3 httos://vouru&e/HusoQjGA35E?si=UHmtU2vf itbsBvD8 34
tecture 4: tundamentals of Financlal
Management - Part lV httos://voutu.be/FiEFneDYlJzA?si=D5NR28etxuV9PdN- 45
lecture 5 - Fundamentals of Financial
Managehent - Part 5 httos://youtu.be/zeYN 013iQ4?si=ml.Aoi19FP2cnszf, 1 35

fSS Cost otcapital& Valuation lPartll
Foundations of Acaouniing & Finance https://voutg.be/Jiln'f C 0R88?si=RHMORrnsb3UWSltuQ 42

f56 Cost ofCapital& Valuation I Parr ll I

Foundataons ol Accountint & Finance hRps://voutu.bellc sBjFonwg?si=r1i Er-El8c53y5M 38

157 Valuation & Ca pital Structure I Foundations
ofAacountlnt & Finance httosr//voutu.be/4qtbkxpHlno?si= um2aM9kwxtMNkYQ 39

Mod{X Lec-ll Analysis of Proied Viability
Capital BudgeiinS Te.hniques-l httosr//v=o!!u belxq3SFyOol w?si=n( ExRVHvN O07di 49

Lecture 28: Net Present val!e,Profitability lnder httos://youtu.be/NUf lpote(k0?5i=Rbf q04EaX0LUtNWZ 30
#43 Time Value of Money: Present & Future
Value Explained I Foundations ofAccountins &
tinance httpsr//voLrtu.be/5TxnNIlvOYAU?si=-4WZH0l17298m Iv 27
144 Simplifying Cash Flows: Annuities &
Perpetuities Explained I Foundations of
Aaaounting & Finance https://youtu.be/hiCtQVxleJY?si=vm F6eG GHVoFDSS 28

145 Bond valuation I Part I I Foundations of
Accountlnf & Finance https://vo to. be/oVQJzM5wvFM?si.DzE2zsthbf s6acrL 28

846 Bond valuation I Part ll I Foundations ot
AccountinS & Finance https://vo!tu. tre/${qznxlvaSw?si=f xt8.1Nzch N"vwB22 22

fl48 Numericalon Bond & Stock Valuation I

Foundatlons of Accountinc & Finance https://youtu.be/QnE1€enu Rc?si:h-6qt8nZREOt(Cvo 20

W311. Present Value I hrtpii//youtu.be/5Lhv7uvYs2E?si=NPaNLlutKB2aUUy8 24

W3[2. Prerent Value ll https:/lyoutu.be/M NhGFUev848?5i=zgv-wqhHMy9olim 25

W3t3. Present Value lll https:1/youtu.be/WBnZRT2SiZs?s;=pUlOll9GOwyssl]hV 14

W3l-4. capitalBud8etin8 Rules I htto5://vouru.be/w6NJs,s0Mrq?si=IziPx 0-09H 1Eb5o 21

W3L5. CapitalBudgeting Rules ll httpsi//youru.belAildxPYqxOS?si=Kq-mKnCCRitBd-8D 13

518
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Ouration
l-ink

66tnZh
Data visuali,ation : tYPes, too ls and

techno

49
bo tch

Cotnitlve aspeds and mental

workload

MBA sem 2: Data StorYtelling

CHAIRM IALS

30KD23

Ktt

Hypothesis Testing-One sam ple

42
Hypothesis TestinS of Proportions-ll

30
ofPTesti

34ET

3
ProcesS-ll

34htrProceSS-lST

32dcrnuesis Testiof

39E3U)so2L
Lec 3i Continuous ProbabilitY
distribution

1Ldistribution! 1)
Mod{1 LeE-o1 Discrete probability

551Sh ?sdistributions Part
Mod-01 Lec-02 Discrete probability

48hkVWl5t4Sulu H
Mod-01 Lec-05 Random Variables

and distributions

20iF6uo7NHTSLrtoh
;1 lntrod uction to ProbabilitY and

Statistics
56TPan A)LinearSim

s7
=N1OFv 62

57:TrkHclrtcSim linear
56FMPartSim le Linear

56x,c511(oh(Parr E)Linear

805

Minitab orB2 33
H T

MBA sem 2: Declsion making throuth Predictive Modelling

Ourationlink

23
=RLKUYSI uv

Discove Proces5
tecture I lntroduction, KnowledSe

3620YWdxtiohAHLecture 2 Data I

26ultu.b-Ledure 3 Data Pre rocesst

319f 2 Mrgt2
Lecture 37 : I

24hGFY?si=h!tLpcture 38:
73i=8srm5 lllzl

tLecturc 39
291v9BmHlnS2si=dlecture 40:
35FBvfFZas[inear I[ec
23

hLec 29 Linear
30:lItLec 30, Linear

304RU]
Lec 33. MUI"TIPLE REGR€5S|ON

MODET- - t

35Lec 34, MULTIPLE REGRESSION

MODET--fl
30z-17

Lec 38, LOGISTIC REGRESSION- I

26KnH06IPM
l-ec 39, tocrsTlc REGRESSION-ll

30RllvlSm2
Lec 40, Linear Regression ModelVs

ssion Model

25PF]htt
Lec 43, Performance of Logistic

Model'lll

26H8'
Lec 59, Attribute selection Measures

in CART : ll

32P28d 7K
Lec 60, Classification and Regression

Tree5 ,l
514

t

Test

slmple Unear ReSression (Part 8)

I
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lecture 01 : Fundamentals of R https://voutu. be/ E b G Npl0kk ?si=p uQ 1vW2 - E.760ea

Lecture 02: Data cleaning httpsr//voutu.be/E7zzunJ5H8r?si=e9KdOrTbD3cARpvR 50

Lecture 03: Data Visualizatron, Part 1 https://voutu.be/m7F9u 66J.A?ii=Al2DSXNZd0nqsvM 38

tecture 04: oata Visualization'Part 2 hltos://voutu.be/GYcoalloOOo?si=x3-D2u0Ol0csb5T7 35

l€cture 10 | Descriptive Analytics: Measures of Cenlral

Tendency httos://voutu.be/inuYqmeYiWY?si=tG2mlCQf 9KoesGTh 31

Lectu.e 11 i D€scriptive Analyticsi Measures of Variability

and Shape httost//voutu-be/rstuuG (6dl?si.vlLq'xPdH3f9kG59

Lecture 12: Statistical lnference: Samplint httos://voutu.be/o-slf EGSmAt ?si=wva4JNIlMLNlTSvJ

Lecture 13 : Statisticil hference: Central Limit Theorem

and Confi dence lnter!.als httosi//voutu.be/DoOwXqVernY?si= mhlAXe;luW28UhO

Lecture 14 : Statistical lnference: Hypothesis testing https://voutu.be/5QDxIn208c.?ri=.vxsietbhn2XwxaW

lecture 15 : lntroduation to R htto5://youhr.be/6WXcA4aXNU4?5i.(6VM4VtOiGvTraAa

L€cture 16: lnlerentia I statishcsr R lmplementation hltoe://voutu.bP/lC lv -A.lho?si=t-bf u6sWP2rtf 6VlN

Lecture 17 : Statistical lnfe.ence: Samplint

Gestalt Princ utube.com 37

MBA Sem 2: Behaviour based Selling & Negotiations

MBA Sem 2: Business analytics uslng R

152

Toplc Link DuEtion
Mod-01tec-01 lntroduction to the Study of

Consumer Behaviour 58
Mod-01Lec{2lntroduction to the Study of
Consumer B€haviour (Contd.) httos://vouru.be/G5Eo8DbaH94?5i=7-03tL,W-d-JXobr 60
Mod{6 tec-13 Consumer Needs and Moti\ration,

€motions aad Mood, Consomer ln\olvement (

Co.td.) 53

Mod{6lac-14 Consumer Needs and Motvafon.
Ernotions and Mood, Consumer lnvolvement (

Contd.) s4
Mod{6 Lec-15 Consumer Needs and Motivation,

Emotions and Mood, Consumer lnvolvement (

contd.) httos:l/voutu.be/ETDARXrZe2k?si.ZvISvwou uvmRTvd6 5Z

httos://voutu. be/SIFWc B K4?5i=rln0EfXoetPMiT6M s6

Mod-06 [ec-17 Consumer Needs and Motivation,

Emotions and Mood, Consumea lnvolvement (

Contd.) httosi//voutu.be/NdL 8mE?si=n nri8(ioOSPlM3Dl 55

Mod-15 Lec-35 Culturc, Sub-Culturc and Cross-

Cuhure httos://vou!u.belw-ZSH99w68Y?si"niKsTa0 R4A3-V2k 57

Mod-15 Lec-36 Cuhure, Sub-Culture and Cros!-

Culture (Contd.) 60

Mod{4 Let{7 The Consumer Oecision Making

Proce5,s httrs://vouto.be/38CXcE OlUc?si:vXLNQilanLaTCCnx 58

Mod-10 [ec-27 Consumer Attitudes hnosi//voutu.b€/RzEceTrQrQU?si.pap8.h8mt6clApG06

Mod-10 tec-28 Consumer Attitudes (Contd.) httosi//voutu.be/WOaRgLbc2 w?sr-onicOsChhtxB24Mi 55

Mod"10 tec-29 Consu mer Attitudes ( Contd.) hnos://voutU.belcwb0qROrpcc?si=S7j6bf lltn6QsnTT 50

Mod 11 Lec-30 Consumer Communication https://voutu.be/QTqZCcBOKNE?si=pM FzPbx0fwACf nEA 63

Mod-11 tec-31 Consumer Communication (Contd.) htlpsr//youtu.be/Ze-B5oFfi xY?si=J-xinnRliOiEoBA2 60

Mod-12 tec-32 Consumer Groups and Reference

6roup5 httosr//voutu.be/erifwcUBGrR?si=brV6vCEi9lKDui j3 59

Attitude Formation - |

httos,//voutu.be/2YNlHev FYO.?si=nivsg foFYidbMSSU 30

Attitude Formation - ll httos://voutu.be/M2ob l(F 90?si:mwrwviOE lelxvTv 20

950

50

hnos://voutu.beliSrC-EWYUQTsi=.lRkcp-vqave F87

httos://voutu.be/zDw02wt-6ro?5i=RouNlAzvixo3Srnr

httor://vo!tu.be^vZiL-uFELGc?si=FKoYvris-AcDL oo

Mod-06 tec-16 Consumer Needs and Motivafion,

Emotions and Mood, Consumer lnvolvement (

Contd.)

htros;//youtu.be/mJSLhotdQnr?sr"RcitBhwizr!o25oz

50

Duration

54

;
11

36t*t"
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htlDs:/ eeF43l5r?si=eluaZPWiWbe/cEYnos16what is csR?

30M2Nwhy CSR?

28https://youtu.be/stG-edwMiPE?si=i9cAsiocxtxoMYzrTheories of CSR

hftEs:/ FNwotRi2oYAM?.i=BiZTso
Theories of CSR (contd.)

22httpri/ OZlz2lwhOIsz2M0?siutu.be/ZTheories of csR (contd )

20llFvltiBllU?si=(t.ZlXf
Evolutron of CSR

18MKScO

32Ntlhwho are stakeholders?
2tEVRe94

The Sta keholder APP roach
CHAIRM TIALS

42b 1l-ecture 19 : ReSression ModellinS-Pan 1

58

45
Lecture 21.: ReSrcssion Algorithm: Application (Pan 1)

https://voutgbe/HL aMRTr6lM?si.OzO5PihRFNMNVXQetecture 27 : Advanced Data Visualizahon Pan 1

56hltp! /.1rs!r t!r, "!31--c!-!4n,8Lecture 28: Advanced Data visualizaton- Pan 2

829

Lecture 18: Hypothesis TestinS: R lmplementation u

MBA Sem 2: Cost and Management AccountinB

Topic l-ink Oulation

fl24 Classificafon of Costs I Foundations of Accountin8 &

Finance

./PVDbCJR2DPw?si-t.ii4 dk.1otcH42aK 35

I25 Preparation o, Cost Sheet I Pa.t I I foundahons o(

Accounting & Finance

37

Marginal Costi n8- |
35

MarginalCostin8- ll httos://Yootu.be/ slKEi ?si=lOZYXC2t bfzvv 34

MaBinalCostinS- lll .be/cSOv8KI MzA?si =lmQQM3ll Ozsib6Pw

fl29 Activity Sated Costing I Part I I Foundations of be/dbfeDzarBnA?si=nEkM0 OEOVO3MF3V 29

#30 activity Bas€d cotting I Parl ll I foundatrons of

Accountng & Finance

32

#31 Break-Even Analysis I Foundations of Accounting &

Finance

30

132 Oecision Makin8 with Cost Accounting lPartll
Foundations of Accounting & Finance

https://voutu.be/ S24vSdCWqk?5i:Ckallcg-oM3GmOon 23

#33 O€cision MakinS with Cost Accountin8 | Part ll I

toundahons of AacountinS & Finance

utu.be/vRxhDTV6o5w?5i.e TioovkPvxI3TZrZ 35

i34 Decision Making with Cost Accountin8 I Part lll I

Foundationr of AccountinS & Finance

fl35 Oecision Makin8with Cost accountin8 I Part lv I

foundalions of Accounting & f inance

36

#36 Decision MakinS with Cost Accountin8 I Part v I

Foundations of Acaount n8 & Finance

https://Yo!tu.b C/RXYIZVHERM 8?si=5BlH7 04l 34

#37 lntroduction to BudSetinB I BudSet Preparation Basics

I Part I

httDs:/ tu.be/Vl05zwn1 7i NJ SaPr 35

{38lntroduction to Budteting I BudSet Prepa aatron Easics

I Part ll

https://voutu.be/tkPt4w2M' E?si=08EYhG-0tx.JiSvJO 20

fl3g lntroduction to BudSetlng I Budget Preparation Basics

I Part lll

29

fl40 Fletible Eud8et & Variance AnalYsis I Foundahons of

Accounting & Finance

Ittos:/ outu.be/uKdQmh5aQsw?5i=isrtxTRhvltuGcNT 40

fl4l Foundatrons of Corporate tinance I PBrt I I

Foundations of AccountinS & Finance

hnos:/ tu.be/Av!7Toa ik?ri=70o1 t"lDxY I 24

#42 Foundahons of Corporate Finance I Part ll I

Foundahons ofAccounting & Finance

18

s90

2

Z

29

Evolution of CSR (Contd.)

httos://voutr/.be/vlTtt46hro?si=HRl(xslM!3arvwo,!yLecture 20: ReSression Modelling-Part 2

httos://voutu.be/YOf 0 ir4v'o?si:453€CG(k5MA4E24Z

59

MBA Sem 2: cSR, SDGs, Business Research

httpr://voutl.be/ohOBSaixcwM?ti=6ateD5ceYlo6QdEE

https://voutu.be/m2RhC zsUxc?si=2(7F18LwY6f dUol

Accounting & Finance

hnos://voutu.be/HdQYtBriliw?Ji=tCQxCoeEoVQEGNiH

httos://youtu.be/75YcPNP78wA?.i.16l,iBNvrQzrvir)Mv

-,..............................t',trt,ttr"",r.u"tt

httos://voutu.be/tluTH5PFNs?ri=ft Kcr8sxnu BsbPoo
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lec 23: Emotional intelligence: lntroduction

httosr//wlrw,voutube,com/watch ?v.xmxp52u0DoQ&list=PLwdnzl

7L

Lec 24: Skills of El-Self-awareness https://www-youtube.com/watch?v=XsnwmG Pml0 59

Lec 25: Skills o, El-Self-regularion/Setf-

manatement https://www-voutobe.corn/watch?v=22BioEkZ3kw

Lecture 26i Skills of El-Self-Motivation https://www.voutube.com/watch ?v.NRAT5d53hp8

Lectu.e 27i Skills of EFEmpathy 69

Lecture 28:Skills of El-Socialintelligence and social

skills httt r://www.yout!be.com/watch?v=bGt(70ZhJn8 57

49

lecture 30: Emotional intelligence, health and

well-being

Stakeholders and CSR htlos:.//voutu. be/TRHtiiPK -Qlf?t!:at!YY!!E?rUllalu? 19

Topic Link Duaation

Lecture l-lntroduction to MarketinS Research https://youtu.belABLHVSCe6Tr?si=pwzM2T6l9uuXnis0

#8 GlobalStctegy I Strategy & Technologyr A

Practical Primer htlps:/lyoutu.be/OqHVcTFlE5U?si=96QRZI|XPGy.IFli 49

Mod-03 Lec-05 Market Se8mentation and Posihoning b[r5ltillqu-llr:Lel7s ra h3Yfono ?si:cQ4oM wl(BFO, QzH F

Mod-03 Lec-06 Market Se8mentation and Positioning

(Contd,) https://youtu.b€/b(6xUEucqvs?si=f l3Gl XrQpY6Yimu 60

Mod{2 Lec{4 Market Research and Consumer

Behaviour (Contd.) httol://voutu.belvRFotntH cMwo?s;=McOioejcilTVTilo 58

Mod-01 Lec{1 lntroduction to Global Supply Chain

Network Part- 1 httos://vout .be/oMsnoYxr2qq?si=-MFwmiaro4oces 2 52

Mod-01 Lec{2lntroduction to G lobal Su pply Chain

Network Part -2 http5://yo!rlu.be/v9NukpnN-ZQ?si=86uNW6XG3f3eHsY7 55

Mod-08 Lec-34 Risk Management - Country / Political

risk lll https://vootu.be^soU2sk4SxlTs;"kvei9mvFobv NSd4 45

Mod{8 Lec-35 Risk Management - Country/ Political

risks lV h$p5://voutu.be/ B\.f78 6x8e?si.oeC2Ern2imxwLsCi9 51

Lecturc 14: 82B PricinS Basics httosr//voutu-be/bxTcsllUGH€?si=QWv MltPAo9R7R58

Lecturc 50: Product & Brand Management-

Conclusion httpsr//youtu.be/tuuf Dvs21F8?si=kpE66PDRE(ocjH6h 32

Political Risk in lnfrastructure Pan 1 httpsi/1youtu. be/l3rca!vDrkq0?!i:uGRSi(mmvEDrrqaiid 39

Risk5 and Challen8es in lnfrastructure - Part 1 https://voutu. belYQU L-mkwo2E?si=vaSEhn3lUHWXt5e 20

Risk and Challen8es in lnfrastructure - Pan 2 https)//voutu.be/VlEPiemlpTU ?si=zokbm0mzxo9arhG5 23

0

Economic Risk in lnfrastructure - Part 1 https://vootq.beLlgtzEpglylrijqu!3llhl

630

MBA Sem 2: Managing Self and People Skills with Human Centered Design Thinking- Career and Leadership

Oevelopment- ll

Stakeholde15 Theory Perspectives tittps://youtu. bqlsaiAwewl"<JE-?S1=-3y{J54!8y!5lS!5 29

sta keholder Theo ry in Acton Completed 32

Stakeholder ldentifi cation httosr//vootu.be/z9omvGhA26k?si-lMf MrivjmRH-YAEI 20

Stakeholder Salience httpt://voulu.be/6sswowasors?si=sumJo,3DTEN(D3FV 27

Future of CSR

t25 Sultainability in Supply Management I Part 1 |

Strategic Sourcing httosr//voutu.be/ilEcrf i.M E?sj=D:BleKiwcz6h4riR
fl26 Sustainability in Supply ManaSement I Part 2 |

Strategia Sourcing b!as!' quJ!.t.belhMsa40STcvE?si=36NzaPoGMAxhFxvn

Week3-tecture 20: CSR and Socia I Susta ina bility 25

Lecture 58: ESG and 5DG httpsr//youtu-be/eV802pBMh0Y?si:51Stvd5i65x6oxcq 31

s08

V3osowuWRCktCOBSvKwvn3pKVRG&index=24

62

57

http5://\A/ww.voutube.com/watch ?v.17670d1235s

lecture 29: Emotional intelli8ence and workplace httosr//www.voutube.com/watch?v=vo(l2DYbbm4

MBA Sem 2: Marketing for Global Markets

https://voutu.be/b2iJrrM89Xr?si=luOb5bukcQ63CZSP

httos://voutu be/Mcb2qznegBlri:9Uy&!yq{81o9@

36

httos://voutu.beloPLxr4dsODA?si.AFd lDl. Gr?wv61

31

53

Risks and Challen8es in lnfrastructure - Part 3 htaor://vooru.be/51MkHro6T00?ri=tDwA3trsc{eQ Utq

37
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31https://www.voutube.corn/watch?v=0dxor5Xf nr8s&list:PLLv 2iUCLectur€ 01: lntroduchon to Product & Brand

ManaSement
32

TBR0LTSoHX -Xr3u NTULKBC&indet=3
Lectu.e 02: Defining Produd

31https://www.voutube.com/watch?v"oorRhovei o&li5t'Pl"Lv 2iUCG8

7BR$l.(spHX"Xr3u NTULK index=8
Lecture 07: Product Mana8ement & Concepts

Associated with Product
31httos:/ .voulube.com/watch?v

inxllRLr 2t

l-edure 13: Product Lifu cycle _1

33

G87BRu Hx 'xr3uNtULKBC &indo(.15
l-edure 14: Product Life Cycle - 2

Lecture 15: Produd Life CYcle _ 3

54?v.s')Zkvd.voutubc.con)/watrhLecture - 27 Product Mix Decisions

31ll?,v:MJ-:trW-mB.d5-lg&li5l":-PJ{,2iU

cG8TBRuLrSoHX -Xr3uNtULKBC&indcx=37
lecture 35: Brand ManaSement

12

8TBRuLaS!HX'Xr30NtULKBe&index=38
32

GSTBRutI &index.39Hx -xr3uNtULKIC
Lecture 38: Strategic grand Management

Process
33

TBRutFSpHX -X13uNtLJLKBCqiodex=40

h

31LL 2iucMTTH

GSTBRti oHX -Xr3uNtULKgC

ube.coLectu.e /u)r Customer-based Brand Equity _1

LlvE WhatYou Need to l(now About GoalSethng 3Ks 61

MBA Sem 2: Media StrategY

MBA Sem 2: Product and Brand Management

IUE5J,6!-!l!!{e-u,tv bC.eQ!!l!-v"ilc-tlt,-l(Ihocv4MwlLecture 55: JOHARI Window

41hn os | //www.vo utv!e-.eqr1-w-{tl!lv:Z-tgdBSj:@Lec 32r wellbeinS in the workplace

58

59httos://wwwvoutube.corn/watch?v=znPld18T9Go

58vo0t0be,corn/watch?v=wYb PKIawE4
Mod-ol Lec-3t tteSotiaton and confl ict

Management

58voutube.com/watch?v: uGC3ll0Peo
Mod-01 Lec-32 Ne8otiation and Conflict

ManaSement (contd.)

46h ?v.HFdTg
Lec-4 Leadership B€haviour: EmerSencei

Leadership and Trust

894

Link Duration

Lecture 31: Advertising & Marketing Max

./oeooelsYU8M?si.lbPuTZ NGMO6wSWr 30

Lecture 32 : Advertrsing & Support Media httos://vouto.be/9ikltLx9Ynl?ri=xBmgvpxtEQbvxi'o

l,acture 33: Media PlanninS _ Parl I hnps://voutu.be/9w9YsGqMIr?sr=diGoOHSgmSElWt2o 31

Lecture 34: Media PlanninS- Part ll be/N2tbTN VoNs?si=eHfd 3ndc8 xU 32

Adverhsing and Communicatron be/DElcsoOXJo[?si=Ytf o elfD-J L2

Lecturc 01: lntrcduction to lnteSrated

MarkednS communication (lMC) be/GvxdlocMSoY?si=b- lVSvulu9Mf 30

tecture 02: Definint MarketinB Communicaion,

Marletin& and IMC httos://voutu.be/o7ehYxaJF74?ri=t T0T[5uSaWvu'Zr 31

Mod{X Lec{7 The Consumer Deaision Making

Proce5i httosr//voutu.be/38cxcE QlUE?si=i0klvLrscRWHcWP 58

Mod{4 Lec{8 The Consumer Decision Makint

Process(Contd.) 58

httosi//voutu.be/bK6xUEu.ovs?si=XtUYIlRGEu6Ois't 60

Mod{7 l-ec-33 ProSram Profiling .be/VGa68uRic,Q?si:QPgcAh 54

http5://voutu.be/evWQoawullu ?si=loOEYoN(LoN06Ruo 64

537

G87gRul"{SoHX -X.3uNtUl"KBC&index=2

http5:/lwww.voutube.(om/watch ?v.m88(Z0Vs6n1l&list=PLLv 2iUC

31

87 g8u!s5oll-:Xr-!-u[Lu](9.lgi$l,e,r:t-E

l-ecture 37: OefininS grand

nnos,tt***vortuUe.comlwatc!?v=b2vdmooMcz

Lecture 39: Brand Proposihon

l,-, ^, q

28

l-ecture - 39 Strcss Management _ |

Lecturc - 40 Stress Mana8ement ll

httos://voutu.be/WiTAup2bek?si=iSy89evolZHAOKxt

Mod-03 Lec46 Market Segmentation and

PositioninB (Contd.)

{15 crisis teadership I Leadership for lndia lnc:

Practical Concepts & Constructs
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lecture 41: Customer-based Brdnd Equity 2 i!!pjlWy{w.ySq!qbe,CSm/watch ?v=Eqz0NNY6Tu4&list=Pl.Ly 2iUC 31

G8TBRutsspHX .Xr3uNtlJLKgC&irrdex:42

MBA Sem 2; lntroduction to Power Bl

Topic Link Duration

Tutorial: Excel httos://www.voutube.com/watch?v=sisSkBOGlUM 17

ControlChan5 by Excel https://wwv/.voutu be.coln/\ ,atch ?v= N9wvq KlEv0k 55

72

MBA Sem 2: Retail & E-commerce Strategy

Lecture 42: Brand Positioning

8TSRuLqSoHx :X!3u!tULKBC&irrdex=43

httosi//www.voutube.conr/watch ?v=lvE5vgMZlsw&list.PLLv 2iUCG 35

httos://www.voutube,com/watch?v=X2qxwPslfl 4&list=Pltv 2|UCG

STBRuLqSoHX -X13uNtUtKBC&ioder"44
34

lecture 44: grand Value Chain -1 httos://wwwvorrtube..Qmlwatch ?v-rw!6l(YTu529E&lin=Ptl-y 2iUC

68TBRuLsSoHX X13u NTULKBC&ander=45

31

Lecture 45: Brand Value Chain'2 htt05://w*wvoutube.com/watch?v=W(N8wxaDilE&list=Pl,Lv 2iUC

6STgRutrsoHX -X.3uNtUtKBC&rndex=46
31

Lecture 46: Brand Equity Elements - 1 32

Lecture 4Tr Brand Equity Elements- 2 httos://www,voutube.com/watch?v=743 15QeYh.&list=Ptl.v 2iUCG

8TBRuLrSpHX'X13uNtUL(BC&index=,l8

33

httgs:1/www.youtube.com/watch?v=gFYnzuN4w4w&lisFPl-ty 2iUC

GSTSRuLaSoHX XT3UNtUIKBC&index=51

33

L€ature 52: grand Pordollo And B6nd
Hierarchiei

https:1/www-youtube.com/watch?v=nWf Fe9v8 eY&list:PLLy 2 jUCG

87BR!tgSpHX'X13uNtUtKBC&index=53

34

Lecture 55: Brand €xtension https:l/wwwyoulube.com/wat.h ?v:bFVUMABXJkY&list:PLLv 2iUC

G878RuL{SoHX X13 u NtU L( 8C&_iod_e_!:!!

33

tecture 56: Brand Experience & Brand loyalty http5://www.vootube.comlwatch?v.ZrxFVCSP(A0&list.PLLv 2iuCG

87BRut*SpHX -X13uNtUIKBC&index=57

32

lecture 60: Product & Brand Mana8ement-

Conclusion

httpsi//www.voutube.com/watch?v=fduf D621F8&list=Pl.tv 2iUCGE

TERul4SpHX -X13uNtUl(BC&andex=61

33

794

Topic Link Duration

Retail Marketing StrateSy httos://www.voutube,com^,/atch?v=6G22'

kcTcwc&list=Pu,v 2iUCG87AivlGo1rAF026k36vtwD6e

13

l-ecture 1 - understanding

Retailin8 from a Stratesic

Standpoint

hRps:1/www.youtube.corn/werch?v=NEqCp R87rY&li5t=PL!y 2iUC687AiylGOl5A

FD26k36VlwD6e&index=2

35

l-ecturc 2 - why i. RetailinS so

lmportant: SlrateSlc Perspectives

httos://www.voutube.com/watdr?v=bAoe08tcLnE&list=PLLv 2iUCG8TAMGOlsA

FD26k36VlwD6e&index=3

!7

Lecture 3 - Stratetic Standpoint

and Evolution of RetailinS

httos://www.voutube.com/watch?v.iLvw AqlWRlE&lisr:PLLy 2iUC687AivlGO1rA

FD26k36Vlw06e&index=4

39

Lecture 4 - Evolution of Retailing htlps:1/www.yout!be.corn/watch?v:GwRQtBELr85w&list=PLLy 2iUCG87AiylGO15

AFD26k36Vlw06e&index=5

Lrdure 8 - Retailers Rolein

Suppry Chain and ReLil

ManaSement Declsion Process

httor://w\rw.voutube.co.n/watch?v=EgRoMrouvul&li5t=PLLv 2iUCG87Aivl6OlsA

FD26l36vlwo6e&l6dex=g

25

ledure 9 - Retail Manaeement

Decision Proceas (Continued) and

Kahn's RetailinB Success Matrix

httos://www.vorrtube.com/!!a!qb1:On-u-

R35hse&list=PLtv 2iuCG87 1tAFD26k36VlwD6e&ir1do(=10

lecture 10- Retail Mana8ement

D€cision Process and Kahn's

Retailing Suaaess Matrix

httpsillwwwyoutrbe.aomlwatch?v.l k

.W9Z9unE&li5t"pLLy 2iUCG87AiylGOtsAFO26k36vlw06e&index=11

31

tecture 11- Retail ManaSement

Oecisioa Proaest (ahn's Retailihg

Succesi Matrix and Succels

Factors

httos://www.voutube.com/wdtch?v=X0oA Xigz Q&list=PlLv 2iUCG8TAivlGOlsA

FD25k36VlwD6e&index=12

Lecture 15 : Consumer Decision

MakinB Processes (Continued)

httDs://www.voutube.com/watah 7v=

cuExoeFsGS&list=PLLv 2iucG87Aivl60lsAF026l36VlwD6e&index=16

26

Lecture 16 : Consumer Decision

Makin6 Processes (Con$nued)

httos://www.voutube.ronl/wath?v.RdAf JUGxvy'r&list=PLty 2iUCG8TAiylG0rsA

FD26k35VlwD6e&index=17

34
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lecture 43: Brand Resonanae Model

httosi//wwwvoutube.com/watch?v=2uCrnoActN14&list=PILv 2iuC

687BRul"IspHX -X13uNtUL(BC&index={7

Lecture 50: Brdnd Audit and Research

34

36

26
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Duration

59voutube.conr/watch ?v:o 8C1!2f57tY3Mrsaw&lisr=PtECl57
Mod{1 Lec{1 lntroduation to

lnvestment ManaSement

57

voutube.com/watch?v=bp76hNEl

&index=2

L42tS7EiAs&tist=PLEc357Mod{1 Le.-02 Markets for

lnvestment

31gNooTru ErOSQvo&index=3

ld4Lecture 02: lntroduction (Debt &

Equity)

587E&index=5

voutub€.com/wtlch?v=W oozUiNRd5M&list=PLEC35 7A28C142F5
Mod{l Lec-05 Or8anization and

Function of Equity and Debt

Marlets

s7ndex-6

PLE 357A2BC

Mod{1 Lec{6 Mutual Funds

Lqi!!!!.2]
voutube.corn/watch?v: A28C142f57WOItRM&list=PLtC357Mod{l Le.-21 lntroduction to

Portfolio Management

55F&!!s[:??

vouiube..om/watch?wTS MnBkYvGSO&list=PtEC357 A28C142F57Mod-01 Lec-22 lntrcduction to

Portfolio Management (contd.)

32xdeql[Et9lry!&ideI:!
RI)htt

Lecture 05: Financial Risk

32http3://www.voutube.com/watch?v.kvLk0hSwix4Systematic & Unsystematic Risk

51

1A2rSgfRioutube,

ndex=3Mod-o11-ec-03 Risk and Return

58
httD5:/

hQ&list=P LEC357A2BC142F57

-H9hvDKl Ivoutube.coln/watch?vMod-01 Lec-04 Risk and Return

(Contd.)

30httpsr/ "..]_V!.Y-!v-{Ae{

l-edure 21: Protfolio Return and

Risk

30htt ps r//www.voutu be..om /watch ?v-=!l!.t-lp--!r!llL!
Lecture 22: Protfolio Return and

Risk (Contd.)

55wR52E&list=P rEc35742BCL42r5 7E&ind0x=39
Mod-01 Lec-39 Portfolio

Performanae Evaluation - |

57

142F

&index=40

&liMod-01 Lec-40 Portfolio

Performance Evaluation _ ll

39httos://www.voutube..om/watch?v-=oiuS9QcFsgA
Lectute 51: Capital tuset Pri.ing

Model I

36ttr bp.com/watch?v=9
Lecture 52: Capital Asset Pricing

Modelll

57httos:/ Ptt5al64Ul4voutube.com/watch?v=

CHAIRM TIALS

htt p5://wlt1/.vorl'u.!r-glqdH?!I"[1v:- 34

Tk&list=P l o VlwD6e

MBA Sem 2: Securities Analysis & Portfolio Management

37

FD26k36VlwD6e&index=22

httDsr/ ivlcOlsAlist=pLtv 2iuc687t.h?v=erY42Oo3BLecture 21- lntroduction to Multi

and omni-Channel Ratail
17httos://www.voutube.com/watch?v=GxGlb G.-

to&list=PtLv 2iucG87AivlGOlsAFD26k36VlwD6e&index=23
Lecture 23 - lntroduction to Mu16

and Omni-channel Relail

(Continued)
21httot://www.voutube.(om/watah?v"zO3QZhk'

6W4&list.PLtv 2iUcG8TAiylGOlsA FD26k36vlwD6e&iDdex=24
ledure 22 - lntroduction to Multi

and omni-Chanoel Retail

(Continued)
27

FD26k36VlwD6e&itdex=32
l-edure 31:Location Decisions

28httos:/
Tlco&list=PLLV 2 iucG874iyl6o1sAF026 k36VlwD6e&rnde)(=33

vortubF..om/watch?v.iV9nLecture 32:Loc.tion Decisions

33voutube.com/watch\.
_18

1sAlist=PLLv 2iUCG87

fD26k36Vlw
ledure 34:Merchandise

ManaSement and Planning
30voutube.com/watch ?v=w6t1!rxe ve&liet=Pl-Lv 2iU

fD26k36Vlw

AivlGOltA

&index.l9
Lecture 35:Merchandis€

Management and Planning

(@ntinued)
43

s&list=Pttv 2iucG87AivlGo1sAFD26k36VlwO6e&index=42

httos:/ voutube,com/watch?v:lecture 4l:virtual RealItY,

AuBmented Reality and Artificial

lntelligence in RetailinS

Daaw&r=1162sutube.com/watch ?v=xKJivn8Ledure - 35 Eledronic commerce

27https://www.voutube.com/watch?v=kiQx!v4FlUULecture 25: B2g E-Commerce

Iink

Mod-01 Lec-26 Multifactor Pricing

Model

hnos://ww.r.voutube.co

60

673

[ecture 17 : Consumer Oecision

Making Processes (Continued)

and Consumer Motives
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Mod-01 Lec-27 Markowitz Optimal
Portfolio Selection Model

httos://www.voutube.com/watch?v=ptxRZovoysA&list.PLEC357A2BC142f 57t
&index=27 54

963

Mod41 Lec-25 Arbitra8e PricinS

Theory hltps://www.voutube-com/watch ?v.MZutAaDEoxA&t=2Ol.2s 54

MBA Sem 2: Taxation in Business Decision-Making

Topi. Link Duration
Concept ofGST and ditrerence

between Direct tax &indirect

tar - part 1 hftos://www.voutube.(orn/watch?v=W WXEDRah I 35

Concept ot GST and difference

between Direct tax &indirect

tax - part 2 https:/1wwt{.youtube.com/watch?v:3KkozGSoeaA

concept of GsT and difference

between Direct tax &indirect

tar - pa.t 3 htpslfuUaw.ySv!vbe.comlwatch?v=4c17 lKl6a NU&t= 1s 32

Concept of GST and difference

between Direct tax &indirect

tax - part 4 httos://wwwyoutube.com/watch?v=rbtwirRYhsA&t=2s 26

lecture 26: Tares and Financial

PlanninS https:/lwwwyoutube.conl/watch?v=NiQCDOxRSTY 30

Lecture 27: Taxes and Financial

PlanninS (Contd.) 20

Retistration - part 1

hnos://www.voutube.com/watch?v=ULt vu3iV58&lirt=PLvoSoQzTE6M-

lGy2FoTAMA4,VhLQrrllR-&inder=5 29

ResistGtion - part 2

h!1p5r' t!4v.routube.com/'a/alch?v=yt oYMiR2ls&tist=Pl"yqSpQzTE6lvl-

Khv2FoTAMA4XVhLOhilR-&index=4

https://www.voutube.com/watch?v=B2AE3Mu1Wrw&llrt=PLvqSpQzTE6M-

Khy2FoTAMA4XVhl-QhilR-&index=3 19

Reginration - part 4

htt93://www.voulube.@rnlwatch ?v=Atuuwcf 6FGE&li5t=Pl"vospQzTE6M-

Xhv2f oTAMA4)NhLOhilR-&lndex=2 20

Lecture-28 E fect of Taxation 25

Ler-u wate and Salary

Ad ministrdtion httos://www.voritube.comlwatch ?v= EthlEr6NWE0 59

Value of Supply - part 1

http5;11!!urw.youtube.conr/watch?v=LUVTYnkxjds&list=PLyqspQ.TE6M'
(hv2FoTAMA4XVhLQhilR-&index- 13 23

value ofsupply - part 2 30

valueofSupply part 3

hgos://wwwvoutube.com/watch?v=UDHBLvoOtco&last=Pl,vqSpOzTE6M-

Khv2FoTAMA4xvhl"OhilR-&index=14 29

Value ofSupply - part 4

https://www.voutube.com/watch?v=GkQl2rcnFiw&llst=PLvoSoOzTE6M-

khv2FoTAMA4XVhLOhilR-&illder=18 33

Value ofSupply - part 5

htto5://$rw.voutube..om/watch?v=or260p4OASw&list:PLvoSpOrTE6M-

l(hy2FoTAMAAXVhl"QhllR-&inder=17

lnput tax Credit_1-part 1

httos://www.voutube.com/watch ?v.Yslpxorf RBQ&lirt=PLvoSpQzTE6\(

Khv2FoTAMA4XVhtQhilR-&index=22 37

lnput tax Credit_l-part 2

https://www.voutube..om/watch?v-toMtnl-o4f nM&list=PtvosoOzTE6M"

Xhv2FoTAMA4XVhLQhlln-&index:21

lnput tax Credit_l-part 3

httpS://wv/w.voutub€.com/watch?v:V5BP-oFLTlS&llst=PLvoSpQzTE6M.

Xhv2FoTAMA4XVhLOhllR'&index=20 27

lnput tax Credit_1-part 4

httos://www.voutube.com/watch ?v= toPenlhtlfY&list=PLyqSpQ21t6M

Xhy2f oT Mn4XVhLQhilR'&indcx.19 23

input tax Credit _1- part 5

httos i//www.voutube.com/wat( h-&Bd-lXSs!iS!yu!i!!!g&yS$9!X9!4j
([]12-EeElUA4Xy[Lq!l&&!!deL:2,3

660

CHAIRMAN'S INITIALS

htt os://www.voutu be.com/wa!gIl:g!_89u1Lqc4

30

Registration - pan 3

httos://www.voutube.corn/watch ?v= Lv i1hW1AY4

httos://www.voulube,com/watch?v=pdTY 2Ekz-r&list=PLvoSoO2TE6M-

Xhv2FoTAMA4XVhtOhilR-&inder=12

37
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Sr.
No.

Particulars Batch Tcntative Date

. January As per UGC Guidelines for
Batch Start and End Dates

I Commencement of
Admission Batch

July
Batch Start and End Dates

As per UGC Guidelines for

January2 Access to Leaming
Management System for
Accessing the Online
Courseware

July

48 working hours ofWithin
Enrolment

February to MayCommencement of Online
Interactive Live Lectures
and Discussion Forum July August to November

Assignment 1 by 3 AprilJanuary

Assignment 2 by 3l.t May
Assignment I by 3 Oct

4 Online Assignment
Submission

July

Assignment 2 by 30 Nov
January 30 May5 Project Work Submission

July 3oth No;
January June6 Term End Examination

Dec
By end ofJul7

July By end ofJan
January8 Commencement of Next

Semester Fe
*ln case ofany changes in schedul e, the same would be informed to students
in advance

General P. Pross, Mumbai - 3

J January

July
Result Declaration of End
Term Examination

January

August
July

Annexure 3
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MINUTES OF THE THIRD MEETING OF CENTRE FOR INTERNAL
QUALITYASSURANCE (CIQA) FOR THE ACADEMIC YEAR 2025-26 HELD
ON 3'd OCTOBER 2025 AT 1l:30 A.M. AT THE BOARD ROOM, TOWER t,
EQUINOX BUSINESS PARK, OFF. BANDRA KURLA COMPLEX (BKC), L.B.S-
MARG, KURLA (WEST), MUMBAI _ 400070.

l. Dr. Deepak Gupta

Dr. Rajan Welukar was requested to chair the meeting. He occupied the Chair and

welcomed all members and special invitees to the meeting.

It was noted that all members were present; hence no leave ofabsence was requested or

granted. The quorum was complete. r-

2. To discuss and conside r the e-tutorial develoDed for the first three semesters of
3-Year BBA Prosram to be offered throush Online Mode.

The chairperson invited the Member secretary to brief the members on the development
and completion status of the e-tutorials prepared for the first three semesters of3-year
BBA Program to be offered through online Mode. The members were informed that the
e-tutorials have been developed in accordance with the Four-euadrant Approach
prescribed under the UGC (Open and Distance Learning Programmes and Online
Programmes) Regulations, 2020, md, in line with the Content Development policy
adopted by the University.

quality video lectures, demonstrations, case study discussions, animations, and
interactive simulations, supported by transcripts and supplementary leaming aids. The
committee was further apprised that each e-tutorial conesponds to a specific unit ofthe

MINUTE BOOK

Members Present:

1. Dr. Rajan Welukar
2. Dr. Kajal Chheda
3. Dr. Zuleika Homavazir
4. Dr. Varsha Agarwal
5. Dr. Priya Harikumar
6. Dr. Sima{eet Makkar
7. Prof. Bineet Desai
8. Dr. Mandar Bhanushe
9. Dr. Mangesh Kadam
10. Prof. Heena Thakkar
Il. Mr. Subodh Khanna
12. Dr. Debashish Ray
1 3. Dr. Anand Kopare

Soecial Invitee:

l. Grantine leave of absence. if any.

The Member secretary elaborated that the e-tutorials have been designed to strenglhen
leamer engagement, conceptual clarity, and self-paced leaming through the use of high--

General P. Press, Mumbai - 3.

Atlas
Highlight
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approved Self-Leaming Material (SLM), thereby ensuring complete integration

between the textual and visual content components'

The process ofe-tutorial development was carried out strictly as per the approved Policy

on Content Development, ensuring adherence to quality assurance parameters, outcome

alignment, and pedagogical soundness.

"RESOLVED THAT the etutorials developed for the first two semesters of the 2-Year

MBA Program to be offered through Onl

Quadrant Approach and as annexed in
approved by the members of CIQA.

Mode prepared ln accordance th the Frne our-
andbe an areII, d hereby revl

CHAIRMAN'S
INITIALS

General P Press, Mumbai .3.

TIME

Annexure

After detailed deliberation, the Committee passed the following resolutions

unanimously:

*RESOLVED THAT the e-tutorials developed for the first three semesters of the 3-

Year BBA Program to be offered through Online Mode, prepared in accordance with
the Four-Quadrant Approach and as annexed in Annexure I , be and are hereby reviewed

and approved by the members of CIQA.

RESOLVED FURTHER THAT the same be recommended to the Academic Council
for its consideration and approval.

RESOLVED FURTIDR THAT the same to be uploaded on the LMS after

incorporating any modifications as may be suggested by the Academic Council.

RESOLVED FURTHER THAT a certified copy of this resolution be fumished to the

concemed person(s) and/or authorities for giving effect to this resolution under the

hands ofthe Chairperson or the Authorized Person of CIQA"'

3. To discuss and consider the e-tutorial developed for the first two semesters of 2-

Year MBA Prosram to be offered throush Online Mode.

The Chairperson invited the Member Secretary to brief the members on the development

and completion status of the e-tutorials prepared for the first two semesters of 2-Year

MBA Program to be offered through Online Mode. The members were informed that the

e-tutorials have been developed in accordance with the Four-Quadrant Approach

prescribed under the UGC (Open and Distance Leaming Programmes and Online

Programmes) Regulations, 2020, and in line with the Content Development Policy

adopted by the University.

The Member Secretary elaborated that the e-tutorials have been designed to enhance

leamer engagement and ensure clarity of concepts through the use of video lectures,

animations, simulations, demonstrations, and audio-visual explanations supported by

transcripts. The Committee was further apprised that each e-tutorial corresponds to a

specific unit of the approved Self-Leaming Material (SLM), ensuring seamless

integration between written and audio-visual content.

The process of e-tutorial development was carried out as per the approved the policy on

the Content Development.

After detailed deliberation, the Committee passed the following resolutions

unanimously:

Atlas
Highlight
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RESOLVED FURTHER THAT the same be recommended to the Academic Council
for its consideration and approval.

RESOLVED FURTHER THAT the same to be uploaded on the LMS after
incorporating any modifications as may be suggested by the Academic Council.

RESOLVED FURTHER TIIAT a certified copy of this resolution be furnished to the
concemed person(s) and./or authorities for giving effect to this resolution under the hands
of the Chairperson or the Authorized Person of CIQA.,'

4, To discuss and consider the Academic Calendar for online nrosrams to be offered
throush Centre for Distance and Online Education for January 2026 admission
cvcle:

The Chairperson presented the proposed Academic Calendar for the Online Programmes
viz. 3- year Bachelor of Business Administration (BBA) and 2- year Master of Business
Administration, to be offered under the Centre for Distance and Online Education (CDOE)
from the Jaruary 2026 admission cycle. The members were informed that the Academic
Calendar outlines key academic activities including commencement of admissions, access
to the Leaming Management System, schedule for live interactive sessions, assignment
submissions, project submissions, term-end examinations, and declaration of results, in
alignment with the UGC (Open and Distance Leaming Programmes and Online
Programmes) Regulations, 2020. The Chairperson further informed the members that same
was approved as the part ofthe Program Project Reports ofsaid programs.

The members reviewed the Academic Calendar in detail, noting that the timelines for the
January and July batches have been structued to ensure smooth academic delivery, leamer
support, and timely completion of assessment and evaluation processes. Specificallg
access to the Leaming Management System is to be provided within 48 working hours of
enrolment, assignments are to be submitted in phased timelines, and term-end examinations
are scheduled in June and December respectively, followed by result declaration and
commencement of the subsequent semester as per the proposed schedule.

After due deliberation, the following resolutions were unanimously passed:

"RESOLYED THAT the Academic Calendar for the Online Programmes to be offered
through the Centre for Distance and Online Education (CDOE) from the Jau;r:uary 2026
admission cycle, as annexed herewith as Annexure III, be and is hereby reviewed and
approved by the members of the Centre for Intemal Quality Assurance."

RESOLVED FURTHER THAT the concemed administrative and academic units shdl
take necessary steps to ensure implementation and dissemination of the approved
Academic Calendar, and that a certified copy of this resolution be fumished to the relevant
authorities under the signatures of the Chairperson or an Authorized Signatory of the
Centre for Intemal Quality Assurance."

PAGE .

RESOLYED FURTHER THAT the same is recommended to the Academic Council for
further approval.

CHAIRMAN'S
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General P. Press, Mumbai - 3.
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HELD AT ON TIME

No additional matters were raised. The Chair concluded the meeting with a vote of thanks

to all members present. U,}
.\ch"itP""tooDate:04.10.2025

Place: Mumbai

CHAIRMAN'S
INITIALS
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Annexure: I

Open Educational Resources links for BBA Sem l,2J & MBA Sem 1,2 from OER / NPTf,L /

Swayam and similar other sources.

BBA Sem I

BBA Sem 1: Markedng Management and Consumer Behaviour

Topic Duration

oefinin8 Marketing voutube.com/watch?v:uTlf OBH80BU&list=PLPiSolTw UeSiU9XcEdZ
25

Core Concepts in MarketinS ti st
201t'Y

Evolution of MarketinS voutube.com/watch ?v.tllH bonrrxok&list=PtPi5o UPsiU9xcEdz

L-Yn&i 27

Market Environment 14s 10

Market €nvironment:
Com rison Table h t 9

PESTEL Framework vo!tube.com/watah?v= UQoC4dE9nrat &lisr=pLPiS0lTwDeU eSrU9X(td

Zmd5 10 23

Competitive Analysis youtube.com/watch?v= uZOHoQl(4Ktl&l ist=Pt PisolTwDeuR SiU9xctdZ

t1 25

DefininS Product httos;// .voutube-com/watch ?v.KoxOf3kttTl&list 2iucG

X 32

Product 304t 32

Product l-ife cycle -1

vF4&li BRU N LxBC&i.dex= 4 3l

Product Ufe Cycle - 2 voutube.com/watch?v=mqBKZoVs6rnl i5t=pILY 2iucG87B RULESoHx

x NtU 33

BCG Matrix, Strategic MarketinS FnN Is 43

Pricing Strate8ies hrt 5Fc 36

Product PricinS E 51

Distribution Channel
Management: Distribution
Channels: tch 31

Marketint Functions: Channels

of Distribution h 57

0igitalMarketing h ?v=G 26

PositioninS outube 26

Segmentation TargetinS and
34

Position h11 .co fYSvrZ04G

29
Position lube.co h?v.fDM5

lntroduction to the Study of
Consumer Behaviour h? 57

tec-o2lntroduction to the StudY

ofconsumer B€haviour h H 59

Lec-01 The Consumer Decision

Ma Process
57

Lec{2 The Consumer O€cision

Proce5s tub. TAuP? 57

lntroduction and Motivation _ | 30

Personality: Defi nition, concePts
MEaTA 62

Personality, self ConcePt and
56

Self I t=11

lnformation proceiSinS and
42hr lubc .MeD T

Consumer learninS l3 D? 61

Attitudes h! dresZB 37

Attitude Formation & Attitude
ChanBe 1 30

Soci.l Responsibility and Ethics -

fl hri 5 dPt 55

values, Ethics and CorPorate
58

Social lities h 6LKr3t8

Corporate Social ResPonsibilitY ?v=VIv1 EoRRuegl lisr=PLPisolTwDeuv 5KlkAmcO
8

51
lntrodudlod to the Study of
consumer Behaviour

N

t

rC-EWY

CHAIRMA TIA'S

unk

SeSmentation TarSetin8 and



MINUTE BOOK PAGE NO.

TIMEHELD AT ON

Culture, Sub-Cuhure and Cross-
Cuhure

60
lntroduction to Elockchain

Models of Consune.s and
Models of Consumer 8€haviour D0l 56

1495

Toplc Link Duration

lntroduction to the Science of Human
Behavior - l

httos://www.vglau[e=c3uy'wa-t-dt* Mfrp{rnx 72A&l B2T 66
2acl7PNSUX&index=2

lntroduction to the Saience of Human
Behavior - ll

atch?v:6anvVzloV R8&lirt=PLwdn2lV 66
TWYfl5d2aGlTP NSUK&index=4

Lec 3: Se sation - I 70
Sensation - I Iec 4i Senaation - ll- YouTube 62
Peraeption - | Lea 5: Peaceotion - I 69
Perception - tt Lec Perceotion - tt u
Behaviorism and Personality l: Classical
conditioning and personality

tec 12: Behaviorism and PersonalaN 1 Classi€alcond r50nalilv 58

lntroduction to tndian Philosophy Mod-o11e.- 0l lntrod0dion to ln 474
A Brief Oiscussion on the Vedas & the Mod'01 tec-02 A Eriel Dis.ussion on the Vedes & the Uoanishads - YouTube 50
U nishads

Carvaka Philosophy - | -o2 rvaka Phil -t-Y T 50
Carvala Philosophy - lt Mod-02 ec'04 CaNaka Phil soPhv - ll 46
TheSamlhya Philosophy- | Mod 03 !e.-05 The Samkhva Ph ilosophy - l 49
Ihe Samkhya Philosophy - | Lec 05 The Philosophy'l 48
The Samkhya Philosophy - [ Mod tec 06The Sonrkhva Philo hy ll 50
The Samkhya Philosophy - t Mod Lec'07 The Samlhya Philoso phv - lll 49
Ihe Samkhya Philorophy - d Mod lec 08 The SamkhvB Philosoohy - lV

The Samkhya Philosophy - V Mod 03 lec 09 TheSamkhvi P 44
The Salnkhya Philosophy - Vt Lec 10 The Samkhva PhilosophV Vl 51
The Yo& Philoiophy - | Mod 04 Lec-11 The Yoga Phr yl 54

Ihe Yoga Philosophy- fl Mod44 tec-12 The yora philosoohv "

The YoSa Philosophy - It M od-El Lec'13 The Yoca Phil soohv - lll

Ih€ Yoga Philosophy, tV Iec-14 The Yo(a Philo5ooh 50

The Philoiophy of Budd ha - | Mod-06 Lec-24 The Philogoohv of Buddha I 48

The Philosophy of guddha - [ Mod'06 Lec 25 The Philosoohv of Buddha-ll

The Philosophyof Euddha - [l Mod-06lec-2 6 The Philosoohv o f Euddha lll 49
The Philosophy of Buddha - tV Mod-0 Le.-27 The Phi losoohvof Bu 49

The Philo5ophyof B'rddha -t Mod-05 Lec"28 Th e Philosophv o , BLrddha ,V 49

Th. Jaina Philosophy - | Mod-07 Lec-29 The laina Phil | - YouTube

The Jalna Philosophy - ll Mod-07 tec-30 The Jaina philosophv , 49

The Jaina Philosophy - t Nlod-07 Lea'31 The laina Phi y- t 50

Ernotions & Psycholoty ol tmotion: Th eorv and Aoolaca tioosr Jtntrod Videol 8

Emotion - | [ec 15: Emotion - I
61

Emotion - ll
51

The core and conto( of lndian Mod'01 05 The core and (ontext of lndian holosv 75

Positive Psychology and the Practiae of Lec 3l: fCounseliocand 50
Counseli and

lndian Perspective of personality and fT lndian tofpe 24
Assessment of Persona lity
Applied Positive PsycholoSy Apllied Positive Psvcholoqv - Course 4

Mental Health and WellbeinS MentalHeahh and Wellbeinp - Course 2

Psychology Of Stresr Health And W€ll- Psvcho Of Stress, Hea Ith And Well Bein Corrrte 8
Bei

4
Confl ict Management through
Medlation

Conflict Manacemslr th.ouS! !y]-f!rdiS"t - Courte lnt

CHAIRMAN'S T

L(p:llryw,yqlgbeer0l.!!&LknJ8 rjlo.denE

hftos://www.voutube 4WU

BBA Sem 1: lndlan Eehavioural psychology

Sensation,I

47

54

49

51

Lec 16: Emotion, ll

\
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Cooperation and conflict Mod'o1 Lec.04 Coo

ManaginS Conflict and Negotiation

NeSotiation and Conflict ManaSement Mod 01 Lec- 31 Netotiataon and Confk! Manaqemeol 59

Confl ict Management throuSh
Mediation

Conflict Manarement th roush Mediarion course 4

2058

BBA Sem 1:Al Tools and Excel for Decision

Topic Link

INTRODUCTDN TO BUSINESS

INTEI-TIGENCE ANO ANAI-YTICS

httosr//wwwvoutube.com/watch?v=f1if55oCS4U&list=PLvo5oQzTE6M 68YmFFmiAA

YIM!c3&9il&in-dlr,
Data analysis and o€cision
Makin8 - I

httos:/lw$/w.voutube.com/watch?v.lr6qq-ffXnw&li5t=PLfW6lRTolcS203l J6zqwD-

1!oanZenQx

Types of l-earning Analytics {l httos:/lwww.voutube.coo/watch ?v-xOTGVWYmHbl 6

Tutorial: Excel 11

Strin8 operations and methods 7

,voutube,com/vratch ?v=4sVWWb.rr1R7s 29

Data Visualization Excel' 2 -voutobe.com/watch ?v:M 1'A1HSr3Zs 24

ControlCharts by Excel vout0be.com/wrtch?v= N9wvaKlEv0k 54

lntroduction to Al Tools

BBA Sem 1: Deep tech

Toplc Link Duration

lntoduction toOuantum
ComputinB si=(tz 1f!868!VB!L-B

16

State Space Approach to Control

system Analysls and DesiSn =7PpBt(!d8!l{l8le
Computer Science - Artlficial
lntelligence

https://voutube..om/plavli5t?list-PLbMVoqvi5nlQuSqwm
HmJcimeGhsErvXD&sa'vNSYvtBXlpBTY_SIY!

48

Robotics by Prof D K Prdtihar utube.rom/olavlirt?list=Pl.bR MhOVUMnP(dUbBvS 46

151

BBA Sem 1: Entrepreneurshlp fundamentals

l-ink Duration

Entrepreneurial Journey #3 Entrepre eurial lournev I Part 3 I Enlreofeneurs hio - YouTube 41

Entrepreneurial Di5covery f4 Entrepreneuria I Discoverv I Pan I .1[ntreoreneorshiQ 30

TestinS & Validation httgs://www.voutube.com/watth?v=wDV03MMzOA0

lndustry staucture, Competitor Le. 14 lndultrv structure. Comoehtor Analvsrs 44

Competitive Land*ape Lec 12 Comoetitive Landscaoe 32

lndia asASbn up Nation t52 lndia as A Start uo Nation I Pan 2 I Entre 36

lndia as A Start up Nation tS3 !ndia arA Start uD Nation I Pa( 3 I Entr 36

Start up Case Studies f68 start up case sludies I Part 1 I EntreoreneurshiD 32

Start up Case Studies f69 Sla( up sestudieslPart2lE Dronourshio 31

Start up Case studies #70 Start up seStudies lPart3lEntreoreneurshio

Starl up Case Studies ,71 Start up Case Studies lPa(4lEnt rPofenerl.shin 17

Ralslnt Finances & DeveloPins

Finan.ial Strategy

,37 Raisins Finances & I Stra afrllE eurshi 28

Raising Finances & DevelopinE Finances & lStrrte 28

Financial

Educahon & Entrepreneur5hiP [43 Educahoo & Part 1 € 31

ldeation & PrototypinS l Part l l f9 ldeation & Prototvoine lPartl lEnt 28

E

lde.6on & Prototypint I Part 2 | #10 ldeation Prototvoins I Paat2 I Entreoreneurshio 27

eursh

ldeation & Prototyping I Pan3 |
gll ldeation Prototvoins I Part 3l Ent 25

Entre urshi

ldeation & Prototyping I Part 4 |

Entre

*15 ldeation Prototvoins I Part4 I Ent oreneurshio ?8

Mod-01 tea-2:l ManaEinq Conflict and NePotiation 59

Topic

34

Oule6on

j)8

7

htt!s://www.voutube.com/watah?v=ui35kBOGluM

httos://wwwvoutu be. com/w. tch ?v= x€ - Zk0ftl r

Data Visualization Excel- 1

https://wwrr.voutube.comlwat h?v=hvwh9[,lAlu E 47

229

https://yootube.com/plavlist?list=PtuBwwvD3M82x9PfxeF7oxb0E122mOAlvh6&

https://voutube.com/plavli5t?list=PtvaSpQtI€6M99ifnT8Lf 4SNAQnNuwNOS&si 47
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Link Duration
lntroduction to Financial
Accounting & Cost AccountinS I

Foundations of Accounti ng &
Finance

IM7
x srUv8n-N55A

34

lntroduction & Scope of Accountint l{rbe5

Key accounting terms I htto5://www.voutqbQ.leol:t at!_h-?!:lw:!"Stsrt!,t!Aoa 11

Xey accountingterms tt watch?v=HE khttosr/

Debit and Credit UK 2M6h8wEl 38
Types olAccounts rnciXl,chttos://

14
AccountinS Coocepts, Standards,
IFRS

aL5UFu6QteshttDs:/
52

Financial Statements

T13&in
AOGhiost=PtPisalTwoelJTelY65BqTic&li.youtube.

Balance Sheet
5 3

Paofit & Loss Aacount
27

Functions, Goals and Constraints of
CommercialBank

II 32*
lmponance and Forms of
CommercialBank

utube. h 32

RBI- structure and objective
functions

6B7sBk?v=Gldihttos://
32

lntrodudion Finen icia I Statment
30

Finanaia I Statements - Income
Slatement

3&inder=
:R3BVls De

0

OGhipSqlTwDeUTeAIic&list=PLPitch?v=kalY65Bohttos:/

25

Key EinanaialRatios httos:/
52

PRINCIPI.ES & PRACNCE OF
INSURANCE

httori//www.vo0tube..om/watch PI9Lis li 192 R 28

PRINCIPLES & PMCTICE OF

INSURANCE
:EnJm s&,ist-PL9 6fLKh

il8 &io
h f 22

PRINCIPTES & PRACTICE OF
INSURANCE

KhxiTP95 19

PRNCTPT-ES & PRACIC€ OF

INSUNANCE iBNLY B &in3 Dx

httos://
23

fIRE INSURANCE httos ://wwkyot tube.com/watch?v-- &
RxRrn Bist=PL9

25

MARINE INSURANCE MSRIiG
iJB &inZ

L92RP 19*
MOTOR INSURANCE rB PL92Rh

B&i
19

MutualFunds lz 55
lnvestinS in Mutual Funds U 12

Mutual [und lndustry tn lndia Nhttos:// 34
Money& Bankin8 l )(MED!rnoutube.com/watch?v=Dl5ihttos:l

Money & Sanking 78G8dvOutube.com/watch \=28rehttos:/ 77

Consumer Credit Oecisions .T5-H2iXX4nbe.co 32

lmportance and Forms of
CommercialBank

https://w$/w.voutube.com/watch 7v naeBAuh69o&llst.PLbRMhDVUM
tLo6

32

Functiont Goals and Constraints of
CommercialEank5 NoNix

be h 31

ldeation & Prototyping lpans I 33

36

eursh Part 1

Technological lnnovation & 30

Technological lnnoration & effsrcqr[iplla(?lEllrep]rreleuE]]lD,26 Technoloeica 33

Technologicrl lnnovation &
Part 3

neurshitPan 3 I tnrreor.reneurshio I{27 TechnoloPicall n&En 32

neurthipn 4 I €ntreoren€urshio lPanoloqi(:alln on & Enlre 36

Technological tnnovation &
E rsh

rt5Tech
h 29

BBA Sem 1: Basics of Finance

Entrepreneurship
{t6 tdeadon & prototvoine I pan sllillireneurshio-

ldeation & Prototypin8 lPanG I

Entrepreneurship
et7 tdeation & protoWoinr I part e lEntreoreneursh;o-

t25 Technoloeical tnnovation & Entreffi

Entrcpreneurship I Part 2

Technologicel lnnovation &
Entrepreneurship I Part 4

812

Topic

30

30

50
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8BA Sem 1: PrinciPles of Management

BBA Sem 2

BgA Sem 2: Ditital Marketing

Toplc Link Ourdtlon

lecture 01 : Emertence of lnternet
&SocialMedia

t 26

K

Leature 02 : EmeBence of DiSital

Transformation

h lzC 29

Lecture 03: lntrodudion to oiSital lzCG 28

Marketi

l-ecturc 04 : Online Ma*etPlaces 7 31

Lecture 05 : DiSititl MarketinS

Communicationt

h?v=ilR9s t3l 32

in

[edurc 06 i Consumer Jou rneYs R5

Lecture 52: Search Engine http!i//wwwvolrtube.com/watch?v=RlvCbMY4kic 31

miietion
Lecture -38 S€arch EnSine And

web Crawler'Pan-l
httrs://www.vootube.com/watch lv=.,ivwDlY tOJk 50

Lecture -39 Search En8ine And
wpbCrlwlers: Perl-ll

htt05://wwwvoutube.com/watch?v=8Nc8.sldPSA 58

Lec 01- lntroduction to &lsinessto httosi/ voutub€,com/\Match 26

Business Marketi PT P4KidTH

Lec 03 - g2Bvs 82C MarletinS l httos://wvrw voutube tom/watchh-_ 30

iP4l

httosi//wwvr.voutube.com/watch?v=N3N k' 29

&index=5

Topic Link Duration

lntroductron to ManaSement _ I h?v.Ttblm lr 2iucG87 35

h?v=Z 2iucG87 31

lntroduction to ManaSement{ll httpsi//www.voutube.com/watah?v=iCvto_
87D

37

lntrcduction to Management' lV I L 2

mVl55a

PlanninS - l llrube.com/watch?v.KWv n)6ofrhw&li!r=PLtv 2iU ST0HOiOSVW

1

32

Planning - ll 30

organizing & o€aniaation hno://voutub€.com/watch?v"uEXrsz3vlo(0 37

Decision MakinS ' I htt!s:l/www.voutube.com/watch?v UB0ORsSR4WQ&lisl =PLIV 2|UCG ,LISVW

ZSiam 19

Decision Making - ll httos:// voutub€.com/watch?v slCrYllO8Nw&list=P LLv 2iUCG87OH oiosvwz

Siam x=20

33

Decision MakinS - lll VU&1 70H

ZSiarnV ind =21

35

Decision Makint - lv &list=P 7

vl5 .22
26

statfrn8 (ManaSement PrinciPles

& lications)

htt!s://wwl,.voutube.com/watah?v=CMYDvulVl0o 45

Motrvahon
58

0lrecting htos://urww.voutube.com/watch?v=_sR606af M7r

Personality, Self Concept and self
lmage

httos://www,voutube.com/watch?v=9P3mwfYunvY s7

guildinETeamt & Team Culture .voutube.com/watch?v' ETdB'Kh5QI -7

lntrod uction to LeadershiP:

Fundions

h 54

Leadership tube.com/watch?v=lqc2cfwll Ll1&t=364s 59

httos://www.voutube.com/watch?v=PHDHlTqX5Be 62

Al in Human Resource

ManaSement: !ntro videol
httos:/l .voirrube.com/watch?v= l.tr,/L8HP55w&li5t PLwdnzlV3oPoVU!ST

80 ll IV

'I

Aiin Decision MakinS https:/1 PIFt3uS0B!n:4wdqry3esdulsJ.B!4&
OM ind

50

447

Lec 04 - B2Bvs B2C Marketing 2
ist= niP4ki

CHAIRMAN'S I LS

(

lntroductton to ManaBemenl_ll
iamvlSSaLlxQ&index=3

32

hnrs//www.vorltube.comfu

31

httos://www.voutube.com/$/atch ?v=MrftltlYlnlowM

Controlling



MINUTE BOOK PAGE NO.

ON TIM EHELD AT

Toplc Duaa6on

Mod'01 Lec-01 lntroduction hftps://wv/w.youtube.aom/watch ?v LIEN NYI 60

https://www.youtube.rom/watch ?v=CQ6D bxZyxgMod-02 Lec-01 Barriers to
Communication lecture-o1

59Mod{2 [ec-02 Barriers to
Communication [ecture-02

53Mod{2 Lec{3 Barrie6 to
Communication Lecture-O3

httos://www-voutube.com /w.tch ?v=o6m"lH04oskY

31Ieqturc 04 : Verbal Communication
- lntrodudion

httos://wwwyoutube.com/watchTv=i66wHmQG8dl

Leclure 05: Verbal Communication httos://wvrw.voutube.com /w3!qhl=9!!!l!yd!A!

https:/lwww.youtube.co m/watch?v=p1-elClsxdk 59Mod-03 Lec-01 Non-Verbal
Communication [ecture-o1

59Mod{}3 Ler42 Non-Verbal

Communiaation kature42

Lecturc 13: lndustry 4.0:
Augmented Reality and Virtual
RealiW

3Z

l-edure 14: lndustry 4.0: Aftrficial
lntelligence

httos:/l,vvvw.voutube.com /q4(h?y'i_tsl_9_ql@JS! 33

473

BBA Sem 2: Future Forward with Al

Topic Duradon

An lntrodudion to Artificial
lntelli8ence I Proi Mausam

httos://w$/w.vout!be.com/watch?v=GHpchcLoDvl&list=PLp6€k2hlkoNB YlCruBfi
hFTgfSZHvBuz

Lec01: lntroduction to Al httpsr/1www-youtube,comlwatrh?v=pKeVMlkFpRc 35

lntroduction to Al httos://www.voutube.com/watEh?v=iF ItOCEXuY 52

Artifi cial lntelli8ence: lntroduction 56

lntroduclion: what to Expect from
AI

https://www.voutube.com/wat h?v=KgqHThBAdpo&list=PLo6ek2hDroNB YlCrug

f ihFT96ZHySut&ir'derqz
14

lnt oduction: Hisiory of Al ftom
40! - gos

https://wryw.youtube.com/watch?v:HF ncSeCMmA&list:PIp6ek2hDcoNB YJCru

BF jhF79f 5ZHySur&index=l
28

lntroduction: History ofAl in the
9Os

httos://www.voutube.com/watch?v=P7 4$1GvPd4&list=Ptp6ek2hDcoNg YlCruBF

ihFT9f5ZHvBur&lndex=4
14

tecture 14 : lndustry 4.0:Artificial
lntelligence

33

lecture 45 : Automatic Prompt
EnSineerinE

httos:l/wv{w.vot tube.com/watch?v=k7VNpQ0MLcv,

Lecture 41 : Prompting-l https:/lwwwyoutube.com/watch?v:lY2N2NEH7u0 27

lntroduction to Laage LanguaSe

Models (tuvls)
httos://wwwvoutube,com/watrh?v=-
DGMjrOiyoS&list=Pl-p6ek2hDcoNDDRlNFiWGDlPKUwW-E1Hik

7

Prog6mming with Generadve Al
(introd uction video)

httos://www.voutube.com/watah?v.0t4pO R3u 10 16

Lectur€ 3.2.2 Text Generafon hltps:/lwww.youtube.com/watch ?v=kkrTwA.ASf U 5

lmate Senera6on lmare Generatioo usinq Generatlve Al I llT (haragpur I Prrnav Dur.i I 2025 52

3D Printint: 0emonstration Lec 32 3D Printingr Oemonstration 5

Audio and Video Compression Lecture - 37 Audio and Vidqg-gSruIqf"St_q0 57

Multi agent systems 34

Swarm lntelliSence Lec 57 Swarm lntelliPence 36

Ethics in AI 40

Natural LanSuage Processing httprJ/www.youtube.com/wat.h ?v= 2RAqH Mpl
3 E&lirt=P& M ON E LGJlCZSG n478v !u&44w2?r!&Xde€

39

Fuzzifi catioa and Def uzzifi cation
methods

I€. 54 Furzifi.rtior rnd Defuzziti.anon methodr 34

RNN & LsTMS Lec 48 RNN & LSTM5 34

CNN and introduction to RNN 41

Datasets for D[ Lec 46 Datasets for DL 30

727

BBA Sem 2: Eusiness Communication

httos:l/www.voutube.com/watch?v=6qliTEkEc' M

httosr//www.voutube.com/walch2l=zLMedYl82lE

Link

58

htt Ds://www.you tu be.com /v, atch ?v= S&7Q dC fWU

37

Unk

https://www.voutube.com/watch?v:XCPZBD9ibvo

httos://www.voutube.com/wnrch?r-st9E!0A15!

32

Lec 58 Multi aqent svsterns

Lec 56 tthics in Al

Lec 47 CNN and introduction to RNN
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HELD AT ON TIM E

Mod-03 [ec-03 Non'verbal
Communication Lecture-03

htlos://www.Youtube.conr/watch ?v.6YcABOvr53E 57

Mod-03 Lec-04 Non'verbal
Communication Lecture-04

httDsr//www.voutube. /wrt.h?v=xTNOvkKGNlA

Mod-03 Le.-05 Non-Verbal
Communication Leclure-05

hft ps://www.voutube.com/watch?v.pk'JSwtd404 60

Mod{4 Lec{1 unenhS skills
Lecture{l

https://www.voutube.com/watch?v=JIXU wToBl5&list=Pl-bMvoqvi5nJsz88Bv29
gPwwk MTYXpaH&index=10

57

Mod{4 Lec{2 UsteninS sklls
Lectureo2

http3://\,r,rrw.yo0tube.co m/watch?v=QSLlttMmaLk&li5t=Pl"b MVocVi5nlSZBSE\,29

5Pwwt!!4ryXp!!&OC!!.1 1

t60

Mod-04 Lec{3 l-istening skills
Lecture{3

httos://wwwvoutube.com/watch?v=d27 bnskgMiw&list=PLbMvocvi5nJszBSBV29

sPwwk!MTYXpaH&index.12

60

Mod-05 Lec-01 Eusiness Letters

Writng Ledure-o1

httos://!'rwuvoutube.com/watch?v=ektRWnPV6l.&list=PLbMVorVlSnJSZBSBv29
sPwwkzMfi XDaH&indeL=!3

60

Mod{s Lec{2 Busineis [ette6
Writing Lecture-o2

http5://www.youtube.conr /watch?v=36tCrSbtnOY&list=Ptb MVo(Vi5n.,SZ888V29

sPwwkzMTYX pa H & ind ex= !1

54

Mod-05 tEc{3 Business Letters

Writing Lecture-o3

httor://www.voutube /wrt.h?,r: hYOlV6x
w&lirt=PtbMvosvisnrSZB8qV?9 !?wlukMIYxp?"llgi!d!L1,5

57

Mod-os Lec-{X Business Letters

Writing Lecture.O4

utube t&list.PLbM

9 s Pww kr MTYX oa 8&l!!Lel: !6
56

Mod'07 l-ec-01 Group Discussion

Lecture{1
httosr//www.voutub€.co m/watch?v=u.to RscvrY&list=Pl"b islrlSZBgBV29

s Pwwkz [4 IYX oa H& i n dex = 19

56

Mod-07 [ec{2 Group Discussion

[ecture-02
httos://wwwvoutube.corn/watch?v=13G Mb€ewvo&list=PLbMvosviSrtJSZB8BV29

5PwlyEUIXBt!&llEeL:ag
s7

Mod-07 Lec{3 Group Oiscussion

tecture-03
httosi//www.voulube.com/walch?v=Cca4O3pbNT4&list=PLbMVorviSnJSzE8BV29

sPwwkrMTYxpaH&index=21

60

Mod-08 Le.-o1 lnterview Skills

tecture{1
httos://wwuvoutu .rom/watch?v=45uNWLmAZR8&list=P vi5nJSZB88V2

9 lPwwkzMT\ryoaH&index=22

60

Mod-08 Lec{2 lnterview Skills

L€ctureo2

51

Mod{8 l"ec{3 lnte.view Skills

Lectureo3
httos://www.voutube.com/watch?v=O hPW62iQtS&list=PLbMVoeVi5niSZSSBV29

ltw!!zu!&dgi!{exa?-4
60

Mod-08 Lec$ lnterview Skills

Lectuae44

httos://www.voutube.com/watch?v.vLD6bQ4vrlir&list=PLbMVolVi5nJSZBSBV29
sPwwkzMTYXoaH&index=25

60

Mod{8 Lec{s lnterview Skills

Lecture{5
httpsr//www.voutube,com/watch?v=vmLFlDoieck&list=PtbMvo.vi5nJsz88Bv29
iPwwkzMT\a(gaH&inder=26

55

Mod{8 Lec{6 lnteNiew Skills

lectureoS
voot0be.com/watch?v:EZf CnLVJVmA&l 5nJSZ888v29

sPw'4krl4lllp?tlll!{e!-._2_7
Mod-o8 Lec-07 lnterview Skills

Lecture-07

httos://www.voutube.cor !!&!I:!qgshr4!ttuglu!:Lt!U.V98yi5!]J5zg8qy?9
[1 H&index=28

60

Mod-12 L€c{l Common Erro.s

Lecture{l
httos://www.voutu com/watch?v=SNiuGViYudM&list PLbMvorvi5nJS2ESBV29

sPwwkrMTYXpaH&index=18

55

Mod-12 [ec{2 Common Erro6
Lecture42

51

Mod'12 Lec-03 Common Edors

Lecture{3

voutubc.conr/watch?v=uxW4 l0t;f rou& list.PIbMVorV nlSzBSB\'2 9

sPwwkz!!!lfl!aH&index=40
173I

8BA Sem 2: colout Psycholoty

Toplc Unk Ouration

Mod{1 Lec{9 Colour i Theory &
Practice

httos://www.voutsbe.com/watcht=i4oEtYv2 WY 51

Lecture 34: Colour Theory 38

89

BBA Sem 2: Economics

Toplc l-ink Duration

Mod{1 Lec-36 lntroducton to Economics Yot]tube.com/watah?v=Ra XOSwO6TUt 40

Lecture-olwhat i! Economics ? ube..onl/watch?v=c O aazlxio& lisl=PLFNflbo2hfB 11

kNzacwrnAH2L&

Lecture{2 Resources, wants & Scarcity ube.com/watch ?v=2MToEoONW lisr:PIFNUbo2h 11

f86 AH2L&i

Lecture-07 lntroduc6on to Oemand & Supply httosr//wwrv.voutube..om/w h?v-HtTW2RhvLXc&t:281s

[ecture-08 Demand htt!s://www.votrtube.com/watch?v=tNHVTBGZkFU 26

week 3-Lecture &Partl : Theory of oemand- httos://www.voutube.toft /watch?v=d365orogvto 35

oefin Demand. law of Demand

Mod-02 Lec-02 Market Equilibrium : Demand httos://www.voutube.co /watch?v=heEH.oTvJNw

and Su

Mod-01 Lec-38 Supply vs Demand tube-ao t=499s

58

httos://www.voutube.com/watch?v=4_
oYcvwKttl&lirt=P[.bMVoRViSnlSZBEaY29 sPwwkzMTYXoaH&index=23

s2

httosi//ww*voutube.com/watch?v=t61k4W5_
8yk&list=PLbMVoRvi5nlSzE8Bv29 sPwwkzMTYx!aElLiE!q-,39

httos://www.voutube.com/!yltch?v=dxlUSRvlg!

10
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Topic l-ink Oulation

What is Business Model?
o&list=PLLv 2lUe=G8?eUSdZ0z0ihunSlQSrNqxFN&andex=17

httos;//wlaw.voutube.co m/watch?v=ohQv.lVZt7 39

lnnoyatioa gudness Models and
Entrepreneu6hip hunSlQSrNoXFN

3sctsMs&list=PLLv 2iUcG87CU5dz0z0ihttos://www.voutube..om/watch?v=g 4

l-ecture-23 Price Elasticity of Demand httos://www.voutube.com/watch?v=ovuzowVNRAl 16

Mod-03 Lec-03 Elasticity of Demand httDs://v/ww.voutube.co m/watch?v:nX7xo3v0i7M 54

Mod{2 Lec-14 Elasticity oI Supply https://www.voutube.com/watch?v=o19s-Z44DkQ 60 -'
Mod{4 Lea-25 Perfect Competition httos://www.voutube..oml h?v=b t'VyR55lc&t=305s 53

Mod{4 Lec-26 Perfuct Compe66on [Conld...l 56

Mod-01 [ec-37 lntroduction to GDP https://www.voutube_.cgm/watch?v:EeD6U41i3Xk 38

Mod{1 tec-01 Lecture 1 - Money httos://wwwvout be.ro m/wat€h?v=AfrhwkHYolY 41

httos://www-voutube..o /wetch?v=rSToSiiAW-M 46

s93

BBA Sem 2: Financial Statement Analysis

BBA Sem 2: New-A& Business Models

Toplc Unk Duration

Lecture 01- lntroduction to Financial
Statement Analysis

httos://www.voulube..orn/watch Of 5RdoiakhY&list=PtPiSotTwD€
IJIeAOChip ubiN3y8oqT13

35

tecture 02- Accountin8 Process httrs://w\rwvoutube.com/watch?v=vH lpdvSWwsa&list=PLPiSolTwDe

UTeAAGbE-@i!3r8eqI@
Lecture 03- Accounting Concepts e. conr/! ratch ?v=BzCoSAN i5t=PLPiSolTwDe

UI€Agci!!,lliN:i€eql13 & index= 3

33

Lecture-09- Financial Statements ubo.com/watch?v=kalY658o-tic&lis t=PLPiSqlTvvOeUT
eAOGhip ubiN3y8oqT13&index=9

30-
Lecture-10- Financial statements- lncome
Statement

25

Lecture.ll- Financial Statements - Balance
She€t

httDs://www.voutube.com/watch?v=4PgDUm15 SM&list=PIPisolIwD
elJTeAOGhio ubiN3y8oqT13&irder=11

30

125 Readint Financia I Statements of an
Annual Report I Paat 1

httDs://www.vo!tube.co m/watch?v= lnNtclXvlTO 39

f26 ReadinS Fina ncia I State ments of an
Annual Report I Part ll

httos:l/www.voutubo .o rnlwalchlv=dUgLNO6lAPs

S27 ReadinS Fina ncia I Statements of an
AnnualReport I Part lll
S.2 Liquidity Ratios watrhrv=KimGvEiqz3M 16

6.3 Tutorial- Uquidity Ratios 1l

6.4 Solvency Ratios httos://www-voutube.com/watch?v=6rXUi 1uAoVw 15

6.5 Tutorial- Solvency Ratios voutube,com/watch?v=zHHAB6L54HY 12

Lecture-38- Different Sets of Ratios (Part-1) httos://t /$/w.voutubc h?v=sT2xPqxl qU 31

Lecture-39- Diferent Sets of Ratios (Part-2) httpsr//www.voutube-com/watch?v"Fa6xnk13,f U 29

6,6 Profitability Ratios 79

6.7 Tutorial- Profitability Ratios (Part 1) httos:/lwvrwvoutube.com/watch?v=mMFrFlK3FO 14

6.7 Tutorial- Profitability Ratios (Part 2) httos:/lwww.voutube.(om/watch?v=vlMwHxYE-21 16

Lecture-sG Valuation orCapital Market Ratios
(Part-1)

httos://www.vouhbe,com/watch?v=DNtSUXNVSC4

Lecture-s1- Valuadon orCapital Market Ratios

{Part-2)

tU /watch?v=roOHKOvGia8 30

Mod{7 L€c-13 Common-size, Comparafve
Statement Analysis

httos://www.voutu be,!gJ!1lkdtO?y3Q!(9!ifu !U9 53

fl20 cash Flow Statementi I Part I I Decision

makint using Financial AccountinE
httos://www.voutube.co nr/watch?v=OoTzPhTRzhk 28

{21cash Flow Statements I Part ll I Decision
making usinS Financial Accounting

2A

#22 Cash Flow Statements I Pan lll I Decision
makinB usin8 Finanaial AccountinB

20

,23 Cash Flowstatements I Pan lV I Oecision
making using Fina ncial Accounting

40

fl24 Cash Flowstatements I Pan V I Decision
making usinS tiaa ncial Accountint

httos://wrvw.voutube.com/watch?v=B wuFexooKw 38

710

CHAIRMAN'S

TIME

httos:l/www.youtube. com^^BEh?EI:zPSLlalEf

Mod{l Lea-02 Lecture 2 - Money

https://www.voutube.coln/!^/atch ?v=RlBVJsuObCc&list=PLPiSotTwDeU

EAoGh!9 ubiN3y8oaT13&index=10

23

httos://www.voutU,qgr.oJ!l!&lq[}:9iO!9q9-cf gl ?5

https://www.voutube.com/watch?v.udR6RDiNx-E

httos;//wwwvout!be.com/watch?v=Zrnfwr49L4Ek

httos://www.voutubc.com/watch?v=wSoSTCJ03rM

https r//w\ rw.voutuh€. c_qm/wa!ch ?v= L6ipfetwweY

hnps://wwlrJou!ube.cQ!0ltdj!9Ll:l&!!!9ZZE[AE
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MINUTE BOOK PAGE NO

HELD AT ON TIME

lnno\ration and Creativity-An
lntroduction

httos://www.voutube.com/watchTv.TdHahNW-
RzO&list=Pu-v 2iucc87c

32

lnno!.ation in Current Environment httos://www.vo!41/be.com/watch?v:FUO-
vlYM3FA&list=PLLv 2 xFN&index.4

36

Who is an Entrepreneur? httos://wwwroutube.com/$,/atch?v=zuTtisAhn5A&l;st=Pt"t-v 2iUCGSTCUSdTOzOih
unSlQSrNq XFN&index=18

26

Social Entrepreneurship? httos://nwv/.voutube.com/w.tch?v=rkumGeK\ryFs&li5t=Pl-Lv 2iUC687CUSdZ0.Oi

I.u!!qS4!XiX&i!dcE!9
27

Blue Ocean Strategy-l httos://www.voutube.con/watch)v=SaQ Qlih 8c&lirt=Pt-Lv 2rUCG8TCUSdZOrOih

!!S1!lsdsXI!&i!!s:2q
28

Elue Ocean Strategy-ll 34

TechnoloSy lnnovation Process httos://www.voutu -com/watch?v:MNkHdvC EHAc&list=PLtv 2iUC687CUSdZ0Z
0,hunSlqSrNqXf N&indcr:23

32

Sustainability lnnovation and
Entrcpreneulship

htos://www.voutube.corn/watch?v:4Ll( t.opi74&lisl=PLLv 2iUCG87CU5dZ0?0ih
u.lSlQSrNoXrN&rndex=27

26

lecturc 40: lnno\ration and
Entrepreneurship

hft os://www.voutube.com/watch?v=eXM5o3J7ESE 34

Lecture 41 : lnno\ration and
Entrepreneurship (Contd.)

httos:llwwwvoutube ch\=bGQu3bZKHaw 31

tecture 42 : lnnoyation and
Entrepreneurship (Contd.)

https://www.youtube.conr/watch ?v:Sd 7z5t8wl30 36

385

BBA Sem 2: Orientation of lndian Constitution

Topl. l-ink Oi'atlon

fil lntroductiontoConstitutional Law &
Public Administration in lndia

http5:l/www.vou tu be.co m/wa,tgbly.ttS&?5zz' U&!$:&yg!pAEq!& 39

fl2 BackSround, Hinory & Framin8 ofthe httDs://ww.voutub. ..m/wel.h ?v=rslDlrlfhwM&list.PLvoSoo2TE6M- 27
Constitution of lndia Part I

83 Back8round, History & Framin8 ofthe httDs://www.vdurub. ?v=wG NAWCCOOTU&list=PLvoSoOzTE6M 31
Constitution of lndia Pan ll
15 Salient features ofthe Conititution of
lndia

t .ao w.tch?v=cltb8ido7Y4&list=PLvoSDO2Tt6M- 41

,7 Constitution & Public Policy I

Constitutional taw & Public
Administration in lndia

ube.co !r.tch)v=TOzr78DO0rw&Isl=PtvoSoOzTt6M- 30
Zi2GBVpl3cTrfvMTcX.PL&indeL:,z

110 Pre.mble ofthe Indian Constituhon I

Constitutional Law & Public
Administration in lndia

htt os://w\^tx.youlub€.conllwatch)v=-p l7exC pKs&list=PLyqSpQzTE6M- 29
Zi2G gvll3c7ctuMTc(rPt&index.10

t14 Citizenship I Part I I Constitutional
Lav, & Pu blic Ad ministration in lndia

httos://www.voutube.com/watch?v.BwhTZAReTkk&list=PtyqSpQzT€6M- 46
XrPL&index.14

fl15 Citizenship I Part ll I Constitutional
Law & Public Administration in lndia

httos://www.vorJtube.com/watc[?v=wm3euAoixsE&list,PLyoSoO2T[6M, 31
t&ind 15

fl16 lntroduction to FundamentalRights I

Constitutional Law & Public
Admlninntion irllndia

httos://wwwvoutub€.com/watch ?v= rwwRV9siqt&list=PLvoSoOzTE6M 29
2i2GBv!.l3c7ctuMTcxrPL&index=16

f17 Article 12 Oefinition of State I Pad I I

Consftutional taw & Public
Admininration in lndia

httos://www.voutu be h ?v=Zn2i\rdwf 3tJM&list=Pl-voSoOzT€6M' 24
Zi2GBVpJ3cTcfvMTcXrPL&index.17

118 Article 12 Definition of State I Pa.t ll I

Constitutional lrw & Public
Administretion in lndia

httos://www.voutube.com/,rr'atch?v=rOXst3ovQvw&list=PLvoSoOzTE6M-
Zi2GBVpJ3cTcfvMTcKrPL&index=18

22

,19 RiSht lo Equality I Part I I

Constitutional Law & Public
Admanistration in lndia

hnos://www.voutube..onr/wat.h?v: X lWGa KZ985A&list=Pl"vo5oO;TE6M- 2t
Zj2GBVpJ3cT(fvMTcKrPt& jndex= 19

#20 Ri8ht to Eqlality I Part ll I

Constitu6onal Law & Public
Administntion in lndia

https:/1wr^,w.youtube.conr/watch?v=h0p0MGlvmiw&list"PLyqSpQ?TE6M 16

Zi2GBVpJ3cTcfvMT€l(rPL&indel:aQ

f23 Ritht to Freedom I Pan I I

Constitufional Law & Public
Administration in lndia

httos://u1!v!JAutUbe.conrlwatch?v: lSscLpG0Ahw&list=PLyaSDQzTE6M- 11

Zr2GBVDl3cTcfv MTcXTPL&index=23

,24 RiSht to Freedom I Pan ll I

Constitutional Law & Public
Administradon in lndia

https://www.voutube.com/watch?v=EoPos/b{5Yk&list=PLvosoQzTE6M- 33
ZI2GBYd3cT KrPL&index=:l

{25 A.ticle 20 | Constitutional Law &
Public Administration in lndia

httos://wwwvoutube.com/watah?v=qLaro fl 3ZY&list=PLvaSpQzTE6M' 30

S26 Article 21 | Constitutional Law &
Public Administr"ation in lndia

httos://www.voutube.com/wetch?v=TTTwtGra-vw&list=PtvqSoQzTE6M- Js
6

t27 Article 21A & Article 22 |

Consdlution.l Law & Public
Adminirtr.tioh in lndia

httos://www.voutube.com/wat.h?v=Crn1)(AKlClO&list=Pl-voSpQzTE6M,

ZieGBVpr3cTqfvMT.l(rPL&index=27

#2E RiSht to Freedom of Religion I

Consftudonal Law & Public
Administraton in lndia

httos://wwwvoutube.com/watch?v= l48hlH tooUM&list=PLvaSoOzTE6M- 38
ZL2S-Py"pll-sZe.ryMk!-!e L&r !!der:?8

CHA IRMAN'S L

httos://wwv/.voutube.com/warch ?v=HeMdrlrOPoS&list=Pt tv 2iUCG8TCUSdZOrOi
hunSlQSrf.laxFN&iodeE21

41



MINUTE BOOK

ON TIMEHELD AT

LinkTopic

https://www-youtu be.comlwa Leblvjqpgsf 3!t!!lntroduction to lnvestment
Me nt

4

lntroduction video

Economic Growth and

Development swK39C6sS&index=1
httDsr//! /ww.voutube.com/wat.h?v=H5(u BB2vu.lo&list.PLwdnzlV3opoxxAToaGHAQ3iM

44.conr/watch?v:9Vvoln2f n E4&list.PtltdnzlVShttos:l/www.voutube oeoxxAToAGHAO3iMs

ent
concepts of Economic

Growth and Deve

httosr//v,r,!\e.voutube.conr/watch?v=RhTSMqErYowAhemative lnvestment

56MutualFunds httDs://www-voutube.conr/ walch?v=lzzxiks9AOS&l=56s

s32 oiredive Principles of State Policy
(DPsPsl I constitutional taw&Public
Administration in lndia

20

fl33 DPSPS & FundamentalDuties I

Constitutional Law & Public
Administration in lndia

hnos://www.voutube..om/watc h?v.DSx0vOaJSOY&li\t.PLvoSoOzTE6M

Zi2GBVpl3cT.tvMTcKrPL&index=33

f34 Amendment tothe Constitution I

Constitutional law & Public
Administration in lndia
i43 supreme court of lndia I

Constitutional taw & Public
Administration in lndia

oMt 2 DY&list=P

Zi2GBVol3cT.fvMTcKrPl"&,ndex=43
36

68r

Topic Link Dulatlo$

Types ofStatistics, types of Data and
sources of Data, Population vs

Sample

lntroduction to Statistics and Data https:/lwwlv.youtube.com/watch?v=siRg6w2awZ5&list=PLLy 2iUCG8TDusHjlOG

BZOXf ufxjfaXNs&index=51

29

fl lntroduction to Probability and
Statistics

httpsrl/wLvw.youtube,com/watch?v=COl0BUrnNHTS&list=PLyqspQ2TE6M lCleO

b rVy? rr t!PlrllZlE
19

fl2 Types of oata I lntroduction to
Probabllity and Statistics

httos://t!$/wvoutube.com/wat.h?v=zTAE2klJoZYU&list=PLvaSoQzT€6M Jcle0br

WPnt0PixKs2JE&index=2

16

fl12 Probability I lntroduction to
Probability and Statisti.s

httos://www.voutube.com/watch?v.xfhobw.JdeE&list=PLvaspQzTE6M.lcleObrV
vPnEoPixKsZE&index=12

18

s13 Rules oI Probability I Pan - l I

lntroduction to Probability and
Statistics

hft !s://www.voutube.com/watch?v=A3LYyGpeaMQ&list=PlvqSoQzTE6M JcleOb

rvyPnE0Pix(sZ€&index=13
27

{14 Rules of Probability I Pad ll I

lntroduction to Probability and
Statistics

https://www.youtube-com/wat.h?v=4Ui5hhnX4hs&list=PlyqSpqlT€6M Jcle0br
VvPnE0PixKs2l[&index=14

fl15 Conditional Probability I

lntrodudion to Probability and
Statistics

httrs://www.voutube.com/watch?v=203f m80wrko&list=PtvoSoQzTE6M JcleDb

rvyPnEoPix(s2l€&index-15
L6

f16 Random variables I

lntroduction to Probability and
statisti.s

httpsr//www.voutube.com/wat.h?v=6VLxm.Ovlts&list=PlvaSpQzTE6M lcleDbrv
vP.E0PirXsZE&index=16

26

#17 Random Variables I Concepts &
Exercises I lntrodudion to
Probability and Statistics

https://wwwyoutube.com/watch ?v. E0Ob4k4&list=PLvoSDOzTE6M lcleDbr
VyPnE0 Pixks2lE&indpr=17

25

f18 Association Between Random

va.iables I lntrodudion to
Probability and Statirtics
;19 Binomial Oistribution I

lntroducfon to Probability and
statistics

httos://wwwvolrtube.conr/watch ?v..1 zNf E1l&list=PLvoSoOzTt6M icleObr
VvPnE0PixKs2lE&inder=19

25

#20 Normal distribution I

lntroduction to Probability and
St!6stics

hft os://ww\ r.voutube.conr/!!atch?v=xivHt0480UU&list.PLvoSoOzTE6M JcleDb

IlyhE0PixKs2lE&irdex=20

Lec 4 CentralTendency and
Dispe6ion - |

31

Lec 5, Central Tendency a nd
Dispersion - ll

https://www,voutube.com /watch?v.6lOn1hd643o 32

Scales of Measurement at.h?v:knTzw WOUd8&list=P

GBZDXf urXifaXNs&index=49

30

403

BBA Sem 3

BBA Sem 3: lnvestment Analysis & Portfolio Manatement

@

PAGE NO.

58

30

httpsi//www.voulube.com/watch ?v=rMhlQcGHbxq&list.PLvqSoQrTE6M-

zi2e"EyoElTrtdLEIl! !&,[{e]=-3?

httosr//wwwroutu be.com/v/alrL?r:-ZLqXEa9Syl&lsqPlySSOAIE6ir-
Zj268vpJ3szc&l4n&PL&ind ex=34

20

BBA Sem 2: Orientation of lndian Constitution

httos://www.voutube.comlwatch?v'JuTeCVal(MU&list=PtLv 2iUCG8TDueHii06
BZOXf utxifaxNs&index=50

31

24

https://www.voutube.com/watah?v.mqHwowQ6C-

eq!5!:e.us5pq{e0!4,!lcQ, P-ix[:at-&jr}!-e}:13

httrs://www.yout!be.con)/watc!?v. 1MiT06JFN04
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MINUTE BOOK PACE NO.

HELD AT ON TIM E

Topic Link

mini

lntroduction, XnowledBe
Disaovery Process, Data

httpt://www.voutube.com/watch?v=vkZ- 23

Oata Preprocessing - | H5 5 s 36

Data PreprocessinS - ll &r
Se81

2qD

ClusterinS I httos://www.voulube-com/watch?v=goiRPoZtKkI&list=pLlspfuooyoe.l6Nno3spko0hSyS
e81hsc&index.

26

ClusterinS ll httosr//www.voutube.com/wath?v=VcPWL9Nlozs&list=pLbofioOyoect6Nno3qpkoOhSyS
e81h ind

27

Regression I watch F0&list=P
h 1

be.co 31

ReSression ll m/wat.h?v=e6(Sr1]hGFY&list=PU-sotuoOY
e81h

oQcl6Nno3sPkq0h5YShttos://www.voutube.co 24
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CIIAtRMAN'S I

httos://voutu.be/szu7q4v5l8?si=novcA90v6@ !53

httDs://voutu.be/woso.ksvksE?ri=h65YVdBawMgUZvE

httos;//voutu.be/6x1DlllYov1ft ?si.99NTnw10tcv-YiC

httos://voutu.be/a K RzxARlYo?si-7l1sDf lSlvuPlhuC

httos://voutu.beleoOBUrnNHTS?si=ie)itcvxiF6uoTuUo 20

hnor://voutu.be/OQvSwmudelo?si=QqNTT!ClPYIplbq&

htros://voutu.be/HclvcTTl z0?si;ivwxkKiA6fl !?f4

httosi//voutu.be/iczvAnkAetw?si.4QQoG x-c511!(o!!

Du.ation

httos://voutu.be/yk2" UG.Y"WE?si:8!kUY8lOrfOOwow

httosr//voutu.be/Grnom2o 1u0F0?si=Yp9EqxkA?2!M$g

httos://voutu.be/dUsAuM2Hln8?5i=T GXflryglollll! 29

httos://voutu.be/rKaYawvMoQY?si-f vwY4SUl!()9! 5!14

httos://voutu.be/vloId1Mmx74?si=!rtcPFSr9Yl!lzl\ry!]!

httos://vout0.be/P28drurcoKU?si=Vmds7i0bYAe5!4:5

Toplc

httos://www.voutube.com/watch ?vSgggf !?qgEl! 66



MINUTE BOOK PAGE NO.

5

HELD AT ON TINlE

link Duration
leature 01 i Fundamentals of R t l0kk 7 4
lecture 02: Data cleaning

GD3 R 50

6J ? 38
Lecture 04: oata Visualization- part 2 h

3S
: Descriptive Analytics: Measures of Centrallecture 10

Tendena,y
9 7 31

Lecture 11 : Descri ptive Analytics: Measures of Variability
and Shape

t9kG59i:vlto.XPdH3LUUG K6dI?5httDsr/ /voutu.be/xs 30

Sampling
LNt!1 11

rence: cent€l Limit TheoremLccture 13 : Sta6stical hfu
and Confidence lntervals

28UhOhttos:/ /voir tu. be/D

Leature 14: Statistical lnhrence: Hypothesis testinI u.be/SODXkn c?si=uvx!i€lbh 36
lecture 15: lntrodudion to R

K 6vTraA 62
l-ecture 16: lnfe rentia I statistics i R lmplementation

I fI6V] Ntu.bellclv -Aclhttos://vou ho?si=Lbfu6r 50
Lecture 17 : Statistiaal lnference: Sampling XnrMiFXhttDsi//voutu 9Y ?si=Oo sxsTvt 62
Lecture 18: Hypothesis Testing: R lmplementation

E 64
Lecture 19 : Regression Modell in8-Part 1 1 e 42
lecture 20 i Regression Modelling-Part 2 tu 58
lecture 21 : Regression Algorithm: Application (Part 1) t 45
ledure 27 i Advanced Data Visualiration- part 1 HL M N 59\

Mod-01 Lec-0 1 lntroduction to the Study of
Consumer Behaviour :afRkcA vaove F87EWYUQ?3iuru be/lsrchttrs

58
Mod-01 Lec-02 lntroduction to the Study of
Consumer 8€haviour (Contd.)

d"lx0br7,D3rL-W94?si=htt be/65t08D 60
13 Consumer Needs and Modvation,

Emotlons and Mood, Consumet lnvolvement (

Contd.)

Mod-06 Lec-

33
[ec-14 Consumer Needs and Motivation,

Emotions and Mood, Consumer lnvolvement (

Conld.)

Mod-06

cOL poFEtG.?sihttos
54

Ehodoas and Mood, Consumer tnvolvement (

Contd.)

Mod-06 Lec-15 Consumer Needs and Moti!"ation,

RTvd6hltosi/ RKRZe2k?si= ZvTSvw0uUv 52
Lec-16Consumer Needs and Motivation,

Emotionsand Mood, Consumer tnvolvefient (

Contd,)

Mod 06

PM i7Clt,l0EfXqeEhttps:/ lFWa3BUo(4?ru.be/S 56
[ec-17 Consumer Need5 and Motivation,

Emotions and Mood, Consumer lnvotveInent {
Contd.)

Mod'06

o8P 55
Lec-35 Cultore. Sub-Culture and Crcss-Mod 15

Culture
3-V2khtlDs://vout tl.be/W ZSH Y?si=niKsTaO 57

15 Lea-36 Culture, Sub-Culture and Cross-
Culture (Contd.)

2sOzhttDr://votltu.be/mJSLhOJ R?si=Rql8h 60
Lec{7 The Conrumer Declsion MakingMod-{X

Prccest
8l:. x s8

lrod-10 Lec,27 Consumer Attitudes t to
Mod-10 Lec-28 Consumer Attitudes (Contd,)

xB24MinlGOsChhlhttos:/ Rglbc2 w? 55
Mod-10 Le.-29 Consumer Aftitudes ( Contd.) 1 En 50
Mod-11 l"ec-30 Conrumer Conmunication

EKN 53

Mod-11 Lec-31 Consumer Comlnunication (Contd.) Eq8A2xY?si=J-xinnRliOiaSqFfihnos: utu.be
[ec'32 Consumer Groups and ReferenceMod-12

Groups K0!ij3rv6vcti9JhttDs:/ ilwcUBGl.? 59
Attitude Formation - I

bM85U9 tqFYidhnosr//voutu.be/2Y NlHeVFYoc 30
Attitude Formation - tl lelxVTv90?si"mVvrWviOEM2ob KFPihttos:/ 20

9S0

MBA Sem 2: Business analytics using R

CHAIRMAN'S

Toplc

Lecture 03 : oata Visualiration- part 1

Lecture 12 : Statistical tnference:

36

60



MINUTE BOOK PAGE NO.

ONHELD AT

Durationl-ink

2thttos:/ eeF43tu.be/ctYnoslwhat is CSR?

,M 1 UN2LwhyCSR?

28

29httos:l 20YAM?si=BizTPoFbe/ehMcNeOTheories of CsR (Contd.)

22e8tTheorier oI CSR (Contd.)

20
Evolution of CSR

httos:/ Utbsyru.be/2KScOM4iuEvolution of CSR (contd )

i=6Tu lBCotO
who are Stakeholders?

21http\:/ EVRe94l?si =49191ZWx60NMr6fThe Stakeholder APProa.h

19httos:/ HssUlraJUTtu.belTRHtiiPKStakeholde6 and CSR

29htrosr// Kl8?si.4wFJS4b Ryxi5fSiSutu.be/toiZ5wewStakeholders Theory PersPectives

32httos:/ 63GZSP?si iuOb5butu.be/b2air
Stakeholder Theory in Action Completed

YATIIMfM6
Stakeholder ldentifi catron

tsrSi6sS
Stakeholder Salience I+.FFI-A+

ktr+

56hLecture 28: Adv'anced Data visualization_ Part 2

829

MBA Sem 2: Cost and Manatement Accountint

Toplc l-ink Duratron

s24 Classification of Costs I Foundations ofAccounting &

Finance

https:/ utu.be/PVDbCJR Dpw?si=taii4d H42AK 35

fl25 Preparation of Cott Sheet I Part I I Foundationi of

AcaountinE & Finance

b h 8fa D 31

Mar8inalCostn8- I tu.b€/m2RhC Z5U ?si=ZK7F 35

MarginalCostrnS- ll 34

MarsinalCostinS- lll httos/vo,rtu.be/csov8rr uzl?si=lmQQM3ltOZsib6pw 3Z

s29 Activity B.sed costing I Part I I Foundadon5 of 29

fl30 Activity Bas€d Costing I Pan ll I Foundations

Accounting & tinance

httpl//voutu.be/bi4cQMiklac?5i=9PbhBexwNlYist1x

f31 Break-EvenAnalysis I Foundation5 ofAccounting &

Finance

http5://voutu.be/HdQYrgriliw?si=acQxCoe€ovQEGNiH 30

f32 Oecision Making with Cost Accounting l Parfl l

Foundations ofAccountng & Finance

23

#33 oecision Making with costAccountng I Part ll I

Foundations of Accounting & Finance

httosJ/youru.beAB- !g!{OgEw?s;=eTipqv!!yl-!3-7?G 35

f34 Decision MakinS with Cost Accounting I Part lll I

Foundahons of AccountrnS & Finance

{35 Decision Making with Cost AccountinS I Pan lV I

Foundahons of Accounhng & Finance

httos:// tu.bo/oc35sF7u5w4?si=KvM9 36

s36 Decision MakinSwith Cost Accountin8 I Part V I

toundations of accounhnS & Finance

e/nxYrZVHtRM8? si=5B.iH7b 3o4l 34

s3T lntroduction to BudSeting I BudSet Preparation Basics

I Part I

i@ 35

S38 tmroduction to Budgeting I Budget Preparahon Basics

I Part ll

be/LkPt4tv2M t?si=o8EY hG'Bt Jisvl0 20

,3g lntrodudion to Budgeting I Bu dSet Prcparation Basi(s 29

s4O Flexible BudSet & Variance Analysis I Foundations oI

Accounting & Finance

httpr://Youtu.be /UKdQmh5 aO5w?si=6atxTRh VIRJGTNT 40

S4l foundations ofCorporate Finance I Part I

toundatrons of Accounting & Finance

http5://voutu.be/Avz7T0agcik?si=70oiPofvqxvH oxYl 24

*42 Foundations of Corporate Finance

Foundations of Accounting & Finance

I Pan ll I br)/tu7H6PFN s?si=kKcr8SXnu B5bPoo 18

590

TIME

ToDic

30

Theories of CSR

18

32

20

MBA Sem 2: CSR, SDGs, Business Research

htlps'//vo,rtu.be/ S1(EisoQllA?li=1ozYrc

Accountrng & Finance

flo rts.g"Ti svc pH PTSwA ?sr= l 6LiE NvxQzxv nMv 32

I Part lll

!g!5://youtu.be/v7dN6P33XG4?si=tVRJZqx7d894aLr2
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,
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Llnk Duration

l€c 23: Emotional intelliSence: lntroduction
litt"P

WVolpKvRGRCktCOSSvKVSoeo

htt

71

mG Pm
Lec 25: Skills of Et-Self-reSula6on/Setf-

manaSement
k23kwch?v:2zBioEhttDs:/

62
tecture 26: Skills of Et-Self-Motitrafion

Lecture 27: Skills ot Et-Empathy be 69
Lecture 28i ski lls of €l-Social intelligence and social
skills fu 57
Lecture 29: Emotional intelligence and workplace h 49

Emotional intelligence, health andl-ecture 30:

well-bein8

5
LIVE_What You Need to Know Abot/t Goal setting

N 61
tecture 55: JOHART Window

Lec 32: Well-bein8 in the workplace t rl Rd 47
tecture - 39 Stress ManaSement - I

\s8[ecture - 40 Stress Management - [
lsg\hnp l!be.

CHAIRM

Future of CSR
s:

33
n Supply ManaSement I part 1 |

fl25 Sustainability i

Strate8lc SourcinB
4riRhnps itEcrricM-ut0.be/ E?si=D

fl26 Sustainabitity tn Suppty Management lPart2l
Strate8ic SourainB

NZaPoGMAX087cVE?si=36MSa4htlo
3s

Week 3-tecture 20: CSR and Sociatsustainabi lity
cZsDDA? Fdt

Lectu.e 58: ESG and SDG
31

508

MBA Sem 2: Marketlng for Global Markets

MBA sem 2: ManagrnS serf and peopre skils with Human centered Desi$ Thinking- career and r.eade^hrp
Development- ll

s

Unk
Duration

[edure 1-tntroduction to Marketing Research
uXnis0httD5://youru.b€/ABLH VSCe6Tl?\i :pwzMzT{i9 31

18 GbbalStrategy 
I Strategy & Technology: A

PradicalPrimer httos://vo uru!e/9qtLv_cIt1 XPGvrTFrht5u?s i=96QRZTn 49
Mod-03 Lec-05 Market SeSmentation and positioni ng https://volrt o- QzrlFi=cQ4oMwlKBf.h3Y[0no'?! 53

Lec-06 Market Segmentation and positioningMod-03

(contd.)
YJmUhttos K6xUE ucqv5?si=fl 3Gl X @

Mod-02 [ec-04 Market Research and Consumer
B€haviour (Contd.)

58Mod{1 Lec{1 lntroduction to G lobal Supply Cha in
Networks Part- 1 MSn 2 32
Mod-01 Lec-02 lntroduction to Global Supply Chain
Networks Pan -2

N N N 7 55
[ec-34 Risk ManaSement - Country/ politicalMod-08

risks lll
45

Mod-08 tec,35 Risk ManaSement - Country/ political

risks lV
Ut I 51

Lecture 14:829 PriainS Basics Tcs 1lh
R 25

[ecture 60: Product & Brand Management-
Conciusion

DRE

Political Risk in lnfrastructure part 1 vEDnqR6di(mmhtto tC3WD rkq0?$i=uG

Riik and Challenges in tnfrastructure - part 1
WXTSR8qlm3ll2HL-rnkw02E?si=vahtlDs

Risksand Challenges in tnfGstructure - pan 2 T hG5

Risks and Challenges in lnfrastructure - part 3
0

Economic Risk in lnft'astructure - part 1
37

Lec 24: Skills of Et-Self-awareness

28

36

39

20

630



MINUTE DOOI( rA0[ N0,

TIMEON
HELD AT

Duration
LinkTopic

31
https list=Pltv 2iUCxtm88&

dUirlX0
Lecture 01: lntroduction to Product & Brand

Management zivlstco tch

Z!ti UXHBR1
l-ecture 02 : Defining Product

31U

dUNxx1
LecturcOT: Product ManaSement & Concepts

Associated with Product 31
https

VF
UNTUIoHXBRULSS2iucG87

lecture 13: Produtl l-ife cycle -1

33Ptbe

LK
Lecture 14: Product Litu Cy.le - 2

31ll

iHXB

?!

Lecture 15: Product Life Cycle' 3

54

ae.ture - 27 Product Mix Oecisions
31

BC
ircture 36: Brand ManaSement

87BRuLeSoHX'X T3UNtL,LKS C& index=38

2iUCGn2QaSs&list
Lecture 37: DefininS Bm nd

)2
hfl

G87 BRoL.SSpHX ULK Bc&rndex.39

iucMcz0&lb2vdfiroO
Lecture 38: strategic Bran d ManaEement

Process 33AE 2

7B x
h ube

-xrluNtULKBC &i'rdo(
Lecture 39: Brand Propo5ition

t\|7 2i

aRuLI6oHx x13 UNTULK IC&in
Lecture 40: Customer-based grand Equitv -1

31NY6rtch 2\

3
Brand EquitY 2Lustomer-based

35tch

HX
Lecture 42: Brand Positioning

34lbc

L(xr3
Gdure 43: Brand nesonanae Model

58ahon and ConflictNeSotiMod{11ec"31
ManaBement

58
http5 ll0Pe0oUGC3Mod{1 Lec_32 NeSotiation and Conflict

Management (contd )

46
hRp X4FdT9Lec 4 LeadershiP Be haviour: Emergence:

l"eadeGhiP and Trust
894

MBA sem 2: Media StrategY

MBA Sem 2: Product and Brand Management

Ouratron
LINK

Giecture 31 : AdvertisinS & MarketinS Mir

32klrL
Lectu rc 32: Advenising & SuPPon Media

l
Lecture 33: Media Plannin8_ Part I

12
2.N TLb

Lrcture 34 | Media PlanninS- Part ll
s1p JL2OEl FDbe/ot

Advertising and Communication

3o1v8vullocMSpbe/Gyxd
Lecture 01 : lntroduction to lntegrated

Markehng Communicition (lMc)

31
htto5i /o7ehYxalF74 ?ri=t ToTL5ugqwvu -ZtLecture 02 : DefininB Mtketing communication,

Marketin& and IMC

58
https: /38CxcE Q lui?si=i0K1

Mod44 Lec-07 The Consumer Deci5ion MakinS

Prcaess

58
hn

Iraod-04 Lec{8 The Consumer Decision MakinB

Process (contd.)

60
U

Modt3 Lec-06 Market Segme ntation and

PositioninS (Contd.)
54

Mod{7 Lec'33 Prottam ProfilinS

6,41i
,15 crisis LeadershiP I Leadership for lndia lnc:

Prachca I Concepts & constructs
537

CTTAIRMAN'

12

31

Lecture 41:

30



MINUTE BOOK
PAGE NO.

HELD AT
ON TIME

Lecture,l4: Brand Value Chain -1

2i 31
lecture 45: Brand Value Chain- 2

&t 2iN

L(7B 31 
-[ecture 46: Brand Equity Elements,1

2i
G

7
32

Lecture 47: Br.nd Equity €lements- 2
2i3

8 UL
33

Lecture 50: 8ra nd Audit and Research
ch

"ds:9-J

be
33

tecture 52: grand Pordolio And Brand
Hierarahies

h t:p
8 2 CG

H 8C
34

Lecture 55 : Brand Extension

=56
G8 cTBRu X -Xr3uNtU

33
Lecture 56: Brana Experience & Brand LoFtrV

2t CG

Conclusion

Lecture 60: product & Brand Management-
2t

rulLl

.61Ll(BC&,uNtUX -Xr37g RU
33

794

MBA Sem 2: lntroduction to power Bl

MBA Sem 2: Retail & E_commerce Strategy

Linl
DurationTutorial: Excel

tch
17ControlChans by E (cel

55

72

Toplc Link
DuratlonRetail MarketinE Strategy

JtCh

6
13

[ecture 1- UnderstandinS
Retailing from a StrateSk
St ndpoint

t026k35VIwO6e&index=2 35

l-ecture 2 - Why is Retliling so
lnportant: Strategic Perspectives
Lecture 3 - Strate8ic Standpoint
and Evolution of Reta iling

tU
otI 2 7 39

lecture 4 - Evolution of Retailing

D 34

lecture 8 - Retailers,Role in

Management Oecision Proce5s

Supply Chain and Retail UI o12
FD26k36VlwD6e&index=9

P 25

Lecture 9 - Retail Management
Deciiion prccess (Continued) and
Xahn's RetailinS Sucaess Marrir

htr

t026k36VlwO1'AFDTAiylGUCGSPLIV 2iR3 hs,t&l

s:/. ube

- Retail Mana8ement
Deaision Process and Kahn,s
Reta ilinS Success M.trix

b k

:11
&l,st- PLLV 2i UCG87 ArylGO IsAFD

31

lecture 11- Retai lManaSemeht
Decision Process, l(ahn,s Retailin8
Success Matrix and Success
factors

olFD26k36VtwD6e&inder=12 7 26

Lecture 15 : Consum er Oecision
MalinS Processes (Continued)

2i 1 FD
26

[ecture 16 Consu mer Decision
Making Processes (Continued) U

D 34
lecture 17 Consumer Decision
MakinS Process€s (Continued)

and Consumer Motives
7

34

lecture 21 - lntroduction to Multi
and Omni,Channel Retail TAivlGO

hn
ch \trrtube exY42Oo tilS& lr 2iucG8

VlwD 6e&r 22
37

CHAIRMAN'

17

36

Lecture 10

32



MINUTE BOOK PAGE NO.

ON
HELD AT

Dulatlon
Link

Mod-01 Lec-01 Introducdon to Mr5aw& Ii!t=PtEc35 7A2BC142 F57E 59
5Yl

lnvestment ManaSement
h 7 NEI I 574 42t5

Mod-01 Lec-02 Market5 for 51

lnvestment
&index=2

4veU&list 2lkd7x 21K
t rv=O73 r1d

lecture 02: Introduction (Oebt &

EquitY)

Mod{1 Lec-05 OrSanization and

tunction of EquitY and Debt

Marker5
7E&i|ldex=5

c3 A2 42F 7t &i
atch,}:

Mod{1 Lec46 Mutual Funds
R A2 14 1

h
55

Mod{1Lec-21 lntroduction to

Portfolio Management €&in!s:el
L 1 5

Mod-01Lec-22 lntroduction to

Portfolio Management (Contd.) g&index=22
7 12

ch 32'
Lecturc05: Financial Risk N

17
h

Systematic & Unsystematic Risk 357 A7 7E

S7

Mod-01 Lec-03 Risk and Return
LI

58
Mod'01 Lec-04 Risk and Return

&r574 42r5
(contd.)

Lecture 21: Protfolio Return and 30

Risk
hn

Lecturc 22: Protfolio Return and 30
BS rxCl6MzLl

Risk (Contd )
htt

ol L

Mod-01 Lec- 39 Portfolio 55
7 BC t5t

Perfoamanae Evaluahon - | .YAoA89h u8Y&li 57 A?BC 2F51f
hn be h?v

s1
Mod'01 Le.-40 Portfolio

Perfo rmance Ev-aluatlon ' ll &index=40

Lecture 51: Capital Asset PricinS 39

Model I

Lecture 52: Capital Asset PricinS 36

Modelll

Mod{1 l"ec- 26 Muitiirctor PricinS 57
Pit5al

Model

Lec-25 Arbitrage Pricing 54
Mod41
Theory

h

r 5

Mod41 lec-27 Markowitz

Porfolio Selection Model

Optimal
&iidex=27

7
54

17
tb

81 G
to MulhLecture 23 _ lntroduction

and Omni_Channel Retail

(Continued) 2l
k

o2,rcion to tvtultiLedure 22 _ lntrod

and Omni-Channel Retail

(continued) 2712T

2
Decisionslecture 31:Location

indiecture 32:Loca6on DecisionS

33

htl
UC

.co

tD26k36Vlw

GOLLYlist.P

ndex=38&t
Lecturc 34:Merchandise

Manageme nt and PlanninB 30vs&list:PtLv 2iUCG a1aivlGOlsA

roz6k36VlwD6e &tn

6l3e.x

Ledure 35i Merchandise

Management and Plannlng

(continued) 43
t4

-42lwD6e&k36VFD26cG872i
LectuE 41 'JUirtual Realitv

lntelliSence in Retailing 60

htt
w&t=1 l62s

Lecture _ 35 Electronic Commerce 27

htt
vV4FLUUkiQx

tecture 25: B2B E-commerce 611

MBA sem 2: securities Analysis & Portfolio Management

I
a
2

TIME

31

58

57

nder=6

55

Au8mented RealitY and Artificial



MINUTE BOOK PAGE NO.

HELD AT ON TIME

Topic Unk Duratlon
Concept of GST and difference

between Direct tax &indirect

tax - pan 1

Concept of GST and difference

between Direct tax &indirec!

tax - pan 2 httpsr//wwwvoutube.com/watch?v=3(kozGSrleaA 32

concept of GsT and dilfere.ce
between Direct tax &indired
tax - pan 3 httpsr/lwww.youtube..omlwatch?v=4c17 lKlGaNU&t=1s 32

Concept o, GST and ditference

betw€en Direct tar &indirect

tax - part 4 httosr//wwuyoutube.com/$/atch?v=ibtwirRYhsA&t=2s 26

trcture 25: Taxes and Financial

PlanninB 30

lecture 27: Taxer and Financial

PlanninS (Contd.) https://www.youtube.conr/watch?v=o(89mrtkGG4 20

Registration - part 1

httpsi//www.voutube.aom/watch?v=Ult vu3ivs8&lirt=PLvoSpQzT€6M-

Khv2FoTAMA4YvhtohllR"&index=5 29

Registration - part 2

httor//www.voutube.aom/wat(h?v=vE oYMiR2ls&lirt=PLyq59QzTE6M-

Khv2FoTAMA4XVhtQhilR"&index=4 30

Re8ist6tion - part 3

http!r/lwww.voutube.com/watc h ?v=B2AtlMulwxw&list=PLvoSoOzTE6M

Khv 2FoTAM44XVhLQhilR &index=3 19

Re8istration - part 4

https://wwwyoutube.com/watch ?v:Atuuwct6FGE&lirt.PLyqSpQrTE6M-

Khv2f oTAMA4XVhLQhilR-&index:l 20

Lecture'28 Etrect of Taratron htlp5i//www.voutube.co m/watch?v=LV i1hw1AY4 25

l"ec-17Wage and Salary

Admininm$on tube.com/wat.h ?v" Ethl82SNW€0 59

Value ofSupply'part 1

htlos://wwwvoutube.conr/watch?v=LUWynkrids&list=PtvqSDQZTE6M-
(hv2FoTAMAAXVhlQhilR-&irdex:13

Value ofSupply - part 2

https://www.youtube.com/watch?v=pdTY 2EkZ-B&list=PLyqspQzTE6M-

'(hv2FoTAN4A4XVhLQhilR.&index= 
12 30

value ofSupply - pan 3

https://www.voutube.com/watch?v=U0HBtvootco&list=PtvospOzTE6M-

Khv2FoTAMA4XVhl-OhilR-&indei=14 29

value ofSupply - part 4

htto.://www.youtube.com/watch?v=GlQl2rcnFiw&list=PLvoSoOzTE6M-

khy2FoTAMA4XVhl.QhllR-&index=18

Value of supply-part 5

httos://www.voulube.corn/watch?v=op26qP4QASW&lisl=PLvoSpQ2Tt6M

l(hy2FoTAMA4XVhLOhiIR &index=17

lnput tar Credit_1-part 1

https://wwuvoutube.com/wat.h?v=YsloXOdnBQ&list=PtvosoQzTE6M-

Khv2FoTAMA4XVhl.QhilR-&index=22 37

lnput tar Credit_l -pa rt 2

https://www.youtube.com/watc h?v.toMtnto4FnM&lisl=PLvoSoOzTE6M

Khv 2FoTAMA4XVhlQhilR'&index=21

lnput tax Credit_1 -part 3

httpsr//www.youtube.com/watch ?v=V5BP aFLTlS&li5l=PLyaSpqrTt6M-

Xhy2FoT MAAXVhLQhilR &index=20 27

lnputtax Credit_1 -part 4

htt Ds r//\ rww.vo utube. com/wrt( h ?v=toPenIhllfY&list=PLvoSoO2TE6M

Xhv2FoTAMA4XVhlQhrlR &inde!:19 23

input tax Credit_1- parl S

https://www.youtubc.con)/eratch ?v.Rd lxSrH iewU&list=PtyqspQrT[6M.

Khv2FoTAMA4XVhLQhilR &index.2l 33

\

CHAIRMAN'S INITIALS

http!://wwwvoutube.com/watch?v=W WKEDR.h E

htt os ://wwwygu!ube.q9!DA&!ri?_v:[iqE!_9r!5l!

33

31

37

660

MBA Sem 2: Taxation in Business Decision-Making
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tln case of any changes in schedule, the same would be informed to students inaqvance

Sr.
No.

Particulars
Batch Tentative Date

As per UGC Guidelines for
Batch Starr and End Dates

July As per UGC Guidelines for
Batch Start and End Dates

)
Access
Management
Accessing
Courseware

to Leaming
System for

the Online July

Within 48 working hours of
Enrolment

Januarv February to May3

Commencement of Online
Interactive Live Lectures and
Discussion Forum July August to November

Januarv
Assignment I by 30th April
Assignment 2 by 3 1" May4

On.line
Submission

Assignment

July
Assignment I by 30fr Oct
Assignment 2 by 30n Nov

January 30e MayProject Work Submission
July 3Oth Nov

June6
Term End Examination

Dec

B end ofJ7 of EndResult Declaration
Term Examination B end of

Jan A8
Commencement of Next
Semester Jul F

CHAIRMAN'S
INITIALSGeneral P Pres3, Mumbai _ 3

PAGE

I Commencement of Admission
Batch

January

January

5

January

July
January

July

Annexure III
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MINUTES OF THE FIRST MEETING OF CONTENT REVIEW CO EE
FOR ACADEMIC YEAR 2025.26 HELD ON lst OCTOBER 2025 AT I:00 P.
M. AT THE BOARD ROOM AT TOWERl. EQUINOX BUSINESS PARK. OFF.
BANDRAKURLA MPLEX (BKc). L.B.S MARG. KURLA (WEST). MUMBAI
- 400070.

Members Present:

l.
)
3.

4.
5.

6.
7.

8.
9.

10.

ll.
t2.

Dr. Deepak Gupta
Dr. Anand Kopare
Dr. Mandar Bhanushe
Prof. Bineet Desai
Dr. Shashikant Patil
Dr. Simarjeet Makkar
Dr. Naresh Kaushik
Dr. Kajal Chheda
Dr. Vinod Nair
Dr. Pooja Grover
Dr. Jyoti Kappal
Dr. Poonam Singh

Dr. Deepak Gupta was requested to chair the meeting. He occupied the Chair, as requested
by all members and welcomed the members and special invitee to the meeting.

2. To arrprove the Action taken reDort of the Drevious meeting:

The Chairperson presented the action taken report of the previous meeting and invited
members to deliberate on the same.

The members after due deliberation, approved the same.

3. To discuss and consider the e-tutoria I develoned for the 3-Year BBA Prosram
to be offered throueh Online Mode.

The Chairperson invited the Member Secretary to briefthe members on the developmenf
and completion status of the e-tutorials prepared for the 3-year BBA program to be
offered through online Mode. The members were informed that the e-tutorials have
been developed in accordance with the Four-Quadrant Approach prescribed under the
UGC (Open and Distance Leaming Programmes and Online programmes) Regulations,
2020, and in line with the Content Development policy adopted by the University.

The Member secretary elaborated that the e-tutorials have been designed to strengthen
leamer engagement, conceptual clarity, and self-paced leaming through the use ofhigh-
quality video lectures, demonstrations, case study discussions, animations, and
interactive simulations, supported by transcripts and supplementary leaming aids. The
committee was further apprised that each e-tutorial conesponds to i specific unit of the
approved self-Leaming Material (SLM), thereby ensuring complete integration
between the textual and visual content components.

TIME

l. Grantinq leave of absence:

All members have attended the meeting hence no leave of absence of requested and
granted. The quorum was present.

General P Press, Mumbal - 3.
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The process ofe-tutorial development was carried out strictly as per the approved Policy

on Content Development, ensuring adherence to quality assurance parameters, outcome

alignment, and pedagogical soundness.

After detailed deliberation, the Committee passed the following resolutions

unanimously:

"RESOLVED THAT the e-tutorials developed for the first three semesters of the 3-

Year BBA Program to be offered through Online Mode, prepared in accordance with
the Four-Quadrant Approach and as armexed in Annexure I, be and are hereby reviewed

and approved by the members of Content Review Committee.

RESOLVED FURTHER THAT the same be recommended to the Centre for Intemal

Quality Assurance for its consideration and approval.

RESOLVED FURTHER THAT a certified copy of this resolution be fumished to the

concemed person(s) and/or authorities for giving effect to this resolution under the

hands of the Chairperson or the Authorized Person of Content Review Commiftee'"

4 To discuss and consider the e-tutorial developed for the 2-Year MBA Prosram
to be offered throush Online Mode.

The Chairperson invited the Member Secretary to brief the members on the development

and completion status of the e-tutorials prepared for the 2-Year MBA Program to be

offered through Online Mode. The members were informed that the e-tutorials have been

developed in accordance with the Four-Quadrant Approach prescribed under the UGC-
(Open and Distance Leaming Programmes and Online Programmes) Regulations. 2020,

and in line with the Content Development Policy adopted by the University'

The Member Secretary elaborated that the e-tutorials have been designed to enhance

leamer engagement and ensure clarity of concepts through the use of video lectures,

animations, simulations, demonstrations, and audio-visual explanations supported by

transcripts. The Committee was further apprised that each e-tutorial corresponds to a
specific unit of the approved Self-Leaming Material (SLM), ensuring seamless

integration between written and audio-visual content.

The process ofe-tutorial development was carried out as per the approved the policy on

the Content Development.

After detailed deliberation, the Committee passed the following resolutions unanimously:

"RESOLVED THAT the e-tutorials developed for the first two semesters of the 2-Year-
MBA Program to be offered through Online Mode, prepared in accordance with the Four-

Quadrant Approach and as annexed in Annexure II , be and are hereby reviewed urd
approved by the members of Content Review Committee.

RESOLVED FURTHER THAT the same be recommended to the Centre for Intemal

Quality Assurance for its consideration and approval.

R.ESOLVED FURTHER TIIAT a certified copy of this resolution be fumished to the

concemed person(s) and/or authorities for giving effect to this resolution under the lunds

of the Chairperson or the Authorized Person of Content Review Committee."

Gone.al P Press, Mumbai - 3
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There being no further matters for discussion, the meeting concluded with a vote ofthanks.

Date:06.10.2025
Place: Mumbai

F
erson

General P Press, Mumbai " 3
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Topic
Duration

Defining Marketing httos:/lwww.voutube.corn/watch?v=uTtfDBHSoHU&liet=PLPiSqtTyv0eU&SiU9xcEdZ
md5E021t-Yn 25

Core Concepts in Marketing https://www.voutube.com/wt!c.I?v=kZN-vtulsn8s&list=PIPiSqlTyvDeUrSiU9!E!lZI!
20

Evolution of MarketinS h ttps://www. voutu be..qdwa !slt.v .EE!:!bq4!dat&!t!!:"q !Pt5q]]_yyp9 UeslU-9I! E llz
n)d5E zlL-Yo&inder:5 27

Market Environment
I 10

Market Environment:
Co son Table 9

P€STEL Framework httpr://wr*w.voutube.com/watch?v=UQpC4d89mqE&list.Pl-PjSolTwDeUFSiU9xcEd
23

Competitive Analysjs httpsi/1ww$,.youtube.com/wat.h?v=uZQHoQK4XFl&list=PLPiSqlTy'!?DeUi.SjU9xctdZ
1L-Y 25

Defining Product httos://www.voutube.cornl!yi!.q1"?_-v-:&IqG([_T_l&!Ls.]:qL!L.?!-u-qG-ElB. vlESpHX. .:
X13uNtU in 32

Product
3ktTl&t=304s 32

https:1/www.youtube.com/watch?v=wlwTCprn-
x 4 '!1

Produd Life Cycle ' 2

x NtU 8C&index=15
https://www.voutube.com/watch?v=ms8xz0vs6ml&list=PLLv 2iUCG878RuIESoHX

33

43

Pricine Strategies
h 36

Product Pricing t 51

Distribution Channel
Management: Distribution
Channels: 37

Marketing Functions: Channels
of Distribution atch?v-FnZOXS0B hUhtl ulube.co 57

DigitalMarketinS !l 26

Positioning
hrr G4 26

SeSmentation Targeting.nd
Positio utube-com atch\=lYSv.ZD4Gl8 34

SeSmentation TargetinS and
Positio M 29

lntroduction to the Study of
Consum€r Behaviour 57

tec-02 lnt.oduction to the Study
ofConsumer 8€haviour hlv=GsEO8Dbh 59

Maki Process
[ec-01 The Consumer oecision

51

[ec-02 The Consumer Oecision

Making P.oaess h TAuP2bekl

lntroduction and Motivation - I
lltube Gls,\,1 30

Personality: Defi nition, concepts
alch rEl9.MEaTA

Personality, Self Concept and
Self lm t=1190sh 56
lnformation processinS and

rception hr T 42
Consumer learning wrkh lv.wgf34 DZlnrS 61

rnt 57

Attitude Formation & Attitude
Chan tu z 7KM 30
Social Responsibility and Ethics -

PIh 55

Values, Ethics and Corporate
Social nsibilities 6LKr3t8h?V

Corporate Social Responsibility SalTwOeUvSKlkAmcOhtt!5://www.youtube.com/watch?v VM EORRU€9I&Iist=P
hLlrNd 8

lntroduction to the Study of
Consumer Behaviour 51

AN'S INITIALS

Annexure: I

Open Educational Resources links for BBA Sem 1,2,3 & MBA Sem 1,2 from OER / I\PTEL /
Swayam and similar other sources,

BBA Sem I

BBA Sem 1: Marketing Management and Consumer Behaviour

Link

Product Life cycle -1

BCG Matrix, Strategic Marketang

62

Attitudes
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Cuhure, SutFculture and C.o5,5-

cuhure httrs://www.youtube.comlwatchr.mJ8LhOJdQoB 60

hftpsr/www.voirtube.c 21

Models ofConsumers and
Models of con5umer Behaviour httos://www.yorrlube.com/wat-chI-6Mo MlSoo.lLp 56

1495

BBA sem 1: lndian Sehavioural Psychology

C

Topl. tink

66lntrodudion to the Science of Human
Behavior - |

httosr//www.Youtube.corn/watc h?v= M6oxraxT2A&list=PLwdnzlV3osoxB2T
lTwYFl5d2aGf TPNSUK&indox=2

66lntroduction to the Science of Human
Behavior - ll

httos://www.youtobe.corn/wal.h ?v=(; irnvVz loVR8&[!t=PL,]vdn2lV3oeoXB2Tl
TwYFl5d2aGf TPNSuK&irrdex-4

Lec 3: Se nsation.lSensation I

Sensation - | lec 4i Sensation - ll - YouTube 62

Perception - | lec 5: Perception - |

Perception - ll Lec 6: Perceptron ll 64

Behaviorism and Pe6onality 1: Classical

aonditioning and personality
Lea 12: Behaviorism and Personalitv 1: Clissical conditioninq and oersonalilv 58

47lntroduction to lndian Philosophy Mod-01 Lec-01 htrodudion to lndi.n philosoohv

A Brief Oiscussion on the Vedas & the
Upanishads

Mod-01 [ec-02 A Brief Oiscllssion on the Vedas & the Upanishads - YouTube 50

Carvaka Philosophy - | 50Mod{2 Lec{3 Carvaka Philosophy - | ' YouT!be

46

The Samkhya Philosophy' I 49

The Samlhya Philosophy - | Mod 03 Lec 05 .Ih.e-Samhhy"i."qlil-o"-spp,hv.:l 48

The samkhya Philosophy - ll 50

The Samkhya Philosophy - lll 49

Ite Samkhya Philosophy - lV Mod-03 Lec-08 TbgSamkhv!..Bf ilalgply.: jy 41

Th€ Samkhya Philosophy - V Mod 03 tec'09 The S,:mkhva Philoroohv V 44

The Samkhya Philosophy - vl 51

54

54The Yoga Philosophy - ll

53TlteYoSa Philosophy' lll Mod-04 Lec-13 TheYoea Philosoohy - lll

Mod-04 Lec'14fhe YoPa Philosoohv ' lV 50The YoSa Philosophy - lV

48The Philosophy of Buddha - |

The Philosophy of Buddha - ll Mod-06 Lec-25 The Philosg[hJ9t_C!&Il_! 49

The Philorophy of Buddha - lll Uo!!6,Leq?6Ilte 8illqqphr qt q'tddhr Lll 49

r-qf"oi!q!il:,!YMod'06 lec'27 The Philo\o 49

The Philosophy ot guddha - V U94Qq!er2{ Illq q:liLelo-plry ql !!4!llir : V 49

51The laina Philorophy - | Mod'07 lec'29 The laina Philo!ophy I YouTLrbe

49The laina Philoiophy - ll Mod{7|-ec 30 The Jaina Philosophy - ll

The Jaina Philosophy - lll Mod 07 Lec 31The lainn Philosophv-ll 50

Emotions & P5ychology Psychotogy ot Emotronr Theory and app|crtiorlsi llntrodrctio[Videg] 8

Emotion - | Lec 15: Emotion' I 61

57Emotion ' ll

75Ihe aore and contert oflndian
prY.hology

Mod'01 Lec-05 The core and context of hdian osvcholopy

50-Positive Psychologv and the Practice ot
Counreling and Psyahotherapy

Lec 33r Positive PsvcholoRy and the Practice of Counselina and
Psychotheraov

24[edure 3T lndian Perspective of P n.litv and Assesfient ol Personalitvlndian Perspective ot Personality and
Assessment of Personality

4Applied Po5itive Psycholoqy . CoursqApplied Positive PsycholoSy

2Mental Health and Wellbeing

8Psy.holoSy Of Stress, Health And well-
BeinS

Psvcholoev Of S t.ess. Health And Well.Bei nq - Course

4Conllict Manegement throu8h Mediation - Course lntroductian .|,dtro

;\ )/ ^r'b
coaflict Management through
Mediation

,S INITIALS

Ouration

70

69

Carvaka Philosophy'll Mod-02 Lec-04 Carvaka Philosoohv ll

Mod-03 Lec-05 The Samkhva Philosoohv. I

Mod-03 Lec o0-r[q5q!i!.hy!! !!]Lqlqp!y ll

Mod43 Lec-07 The 5an)khya Phrlosophy lll

Mod-01 Lec-10 The SanrkhvL?hrlosophv Vl

The YoBa Philosophy - I Mod'04 tec'11Th€ Yoaa Phrlorophv I

Mod-04 Lec-12 The YoEa Philotophv ll

Mod-06 Ler'24 The Philoroohv of Buddha - I

The Philosophy of Buddha - lv

tec 16: tmotron lt

M€ntal Health and We lllgtfl&:qqu:le

lntroduction to Blockchain
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Topic Unk Duration

Entrepreneurial lourney fi3 EntreDre neuria I lou rn€v I Pa rt 3 I EnlreoreneurshiD Yo0lube 41

Entrepreneurial Oiscovery #4 Entr€Dreneurial OiscovP rv I Pan I I Entreorene(rshiD 30

Testing & Validation httos://www.youtube.com/wat€h?v=WDVo3MMzOAO 35

lndustry structure, Competitor Lea 14 lndustrv structure. Comoetilor Analvsis 44

Competitive Landscape tec 12 Comoetitive Land5caori 32

lndia as A Start up Nation t52 hdia as A Start uo Nati_q0 L.enl:t_?.l-Ellf,cjlelejl-Elp 36

.3.. t .I453 lndtaas A Slart up Natroo 36

Start up Case Studies fl68 Start uD Case Studi€s I Pa( 1 I Entieoreneurshao 32

Start up Case Sludies #69 Start uo Case Studip! I Part 2 I Entreorcneurshio

Stan up Case Studie5 34

Start up Case Studies ,71 Start oo Case StudieJ I par:![q4!A!Ie!!!e!rB 31

Railin8 Finances & Developing
tinancial

t37 Raisinr tinances & Develooinq Financt.l Stratesv j Part 1 I [ntreoreneur:lip 28

Raising Finances & DevelopinS
FinancialStra

ances & Develo Finan eurshi 28

Educition & Entrepreneu6hap #43 Education & Entrep@neurship_ I Part 1 I Entrepreneu.shio 31

ldeation & PrototypinS I Pan 1 |

eursh

lE ldeation & Prototvoina Lf arlall!trepreneurship

reneursh
ldeation & Prototypin8 I Part 2 | S 10 ldeation & Proto!'r_inS,[la[? j.,ldl_ejleleulqllp 27

E

ldeation & Prototyping I Part3 I *11 ldeation & PrototvoinR l_|!|13j_EltggetelE!jp 25

ldeation & PrototypinS I Part 4 |

Entre rshi
{15 ldeation & PrototvoinP lel!]!,.LE jrlgofq43lllUp

Cooperation and confl ict 52

Managing Conflict and Ne8otiation 59

l{eSotiation and Conf lict Management Mod 01 Lec-31 Neaotiation and Conf[ct Msnaaement 59

Conflicl ManaSement throuSh
Mediation

Conflict Man aieme nt throuFh Mediation - Course

2058

BBA Sem 1:Al Tools and Excel for Decision

Topic l-ink Duration

INTRODUCTION TO BUSINESS

INI[TLIGENCE AND ANALYTICS

httos:l/wwuvoutube.conl/wntch?v:l I if 5 eaCS4U&hst:tLvoSDQITI6M 68YnrtFmiAA

{ryb-ellsgilqrn!-e.r:2
38

Data Analysis and Decision

Maling - |
httpsi//www.voutube.com/watch?v=l r6OG- 64Xn w&lisr:PLFw6lRfa1s8203t J67rwD

=1BE4e!aJ

7

Tutorial: Excel httts://wy{W.youtube..om/!,ratch ?v=uisSkBOGlUM 77

StrinS operation5 and methods httos://wwx/.voutube.com/watci?y:IE.."4!9Ell 7

Data Viiualization Excel- 1 29

Data Visualization Excel- 2 httos://www.vouttLhqcom/watch?v=M ItAlHSt]Zs 24

ControlCharts by Excel httot://www.voutube .com/watch?v:NgwvqKlEvok 54

lntroduction to Al Tools httos://www.voutube-com/watch?v'hVwh9MAku t 47

229

BBA Sem 1: Deep tech

Topic Link

lntroduction to Quantum
ComputinS

htto!://voutube..om/olnvlist Tlist Plill 03M82x9Pf xeFToxb0E 122nrOAWh6&
si.ctzlFaRoq{iYrltl p

26

State Space Approach to Control
System Analysis and Design

https://voutubtE.cg|]){sleyl!r!?lir1:.P_tyq5pq{ff1{9"9ihl"q{.,I5N48N!w!qE&i
=7PoB(trk8YuMfPfC

41

Computer Science - Artifi cial
lntelliSence

LBos://vOutube.romlplaylirr ?list:PtbMVosVi5nlQu5qwm-
HmJdmeGh5ErvxO&sr=yNsYvl BXIoBTYewF

48

Roboucs by Prof D ( Prltihar httos://www.voutube..onr/olrvlist 2l;(t:P LtrRMh DVUMnecdUbE!.Szvz.PiFTYWr4rV 46

161

BBA Sem 1i Entrepreneurship Fundamentals

MINUTE BOOK

Mod 01 Lec-24 M.naqinqConflict and NeEoriation

lndia asAStart up Nation

Types of Learning Analltics ll htto5://wwt /.vout!b!.!E!!&a!q[lv-:rQlqvU4l!!!lb] 6
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lntroduction to Financial
AccoundnS & Cost Acaaunting I

Foundadons of Acaountin8 &
tinanae

httos://www.voutube.com/watch?v=Om0Ohf4lz78&list=PLvoSoQzTE6M8St2lrMo
x srEJvSn-N55A

34

lntroduction & Scop€ ofAccountinS httDs://wv/w.voutube.com/wat h ?v=U)(f PGWhRHQ 30

Key accounting terms I hnos://wwwvoutu

(eyaccountinE terms ll https:1/www.youtube.com/wat.h ?v 16

Debit and Credit 38

Types ofAccounts httos://wwv/.voutube.comlwatch 2v.vlzSernciXLa 14

Accounting Concepts, Staadards,
IFRS

52

FinancialStatements httos://www.voutube.com/watch?v=kalY65BaTic&list=PLPiSqlTwOeUTeAOGhio 30

Balance Sheet htt!s://www.voutube.com/watch ?v=f 53E09ab2k0 50

Profit & LossAacount httos://wwv/.voutube.co m/watch?v=Ws YYSdTEMw 27

Functions. Goals and Constraints of
CommercialBank

httpi//youtube.com/watch ?v:el9ovuQKaBl 32

lmportance and Forms oI
CommercialBanks

httos://w\^/w.voutube.com/watah?v=YxrKLX j4aHo&t=905 32

RBI- structure and objective
functiong

httosi//www.youtube..om/wat.h?v=Gidi 6B7sBk 32

lntrodudion Finanicial Statment 30

Financial Statements - lncome
Statement

25

l(ey FinancialRatos https : //www.vou tu be. com/wa-t!h ?v:]4_e-l1w!f gLU 52

PRINCIPLES & PRACNCE OF

INSURANCE

https://www.vou tu be. com /wat.h ?v,.d!r5$49!tqlG!:egdlC161_8!g$ 28

PRINCIPLES & PMCTICE OF

INSURANCE

httDs://www.voutube.com/wat.h ?v.Enlmqothwis&list:PL92RPe36f LKhaStbOPD 22

PRINCIPLES & PRACNCE OF

INSURANCE

hft ps:1/www.youttlbe.com/watch?v=xiTP95I4ApM&list-PL92Rpe36f tKhaBtbOpD 19

PRINCIPLES & PMCTICE OF

INSURANCE

https:1/www.youtube.coml\vatch?v= tqql
n

23

FIRE INSURANCE httos://wwer.voutube.com/watch?v" g: 25-

htt os r //www.voutu be.com/watch ?v=z-5!t8,n!&PO&l1st:!!928lelE{!(@
11

19

MOTOR INSURANCE https ://wwwvoutu be. com/watch ?v1_r_-L'SpgrOS&I!!:t!92!!C3!!@
ruRxRmilB &indcx.13

19

MutualFunds httpsi//www.voutu be. cory!:watci.I:];]]!59_A9_q 56

httpsr//www.youtube.com/\eatch ?v=tkwxowuvQso 32

MutualFund lndustry ln lndia httpsr//www.youtube.conr/w.t(h ?v=lyTbZYweATY

Money & Banking l httosr//www.youtube..om/watch?V:Dl6ix!1!999

Money & BankinS ll httpsr//www.voutube.com/watch?v:28re786-_8dyg 17

32ConsumerCredit Decisions https://www.yorrube.com/watch?v.TS H2rXX.1nU

lmportance and Forms of
Commercial ganks

ldeation & Prototvpin8 lPartS I

Entrepreneu.ship
I-10-1de-a!9!-& er9!9lvpi!al-!!Il-5-1-[!$ieercn clrr9h jp 33

ldeation & Prototyping I Part 6 |

Entrepreneurship
s17 ldeahorr & Protolvornc l !1I!! I tUlrqpl!ut,tr,,!1r,12 36

TechnoloSical lnnovation &
Entrepreneurship I Pan 1

#25 Technolofical lnnov'dton & [ntreprcneurghrp I Part 1 I EntreDreneurshio 30

TechnoloSicrl lnnovation &
EntrepreneuBhip I Part 2

,26 Technoloci(nl ln0oy0&[&_E_!-Ve!Le_0gU[!_ip_LP_art_2_Lg]!!eCICneurshio 33

Technological lnnovation &
Entrepreneu6hip I Part 3

f27 Technoloqical lnoovation & Entreoreneurrhio I Pa( 3 I Entreoreneurship

Technolo8ical lnnovation &
Entrepreneu6hip I Part 4

fi28 Technoloiical lnnovahon & Entroprenclrrshro I Part 4 | tntreoreneur!hio 36

TechnoloSical lnnovation &
Entrepreneunhip

I29 TechnoloAicallnnovation & Eotrepreneur5hio I Part 5 I Entreoreneurslip 29

812

BBA Sem 1: Basics of Finance

e

17

httos://wl,,w.voutube.com/watch ?v=a L5 U_f!_6glel

httor://www.voutube..om/wat.h?v=kalY65BoTic&list=PLPiSolIwDeUTeAOGhio
ubiN3v8oaT13&;0dex-g
httpr://www.voutube.com/wat.h?v=R3BVlsuobcc&li5t=PtPlSalTwDeUTeAOGhio
ubiN3v8oaT13&irder=10

MARINE INSURANCE

lnvestinB in Mutual Funds

34

43

httpsi//www,voutube,aom/wat(h?v:YxrKLxi4aHo&list:PLbRMhDVUMnreBAuh69
Seds NoNb(KtLo6

https://wwwvourube.com/watch 7v=e l90vuQKagl&lin=PIbRMho\rlrMnseBAIh6,
98!de NoNrxKtlo6&inde)(=3 -*---------T-T/;ruFunctiont Goals and Constraints of

CommercialSank5



MINUTE BOOK PAGE NO.

HELD AT ON

BBA Sem 1: Principles of Management

BBA Sem 2: Digital Marketing

Topic Duration

lecture 01: Emergence of lnternet
& So.ial Media

elo&list=PLw7

Lecture 02 i Emergence of OiSital
Transformation

https://www.vout0be.corir/wjr.!cl)-14:a_l.LB98utLGw&lisr:PtwTsgXal:CGRSfiOAJot]t
.z

[ecture 03: lntroduation to Digital 28
I K

Lecture 04 : Online Marketplaces httos://www.voutu .aonl/wotch ?v=ircl0WiVoe0&lisr=PIw7 zCGR5fiOA.lot3lQ 31

l-ecture 05 : DigitalMarketins
Communication5

hltp5:/1w*w.youtube.com/wal.h ?v=i1RS\nOZlil& list:PLwTs9XolzCGRStiOAJot3tOa 12
5

Lecture 05 i Consumer.ioumeys u!ube.com/watch?v= tCE 8vr1p8&list. lzCGR5fiOAlor3lO 28

lecture 52 : Search Engine MY4 31

Lecture -38 Seerch EnBine And
Web Crawler - Part-l

httnt://www.voutrl!e..om/watch ?v:JiywDlYlOlk 60

Lecture -39 Search Engine And
web Crawlerc: Part-ll

httDs://www.vo u lu b€. n/watch?v.SNcBcsldPSA -58
Lec 01- lntrodudion to Business to httosi//www.youtube.com/watch?v=d8dBc5Rp 26
Business Marketi li P4KidTHN2H
l-ec 03 - B2Bvs B2C Marketing l utube.com/watch?v=- 30

R CG87C

httos://wwt.votLtubg.g,jly_alf h ?}:N3!!.f: 29
niP4k

Topic tink Duration

lntroduction to Mana8ement - I httos://www.voutube.com/watch?v=ItbtmDfUt4c&lirr=pLLv 2iUC6STDHOaeSVWZS

E!!Y!5${Bq&i!deE2
js

lntroduction to Management-ll httos://www.voutube.com/watch?EZcocnoeJW4&list=pLLv 2iUCGSTOHOieSVWZS
iamvlSSaLlXO&inder=3

37

Introduction to ManaBement-lll htt!s:/lwww.voutube.com/watch ?v=iCvta -

HVDPk&li5t=PLLv 2iUCG8TDH0iOSVWZSiamVlSSatlXO&index=4
37

lntroduction to ManaSement, lV 2iucG87DH0i

!.rYl5!?!!Lq&r!rdlr!:5
32

Planning'l https://www.LoJlUlerlgoliwrldl?-y:liwy,,.!t_qqlf-b_w_qL*:Puy-frUcsg?-A$-o_ig$,Vl(

ZSEEVISE!Uq&bC!I:19
32

Planning - ll httos://www.voutL.be.corn/walch fo:vYO7a UO RxX4& list=PLLv 2iUCG8TDHOiQSVW
ZSiamVl5SaLlXQ&index.11

OrganizinS & OrSaniiation htto://voutu be. comlwntch ?yi_Ll!j([L3-v_kl9 37

Decision Making - | httrs://ww!V.youtrbe.corn/watch?v:U OR\3R4wO&lilt.Pt 2iUCG8TDHOiQSVW 31

D€cision MakinB - ll httos://www.voulu Yt1 N!v&li5t=Pl. ];U'G87DH
Ea!!!Vlssn LIXQ& in dex= 20

33

Oecision Making - lll httos://www.voutube.com/witch?v= d tnrAN32Dvu&list=PrLv 2iUC687DH0iosvw
2SlamVlSSaLlxQ&index=2 1

36

Oecision Making - lV httos://www.voutube.com/watch?v=ro 1As42ZE&list:PILv 2 jUC6STDH0iOSVWZ

8iamVlSSatlXQ&ind€x=22
26

Staffing {Management Principles
&Appli.ations)

1s
Motivation https://www.vout!be.com/watch ?v=MrmslYmloWM 58

DirectinB

Personality, SelfConcept and Self
lmaBe

httes: //www.voutq!e-com/wntch ?v=9P3mI/ryutu 51

BuildinS Teams & Team Culture httos://www.vorrtubE. /wa1ch?v.5[rdBlKh5Ql 31

lntroduction to teadership: IEp:l n4{.y,e!,-!]l.b-c,es!tlw-ll(.lt?J.:q!!r.lz3v"f" i9k&!,-120s 54

Leade15hip httosr//www.voutubo..om/ atch?v:loC2cfwllL!&t=3f)4s 59

Controlling https i/1w!.,/w.youtu be con)1wi}t(h)v=PHOHrTqX5Srl 62

Alin Hulnan Resource

Managementi Ilntro video]
hfln<-//wrvw va1,r', tch lc FwL8Hp55w&list-PLwdnzlV3oeoVlJrSTobzsx
80M PslN5wlV

7

Ai in Decision Making httos://wwwvoutube.conr/warrh?v: Jt 7P Itt3uS0&list=PLwdnzlV3oeoVlJtSTDbzsx8
0M PslNs,rlV&index=5

50

447

Lec 04 - B2B vs B2C MarketinS 2

8)

TH

INITIALS

t

TIME

BBA Sem 2

Link

26

httos://www.voutube.aorn/w;rch?v.MRkUtc9w3nt8&list=PLwTsgxqtzCGRSIiOfuot.]

30

httos.//www.voutube.com/watch?v=CMYDvUlVloo

httos://www.voutube.aom/watch ?v.-sR606af M7q



/
MINUTE BOOK PAGE NO.

ON TIM EHELD AT

Link Duladon

Mod-01 Lec-o1 lntroduction httosr//wu/u/.voutube €om/watch?v:cQ,uENvLNYl

Mod-02 l-ec-01 Barrieri to
Communication [ecture-o1

httpsr//www.youtube-com/watch?v-CQ6D bxZyxg

Mod-02 [ec-02 Barriers to
Communication [ecture-o2

httpsi//www.yootube.comlwatch?v.sE7Q dC fwU

Mod-02 [ec-03 Baftie6 to
Communi(ition Lecture{3

http5://www-youtube.com/watch?v=Q6mJH p4oskY

tecture 04 : Verbal Communication
- lntrcduction

htt05://www.voutube.corn/watch?v=iGGWltmQGSdl

L€cture 05 : Verbal Communicadon
(contd.l

httos://www.youtube.com/watch?v=9mwULqrJcmk

Mod43 Lec-01 Non-Verbal
communiaation Lecturc-o1

59https://www.voutube-com/watch?v=p1 elClsxd*

^L^
i59Mod-03 l-ec{2 Non-Verbal

Communication Lecture-o2
htlps://wwwyoutube.conr/watch?v=GFliTEkEc- N,l

Lecture 13 : lndunry4.0:
Augmented Reality end Virtual
Reality

httosr//www.voutube com/watch?v:zLMgdYl32lE 32

ltdure 14 : hdustJy 4.0: Artifcial
lntelli$n(e

https://www.youtube.com/watch?v=zsE9EH0ol5k 33

473

BBA Sem 2: future Forward with Al

Topic Unk Duration

An lntroduction to Anificial
lntellitence I Prcl Mauram

httos://wvrw.voutube.com/walch?v=G heLoDvl&list=PLD6ek2hDcoNg YtCruBFi

lec 0l lntrodlction to Al httos://www.voutube.ro m/watch?v=oKeVMlkFoR( 35

lntroduction to Al https://www.voutube.comlwatch?v=if ItOCEXLXY

Artifi cial lntelligence: lntroduction 56

httDs://wwwvo tube.com/watch?v=KgeH7h8A dpo&list=PLo6ek2hD.oN8 YJCTuB

FihfT9fSZHy 8uz&rndex=2
l4

lntroduction: History ot Alfrom
40s - gos

httos://www.voutube-com/watch?v.HF ncSeCMmA&list=PLo6ek2hDcoNB YlCru
gf ihrT9f szHyBuz&index=3

28

lntroduction: Hirtory ofAl in the
90s

httos://www.voutube.com/watch)v=P7 45a1GvPd4&list.PLp6ek2hDcoNB YiC.uBF
ih F 79f52 H v 8u z&'UC_qn:i

14

Le.ture 14: lnduslry 4.0: Artificial
lntelligence

33

Lecture 45 : Automatic Prompt
Enlineering

httos://www.voutub6..o wat.h?v=kTVNDO0MLcw 32

Ledurc 41 : Prompting-l 27-
lntrcduction to tar8e tanguage
Models (LtMs)

utube.com/watch?v=-
DG M irOavO8&list=PtD6ek2h DcoNDDRINfiWGOIPKUwlv s1H ik

7

ProgramminS with Gener.tive Al
(introdudion video)

httos://www,voutube.com/watch?v=Dt4pO R3u10 16

Lecturc 3.2.2 Text Generation https://www.voutube.com/watch ?v=kkrTwAzASf U

lmaSe generation lmace Gene€fion urins Generative Al I tlT (haraaour I Pran.v Durai I 2025 52

3D P ntinB: Demonstration 6

Audio and Video Compression Lecture ' 37 Audio and Video Compression 57

Multi agent systems Lel 58 M!lt agent systems 34

Swa.m lntelligence Le.l?-5ueo-l llellrBelle 36

Ethics in Al Le( 56 Ethic! in Al 40

Natural LanSuaSe ProcessinS hftp5://www.youtube..om/watch?v.2RAqHMpl
3E&list=Pl"eM DNELGlleZJGn4TSvluKbrdz(WZ7?s&index=3

39

Fuzzifi cation and Defu ,:ifi cation
methods

Lec 54 Furzificatio[ and Detuzrification nrethods 34

RNN & 6TMs le.48 RNN & L5TM5 34

CNN and introduction to RNN 41 r
oatasetsfor D[ 30

727

BBA Sem 2: Business Communication

52

httos://www.voutube.com/watch?v.XCPZBOglbvo

lntroduction: Whal to Exp€ct rrom
AI

httos://www.voutube.com/watch?v=u sEgtH0oJSk

https://www.voutube.com/watch?v=lY2N2NqH7u0

Lec 32 3D PrintinE: oemonstra!9ll

[ec 47 CNN and introduction to RNN

tec 46 oatasets ior DL

Toplc

53

@

5t

----55-
---53-

3i-



PAGE NO.

HELD AT ON

Topic Link Duration

Mod-01 l-ec'36 lntroduction to Economics httos://ww$r.voutube.aom/watch?v=RaxO8wQ6TU5 40

[ecture-o1What is Economics ?

zacwmAH2L&i
isr=PLfNtubo2hf8ube.coni/watch?v:n O RcrFxio&l 11

[ecture{2 Resources, Wants & Scarcity NwrA&list=PIFNFlbo2hbe.conl/wat.h?v=2M7oEoO

Lecture 0T lntroduction to Demand & Supply hvLXc&t=281sutube.com/watch?v:Ht

lecture-08 Demand /watch?v=tNHVTBGZkFUhftDs://www.voutube

Defini Demand, Law of Demand
Week 3-Lecture 8-Partl : Theory of Oemand- httosr//www.voutubc.conl /wntch?v=d365oroBVto

Mod-02 Lec-02 Market Equilibrium : Demand
and 5u

b[psllw!-u{o,-u-tsbi.!!ru,w-!-trtf .y..[s[-ti]s]-ylN! 51

Mod 01[ec'38Supply vs Demand 6tE,Inp-i--1rywr!,y!r qI

Mod-03 Lec-03 Non-Verbal
Communication Lecture{3

httos://www.voutube. /watch?v=6YcA80vPs3t 51

Mod 03 Lec-04 Non-Verbal
Communication tecture-o4

watch?v:XTNOvkKGNtA
-58

Mod-03 [ec-05 Non-Verbal
Communiai$on [ecture-05

https://ww1^/.voutube.com/watc-h ?v=ok-JSWtd404 60

Mod44 Le.{1 Ustenin8 Skills
lecture{1

httos:l/wwuvou tu com/watch?v:J IKU WTo8ls&list=PLb j5nJSZ88BV29

sPwwk.MTYXpeH&index=10
51

Mod-04 tec-02 LineninS Skills
Lecture{2

Itr

Mod-04 Lec-03 Listening Skills
tecture-03

httos;//wvly/.youtobe.corn/ wotch?v=d27bn5[9lvliw&l! t.PlbtulVosVl5niSZ[]liUVl9

-sqsu!!llllY.,Ip,aH&!!q?I: 1?

60

Mod-05 [ec-01 Business tetters
Writing Lecture-o1

httos://Wgw.voutube,co_!-llw"i,!!'h?J-:fif.Bw_'t?_V--6_Lqq[s_t-:tLb-14!&Syi9j]Daq8g. 
-?ll

sPwwk?MTYXpaH&index.ll
Mod-05 Lec-02 gusiness letters
Writing Lecture-02

httosr//www.voutu conr/\ralch?v:36tC.SbtnOY&list=pLb i56.lSZ88BV29

sg!!!.M.IXea!&1!!3E!1
54

lvlod-05 l-ec-03 Business Letters
WrihnB tecture-03

httDs://www.voutub0 /watch?v= 1lYOtV6x 57

Mod-OS tec-(X Susiness tetters
WritinS Lecture{4

httos://www.voutube.(om/wrt.h ?v=m notmCal&list:PLbMVorVi5n.lSZ888v2
9 sPwwkzMTYXpnH&lndex=16

56

httDs://w1^/wvoutube.com/watch?v.UcE q RsCp(Y&li.t=PLbMVosVi5nJSZESBV29 56

Mod-07 Lec{2 Group Discussion

Lecture-02
httos://www-voutube.rom/wat.h 7v:13G Mbeewvo&list=PLbMVoeVi5niSZE8BV29

sPwwtzMTYXDaH&index:20
57

Mod{7 lec{3 Group Ois.rrssion
lecture{3

httDs://www.voutube-com/watch?v=Cca4 03DbNT4&list=PIbMVosVi50JSZ888V29
sPwwk!MTYXoaH&index:2 1

-60

Mod48 Lec{1 lnterview Skills

tecture-o1
ube,co wat(h?v:45uNWtmAZR

9 sPwwkrMTYXoaH&rndex.22
Mod48 Lec-02 hte.view Skills

l"edure-02
hltps:/lwurv.yorrtube.com/watch?v=4-
pycywKt$&list=pLbMvorvi5dlz!E$29 5!!!r!!r .u

57

Mod-08 l-ec-03 lnterview Skills

[ecture-03
https.//www.youtube.conr/watc hrv:O hPW6ZiOtS&li\i:P IbMVorVi5niSZBSEV29

paH&r 74

60

Mod'08 Lec-04 lnteNiew Skills

lecture-04
httosr//www.voutu be.aom/watc h lv "V LO6bQ4wBr:&lisr=PLbMVopVi5nJSZB8BV29

,(2MTYXDaH&inder:25
60

Mod-08 l"ec{s lnteryiew Skills
[ecture-05

httpsi//www.voutube.com/wat.h7v=vmLFJDoi{Ck&list=PLbMVoeVi5nlSZS8gV2g

!P!!qkMTYXpaH&indcx.26
56

Mod-08 l-ec-06 lnterview Skills
[ecturc-o6

https://w\'w-Jo trbe.coo./qr"!(h &: ZBC_(l.V-l,V.r.r3&lirt=3t_hMyeSyEr!!ZOEBy?9
tPwwkrMTYXDaH&inder"27

52

Mod-08 Lec 07 lnteNiew Skills
Lecture-07

https://www.voutube.cq!!l!y atch)v tY6,_!:!!Lb!{la8yEtrsz9$Ey:9
sPwwkrMlYXpaH&rndex-2

60

Mod-12 l-er{l Common Errors
Lectureol

httos://$ iYw.voutube conr/watch?v:SNiUGV ryudM&list=PlbMVosVi5riSZBSEV29

lPtrylyllMTYXpaH&rndex:18
55

Mod-12 Lea{2 Common ErroB
Lectureo2

httos://www.voutube.com/watch?v=f G lk4WS-
BYk&liit=Pt"bMVosVi5nJSZ88Bv29 sPwwkzMTYXoaH&index=39

51

Mod-12 [ec-03 Common Errors
lecture{3

httos://www.voutube..orn/wat h?v=urW4JO6tsO.&list=PtbMVolVi5nlSZB8BV29
sPwwkZMTYXDaH&index=40

55

1734

BBA Sem 2: Colour Psychology

Topic Link Duration

Mod'Ol. Lec-09 Colour: Theory &
Practice

httosr//www.voutLrbe.corrllwqrrll?yii{aEryy: Wy 51

ht!Lslw!auec!!r_b_e,s9m1wi*rh?-v:dxl_U,E8rlfl 38

89

BBA Sem 2: Economics

C TIALS

MINUTE BOOK

TIME

60

60

Mod{7 Lea-01 Group Discussion

Lecture.ol

60

Lecture 34: Colour Theory

lzd

l,'



PAGE NO.

ON TIMEHELD AT

Lecture-23 Price Elasticity of Demand httDs:l/www.voritrbe. /walch?v=ovuzowVNRAl

Mod{3 l-ec-03 Elasticity of Demand 54

Mod{2 Lec-14 Elarti.ity ofSupply httosi//www.voutube.com/wat.h?v=o193-244DkO 60

Mod44 t€c-25 Pe.fed Compeftion httos://www.voutube.com h?v=b I-WRSSlc&t=305s 53

Mod{4 Lec-25 Perflct Competition lcontd...] httDs://www.voutubP. /watch?v=K:PSXL.sGk 56

Mod{1[ec-37 lntrodudion to cDP httos://wwwvoulu /watchTv:teD6U41i3Xk 38

Mod{1 Lec-01 Lecture 1- Money httos://www.voulube.corn /watch?v=AffhWkHYolY 41

Mod{l Lec{2 |-ecture 2 - Money httDs://www.vouiube.[o m/watch?v=JSTo8iiAW M 46

593

BBA Sem 2: Financial Statement Analysis

BBA Sem 2: New-Age Business Models

Topic Link Duration

[ecture 01- lntroduction to Financial
Statemenl Analysis

ube.com/watch?v=OT5RdolAkhY list=PtPiSotTwDe

UTeAAg-hiurli!3rEeq!3
35

Lecture 02- AccountinS Process httpsr//www.voutube.com/watch?v=vHIpdv5wws4&list=pLpiSqtTwDe

UTeAQglIjprU.N3IEqqE3&lldeE2
31

Lecture 03- Acaounting Concepts be.cont/watchfu=82CoSANzz9 list.PtPiSotTwDe
Ule"AqqblqliISygeqI13]&dc!:3

33

lecture-09- Financial Statements c&last-P
e"490!a_@i!SyEqqI-13&r4r{

Lecture 10- FinancialStatements - Income
Statement

htto5/lwww.voutube.com/wat.h ?v=R3BVJsuObcc&list=pLpisaliwDeU

EAQq-bjp--q-Eil3&q113&r!ex.10
25

lecture-11- financial Statements - galanae

Sheet
be.com/watah?v.4PgDUm15 SM list=PLPi5orTwD

sUre4qqug-!,bl3Y&sL!&!rd-eL11
30

*25 neading Financial Statements of an
Annual Repon I Part 1

httDs:/ yootLrbe.com/watc h?v= mNtclxylT0 39

f26 ReadinS Financia I Statements ot an
AnnualReport I Part ll

25

{27 ReadinS Financial Statements of an
AnnualReport I Part ltl

lvatci\:9znBG89qPl 25

6.2 Uquidity Ratios !gpll1-wJr!.!Lo!!ulscs.ryl{il!!}i{i!L_ yEls4iu 16

6.3 Tutorial- Liquidity Ratios hRos://wwwvoutube..o
'nntch 

?v:uclR6RDiNx-E 11

6.4 Solvency Ra6os httos://www.voutube.corn/watch?v.6lXU'1uAovw

6.5 Tutorial- Solvenc] Ratios httos://www.vo0tube-com/watch ?v=zHHA86tsAHy 12

Lecture-3& DifferentSet! ot Ratios (Pan-1) voutube.com/watt h?v=sT2rPqxl qU 31

tecture-3g- Difierent S€ts of Ra6o5 (Part-2) htto5://www.voutub€.com/wat.h?v=Fa6xnkr3-fU 29

5.6 Profitability Ratios httos://www.voutube.conr/lvatch?v=Zmfwx4gL4Ek 29

6.7 Tutorial- Profitability Ra$os (Pan 1) 14

6.7 Tutorial- Profitability Ratior (Part 2) httos://www.voutu /watch2v:vlMwHxYE-21 16

L€cture-so, Vblualion o. Capltal Market Ra6os
(P.rt-1)

httos://www.voutube.corn lwatch?v=DNtSUXNVSC4 27

Lectu,e-s1- Valuation or Gpital Market Ratios
(Part-2)

httos:/lwww.voutube.rom llvatch i,a=r oQH KOVG i88 30

Mod-07 Lec-13 Common-size, Comparative
Stalement Anatysis

53

f20 Cash Flow Statements I Part I I Decision
makinS using Finallcial Accou ntinS

tch?v-OoTZPhTRzhl 28

fl21Cash Flow Statements I Part ll I Decision
maklnt usinS Financia I Aacountng

28

fl22 Cash Flow Statements I Part lll I Decision
makint usinB Financial Aacounting

20

23 Cash Flow Statementr I Part lV I Oe.ision
makinS using Financial Accoundng

httosr//wwwvoutube..o 40

#24 Cash Flow Statements I Part v I Decision
makinS using Fina ncial Acco unting

httDs://wwwvoulube.co atchlv=B wuFexoqKw 38

710

Topi.

What is gusiness Model? httos://wwwvoutub€.co mlwatch?v.ohQvc\!Zu
o&li5t=PLLv 2iucG87cusdz0t0;!,!5lqsINqxFN&index= 17

39

lonovation Businers Models and
Entrepreneurship

h 2iUC687CUSdZ0z0i
huns rNqXtN

4.g

CH ,S TNITIALS

MINUTE BOOK

Unk Duration

hft ps://www.voutube.com/watch?v=n(7Xo3vOi7M

30

htios://wwwvoutube.corr/watch\=dUStN06lAps

15

httrs://wwwvoutube.com/watch?v=mMFrFlX3FO

httos://www.youtube.com/watrh?v=0H(OSiSvnuo

httor://www.vorrtube.com/Lt/atch?v=WSgSTCI03rM

hnpt//www.voutube.comlwatch?v=l6ipfetwweY



MINUTE BOOK PAGE NO.

a

HELD AT ON T IN,l E

Topic Link Duration

tl lntroduction to Constitutional Law &
Pu blic Ad ministration in lndia

https:/lwy!Jg!t!be.com./"rv?!"i!-}l1:B_q!!i5Z:!1,&Li\!:_Pkagp-At:t"r,SM
2GBV M KrPL

Constrtution of lndia Part I

f2 Background, History & FraminS ot the hRps://www.vou hrbe. co rnl!vrtc h ?v=r s1D l rllhwM & li\!=P LvaS pQr TE 6 M 27

Constitution of lndia Part ll
btu)sit'lwwwyoutube.corn/watch?v=wGNAWCCOOTU&list=PLyqSpQTE6M

KrP

31

f5 Salient Featu.er ofthe Constitution of
lndia ZG 7 KrPLlvNl

httos://wwwyoutube.com/watch?v=cltb8ida7Y4&list=ptvo5oQrTE6M 41

#7 Constitution & Publac Policy I

Constitutional Law & Public
Administration in lndia

httos://www.voutu bo.!-oj!l!diq!I:Iq!B?E@qiuL&!{:PUs!eqIIL6-U:
Zi2GBVoJ3cTcfvMTcXrPl.&index=7

30

,10 Preamble ofthe lndian Constitution I

Constitutional Law & Public
Administration in lndia

https:/lwww.youtube.aonr/w.tch?v=-p17exc pxs&list"pLyqSpQzTE6M

Zi2GBVoJ3cTcfvMTcKrPL&index.l.0

fl14 Citizenship I Part I I Consfitutional
Law & Public Administra$on in lndia cTcfvlvlTc(rPL&index=14

httos://www.voutube.conr/watch ?v=8wh7ZARe7kk&llsl=PLyqSpQzT€6M-

f15 Citizenship I Part ll I Conltitutional
Law & Public Administration in lndia

hltos://w{wvoutube.conr/watch?v=wm3euAoixsE&list=PLvaSoQzTE6l\.1-
c7.fu MIcl(rPL&rndex=15

#16lnt.oduction to Fundamental Ri8hts I

Constitutional Law & Public
Administration in lndia

httos://wwlv.voutube.com/wat.h?v=rwwRV9Rirk&list=PtvoSoQ:TE6M
Zj2GBVpl3c7ctuMIckrPL&index=16

SlTArticle 12 Definition of State I Part I I

Constitutional Law & Public
Administration in lndia

httOs://www.yoirtube..onr/\^/atch ?v=Zn2ivnw13UM&lirt:PLyqSpQrTE6M'

Zj2GBVp]3cTcf vMT(KrPL.&index.17

flSArticle 12 Definition ofState I Part ll I

Constituuonal Law& Public
Administration in lndia

httosr//www.voutube.com/watch ?v=rOXst3oyQvw&list.PLvoSoQtTE6M-
Zi26BVpJ3cTcfvMTcxrPL&index.18

,19 Right to EquBlity I Pan I I

Cons$tutional Law & Prrblic

Administration in lndia

?v=XlWGnl(z9SSA&l,sl= PLyqSpQ:Tt6M
Zj2GBVpJ3cT(tvMTcKrPt&indcx. 19

I20 Right lo Equality I Part ll I

Constitutional Law & Public
Administration in lndia

watrh?v=h0p0MGlvrniw&list=PtyqSoQ!TE6Nl
Zi2GBVIJ3cTcfvMTcXrPt&index=20
https j//www.yolrtube.con 16

123 RiSht to Freedom lPartll
Constitutional Law & Public
Administrdtion in lndia

httos://wwwvoutube.com/watch?v=1S5cLoGoAhw&list=PLvosoO.TE6M-
Zi2GgVoJ3c7cfu MTc(rPL&index.23

#24 Ri8ht to Freedom I Part ll I

Constitutional Law & Public
Administntion in lndia

Zi2GBVpl3cTcfvMTcKrpL&indox.l4
httpsr//wwwyoutube

-33

f25 Article 20 | Constitutronal Law &
Public Administration in lndia =25

https://wwwvoutube.com/watch?v=aLa.p fl 3ZY&liet=PtvoSpQzTE6M-

{26Article 2r, I ConsdtufionalLaw &
P! blic Ad minirtration in lhdia

httos://ww\^/.voutube.conr/watch?v=TTTwtGrq vw&list=PLvoSoQzTE6lvl,
MTckrPL&index=26

29

,27 Anicle 21A & Article 22 |

Constitutional Law & Public
Adminiitration in lndia

httos://www.voutub€..om/wetch?v=
zi2G BvoJ 3!7rtMlc t(, P.t&,!,_de!.22

Can lXAK1Cl0&list=PLvoSoQzTE6M 41

fl28 Ri8htto Freedom of ReliSion I

Constitutional l-aw & Public
Administration in lndia

?v=J48hlHlO0UM&list.Pl,voSoOzTE6lvl-

ZESA&]]gzff y-M"Irl1*L&,inC,eL:?E
hftos://\,!ww.voutubo,conr/wa1(h 38

lnno\ration and Creativity-An
lntrodudion

httos://www-voutobe.com/watch?v.TdHahNW-
RrQ&list=PLLv 2iUCG8TCUSdZ0r0ihunSlQSrNaXFN&index=3

J2
httrs://w\/vr,rt.youtube.com/w!tch?v:FUO
ylMf!!&lE!:rLLLy 2iuc687crsdz020:!!!!!q5l[qllN&ind"x,a

36

Who is an Entrepren€ur? htlos://www.voutube.com/watrh?v:zu7 lisAhn5A&li5t=PLl,v 2iucGSTcusdzor0ih
unSlQSrNoXtN&hdex=18

26

Social Entrepreneurship? h?v=rkunrGeKYYFs&li 2

hunSlQS.NqXFN&ind€x=19
21

Blue Ocean Strategy-l httPs://www.youtubt'.co!r1wnt![lv:S!_Lgl!h Sc&li5l=PILV 2iUC687CUsdzozoih

Blue Ocean Strategy-ll http5i/lwww.youtube.com/wat(h?v.HelvldrllOPpS&Isr=PLLv 2,uCG87CUSdZ0z0i
hunSlQSrNqxFN&irrdex=21

34

Technology lnnovation Process httosr//www.voutUbe.com/watch ?v:MN kHdvCE HAc&lisr=P Lt v 2iUCG8TCUSdz0z

0ihunSlqsrNqxFN&indC)x=21
32

Sustainability lnnovation and

Entrepreneurship
htl ps ://www.you to [e.!,o]Ilwatcll-fu .4tK t2ooi74&lisr=PL 2iUC687CUSdZ0r0ih

!a!!sf{qxFN&index=27
26

Lecture 40 : lnnovation and
Ent.epreneurship

trtlp5i/\a,/rvw.youtube.corn/w.]tch )vicXMSp3i TESE 34

lecture 41: lnnovation and
Entrepreneurship (Contd.)

httrs://www.voutube.conr/Welch?v=bGQo3bZKHaw 31

leature 42 : ,nnovation and
Entrepreneurship (Contd.)

https:/lwww.youtube.com/wat.h?v=Sd7zst8wl30 36
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39
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Toplc ouration

lntroduction to lnvestfient
Ma nt

pe5Y3Mrsa!vvoutube.com/waich h/:o 58

ntroduction Video

Economic Growth and
Oevelopment swlG9C6q5&index.1

litt=PLwdnzlV3o,roXXAToAGHAO3itvlhttps:/lwww.voutube.co m/watch ?v=H5(u B82vU jo& 4

ent
Concepts of Economic
Growth and Oeve w(3

h 44

Alternative lnvestment tch?v:RhT5MqBf/ow

56MutualFunds ks9AO8&t-56svoutube.aom/watch?v:l22xi

I32 Directlve Principles of State Policy
(DPSP') | Constitutional Law&Public
Administr.tion in lndi.

'ratch ?v=iMhlQ.GHbxc&list:Pt SpQ.TE6M
Zi2GBVgJS(7ctuMTc(rPI&index=32

20

,33 DPSP5 & Fundamental Duties I

Constitudonal Law & Public
Admlnistration in lndia

htt!si//www.voutu be..om./wat.h ?v= D5r0voalSOY&ll\ t:PLyoSoOzTE6M- 31

f34Amendment to the Constitution I

Consftutional law & Publlc
Administrafon in lndi.

htto\:/ .voutube.com/watch?v: TlCXFSO90vl&list=Pt SDQ!TE6M
z"L?GlVpJ3cTc.tyMrcl(rPL&lndex=31

20

443 Supreme Court of lndia I

Constitutional Lrw & Public
Adlninistration in lndia

.youtube.comlwat.h ?v:qoMtSQX2oDY&list:Pl- pQ?TE6M.
Zi2GBVoJ3c7ctul,.,lTcKrPI&index=43

36

681

BBA Sem 2: Orientation of lndian Consdtution

BBA Sem 3

BBA Sem 3: lnvestment Analysls & Portfollo Manatement

Toplc Unk Ouration

Types of Statistics, typ€s of Data and
souraes of Data, Populadon vs
Sarltpl€

U&
BZDXf ulXifdXNs&index=50

31

lntrodudion to Statistics and Data youtube-com/watch?v=si 5W2awzs&li1t=PLLv 2i DuaHiiOC
BZDXi ndex:51

29

fl1 lntroduction to Probability and
Statistics

19

fl2 Types of Oata I lntroduction to
Probability and Statistics

youtube.com/watch?v.r7a €2kUoZYU&lisr:PtvdSoo 6M JcleDbr
ind

912 Probability I lntroductio. to
Probability and Statistics

Youtube.com/watch?v:xfhobwrJdet&list=PLvoSoOzT 6M JcleDbrv
dex.12

18

[13 Ruleiof Probability I Part - I I

Introduction to Probability and
Statlstics

tCh?V=A3LYYGosAM Q&liJt=Pl-voSoO2TE M Jcleob
rvvPnE0Pixk t&i.dcx=13

27

Youtube.aomlwatch ?v=4u i5hhnx4hs&list=PLvosoo, TE6M r.leDbr
WPnt0PixKs2lE&nrdex=14

24

htto\:/ ,voutub€.com ?v=2O3tm80 wrk0&list=PtvoSoOzTE JcleDb

116 Random Variables I

lnt.oduction to Probability and
Statisdcs

httos:/ Its&list=PLyaSoQzTE6 M lcleDbrV
vPn E0PirKs2J E gjldeli!3

26

f17 Random Variables I Concepts &
Exercises I lntroduction to
P,obability and Statistics

UT t M
VvPnEOP t&index.17

fl18 fusociation getween Random
yarlables I lntroduction to
Probability and Statistics

Youtube.com/watch?v=nr HWOWQ6C
ti TI6M PrxXs2JE&;

22

[19 Einomi.l Oirt.ibution I

lntroduction to Probability and
Statistics

VvPnt0PixKs
25

httos:// vHC048OUU&list=Pt voSoOz TE6M JcIeDb
rvvPnt0PixKs2.ld_&ir)dex=29

Lec 4, CentralTendency and
Dispersion - |

httosr//wwwvoutube.aonr/watch?v=1MiT06lf N04 31

Lec 5, Central Tendency a nd
DispcBlon - ll

httos://www.voutube.com/watch?v=6lQn thd6430

Scales of Measurement 30

403-'

Link

Zi2GBVol3c7ctuMTcKrPt&index.33

bs-0!lwr,,v. ,rqut!.r"b_a.,c_oo/.jy_i.tri'ly{qQa-u-mN!I_?"&]i*:ptyssp-,SrI6!! r(teD
EYYer!!oPq(52.J t

16

f14 Rule! of Probability I Part I I

lntroduction to Probability and
Sta6stics
f15 Condidonal Probabiliry |

htroduction to P.obability and
Sladstc5

rvvPnEoPixlGZE&inder=15

I20 Norma I distribution I

lntrcduction to Probability and
Statistics

https://www.vor.rtube.com/watch?v=knTzw wOt d8&list=pLLv ,iUC68ro;iH-iiO-
GBZDXrufxifnXNi&index=49
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Topic Llnk Ouration

lntroduction, XnowledSe
Discovery Process, Data

httot://www.voutube.com/watrh?v=vkz-
UGc\ g&list=PLl-spfvooYoQcl6Nno3sPkq0h5YSe8lh.c

23

Data Preproaessin8 - I httDs.//wwr!.yOutube..om/watch?v=NSxEiohAHSo&list=PLLspfyoOYoQ.l6Nno3sPkq0h5YS 36

Data Preprocessing - ll htto<://www.vourrbe-.om/w:t.h 9vhuls&list=PLLsofvoOYoOcl6Nno3&Pko0h5Y7c)M 26

ClusterinS l httos://www.votltube-coln/wat.h?v'9OiRPoZLKlk&list.PLLs pt oOYoQcl6N no3{P kq0h 5YS

&index=32h

26

Clusterin8 ll httos://www.voutube.com/wat(h?v:VcPWL9Nlozs&liaFPtLtpfvooYoQcl6Nno3qPkoohSYS
e81hsc&index=33

21

Regression I https://www.youtube.corn/watch?v=Gmont:n1U0F0&li5t=PLtsptvooYoQcl6Nno3EPkq0h5
I

31

ReBression ll httpsr/lwww.youtube.com/watch ?v=eG(Brl.lhGFY&list-PLL
h

l6Nno 0h5Ys 24

iction

Data Mining, Data

assimilation and
https://www.voutube.conr/watch?v=EJVPvoOOeMhU&t"1.433! 64

Data Minin8 and https://ww'ni.yAUtube.comlwatch?v.rn5.27rQtD2E&t.255s 54

Data Mining and https://www.voutube.com/watch?v=0hnoxlsXcv4 27

lntroduction to Data

Vi5ualization Part -1
httpg://www.voutube.aom/watchr=Ca'

lntroduction to oata
Visualiu ation Part -2

httpsi//www.voutube.com/watch?v=KYLVu9mbv U&list=P!ZAgq_- 7DhBZ12NC.l-Tj1L4Isn_V 30

lntroduction to Data

Visualization Part -3
htto5://www.voutube.com/watch?v=BtWJvolO OQ&list-PLZ2ps T0hBZl2NClTmMt,nU
0m &indo(=4

33

Applications of Measures
of Centh I Tendency and
Measures of Variation

httosr//www.voutube.Eomlwat(h?v=[6iNADraY2Q 33

Major Tasks in Data 9

INTROOUCNON - MODEL

PREOICTIVE CONTROL:
T}IEORY ANO

APPI-ICATIONS

&list-PL9ot(FhoDNxc587 AB25 3

lntroduction to Model
Predictive Control

20

[inear ReSression Analysis
and ForecasiinS -

lntroduction

wFZl&last=PIGdMwVKbiVQgdde2fC UoLo r
.lNNvZLc

httos://www.voutube.com/watch?v=vDae 3

Multiple Linear Regression

Part
httosi//www.vordube.com/watch ?v=LhGFXOlNQLk&list=PtbMVorViSnJspi5sl
8rd llw2wEa

56

Multiple linear ReSression

Part

htt0s://www.youtube.com/watch ?vdiTevtc9bVA&list=PIbMVosVi5nJSoiSsf
llw2wEa'&ind 7

Muhiple [inear ReSression

Part
N7 0&list.PtbMV 5sl5nl

1lw ,!vE

55

n Model
SelectinS the BIST tch)v=ed( lT5JvNEl&lirl:PLbMVoevr5nJSoiSsl-

llw2wEa
httos://www-voutube-com/wa 55

Model Pa rt
Selecting the BEST O0pA1A&list:PLbMVocVi5nJSoiSslhtto!://www-voutube.com/wat.h)v=u

llw2wta-&hdex=11
56

Model Part
Selecting the BEST tl\{p_z-qt vA& list = P1b Mv!syi5d!pi9r:

inder=12
httosr//www,vo0tube 53

LoSistic Re8res5ion 31

ROC Analy5is and
Multiclais Classification

httos://www.voutub€.co m/watch?v:2UNtUt i17A 35

Lecture 01: Time se.ies
introduction

?v.bc TxnEl &l
ind

Eond Valuation 28

httos://www.voutu com/watch2v=f GrSStRi'54&lisr-PLECa5 7A28C142FS7t&i'rder=3

Equity Portfolio
ManaSement StrateSies - |

https;//www.voutube.com/watch?v.rW3vM6MCKR4&t=78!5 54

lntroduction to Portfolio
ManaSement

https://www.voutube.com/watch ?v=TSMn8kYyG5O 54

Risk Mana8ement-l 49

Risk Mana8ement-ll httos://www.voutube.corn/w_q!fh. :f.v-W-$in!!Qq 52

Risk Mana8ement-lll httosr//www.youtube.com/watch ?v=ZGixFkdGeN!

Expected return, risk and
covariance of aeturns

htto.i//www.voutube.com/watch 7v:1v3l3l8Utrno 54

592

BBA Sem 3: Building useful Predictive Business Modets
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19

httos;//www,youtube.com/watch ?v=vAlECTJ UOMQ

httos://www.voutobe..om/watah?v=NvAiVa8oem0&liJt=PL9ol(thoDNx(587o€vOA825O3

httos://www.voutube.com/watch l4:,qyOlZM5wvFM

Risk and Return 56

httgs://www.youtube.com/u/rtch ?v-zo dLUovoic

53

httqs://www.voutube.com/watch?v..QmWtkv f 0A
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28

946

BBA S€m 3: Business Research Methods

BBA Sem 3: Business lntelligence Using power Bt

Topic Unk EIEIIFIiI

INTROOUCTION TO BUSINESS INTETTIGENCE INTRO UCIION TO BUsrNEss r NTELLIGENCE ANO ANATYTICS I B l&A I Prof. 38
ANO ANAI.YTICS Saii K Mathett

PATTERNS IN DATA RNS IN &A X Mat t%
VOCABULARY OF 8USINE55 ANALYTICS ASULARY l- INESS ANA BI&A Sa iK FIi

couRsE ovERvtEW I 8l&A RSI 8r&A 5a iKM .E

oNLtNE TRANSACnON PROCESSTNG I Bt&A ONLINE TRANSACTION PR OCESSING I BI&A I Proi Saii D
INTRODUCTION TO SQL INT CTION TO SQL I BI&A ] K RSLrbisha I Prol Saii K Mathew EE

NORMALTSATTON I Bt&A N ORMALISATION I 8r&A I ( !_5 ubi\ha I Prof SaiiK Mathew t5
ONLINE ANALYIICTI. PROCESSING ONLINE ANALYTICAL PROC_ESSING I BI&A I Prol S.ii r,n

Business lntelligence & Analytics Business lntelliaepce & fulallti(r @

DATA MANAGEMTNT DATA MANAGIMENTIBI&AIPIot iiK Mathew m

NSt BI&A 4L
SHOPSENSE CISE lN MySeL Workbench Mathew

DESCRIPTIVE DATA ANATYTICS OESCRIP TIVE DATA ANALYI lcs I 8r&A I Prot sai iX Malh€w

CHURN ANAI-YSIS CHURN ANA LYSIS I BI&A I Prof. Sa ii K Matlew

Topia Unk Duration
fManE N

v4
ch 1k 19

Intro to Research Part 2
KOfvolkriiovpKNUmo0Nl&list:PLdi5ova?v.9eeZZbTRUhttos:/

15

es

Qualitative ReseBrch:
Nature and

IT
EYLI

Qualitative Res€arch:
Depth lnterview, Forus
Group Oiscuasion

kL0i0e
PvlYuNeR l.&index:6
httos:/ l2MEaNMmnLQ&list=PLPiso DeWBBaFU

Research Methods

9rbc
KWBoxkRv9k&lisr.P

1M&ind ,.1ICCzG

be.com 37

Hypothesi5

1a
LRbTolsrrl4 M&list=Phttosr/

26

Theory ofTestine
Hypothesis 9tbChzz lCCz

lPeMs&list=P LRbTot
ti 91M&in

21

Ni1 & ind
511oS0&lihttos:/

Basics of Research

oesi8n
HdBDKOatch?v:ivekZhttDS

55

Data Quality and
Measures

d o

oata, Measurement and httos:/
49

lnitialSte 1to5
Questionnaire Design:

32

SamplinB methods HO 18
CalculatinB sample size
and

kE-luUh?v=QM7WZhttos:/
28

Sam Size

SamplinE Methods & Pprdn\rCcxk4hftDsi/
53

Writin8 a Research
Proposaland Preparing
Ior a Presentation

AMJOUf4h?v=8Jbohttot
51

Basics of Research Ethics t t1 54

605

CUSTOMER TIFETIME VAI-UE C FETIME BI&A K

4!

P
EEEEEEEEE

lhtro Research Part 1

31

Research Design
31

41

Leclure 02: Examples of
time series data

httos://www.voutube.com/waichly:!q@
Aww81:xoAOH&index=3
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NPV, CLV SPRTADSHEET ANALYSIS XLV: CLV SPRTADSHEETANATYSIS I BI&A I Prol Saii l( Mathew 33

ANALYTIcs PROCESS ANALYII CS PROC [ss 8r&  ] P.ol 5a iXMa$cw 31

DATA IvIINING PROCES !.t El&.!l!Isilq!-I Nla_Usw

OVERVIEW OF OATA MINING TECHNIQUES OVERVIEW OF MINING TICHNIOU€S I 8I&A I P.o[ Saji ( Mathew 34

ANATYTICS PROCESS CASE ANALYTICS PROCESS CAST I Bl&A I P.of. Snii K Mathew

INTRODUCTION TO STATI5TICAI LEARNING

ANO DATA PRE.PROCESS]NG

INTRODiJCTI SlAl ST(.r11 LIARNING AND OATA PRT PROCESSI

8l&A I Prof. Saji K tlitlie_W _Y-gu-T_qb]e

30

INTRODUCIION TO CLASSIFICATION INTRODUCTION TO CLASS rFt ON I 8l&A I Prof. Saii X Mathew 30

SCORING MODELs SCORING MODELS I gI I Prol Saii K Mathew 38

CTASSIFIER PERFORMANCE CLASSIFIER PERFORMANCE I Bl&A I Prot Soiix Mathew 49

DECISION TR€ES DECISION TREES I 8I& I Prof. Saii K Mathew 35

ATTRIEUTE SELECTION ATTRISUIE StLtCTlON I Business lntellisence & Analytics 32

GROWING A DTCISION TREE GSOWNG A DECISION TRtt I Bl&A I Prof. Saii ( Mathew 35

DECISION TREE APPLICATION Qt-C-ls.LoI I8E E 4qP1!e4Mi! "?"481 l.l..,ql gA I Pr,L.S"-4ii.K.Mllh,er 28

DECISION TR€E APPIICATION PART 2 DECISION TRtt APP]-fC"A_r_LOJ! 31812_LBl&\ I Prof. Saii K Mathew 24

CLASsIFICATION DIMO 1 ql4SSlFlCaTlON o€MO 1 | 8l&A I Proi Saji ( Mathew 40

CI,ASSIFICATION DEMO 2 CLASSIFICAION qqMp 2,l_g_l&A I Prol Srii K Malhew 36

CTUSTTR ANALYSIS cll,STIR A I Prol Saii l( Mathcw 22

CTUSTERING TECHNIQUES Part 1 26

CLUSTERING TECHNIQUES P.Tt 2 36

K MEANS CLUSTERIN6 e
IMPLEMENTATION lN PrTHON: aluste.inr for sermentation and profilinr I

Bl&A I Prof. Saii ( Mathew

41

RFM ANATYSIS RtM ANAIYSIS I 8l&A I K R Subisha I Prot Saii K Mathew 37

RFM ANO CIUSTERING RtM AND ctusTER|NE l9r!4_1 f&9!/!!!!i I ?r-oj-!ajj ! !4?ltqc 31

TRENDHUB CASE ON RFM TRENDHUB CASI ON RFM Lq&! l !!_5u-tn!n.1e!_ot sa ii k]!i!hgy 40

ARTIFICIAL NEURAL NETWORK 34

ANN TRAINING ANN TRAINING ] BI&A I Prof. Saii K Mathew 21

AiIII fOR FII{ANCIATTIME SERIES

MODETUI',IG

ANN FOR TI NANCIA l- I&E SEiltS TVIODELIING I 8l&A I Prot Saii(
Mathew

30

IMPtEMENTATION lN PYTHON: ANN 35

INTROOUCTION TEXT MINING INTRODUCTION TIXT MINING I gl&A I Prof Saii K Mathew 32

TErr MTN|NG PROCESS I Bt&A 43

Text minint usint R- the case of a movie

disaussion forum

Text mininp qsinl R- the case of a movie discussion forum | 8l&A I Prof.

SaiiX Mathew
36

AccountinB lnf ormation Systems Accouotins.LttolEgllo!_ r!trOtltsL&A]_Pl9l,-S-aji k Mathew 60

Al, Blockhaint and the weyforward Al, Blockchairrs, and,t[-!-.w?Ilslwqd,]_!.1*A. 1..P-1o".1,. -s,ci.LI'Mi!ir.w

1714

BBA Sem 3: Design Thinking and MVP Management

N'S INITIALS

DATA MINING PROCESS 38

46

TO

CLUSTTRING TTCHNIOUES Pan 1 I 8l&A I Proi Saii X Mathew

CLUSTERING TECHNIQUTS Part 2 I 8l&A I Prof. Saii ( Mathew

K MEANS CLUSTERING | 8l&A I Proi Saii ( Mathew

IMPI-EMENTATION lN PYIHONT clusterinS

for seSmentation and profilinE

ABIIECIAL NEURAT !Ilw!!(Lq!&Llllaf,'s_eil(I4a!bew

IMPLEMENTAnON t! e"YJllONiANN I Bl&A I Prol Saiik Mathe\,!

TEXT MINING PROCSSS I gl&A I Prol Saii X Mathew

55
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DesiSn ThinkinS - A Primer Start I Part 1

htrrlr:l/wl@.v.,utu /ol st?list=PLRah2i3f x5iiP6BUD79-
hN5S 9 Nd N 7

Design ThinkinS'A Primer Start I Part 3 B4 Desarn Thinllrrlt- A Primer Sta( I Pan 3 5

lntroduction to Design Thinking S5lntroduction to De!r sn Thirlkilrs YouTube 8
Case Study I Arclurus lV byjohn E. Arnold I

DesiSn Thinkin8 - A Primer 10

Coulse Preview & History of Design Thinking llAclqlglteliew & l-lrstory of DerHn Thrrrking 11

Oiscussion-lntroduction to Demo Problem I

DesignThinking-A Primer
*8 Ois.ussion-lnlroduction to Demo Problem I Desien Thinkinr - A
Primer 41

Empathize - Lecture 01 | Oesign ThinkinS - A
Primer f9 t.n are teciu 01 Th 25
10 Empathize - Wo*shop 01 | OesiSn ThinkinS - A
Primer flO Emoathi shoo 01 I D€sisn Thinkinq .AertlDer 30
U Empathize - Workhop 02 | Oesign Thinkin8 - A
Primer fll Empathize - Workshgp-9?. l,-p-e-sj8rjbid!.nA:-A_errn-e-r 17

Testing & Validation S14 Testint & Valadation I Part 2 l Entrepreneurship 41

Product desiSn and development 11

Product d€sign and development LICIURE 1 56

Product desiSn and development LTCTURE 2

Product design and development IECTURE 3 45

Product design and develoDment LECTURE 4 60

Product desiSn and development LECIURE 5 53

Product design and development LECTURE 6 39

Product desi8n and development 45

Product design and development LECTURE 8 60

Product design and development IEEI.IJE.I 49

Product design and development LECTURE 10 55

Prcduct design and development LECTURE 11 31

Product design and development IECTUR€ 12 43

Produd design and development I-[CTURE .,.2A' YouTube 33

Product desiBn and development LICTUnt 13 54

Product desiSn and development LICTURE 13A 26

Product design and development LTCTURE 14 54*
Product desiSn and development LTCIURE 15 60

Product desiSn and development LECTURE 16 56

Product desiSn and development LTCTUR( 17 59

Product design and development !-E!LU-Lq,.}E 60

Product desiSn and development LTCTURE 19

Product design and development tielu-8r 2! 29

Product desiSn and develoDment LIcrURE 21 33

Product design and development 60

Product design and development LICTURE 23

Product desiSn and development LECTURE 2.1 45

Product design and development LECTURE 25 51

Product desiSn and development TECTURE 26 50

Product desi8n afld development f,O *

1658

Title l-ink Duration
Business Fundamentals For

Entrepreneu6 I
Lu!![

!!!1L&li5!.PLO:RYVmoa65rn UrrixH 5DhYRalllK xq8& rndc!=18 26

Corporate Governance I

Entrepreneurship baeco ,/* N'S INITIALS

;

MINUTE BOOK

TIME

r{ )' '---

f6 Case Studv I Arcturus lV bvJohn [. Arnolal I Oeslcn Thinlinq- A
Primer

LECIURI7

60

LECTURE 27

BBA Sem 3: Dynamics of Family Managed Business



MINUTE BOOK PAGE NO.

/

HELD AT ON TIME

Link Duration

Classical#1 iuDm 21

S2 Socio Classical Socio calTh fNp 2l5 H 29
fi3 C.Wright Mill's SocioloSical lmagination I Classical

G nTkn r x 2a
fi4Thinking SocioloSically I Zygmunt gauman I Classical

trt EUvhwLwWPc?si.ENl67P 31
,{5 Emeqence of Sociology I Socio-Political | fconomic &
lntellectual Conten KI3 25

16 tn Classicalnt Th u.be l\1 26
fl7 Emergence of Nation State & French Revolution I

classical ?si=9N 24
18lndustrlalRevolutlon &The Rise of Gpitalisln I
ClasiiaalSocio Theo h nPmTA4z6dON 8Jz 21
l€ Discussion with D.. Roland I Part 1 | Classical

I'lh.be lA9.4o15 32
110 Oiscussion with Dr Roland I Part 2 | Classical

ical -Dc1P7lVBO8?si.DBn 32
l11 Classical Th inke6 ofSociolo8y I Classica I SocioloSical
Theo 28

h12 A Comle Classi.alSo.io icalTheo ?si=7zrC B9XM 7

S13 tlerbert ClassicalSoci lTheo is&inde)(.11TT Nl
[tp- 1ry!.yg!-!"u]-e.-."Qr/wn!tly:!Elq!0e

list=PL 32
{14 Marx Durkheim & Weber I ClassicalSociological
Th 6M tc

htt!s://w$/w.vo_q!u Uq._qq!j/x,af d]J:Aft 0!_&

feedership Ealance httDs://www.voulube.corn/w/trh N=Av\rPnlrv4! 56

lntroduction to Constitutions
h$p.\i/ l"www,ygqtUbe,fpnllwnlch)v.00hcl tq8w,O&,isr-pLy_qspCl?TE6M8cOh764mg

31

Success Factols for Succession httos://wwwvouiubF..o watch?v=JLhRVgNlw 60
Succession I l-eade6hip for lndia lnc:
Precticrl Concepts & Constaucts httor:/lwwwvoutube.com/watch?v"l81N!lcj4Ht 53

Leadership Balance 56
Stage & Stature I Leadership for lndia
lna: P.actical Concepts & Constructs 60

Leadership 59

Other Leadership Styles EtBllw-wlJaqs!-q!e,gsolErlr!,1:$"d-?5,,:.:rri.l'-l-8 54

Conflict Management - 1 Il!E/.ly!4$y!4!-y9.u!ube@ql!!!!!b!:lrrbFQno&o 56

Conflict ManaSement - ll !(p!rzg!44,y9q!Ubg!e!ltry!&[a:]t4EtyRULvkc
Design Thinkint'A PrimerStart I Part
1

httos://www.volSube.comlwatch?v.
4G90&list=PLW NfihSb&index=l 6

lntroduction to Desi8n Thinling
httos://wwy{Je!BJbe.com/watch?v=6
!8i9!.i8(9Y&list=PLWbM rwDToauAYrLqvdYbv2ds2vTNffhSb&index.5 8

A Brief on What is Digital
Transformation " Some Real Lifu

Examples and Possibilities htlps:1/www.yorrtobe.corn/wetch ?v:O0Vqa06Ao7o 54
Profu slionalisa6on of lndiSenous
Systems httos://ww1l/.voutub€ com/wat€h?v.t Tft4- w7 I

What i5 Stratesic ManaSement?
httos://www.voutube.com/watchTv:lx-vhh s35lA&list=Ptty 2it,cG87a3bwaN,
wiZemnlTKmReieD&index=2 29

Concepta of StrateSy- I
https://wwwvoutube.com/watch?v=wq!J. tzYF(E&li5t=Pttv 2iUCG87A3bwaN-
wiZemrllTKn!8ereD&inde)(=l 30

Concepts of Strategy' 2

httos://wwwvoutubo com/wat. hrv- msH0R50PA&list=PLty 2iUCG87A3bW3N
wjZemnlTKm ReieD&inder=4 24

Concepts of Strategy'3
httos://ww!!.voutube..o!!rlw?tch?y:r8qriKC22 w&tist=PLLy 2iUCG87A3bWaN
wjZemnlT(mReie0&index=5 30

Continuity https://www.voutube.com/watch?v=SiiwWZFw9o
RaisinS Finances & Oevelopin8
Financial Strate8y https://www.youtube.com/walch?v:AVR024- 0R6{ 31

Capital Market Theory I httpt://www.youtube.com/watch?v=ylSQdVv2coE 54
Motivatint the employees: Strate8ies
for organization-1 httpe://wwwvoutube.lomlwatch ?v=sol3dbHlq Ds 32
Modradnt the employees: Stnlte8ies
for organization-2 httos://Vryliw,youtube.com/$/atch?v.QxqECFooAQw

Confliat Management - 1 hqn!illww!!,vqq!!_be,r-rt-r1,wr!-c h?.,y:-LlIbBQ!t os,a 55

Conflict ManaSement'll https://www.voutube.conr/watch?v= j4_qlY-8-U_tyk 55

1102

INITIALSN

httO5://www.fe!tube.aom/rr'rrtch ?v.lqC2(twllLE&t=401s

37

BBA Sem 3: Elective I Sociology



MINUTE BOOK PAGE NO.

z

ON TIMEHELD AT

20Kz6k is&rn
voutube.aonrlwatch?v= Gfuoeiv8s2Y&list= PLvoSoOu T115 factoryScenetrom Modern Times I Classical

21!,t 1 index=16
httpsr//www.voutube.com/watch ?v=f vQkmrxlhMU&list=PLvoSo

Classical lTheot16 KarlMarx Ufe

43TETK

htlo5://www.voutube. watch)v:l-N8Oy1,S,

CIassical{17 lntellectual ln0uence

44
httos://wwwvo!tribr'.com/watch?v.B3QW0d4-
rZk&list.Pclassical118 Hinorical Materialism

29
htt p5://vyUaE yQr.r- tllbe.corn/wrtch?v=neb o hsKWO&tist:PLvoSD

Grs&inder=
fl19 MaBian Theory of Socia I Change I Classical

Theo

40
f20 Theory ofCapitalism I Part 1 | ClassicalSocioloeical

31
,21Theory of Capitalism I Part 2 | Classical Sociological

S22 Karl Man( & Alienation Classical

30'.,Tt6M
httos://www.voutube.com/wat€h?v=TnW9(l(7JWIl&list=PtvqSoQ

aB Karl Marx & lTheoClassical

31
124 Marx on Democracy & Colonialism I Classical

286K is&index=
httosi//www.voutube.conr/watch?v=90hPzeTBovE&list=PLvaSoQz

isal Classical Socio I Theo125 MartAn

29ClassicalSocio

126 Emile Durkheim; l-ifu & lntellectuallnfluences I

32

40rt&rnde)(=28T M
httos://www.vorrtube.con/wat ?v=2DAwvxzuYo&lin=PLvoSoOz

6Kr

34ZT

hft os:rwww.voutube4o-!n^,atch7v=caTOoQvoorR&list=PtvqSoQfi29 Division of tabour (1893) | Part 2 | classical
Socio

38is&index-30
https://www.vo ut ub3-c-o-!r/!dq[}:!e111!!1!f !(]lLl1$:leud!dl

Classical calTheof30 Suicide Part 1

40
f31 Elementary forms of Religious Life (1912) | classical

trh is&index=31
httos:/lwww.voutube.com/watch?v= Ds&lin PLvoSoOz

6 Kr6t
httos://www.vo.gt!"hcf9r& ![IESI|!UR'

31
d32 Durkheim on Education, Colonialism & Democracy I

Clasrical Socio trh

31
s33 Ourkheim An fusessment I Classica I Socio loSica I

Th

30'-
httos://www.voutobe.com/watch?v=AHQkoou0rNY&list=PLvqSo

4
#34 Max Weber I Ufe & lntellectuallnlluences I Classical

30
fl35 web€/s Methodology ofthe Socialsciences I

Classical

38E6M teAgzPY

httos://www.voutube.coh/watch?v=bm6ib2BJc&tist=PLyqSoQ?T#36 Rationalization & SocialAction I Classicr I sociolo8i.a I

42
httos://www.voutube.com/wa 2v=Pdvu lvolvxE&list=PLvoSoOzfl37 Ra$onalization & Authority I ClassicalSociological

45
fl38The Protestant Ethic & the Spirit oI capitalism I

Classical

12t6M
hft ps://www.Yortube.com /wa!ch?v=4AT5KtriYX4 &list=PLvoSoOzTfl39 Modern Rationa I Capita lism I ClassicalSocioloBical

32H40 Bu classical

40
441 Socia I Strdtifi.ation I Class, Status & Party I Classical

43&lTI
t42 Compardtive ReliSion & Disenchantment I Classical

Theo

36K;6
htlosi//www.voutube.cor!/watc hlv.G E9tLYnlvM&list=PLvqSDQ#43 Weber on Democr.cy & Colonialiim I Classical

35TE M
https://wwwvoutube.com/watch?v=QQcssTH2uwA&litt=Pl.voso

clasgical Socios44 Critical A5ressment

43'.
145 Ferdinand Tonnies I 1885-1936 | Classical

33
httor://wwv/.voutube.com/watch?v.E5lf ltzhn5u&li5t=PLvqspQz

6M teAClassical Thd46 Simmel

36
{47 Social Differentiation & Conflict I Pan 1 | Classical

Kr6k ,s&index=48T

httos://www.voutube.conl/watc hi\,=kw 9fc6ohvc&list=PlvqsDQ!lil8simmelon Philosophy of Money I Classical

40
PLvoSoOrTtube.com/watch ?v=JsTl2 BaPL2

classicalf49 Mind Self &

35
hmYk&list.P

ClassicalH.rben Mead Thf50

40index=51?TE6M tC

lirt=PtvoSoOutr!..omlviatch?v=oH HAlPSOs

Classicalfls1Mead on Self Th

33()

trlbe.orn/!vrtchTv=xf0OllCOwr rB&li\r=PLvoSoO

I TheoClassicalSociol#52 Mead on

31

.I
i2etPt xkEUf53 Pe.klnsGilman & The Gender Question I Classical

is
i54 Oubois & Queition of Race I Classica I Sociologica I

C INITIALS

https://www,y,-o-g!ub-e{9r! ryilEh?y:gdl'rf HrSYxcgljsl=PtvoSpQ
TE6M teA9.PY83-6 K26kQvGis&index=2o

htt pr: //www.voutu be..o mlwatch N= 5b u8UPt76x4&list= PLvqSpQ2

T€6M te^gzPY33'6 Kz6lQvGis&indo(rl.
http5://www.youtube.com/watch?v=oDEZ6HFr87l&list=PLvoSpQ.
Tt6M teAgrPY83-6 (26kQvGis&index=22

httos://$a/w.vouttlbe.corn/watch?v=iei2kDOWA4&list=PlvoSpQrT
t6M teA9rPY83-6 Kr6kQvcis&index.24

httos://voutu.be/alG4i5w(oJY?si=o omacrwz?Ps st

htt05://www.voutube.com/watah?v=KcW!a10R wE&li5t=PLvqSo

QTTE6M teA9.PY83-6 Kz6kQv6is&index.27
127 The Rules ofthe socioloSical Method I classi@l

SocioloEical Theorv
f28 Divlsion ofLabour(1893) | Parr 1 | Classical

sociolorkal Theorv

httos://www.voutube.com/w.tch?v=mbST6vAah-
8&li5t=PLyo5oO2TE6M teAgzPY83-6 Kz6kQvGis&index.33

httos://wwwvoutube.com/watch?v=C08-
ob(iBho&list=Pl-vqsoQuTE6M tea92PY83-6 K?6tQvGis&iDdeE35

Theory

Tt6M teAgzPY83-6 k.6kQvciJ&inderi3f
https://www.youtube.com/watch ?v=ioYuTlArQnY&list=PLvoSoQz

Tf 6M leA9rPY83-6 Kz6kQvGrs&index=38

httos://www.voutube.com/watch?v=44iiv&lsIao&list=PLvosoQzI
E6M teA9.PY83'6 (r6kQvci5&index=4o

Ir!!ls.wrc.ygut!-bc-c!4/-wn&b&:tls!uysu4r&&!!$:?]vs&
O2Tt6M t(A97PY83 b Kr6t'Qvcie&rnder=41

Socioloric.l Theorv

httos://www.voutube.com/watch?v=GvPZk VrN9c&list=PLvoSoQ

ZTE6M teA9rPY83-6 Kz6kQvGis&index-4sSocioloRical Theorv

httlsjllwww-voutu be.com/wak
t6M teAguPY83-6 x26kQvcis&index=47

36

E6M teA92PY83 6 Xz6kQvGi5&inde)(=49

zTE6M teAgrPY83 6 KzGkQvGis&iodeE5q

IE6M teAgzpY83 6 K!6kQvGis&index=53Sociolocicnl Theory
htt*,//***.r.rrrb;mlwatch?v=mc CBna6l4IlasLPlhGg



MINUTE BOOK

HEI-D AT ON TI\1E

Duration

Nonlndian sources on lndian technoloBieS 09lan0ies 84

s-cultural human valuea I 1!( r1 ?!i5 tl.4 rw!la-r]1p_(i-q h,il! 33

Bhagavadgita The BhaaaYad€ita lCH265P, swoyamprabha . YoLrTube 61

FamilySystem nr icH?6sP bha 61

lndian wisdom in ManaSement mrnM 9

naSement Principles - Learnin8s from lndian

oloSy 1tlli 56

Managemenl Self Esteem, Meditation Yoga

Sell Esteern, Medjtahon Yoga tCH265P

59

ws of Xarma, Humility Growth, Responsibility etc.

Humi t.l

33

ndian vs. Western Management ln 57

from sc pturei from ScriLesso 58

lues dCH265P ns

e6hip: MeaninS and lmportance H265P rabha 50

ership and Team €ffective n ess h 30

re 13: Leadership Aftributes 13: leadersh Attribute:t H2 36

Lec 0l lntroduction l lntroductron 68

Negotiation Stralegy I Part 1 | Strategic Sourcing ahon Str Part 1 c SoLrrcis 18

NeSotiafon and Leade6hip rshiL ;CH26SP flwn rrbha 33

nciliation & NeSotiaUon bharli 60

Ne8otiation and Confl ict ManaSement c-31N nfl M 58

and Conflict ManaSement u 14

and Conflict Management- Part 2 nd Conflict Ma tPa 2 20

v, Mediation -,23
Time Mana8ement Mnr ment 57

-l Prod uctivity 59

roductivity and Sustainability inabilSU 34

MeasurinB Productivity lure 02: Measuri 33

Productive Maintenance ductrve Marntena 28

Mindfulness as a Stress ManaBement Technique nt 24

- Life Balance Lectu rk 26

lntroduction to Ethics - 'Crito' A Socratic dialo8ue Mod-01 01r A Socr rnl 12

lvalue and thinkina re 0.1 YouTu 30

lvalue and thinkinS 15

fi,loral value and thinkinS 30

Moral yalue and thinkinS

fl55 Classicrl Sociological Theory & Modernity I A Recap

I Classical Sociologica I Theo ry
h!!prl-w.,'iyrv,rLu-!4rc."c9r.!.1-y"n!rh-&:5.&4tlry{&lirt:p !,yq 5pe
TE6M teAgzPYS3 6 (!6kQvGis&rndex=55 31

f56 Subsequent Development of Sociologica I Th eo ry I

Structural Fundionalism
httos://www.voulirOe.corn/watch?v=EcvODqiMqPs&list=PLvoSoQ

31E6!!l@A9zPY83-6 Kz6kOvGi5&index=56 32

f57 Conflict Theory I Classica I Sociologica I Theory
?v= ucw WfrRxY&lirt"PLyqSo

34
fl58 lnteractlonist Pe6pective I Classical Sociolo8ical
Theory ll6M leA9?883 6 Kz6kQvGrs&nrder--s8 30

f59 Theoretical Orientations & Methodologies I Classical
Sociological Theory

httos://www.voutu .com/watch?v=Pz9-
OnTdZo&list=PL zTE6M teAgzPYSS

,tt-]tE!gyc!&lldrl:se 35

fl60 Conclusion I Classica I Sociologica I Theory
httos://www.voutubd /watch?v-6HlOWu9E-

HMgLi!!:LLv-ss-p9{EoM -!eA90Y-B:,q-Kr$ts[ysi.s,& rl]d e)!:6Q 13

1980

BBA Sem 3: Elective 3 lnnovative Thinking

!

PAGE NO.



MINUTE BOOK PAGE NO.

ON TIMEHEI,D AT

DurationLink

34sustainabi I

232 Dams Part 1

243 Dams Pan 2

26Pan 14 River

26Tubeaod E1 aoltlPart 2River5

2lBiodiesel6 Urbaniration in Western Ghats

277 Use &Throw Plastic

248 NanoMaterials & lnformation Technol

339 Definition of Health Risk

25ErrvironmeTran o(o tOf Pollutants in the Environment10

31Environmell Arsessment of Risk

and Enviroii12 Remediatron li12 Remediation & Liabil

27Remediation & Uability : case Siu

33#14 Life Lllqls8v eLd-El]Life

28
s15 €nersv & Env nment Module I Pa( 1 I E.oloqv and Invaionn]ent

& Environment Module15 Ene

39Paft216E & Environment Module

33Part 3& Environment Module17

31
s18 €nerev& fnv nment Module I Pa.t d | [aoloqv and E

Pa( 4& Envkonment Module18

42P.rt 5& Environment Module19E

25Pan 6& Environment Module20E

22PanT& Environment Module21 En

27Environm
fl22 Drinki lpnseslPartllEWarer suoDlv I Ne€d & Chal22 Drinkint Water Su pply I Need & ChallenSes

Part I

S23 Drinkin tcolosv andchall€nses I Part ll IWatersuoolv I Need

Need & challen2f Drinki

24 Water Quality Standards & Philosophy of
WaterTreatment

Mo€lvalue and thinking re 05 16

lvalue and thinking 26

value and thinkinB ure 07 30

Moral value and thinkinS r€ 08

Moral \ralue and thinking 38

value and thinkinS 15

value and thinking 30

MorJlvalue and thinking Lecture 12 53

Moral value and thinking Lecture 13 24

value and thinkina !sq!qlt:-l1 11

value and thinking Lecture 15 32

Moral value and thinkinS 32

Moral value and thinkinB Leclure 17 30

Moral value a nd thin kinS 29

Moralvalue and thinking Leclure 19 23

Moral value and thinking L.rture 20

Moral value and thinkinB Lecture 21 44

Moral value and thinkinS tecture 22 34

MoralvalueandthinkinS Lecture 23 46-

1981

BBA sem 3: Environmental Science and sustainability

C ,l$J' S INITIALS

a

Topic

fl Sustainabilitv I EcoloEv and Envtooment

f2 Dams I Pa( 1 | EcoloRv and Enviro[ment

#3 Dams I Part 2 I Eaoloqy and [nvaronment

s4 Adavar River I Pan 1 I Ecolosv and Environment

{6 Urbanization io Western Ghats I Biodiesel I EGAISSY ?0dl!!!!A!-!!e!!

s7 use &Throw Plastic I EcoloRv and Environment

f8 NanoMaterials & lnlormatron Technologv I E@198Y!!!LE!yIq!!4!!!

f9 Oefinition of Health Risk I EcoloRY and Erlvirooment

#13 Remediadon & l-iabilitv : Case StudY I Ecoloav and Environment

YouTube

#16 €neaRv & Envkonment Module I Pa,t 2 I E(oloav artd Environmelt

,17 Enersv & Environment Modllle I Pl!!l l,ElllSgy,OlCllyill!.lllll

919 Euerav & Envaronrnent Module I Pnrt 5 I tcolorv and Environrnent

I2O €nercv & Environment Module I Part 6 I EcoloPv and tnvaronment

s21 Enersv & Environment Module I Part 7 I Ecoloev and Environment

29

27

r7

ll".t*e rs

30



MINUTE BOOK PAGE NO.

IIFI D AT ON TIME

Duration

rketing ManaSement
5wament - I

3

rketinS Management

Markeli ar ation Part 1 MM

6

& 0istribution ManaBement 110105122? 6

Sales Management nt - Course 6

25 Water Treatment I Point Of Use Filters t25..W{crle!!!cnt llqtd qlJ5elrllelrL-ilslssy,eluayIellr1cn! 24
26 Wastewater Management in Urban lndia
challenges & solutions 29
27 Sustainable Water Management: The
Power of Wastewater Reclcling 2a

28 Sustainable Water ManaSement I Pan 1 f28 Sustainable Water Manasement I Part 1 I E.olosv and Environnrenr 29

29 Sustainable Water Mana8ement 5tainable Water 24

30 Groundwater Contamination {30 Groundwater contanli I Ecolosv and Invironment 32

31 Groundwater - Sanitation Nexus 31

32 Chasing 5ustainability - The Challense
$32 Chrsing Su\tai nabili tv -The Chnllonee I Part 1 I Erolocv and

-zo
33 Chasing Sustalnability - The Challenge I

P.rl2
$31Chrsins Sustainabilit - The Chall€nee I Part 2 I trololv and
Envrronnrent 16

34 DevelopinS Frame Works OfAction: Ethics I

Pan 1 20

35 Developint t6me Wort OfAction: Ethics I

P.n2
d35 Develooinc Frame works ot Action: Ethics I Pan 2 I EcoloEv and

25

36 Social& Sanitation !.36-59_e!i1&l{4d9! I Ec,qlo}iy end Enviro.ment 26
37 Promoting E.o-Productive Cities: Global
Policies I Part 1

!.1z.8r".o".nlqU!al!s3rad!sue*ei!.ei..9LshilP_sLiclcrL_ein.L.L",EspleByirC_
Environment 21

38 Promotint €co-Produdive Cities: Global
Policies I Part 2

,38 PromotinF [co-Produdive Cj!_e::Elgbjl Policies j Part 2 I Ecoloqv and
Invironment !7

39The Need to Study Ecology t39 The Need to Studv E.oloey I EcoloRv and Environment 27

ilo Ecosystem Functions & Services t40 €cosystem Fuoctions & Services | [colo8v and Environment 24

41what is studied in Ecology? #41 What is gtudied in E€oloay? | Ecoloay and Environnrent 34

42 EcoloSical Footprint f{2 EC,Sloliga! tgQtBrln! I Ecoloay ard EnvironmeDt 41

43 Energy & Materialflow in Ecosystems #43 [nercv & Illaterialflow i! Eeqsylleo]5 I ElolqSy a0d Environrnent 43

44 Ener8y flow, Productivity & Biodiversity $44 Enerqv flow Productivitv & Biodiversitv I Ecolorv and Enytonmel!
*at

45 Biodiversity, Population & Ecolo8ical

Principles
,4S Biodiversiv Pooulation & E(ological Princrples i Ecoloav and

L2a7

BBA Sem 3: Elective 2 Product and Service Design

Topic Link Duration

Product Design
atch?v=LsR9 OTSz 74

aqwlZS3TQyBBTvu&index=4 33
Poduct Oerign Steps and Product
Anatysis

httor://w\ /w.vo utu be.com/watch ?v= dct|p4kRxStt&li5r=PLSG$rs 74(018vZOnbS
aoWJ2837QvB87vrr&index.5 39

Lifu Cycle of a Production System hRos://www.voutube.ro.n lwatch?v:lMblEzoHTvM 56
Componenti of SDLC - Contextual
lnquiry https://www.voutobe.corn/!vatc_h ?v=uFcutf rTUMc 22

Contextua I enq uiry: case study hE!Jl&!!,vs!!4el9!al!3&!ly:!pvLsof xpJ0 29

lntroduction to Synthesis httos://www.voutube.com/vJatch?v" Eculf HvSZf Q 54

Advanced Synthesis Techniques hft ps://rvww.vootube.com/watch?v=lTRaUi?_AgtM 54

The Stakeholders https:/lwww.youtube..onr/watch\=m,A-rkrcvow !1
Stakeholder Mappin8 and Customer
Joumey Mapping httos://wwwyoutube.com/lvatch?v.ttUaifP33XA 45

ldeation & Prototyping i!!Si1/www.youtube.comlwatch?v=uZU04irvtYw 28

Prototyping with FiSma htt os://wq'/u.vqutube. @ryt4n!q[I!qy!9lt]rvlB-E

409

BBA Sem 3: Selling & Negotiation

C AN'S INITIALS

,26 Waslewater Manaremerrt in Urban t6diat Challe re3 & Solutions I

Ecoloty rnd Environment
,?Z!!r$r&leiQ!f44!-uscl1e![-T!e lev,/e!-stur$creErlr9llld
[colosv and Environllent

431GIau!d!G!er i Sanitation Nexus I [coloay and Environment

fl34 Oevelopinp Frame Works OtAction: Ethics I Part I I Ecolocv and

47



MINUTE BOOK PAGE NO.

ON TIMEHELD AT

Duration

54Mod-20 Lec-21Time Value of Money

31re 10- l]me lue of Money _ Part

11- Time \ralue of Money- Part

52BP hDOKsYEtube.coLec-07I'ime value of Money

38P55D14tec-2l Lecture 21

43h?v=MQH oMod"01 Lec-22 Lecture 22

Managrment of Field sales Field 9

Developing Soft Skills and Personality lls 6

System 1 12

rketinS Functions: Channels of

Distribution Ma sofD 57

Selling Process Lectu s 37

6

in8 in the DigitalEra Ll ital Era I Prof. Adit P.It 29

Strategy I Pan 1 30 1 Str 18

Supply Contrads I Stmtegic SourcinS ntaacts 51ra

Negotiatron and Conflict Management Mod Con,lict 58

Cross Cultural Communication Lecture

-01 1 CrilturalCo 01 57

Crols Cuhural Commuricatlon lecture_

02 ultural Comm 59

Crosr cultural Communiaafion lecturc_

03 Mod-11 Le({3 Cross Cultura I Communication tecture{3

lntroduction to Business to Business

Marleting Lea 01- lntroduction to &r5aness to Businet! Marketins 27

Classification of Products & Customers

ifl 828 Markets Products & Cu9tomert i 26

g2B vs B2C Marketing 1 'B2Bvs g2C Mar 30

82gvs B2C Marketing 2 Lec 04 - B2B vs B2C Marketrnx 2

Some lmponant Concepts and Case

Study l-ec 05 - nd Case Sl 24

lntroduction to sTP I STP 34

Se8mentation in B2B Markets Lec 22'Sermentaton in B2B Markets

Positioning in B2B Me.kets Lec 25 - PositionirrR rn B2B Marlgls 30

82B Positionlng Strategies Lec 26 B2B Politionint Strale8ig! 32

Business Market communication:

PerlonalSellins muniaatron ti T 26

B2B Product ManaBement: ,{ew

Product Oevelopment M 26

829 Product Managedent: ldentifyinS

New Paoduds 7 - 828 Produ

B2B Product ManaSement: Customer

Valug Product Launch & more 38 Custolner 35

B2B Product ManaBement: BrandinS 3t) menl: Brandi 33

82B Pricin8: Price Setttn8 Proces! 1 Paicrn Price 5 21

B2B PricinS: Price Setting Process 2 LC 42- Process 2 31

Matdx & McKinsey 75 framework !\t rix & McKirl I 21

1060

BBA Sem 3: Financial Management Fundamentals

,S INITIALS

43

30

54

29

34



MINUTE BOOK PAGE NO.

HEI,D AT ON TIME

Fina ncia I Statem ents h lu 19

Lecture 33: Monetary Policy lll hft ps://www.voutube.com/v,/atch?v=koMrkvDld,s

Ledure :01 lntroduction to Financial

System

htto5r//www.voutube.com/wat h ?v=p1 KO-Y1e-2Hp 32

[eclure : 02 Equilibrium is Financial

Mar&ets

htlrs://www-voutube..onr/wntch?v=o€twGQFv!f 29

Financial lnstitutions and Markets lwZGfu k&list.P RMhDV Mn

oKtbFwM3R9RBJUc

3

lecture 18: Monetary policy instruments hft Dsi//www.voutube.com/wetch?v=zg 4KISl380&list=PLbRMhDVUMnqcxR5rETo

KtbFwM3R9RBlUc&index=19
34

Lecture 48 httos://www.voutube.ro watch?v:HeX dlmNlEo 31

Lecture 49: 30

WorkinB Capital Management (1-61

lecture)

httos://voutube.com/olavtist?tist=Ptrv 2iucGSTBFwsLwvqrFtHsdss2xo_IH5&ri=y 900

8!4!BzYz.StvHC

Lecture 17 - Capital BudSeting - Part 1 33

Lecture 18' Capital Budgetin8' Pan 2 h&,s/www.youtube.com/wntch?v=19lpyYclCLQ 36

1,416

BBA Sem 3: SEO & sEM Strategy

Toplc tink Dundon

MarketinS Management
Martetinr Manaeement- lWeek I I NPTEL ANSWERS I Mv Swavam ,notel
snptel2025 *mvlwayam 4

MarketinS Management Marketinfl Management - I I I Exam Preparation Part 1 I I My Swayam I I NPIII- 2023 6

9

Annexure : rI

MBA Sem I

MBA Sem t: Professlonal Communlcation and Presentatlon Skills- Career and Leadershlp Development - |

Topic Unk Duration

lnterpersonal Communication httDsi//www.youtube.conr/watch?v=5N( lchyiC0 20

self-concept httOsi//www-youtube.conr/watch?v=1lh sTxvZKo 30

Perception httos://www.voutube.com/watch?v=x30NROrc.Uk 45

Presentations itlpl,?WUWJoutube.comlwatch?v=2dSSEd5a2iI 1

Listening https://www,voutube.com/watch?v=g9W9ueeuI18 44
lnterpersonal Conflict https:1/www.youtube.com/watch&.C1Qva7NDor4 39

Pareto Principle (80/20 rule) https:llwww.youtube.com/w.tch?v=rrNtTuJ KlNw 31

Digital Communication https:/lvo0tube.com/olavli5t?list=Pt alTt5CCgRGZwTsw8sw89oDWNTuZvYLb&
si=WqaluofNknSA Uv

60

lnfographicg httos://www.voutube.com/watch?v= 416DClelU 22

Public Speaking httos://www.voutube.co nr/wotchTv=t-Z9sdxhNNU 36

Strate8ies for Effe.tive Listening https://www-youtu be. co nr/wat.h ?v.lO N d nyU4 B. I 31

Socialmarketing 2

Personal Development PlanninB 13

354

M8A Sem 1: Financlal Statement Analysis

Link 0uraii
on

lntroduction & Saope ofAccountinB httpsr//voutu.be/Uxf PGWIxaHQ?si=TfAsYxHetcSvbf KR -30

Topl.

lhttos://www.voUtube.com/watch?v=iYh lZIvN-iE
I
I

lhno5://www.voutube.com/w.t(h !.e6UCv4!11 Y

I

httosi//$/ww.voutube.com/wat.h?v=oYrseEQlIPt



MINUTE BOOK PAGE NO.

TIMEHELD AT

FinancialStatements httos://voutu.be/ fuob6Oc ItQ?si=mh7V(0lAd DlAgG2n 30

FinancialStatem€nts httos://voutt .be/rleeocgF a8?sr=mct3W50bTRUBlo 27

Depreciation htt 5Wh2NN fAE

Depreciation 21

lnventory Valuation bllps://voutu.be/hKiOvf ln BDU?sr.H0Q65OdZD5luT- 7L 31

lnventory Valuation 27

Process ot Accounting hnos://voutu.be/rwhoBE BM )si=BGId2DXIJOEsYnBSL 26

Process of Accounting &lprlf SUr!9lASsI95fAt_4?si:cxq3EH M pnr H U c4pdp 23

Cash tlow Statement 26

htros://voutu.be/sA2u1 U?ri=Kxoof oi2EgX2TON 34

Cash Flow Statement hups://vout0.belvvMiNiHS2H I ?si=43660800dcY22v80

Cash Flow Statement 2231xEZ1Ml?si:OsHsYoVlPrD c1 2a

Cash Flow Statement 16'
Cash Flow Statement httos://vontu.be/uTYo(x Nds?sr=ls8so oP2-vlWPYc

lnterpretation &Analysisof Financial Statements lupl/"1youtu. be/92YVz_pl g-8p"U?-s,r:!A5r!Iq(:!41U-M

lnterprelation &Analysisof Financial Statements hltos://voUtu.bel41 l6G rWf Uc?si:f EJhTMef8OSTPoR8 27

Financial Statement Analysis t8

Fina ncia I Statement Analysis 31

Types of AccountinS outube.con
u 3 iAvqo4& rist.P r98!5qlellqyqs_L,ecjlsIfqs&&Q, Mx

5

GAAP {6enerally Accepted AccountinS Principles) htto!r//www.voutube.con/watch NWKIk!1 185&list.PL9rSnSOtPF
rBv.BttBeeSIUqrBidQ:14(&l!C&13

32

Depreciation 4

Proaers ofAccountins -4E!?y:repI€lgqgg 7

Corporate balanae sheet httos://www.voutube..o m/watch?v='17XT'5vSrw 6

Financial Statement Analysis https://www.youtube.com/watah?v=mKxiiKF2lvA 11

Financial Ratios 44

lndian AccountinS Standards httDs://www.voutube.corn/watch?v=Errld6cC6FnE 30

lnd AS httosr//www.voutube-ror n/watch?v=vUFBi6lHTrO 2a

583

MBA Sem 1: Entrepreneurship and Family Business

Toplc Link Duration

Understa nding the Entrepreneurial Mind5et https://www.voutube.conr/watch?v.Y84lo.,nm3Qx 3L

BrdinstorminS Techniques httos://vouru.be/DGUiCSBBMY tJ ?si:uoTOAdeUBWOsLrq 1 31

Market Size E5timation utube,co /wat(h?v:Cl4TASvellelY 36

Competitioll Analysis httDs://www.voutube.co n)/w.tch?v.UQxl3 lBiS 31

Minimum Viable Product httos://www.voutube..o m/watch ?v=ouISxxFlRPE 40

Unde6tandint Consumer Behaviour 42

Brand Story 25

Family-Managed Eusinesses httos://ww\^/.voutube.coor /watch?v=3InXFSNWu w 31

267

MBA Sem 1: Drlving Decisions by Excel

Topic tink Ouration

httos://www.voutube.com/\ /alch ?v=PFziOiYkioA 22

Essential Excel Functions

oata ProofinE and Formatting h ltp:illgxv/_.y-olqlu!e,,r9!l1try_4tEh_?-y:0BcQlr!g?7_q 52

Advanced Data CleaninS

Strategic Euiiness Decisions httos://vout!.belgrlbXZrAcXA?si=K91oXoimv3isv-BU 22

lntroduction to Ercel httos://voutu.be/ uivO2T lxSE?si:y4NlOrDZv-4cYAPY 1

Excel Basics https://voutu. be/r.,Pwi5x0q3r?rE4salYy$tjlclwp3

Create and close Files htlps:11Vouhr.be/b L.rf i--eJu.?,t1:,8p$,mf sge-e$r$ 2

N'S INITIALS

Tabs and Group

C

ON

lntroduction to Excel

https://www.voutube.com/W-i.t!b-!re!lgue!$ 51

httos://www.voutobe.corn/wa1.ch ?v=O2laCbwn 118 49

7

I

-4httoi://voutu.be/diwt TobziA?li=CouuwrtwizMxodo4 ) ry_

27

https://voutu.be/D55OY)(w800M ?si:YDUqDi486ULx8ol8

!l!Ls://vouru.be/u3K5ixBeR7q?sL.sN FkToLM DZRur4r

https://vou&. be/vanekrOohU-bi.SmRRxiWUeiCSf rnlS

Cash Flow Statement

27

httos://voutu-be/uTYoKxfxNds?si=n620e otiY04 1728

26

httos://voutu.be/oT1 oTitYBU)si=€t-dE\rkt vDltvQzhc

htt!5://vou!u.be/!VSV2loSD5v. ?si=k!HXz6BrudN*0v24

httosr//wwwJoutu be.com/wilCh".t:LqzEllAh9lq

https://ww\ /.youtube.com/watch?v=09Rks2OooAQ

httos://www.voirtobe.com/watch ?v=B7tsDJ2mN6s

httrt://www.voutube.com/watah?v=POSz8rtOHrAs



MINUTE BOOK

2

HELD AT ON TIME

MBA Sem l: lntroduction to Digital Marketing

EditinS Data 9

FormattinS https://voutu,be/TKY All!!1qEfrEyalBEzljla$ B 11

Charaderistics of Cell https://youtu.beltF5Su 1

Cellreference 8

Text to Column httosr//voutu.be/D81rx k?si=eciovicWGTFkat 5 6

httos://voutu.be/XSioi-ZIXf0?si=NB0tNO(HurbKG NQB 3

CopyinS and FillinB 7

FillinS Series btrpsJ.Aqq!c.!c&llau9Bw?sq.5:]!,b-bl!0-u!!5q D.98 2

Advanced Fill httos://voutu.be/eLBCGZaYaUl?si=SokCFGl(lNaPPlxu 5

FlBsh Fill httos://voutu.be/wxbl9xqvlv lY?ti=x7-4RaVrmR6uz6vl 4

Viewing Worl Sheets htrps://vouru.be/CaO28Xoxny0?ri=qlQ8_p9x4-6CSU vql{ 5

Custom View5 httpsi//voutu.be/f lu_wge0hGSE?si.f u- | niEqUlEy 3

Adju5tinS Video 10

Workingwith WorkSheets 8

Compare 2 Sheets httos://voutu.be/kwAPsnD xE?si=MslP0SNNZeuJoRol 3

view Files Side by Side hrror//vouru.b€/l rsodxZdoTA?sr=67G85 d ruvsvxwe 5

v Look Up 6

V Look upApproximate Match httor://vou!u.be/zwuszvbdo9t?!, =ovdI90MA!uj4l5!! 4

v took Up with Trim httosr//vor.rtu.be/ZwUSZvbd09E?si=S5e7rFu._GUl2Oc1 4

H Look up 1

v took up Rules 2

look up Function h!!p5l^su!u.belull!.!!xrxy&5:ulavaEJvgf e

Vllok up Advanced /mwSTmnDnhUM?si=59H5 2

lndex be/40l40aRYrrM?si=G LRTY14geye 2

Match Funation httos://voutu.be/ft lo0Qc4lck?si=KtwRviGclSdlwTl-T 1

Header and Footer I

Sorting s6i.o?si-EPavT Ed 9

Advanced fiher Ht 1

BasicTable httos://voutu.be/ulKRvs rJtLic?si=zrxobNQOYtxoXzto 5

Advanced Table 6

Subtotal be/-F212 agFIs?si=rorh rsdhU3d43e 4

Chans 6

Pie, garChart, column Chart, Line chart htt05://voutu.be/Z2ErLYlQatQ?!i=oRNqN 18uRzl'CYi4i 8

Pivot Chart https://vo!tu.be/mc7ro8F8Pi8?si.roxBs:eXlciGitlN 5

Pivot T.ble be/4PWVFBiFWU?si.zFcYw blcieS8somZ 15

Pivot Table Example 2

PivotTable Erample 3 httos://voutu.beAT2CeUE n v.?si=wl29XJ2UwiiUbhM -5
Pivot Table Grouping httos://voutu.be/lsAz2 i5hu?si=2h8205zidTHzR5dE 4

Pivot Table Slice 9

logicalTest bfe:llvsrtc&eAM?I0d-tq,0" 9'rd_ia8NY2Kof lvMuBENM9 2

htto!//voutu.be/sidOELwrsMQ2si=SNWcOqeJ9GyosdQQ 7

Nested lF hnosi /voutu.beIozzzz lnH8lv8?si=2v9GZPOJ. rte w2 2

zZnHSlVS?si.t1Lgl6 IYP6tAU6

Not and lF error htt!r://voutu.be/l8cuE3L5fJM?si=e6Hp9Hlm08xEtzp5 2

AuditinB Tools httos://voutu.be/Bo ?si=.tltb3K eK3PF0Dk 6

an lnlroduction to Artificial lntelligence htrps : //vou t!.be/G H pQlreLqgJ.l?9j:!LY!_v_!9!q9!5Ap!l 5

What to expect from Al 74

Hinory of al

https://voutu.belPaTLYGSBnJo?si=vaoTcMTbGoQwuolc

Definition of Al thinkin8 httpr://voutu.be/zofcqoor2Ds?si=c4cckN9wvNvhwhwG 25

541

Toplc link J,

PAGE NO.

htto5://voutu.befznxYElirelM?si=-l-VlGlweUTlOOxnG

https://voutu.be/tf tvumt4M8?si=aTt3woMLiYro.5w

Comments

https://voutu.be/oUoU9rRwPsQ?si=ouulbs8lvxAoJqC

httos://voutu.be/ UoFbbn2m@?5i=qtevEEQO63 ARw!

https://voutu.be/u2vf uvlA 9w?sa=vo162Vrb0Dv83mHh

hho( //voulu.be/lwoSAeT(H I l5i=L2lf MJltFEPlu0lt

hft or://voutu.be/HVMoul g4Dcs?si.ecPht2JoTFnEf 1Oh

httos://voutu.be/sx&QA!!!!af!:.!riBu YrH MPLBiFU

htrps://vouru.be/x siqlle9E!ryd}iao-5?!!UD

httos://vor.rtu.be/'F212 aBFTs?si=nU-l.IdpCxY5rzuxt,

https://vouru.berT2c.uEn vc?si=D4xwi MTEil9uTe 6

httosi//voutu.be/sM2!ndBuoowc?si=5lf7NRxPcM7lmWz

lf Function

AND Function

https://voutu.be/x9sH ThBAdoo?si=ewixM -suBPQlMmf '

httDs.llyov!q.be/f,galzh BAdoo?si=2TRuFiK87-Qnca6u

Present state of Al 20



/
MINUTE BOOK PAGE NO.

ON TIMEHELD AT

OurationlinkTopi.

39
Lecture I -Fundamentals of Financial

Mana8ement - Part 1

33
Lecture 2- Fundamentals of Financial

ManaSement - Part 2

l4
i-edure 3 - Fundamentals of Flnancial

Management - Pan 3

-gJ'
l-ecturc 4: Fundamenta15 of financial
ManaSernent - Part lv

?,
4?si

Lecture 5- Fundamentals of Financial

Management - Part 5

Keywords in SEO https://www.youtube.com/watch?v=iVUMuCTO2Ul 13

of Social Media MarketrnS https://www.youtube.com/watch?v=2oO7XYSy- 46

SoaialCommerce https://www.youtube.com/watch?v=qYrsetQlLPE 31

Mobile MarketinS httpsr//www.youtube.com/warch?v=tyO-teztBOQ 24

E-commerce https://wwwyoutube.com/watch?v=ZYxL2oXpcck 22

Virtual Seality (vR) https://www.youtube.com/watch?v=yhiRltaseTY 28

164

MBA Sem 1: Geo Politics and lnternational Business

Topic link Duration

clobsl Business

Dlnamios https://l}l,rlf,. youtube. con/watch?v=dUaPgkeJoC U ll

Globalizalion

https://\r,\rw.yorrtube.convwatch?v=mU-dkulb I GA&lisl=PL_a I Tl5CC9REBkK5 Ey I vp3kiol
IDQz 40

Ricrrdian Model of
Comp8a8tivc

Advar(89€ https://www.youtubc.con/watch?r-Y_FYhnnuayl 20

Poner's Dismond

Modcl https://wl,vw.youtube.convwatch?v=At9aCqAtThg 30

Produd Life Cycle

Th.ory hnps://wwlx.youtub€.cony'walch?v=llks I Dx4pDE&Fl s 21

Cross{ultural
Managearcnt https://www.youtube.com/watch?ruXLi ukf MmI{A

Clobal tradership https://w1,r1v. youtube. cony'watch?i-wTpm IQUd0Vc 43

China's Ris€ in the

Global Economy https r//www.youtub€.com/walch?l.:xYTXqi gD3 Pg 2E

AI's Emrrgcnce

and Global

Economic

Influenca https://youtu.be/CHpchgloDvl?si=nRwbDet2N8C0zwkb 5

MBA Sem 1: The 215t Century Marketint

Toplc link Duration

Marfteting in thc 2lst Cenlury hfl ps://www-youtube.com/watch?v=pMMGx I 03mil

MarkelinB Environmenl https://www.youtube.convwatch?v=axvQnTSlqEw 23

Markcting Consumcr & Comp€titor Research htlps://\vwur. youtubc. cafi Vwatch?v-wJWPKBwvFcs 20

Segmentation, Targeting and Positioning https:/ 
^,\f, 

\x.youtube.c-otdwatch?v-WPxtzzczwTt 3,1

Ma*eting Mix: Product & New Product

Devclopment https://wwuyoutube.convwatch?v=bBtV8qwDPRc 20

Pricing Straiegies https://wlrw youlub€. con/watch?v1-VEK2nCE5E

Ma*eting Channelsr Plac€ https://$,1v\{youtube.contuatch?v-StyvRonvlwo l4

Promotion Mix httpsr//www.youtube.con/\eatch?vlTTTFzK lcNS 23

Marketing Mix St ategi€s https://w\f, \r.youtube.corn/watch?y=PwMAFVFcnG8 25

MBA Sem 2

MBA Sem 2: Financial Management

httos://vo0tu.be/ccQwz Gwo69?5i:Oils44bqsth5&

httDs://voutu.b€/dqPlx-f q9lLw?5!:!tr0louC3svwowi23Q

httos://voutu.be/Hus@icA35E?si=UHmtU2vtitbSBvD8

https://voutu.be./fiEFrlgDYuza?si=DsNR28elxuvgPdN- - ./ Ir

25

30

234



MINUTE BOOK PAGE NO.

ON TIM EHELD AT

link DurationTopi.
Hypothesis Testing Two Sample
Tenll htlps;11ySvt!/.be/r0aO l8tlUo?si:efcnivpRp96Cm'nW
Hypothesls Testint Two Sample
Test-l https:/lyovtu.be/s Dsi!70dHk?si=lryw awlB3kcl0inr
Hypotheris TestinS of Proportions
u.lnE Mlnitab h!!ps:/1yo!.!tq.be/357aBA0pau0?si=MtdODEZ0qF.sbrr 30

Hypothesis Testing using Minitab httos://voutu.be/r8JzovhtrNq?5Elryz0!140?1li82poys 33

Hypotheris Testing-One sample
Test https://voutu.be/Tsn3 veYhbE?si=uW,Mvbv5l!f5|(D23 30

Hypothesis TestinS of Proportions-ll hrtos://voutu.belyf M0lGoqRtQ?si:4Jk3TusaxlECvo6a I

Hypothesis Te5tin8 of Proportions-l 1Er ?si=xOi

#55 Cost of Capital& valuation I Part I I

Foundations of Accountin8 & Finance htrpsi//youtu.be/Tim-FC 0R88?si.RHMORmsb3UwSltuQ 42

f56 Cost of C.apital& Valuation I Part ll I

Foundation5 of Acaountin8 & Finance h!!p51pu!q.belLc s9cFo!:!W&?!a=L1r tLE18C53!5M 38

fl57 valuation & Capita I Structure I Foundation5
of Accounting & Fanance hRpsi//voutu.bel4RtbkXpHlno?si= rrfi 2aM9kwxtMNkYQ 39

Mod-04 [ec-llAnalysis of Project Via bility
Capital Budgetin8 Techniques-l httDsi//youtu.be/xQaSFvooj w?si=nx BXRVHVN O07di 49

Lecture 28: Net Present Va lue, Profita bility lndex htto.://voutu. q,e/_!"_u.lbqiA!t1l1sj=8bls0l!dqtl,l'u](z 30

f43 Time Value of Money: Present & Future
value b(plained I Fou ndations of accounting &
Finance httos://voutu.be/STXnNMvOYAU?si=-4WZH0lr7Z9gm lv 27

s44 Simplifying Cash Flows: Annuities &
Perpetuities Explained I Foundations of
AccountinB & Finance h!1pi://vo!'tu.beliiellllldellbEsEEoelo: !!11vqlq5s 28

145 Eond Valuation I Part I I Foundations of
Accounting & Finance https:/lyoutu.be/oVCUZl/5wyFM?si:DzE2zsthbfs6ac2t 2a

f46 Bond valuation I Part ll I Foundations ol
AccountinS & Finance bg!r1.1v,o-.ul!!qr/$M!-Xlvil 5,wls"L=-l-X!ru!lr!.N:yw-q?2 22

i48 Numericalon Sond & Stock veluation I

Foundations of Acco untinS & Finance https://yootu.be/QoEl.enu Rc?5i.h-6qf BnZRtOt(Cv0 20

W311. P.esent Value I hltp5.//routq.be15 LhyT uVY5 2l?si. tP? N!i!!Iq2a1l1ly8 24

w312. Present Value ll httos://voutu.be/MNhGf uev848?si=z9v'vvohH Mv9olim 25

W3L3. Present Value lll trft ps:1/yaut!!,te1wsr{4r?8JZf !EpU@1]9c0!ryl8!!V 24

W314. capital BudSeting Rules I httos://voutu.be/wGNJslr0Mtq?si=TziPx 0'o9H1Eb50 -21
W315. CapitalBudSeting Rules ll hnosr//vouru.be/AildxPYqxo8?si=KQ mKnccRiLfi d 8D 13

618

MBA Sem 2: Ethics in Artificial lntelligence

Topi. l-ink
Duratl

on

lec O1: lntroduction to Al https:llwww.youtube.cornlwatch 35

Artifi cial lntelligence: lntroduction https://www.voutube.comlwat(h?FxcPzS09lbvo 56

lntroduction to Al http5illwww.yq![u !e.(qol!4tqi?y:iF llQljtg! 51

lntroduction: History ofAlfrom lK)s - 9Os

httos://www.vout{be.com/watch ?v= t nrsl'cMrna&li!t:PLo6ek2hDcoNB
Yl e' qqFih t T9l5LHrBqa&,nder= l 2A

lntroduction: History ofAl in the 90s

https j//www.youtube.co rn/watch ?v=P745a1GvPd4&list= PLD6ek2hOtoNB YJ

er!r c tihf 791?u L'.!z&!!r der.4 14

Lecture 22: Artifi.ial lntelli8ence (Allin
Education httos://www.voutube.com/watch?v=cap2 TRn-Vk 34

Ethi.s of Al : accountability, privacy and
Human-Al inter.ctioo I Week 12lecture
12 lby Prof. Mausam httos://www.voutube /wat.h?v=AwDFtuNDkgk 27

Lecture 14: lndustay 4.0: Artificial
lntelliSence httos:/lwww.youtube.com/watch ?v.zsE9EHooJSk 33

Lec 16: Usin8Al ln Employee Tminint httos://w1/vw.voutube.com/watch ?v"tGzvrml60K0 34

tec 17: usingAlin Workforce Plannin8 https://www.youtube.com/watch ?v=7 x6ELVNOATq 23

L€c 7: Role ot Al ln Pe,roamance
ManaSemeat http.:1/www.yo0tube.coo/watr h ?v:-yfx4!!G314tE!8 56

Aland Human Rights httDs:/lwww.vootube.com/watch?v.zx62xl2BnzA 31

Lec 56 Ethics in Al
httDsr/lwww.youtube.corn/watch?v=2RAqHMp!:
3E&r.sr=pLcMDNrr6J lCZsGrU8v!d!4]]liryZ?4&!dq:4 39

461

MBA Sem 2: Statistics for Business Managers

C INITIAI-S

42

32

I

30



MINUTE BOOK PAGE NO.

HELD AT ON TIM E

Hypothesi5 TestinS €xamPles htrDr://voutu.be/Vhoif MC(Eu5?si=Al"quM618HP-ft7ZE 34

Hypothesis Testing Process'll httD.://voutu.be/SZ177o4vsl8?si=nOwcA9OV6LrG 853 32

Hvpothesis TestinS Process-l 34

Types oI Hypothesis Testing http NN 32

Lec 3: Continuoui probability
distdbutlon https://vootu. be/o2 LB3KQM E3 U bi:B!\41!!ll!!Ill[!4b 39

Mod{l l-ec{1 oiscrete probabilitY

distributions {Part 1) hups://youtu.be/{!1p!ry!!!!?!e19-!!IrW 10tcv-YiC 1

Mod{1 Lec{2 Discrete ProbabilitY
distriburions (Pan 2) 55

Mod-01 [ec-05 Random Variables
and probability distributions h!rp5./1lqu!!.be/uft Y0e 2i I M4 ?si=h KVW 15f 48u-ct4Ee! 48

,l lntioduction to Probability and
statlstlcs 20

Simple l-inear Regression{Pan A) hrtp5:ly9!!!j!{Qq!gw!0!l o?si=QBNTTrQovTothoTc 56

Simple Linear Re8ression (Pert g) 57

slmple Linear Re8rersion (Part C) hlr!5llyalr!-hellsLvq;llllqlEjllvx!{jA6f Y E:I! 51

Simple Linear Re8ression (Part D) https:/1yav&.be/tkvFMxe3t9c?si:lmDaNlPSRQlbavm U 56

Simple Linear ReSression (Part El https://voutr./. be/icj!}n kAetw?si.4qlQoG [99-]l-(94 56

806

MBA sem 2: Decision making through Predictive Modelling

Toplc link Duration

Lecture 1 lntroduqtion, xnowledge
Oiscovery Process !!E5lyautq&e&!Z:, -r?ri=BtkuY8lorfoowozv 23

Lecture 2 Data PreprocessinS - I h nos://vo rrtu. be/Nsx E iohA H 5o ?!=l-lQYwlLo gGhc6di 36

ledure 3 Data Preprocessin8 - ll hfl 
^.,//v^r'r,r 

he/w7oM qv ule?sa=8TE7KAn hOLooZRP 26

[ecture 37: Regression I h|tp5lya.ulunelcr!.elll!1qStSlr'1:!!9&&a!2!MI.q!? 31

Lecture 38; Regression ll httpr://voutu.be/eG(Bf l,hGFY?5i:lxbeeMwwatxmv uD 24

[ecture 39 : Regression lll httos://voutu.be/M6D 24E eiVY)sa:BsxmSU2mPdiUlllz 23

lecture 1r0 : Regression lv bl!p5lveuu!e&u-5A"'r.M2,t !!81!,-.I Exf !l ly9-B.r!1-,b-l!!q 29

tec 28, Unear ReSression - | httpsr/1ya-utq.be/eYs5ocm-vpM?si=hFzas uhzvtDf BvF 35

Lec 29, Linear ReSression - ll httos://vorrtu.be/xx0ozLvifbs?si:5rLKod3Qo_6jx"Axw 23

lec 30, linear Regression-lll https:l/y9LrtrJ.b"/Hvgtovk33Do?5i=ooTwxn09sYnHkxk 30

l-ec 33, MULTIPLE REGRESSION

MODIL. I https:11yolrt!,!e/rK{YaWvMOQY?5i=FvwY4BUj80DE Swk 30

Lec 34, MULTIPLE REGRESSION

MODET-[ hups://youru.belEl0:tP!!5i!!!? E xM@.1!Mj9!lE1 35

Lec 38, LOGISTIC REGRESSIoN- l http5Jlyq!t!!.qer u'!733Qq6e!?ri:herg!U!qGd 30

Lec 39, LOGlsTlc REGRESSION'lI httos://vorJtu.be/D705q8PMDvQ?5i=4eFi1L2cobKnH06W 26

Lec lO, linear Re8ression Modelvs
logistlc Regrersion Model hltos://voutu.be/R2uwiebnSZk?5i=u6KSkvRlMSmiszkb 30

Lec 43, Performance of Loaistic
Modellll httos://voutu.b€/vlond lMmx74?si=DtcPFSx9YNkZXWVw 25

Lea 59, Attribute ieledion Measures

in CART : ll 26

Lec 60. Classification and ReBression

Trees (CART) - lll 32

514

MBA sem 2: Data storytelling

Toplc Llnk Duration

oata Visualization : types, tool5 and

technologies httos://www.voutube.com/walch F nZQoEw 66

lch Tr t 49

Explorint Gestah Principle! 37

1S2

MBA Sem 2: Behaviour based Selling & Negotiations

,S INITIALS
Link

httos://voutu.be/WOSDCksvlq€?5i=h65WdBawMBIZyE

httos:l/voutu.be/aK RZXARIYo?ii=771sDt lslvuPlhuC

httDs://vouru.be/col0EUrnNHf 8?si=iextcl{!I!!s7&

httos://voutu.be/z Gyv suFTl?si=N10Fv* 2HVIG2al52

CoSnltive aspects and mental
worlload

htt05://vootu.be/Kqr6-f r88H8?si=DvlTqBwBldtll{Gl1

httos://vout(.belP28drurcoKU?sj=VmdsTi0bvaCSzm'5



MINUTE BOOK PAGE NO.

t

TI MEONHELD AT

DuEionLink

httDs://vollnr .be/lf bo Nol0kk?si=oUO1vfuz Ec760eaLecture 01 : Fundamentals of R

50httosr/lvoutu- be/ETzZuniSHBsTsi=e9KdO TbD3GARPvR

httos://voutu.be/m7F9u 66lzq?si=Al2DSXNZd0nosvM-tecture 03 : Data visualization- Part 1

.be/GYcoal loOOo?si=r3 uOOlOcsbSTTLecture 04: oata visualizatron' Part 2

31tli\ rY?si.tG2n]lCQF9KoesG7httos://voutu.be/iouYomeY
Lecture 10 : Desariptive Analytics: Measures of Central

Tendency

30hnos://voutu.be/6tU UG-k6d!?si=vlLa-xPdH319k659
Lecture 11 : Oescriptve Analyticr: Measures ofVariability

and Shape

36https://voLrtu.be/DoOwXqvernY?si= mhJAKeilUW28UhO
Lecture 13: Statisticallnferenae: Central limit Theorem

and Confi dence lntervals

hft ps:/lvo u ru. be/sQpxkn?999!&E4X!i!&U2Iu!WLecture 14: Statistical lnferenae: Hypothesis testing

httosi//voLttu.be/6wxcA4axNU :t?si=K6VM4VtOiGvTraAaLecturc 15 : lntroduction to R

tecture 15 i lnferentialstahshc5: R lmplementation

tecture 17 : Statittical lnference: Samplin8

httosr//voutu.be/oeoxnwt OailtOTllikSkrDPLecture 18: Hypothesis TestinS: R lmplementation

httos://youtu.be/slYsoAl 250?si.k6lx7Iatho5e2.,8oLecture 19: Regresrion Modelling Pan 1

https://yout(l. be/vlTst46ftao?si.HRxx5zMo3azvwpkvLecturc 20: ReSression ModellinS'Part 2

[ecture 21: ReSresiion AlSorilhm: Applicafion (Part 1) https://vootu.be/YDfo ir4v'o?si=453EGG(k5MA4€24!

*gLecture 27: Advdnced Data Visualization- Part 1 L r{i M

I Jt l^-1.

Mod{l Lec{1 lntroduction to the Study of
Consumer Behaviour httosi//voutu.be/iSrC- EWYIIQ?5i=af Rkcq.vqqV_e_FB7 58

Mod{l Lec{2 lntrodudion tothe Study of

Consumer g€havioui (Contd.) hfl os://youtu.be/G5Eo8DboH94?si.7-D3lt-w-d Jxobr 60

Mod{6 Lec-13 Consumer Needs and Motivation,

tmotioniand Mood, Consumer lnvofuement (

contd.l httDs://voutu.behOW02w rO?si=ROUNlAzviXo3Srnr 53

Mod-06 Lec-14 Consumer Needs and Motivation,

Emotions and Mood, Con5umer lnvolvement (

Contd.) httosi//voutu.be/\ fziL UFELGc?si=F(oYvrit-AcDl- oo 54

Mod-06 [ec-15 Consumer Needr and Motivation,

Emotions and Mood, Consumer Involvement (

Contd.) 2k?si=Zv uUvmRTvd6 52

Mod{6 Lec-15 Consumer Needs and Motivation,

Emotions and Mood. Consumer lnvolvement (

ContdJ httosi//voUru.be/SlFwq3BUo(4?si=rln0tfxo€EPMiTGM 55

55

Mod-15 Lec-35 Culture, Sub-Culture and Cross_

Culture 57

be/nrJ8LhOldOnE?.i=Rcil I hwiZrtO2sOz

Mod{4 lec{7 The Consumer oecision MakinS

Procegs httpt://voutu.be138cxcE SUclEY4ISiE4qzeeII !8

Mod-10 Lec-27 Consumer Attrtudes https://voutu.bgl:RzEceTrqtQU?si=PaPBchSml6QAPGp6 50

Mod-10 Lec-28 Consumer Aftitudes {Contd.) httpsi//voutu.be/woo R9Lbc2 w?si=onlGOsChhlxBz4Mi

l{od-10 tec-29 Con!umer Attitudes ( Contd.) httos://voutu.be/G\,rbooRDipcc?si.S7i6bFllEn6QsITT 50

Mod-11 Lec-30 Consumer Communicahon
'.rtu.be/OTTZCcBOXNE?si=pMFzpbxDf 

wACrnEA 63

Mod-11 Lec-31 Consumer Communication (Contd.) httDs://voutu.be/ze a5q ?si=J-xirnRliOiEoBAl 60

Mod-12 Lec-32 Consumer 6roups and Reference

Groups httos://voutr.be/eritwcUBG lq?si=btv6VCEi9JKDuii3 59

Athtude Formafion - |

httos://vo8lu. be/ZYNlHeVFY0c?si=mv59 loFYidbM8SU 30

Attitude Formaton - ll httosr//voutu.be/M2ob KFPr90)si=mvvrWviOtlelrVTv 20

950

MBA Sem 2: Business analytics using R

C TIALS

64

Lecture 02: Data aleaning

11httos://yout!.belo-Slf tG5rnAl?si=wvo4JNTlMl"NlTsvjLecture 12 : Statistical lnferenae:Samplins

httrs://voutu.be/lClv -Aclho?5i.tbf u6swq2rff 6VJN

httos://youtu.beh PsbOGkG59Y?ta=CtoexrTvEKo(mMifI

Mod{5 Lec-17 Consumea Needs and Motivation,

Emotions and Mood, Consumer lnvolvement (

Contd.) httos://voutu.be/NdtU6MGt8mE?si.n mi8KiooSPlM3d

httos://voutu.be/wz5H99w68Y?si=niKsTao e4A3-V2k

Mod-15 lec-36 Cuhure, sub-Culture and Cross-

Culture (Contd,) 60

38

3s

36

62

so

62

?a*
tsa
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MINUTE BOOK PAGE NO.

HELD AT ON TIME

DurationUnk

21httDSr//VO0tu.be/cqYnoslG f6c?si=eluaZPwiW eeF43what is C5R?

httoE://voutu.bo/ObMLN2FaESc ?(i=-'b.wMrlox6LJiNiPwhyCSR?

MiPE ZtTheories of csR

htto5://voutu.be/€hMcNqOaYAM?si=EIZIPoFNwqtRi20Theories of CSR (Contd.)

be/21whO€sZ.M0?si=lYz7v TeSMeoBZlr2Tlreories of CSR (Contd.)

20/iKTaLoXBlfU?si= ixF9llFvzxi-Evolution of CSR

18hnos:/lvoutu. U5GOADUtbsv2KS.OM4iu4E?si=W1ohvEvolution of CsR (Contd.)

32httpr://voutu.be/FposevxzlVQ?si=5TuD8dA-N18Col'02Who are Stakeholders?

21bo/vEx.tVRe94l?si=4919 ONMr6fThe Stakeholder Approach

19hnos://voutu.be/TRHtiiPK Os?si=atnYYmHa.Ulra.JUTStakeholders and CSR

29httos://voutu.be/soiZJwewK,8?si=4WFr54bRvxi5fsiSStakeholders Theory PersPectives

httos:/ 63GZSPu-be/b2ilfiM Xe?5i luOb5b!St keholderTheory in Action completed

h MrStakeholder ldentifi cation

Stakeholder salience

Lecture 28 : Advanced Data vlsuali2a6on- Part 2 hnos://voutu.be/GdNdmRTbbtQ?si=AewTo€66kerbDa9l 56

a29

MBA Sem 2: CSR, SDGs, Business Research

Topic Link

#24 Classificrtion of Coits I Foundations ofAccounting &

Finanae

[Bpr/Es!-q,b-e1ryD&82.q4.i?5]:l.ii4!!4e!sBl2!.[ 35

f25 Preparation o, Con Sheet I Part I I Foundations of

Accounting & Finance

httos://voutiJ.be/0ho83a M?si.6ateDsceYlo6OdD0 37

MarginalcosdnB- | httos://voutu.b€/m2Rhc zsuxc?si.z_K/Fl8twv6f duol 35

Ma rgin.l Costin8' tl httos://voutu.be/ SlKEiSoQtd?si= IOZYXC2U20nbZvV 34

MarsinalCostint- lll 32

#29 Actlviry Eased Costing I Part I I Foundations oI

Accounting & Finance

29

f3O Ac-tivity Based CostinS I Part ll I Foundations of

Accounting & Finance

httos:/lvoutu.be/bi4cQMiKlAt?si=9PbhBexwN lYi5tTx 32

f31 Break-Even Analysis I Foundations of AccounhnS &

Finance

30

f32 Decision Making wilh Cost Accounting I Part I I

Foundatio.s of AccountinS & Finance

httosi//voutu.be/ 5:4v8dC k2si'Ckan(cB.oM3GmOon 23

[33 oecision Makingwith Cost Accounting I Part ll I

Foundations of Accounting & Finana€

httos:/lyou!u. be/vBrbpl!995!/-?:Ellrp94!yl-13zzG 35

f34 De.ision Makingwith Cost accounting I Part lll I

Foundation5 of Accounting & Finance

135 oecirion Making with Cost Accounting I Part lV I

Foundations ofAccoundns & Financ€

36

f36 Oecision Makingwith Cost AccountinS I Part v I

Foundationa of AccountinS & Finance

httos://voutu.be/RxY.zYHER M8?!i.sBJH7bofi rnGO304l 34

f37 lntroduction to BudSetint I BudFt P,eparadon gasics

lF.nl
http3rl/voutLr.be/VlO5zwrlLCU ?si=Uc-YMYiHZiNlSaPr 3S

f38lntroduction to EudSeting I Sudget Preparation gasics

I Part ll

https //voutu.be/LkPt4tv2M-E?si=o8EYhG'8trjiSv.lo 20

*39 lntrodu.tion to BudSeting I Budget Prepardtion Barics

I Part lll
https://vouto.be/v7dN6P33K64?si=tVRJZoxTdSe4oLrz 29

f,10 tlerible BudSet &varlance Analysis I Foundations oI

Accountng & Finance

httos://voUtu,be/uKdomh5 ?si=iSgtxTRhVlRJGcNT 40

tl41 Foundadons of Corporate Finance I Pan I I

Foundations of Accountin8 & Finance

httos:/lvoutu.be/Av2 k?si=700.l POtucXvHOXYI 24

#42 toundations ofCorporate Finance I Part ll I

fuundations ot Accou nti n8 & tinanae

18

590

e

MBA Sem 2: Cost and Management Accounting

3o

https://vou!.belcsov8fi M2A?si=lmQQM3llOZsib6Pry

https://voUru.be/dbfeDtaeBnA?si=nEkM0 oE0V03Mf 3V

https://voutu.be/HdQYtBriliw?si=pcQrcO€EovQEGN'H

httosr//voutu.be/7sYCPNP78wa?si= l6LiBNV)(QzxvinMv

httosr//youtu.be/Dc3-ltF7u3w4?si=(vM9Xhcv6 Y0Dzf N

https://voutu.beltllJTHOPFNr?si-kKcrtlsxnu BsbPoo

2A

t29
I

122



MINUTE BOOK PAGE NO

HELD AT ON

Toplc Unk Duration

l-ec 23r Emotional intelligence: tntroduction 11

[ec 24: Skills of El-Self awareness watch?v=Ksnwmc Pml0 59
Let 25: Slills of El-SelI-regulation/Self,

management !Lp:l &!w$ut-q.q9,re[1wi_!qh]:-?ZEeE!Brw 62

r5ds3h 57

Lecture 27: Skills of El-Empathy htlps://w\rw.voutube.com/watch?v=t7670d 123Ss 69
Lecture 28: Slills of El-Social intelligence and social
skillr httos://r{ww-voutube.comlwatch?v=bGrtOOZhln8 57

[ecture 29i Emotional intelligenc€ andworkplace Kl2DYbbnr4.voutube.com/watch?v 49
Ledure 30: Emotional irtelligence, health and
wellbelnS httrJ:/l\ /ww.vo!tu b€. com/watch ?v=85odSQl"nt w 55

LJVt_What You Need to knowAbout coalsefting ..onr/walch?v=Medhltoti/ 61

[ecture 55:JOHARI Window 28

l-ec 32i Well"beint in the workplace LqdRS aswoYoutube.com/watch 41

lecture - 39 Stress Management - I L".- -,258
lecture - 40 Strels Management,ll L59__

Future ofCSR httosi/ tu.be/Mcb2ozn s3QO 33
125 Sustainability in Supply ManaSement I part 1 |

StrateSic Sourcing httos://voutu be/itEcrricM E?si=D-B Klwcz6h4riR 36
{25 Sustainability in Supply Management I part 2 I

StrateSic Sourcing /h lv!Sa4087cVE?si=36NZa PoGMAXhFXVn 35

Weel3-Lecture 20: CSR and Social Sustainability 25

Lect0re 58: ESG and SDG htt 31

s08

MBA Sem 2: Marketint for Global Markets

MBA sem 2: Manating Self and People Skills with Human Centered Design Thlnkint- career and Leade6hip
Development- ll

Toplc Duration
Lecture 1-lntrodudion to Marketing Research httos:/ t]tu.be/ABLHV5CetiTl?ti=DwZM!T1; l9uuXor50 31
18 GlobalStrategy I Strategy & Technotogy: A
Pradical Primer htto5:/ tu.be/OqHVcTf ESU?si:96QRZTn XPGy.Trfh 49

Mod{3 Lec-05 Market Se8mentation and PositioninS hnos://yorrtu.be/75rah3YfOno?si=cQ4oMwt(BFO-eZH F 53
Mod-03 Lec46 Market Setmentation and positioninS

(Contd,) httos://vo .be/b(6xUEucovs?si=f l3G XrQPY6Yinrrl 60
Mod{2 Lec{4 Market Res€arch and Consumer

Behaviour (Contd.) R 5E
Mod{1 Ler{l lntroduction to GlobalSupply Chain

Networks Part, 1 httos://voutu.be/oMSnoYxr2eq?si=-MFwmiqro4oCeS 2 52
Mod{l Lec-02 lntroduction to Global Supply Chain

Network Part -2 hnos://voulv-be/vgj,lukpnN-zQ?si:B6uNw6xG3f 3_eHsy7 55

ut(l.beAsoU2!k4Sxl?si rgnrvfDbv NSd:t 45
Mod{8 Lec-35 Risk Manage.nent - Country/ Politi..l
risk lV 51

Lecture 14: 82B PricinS Basics httos://voutu belbxlcsl IUCHE?si=OWv MlfPAo9R7R58 25
lecture 60: Product & Brand Management-

Conclusion 12

PoliticalRisk in lnfEstructure Part 1 utu.be/3ltc3wDrkoo?1a=uG RSiKmmvtDnoF6d 39

httos://\outu.be/YQUI-. mkw02E?si=vd8etm3[.HWXtSs 20

Risk5 and Challenges in lnfrastructure - part 2 TU?5i=Zokbm0mZxo9rrhG5 23

Riskrand Challenaes in InfGstructurc - pan 3 httos:l/youtu.be/5f MkHto6Tcro?si=tDwA3trscteQ utr 0

Economic Risk in lnfrastructure - Part 1 https://voutu.be/Xv-F7xF5o9w?si:lqMt3NxhqZRt-M8C2 37

t!o

TIME .=.--

httos://www.voutube.cOm/watch?v:xmXoSruODnQ&li5t:Ptwdnzl

V3orowuWRCktCOBSvKWVn3oKVRG&index=24

l-ecture 26: Skills of EI,Self-Motivation

httrs://w,rw.voutu be.com

b!r/!$ !r&.g]$9.9qll/warch?v.smN8D{rdpivs

httos:l/vorrtu.be/gPtxr4dsDDA?si=AFd lDlc Gczwvcl

Link

Mod-08 Lec-34 Risk Management - Country/ polifical

risls lll

httpr://voutu.be/ Bvl2B 6x&?si=oec2Em2in)XWLsCig

ltplft g4u-b_eltdrfrys 2 1r_8:si=!n!66pDR€ KOcl H 6h

Risls and Challenges in lnfGstructure - Pan I



PAGE NO.MINUTE BOOK

TIMEONHELD AT

Ouration
LinkTopic

31

G87BRu[eSoHx xr3oNt LKBC&in

li
Ledure 01: lntroduction to Product & Brand

Management 32
httgs:

ULKEC& index=3TBRu

UCG8xot3kttTr&

So X Xr3uNt
Lecture 02 : Delining Product

31
httos

LKBC&7BR!r

UCGSin=PLLv 2i

oHX -Xr3uNtU
Lecturc 07: Product Management & Concepts

asiociated with Product
31htlDs:/

vF4&l NTULKBC&oHX'Xr3uTBRuLcSPtLv 2i
Lecture 13: Product Life cycle -1

332r&l

LX
Lecture 14: Product Life cycle - 2

31Lhtt
1LB'7 Ru

Lecture 15i Produd Life CYcle ' 3

54
https:/ suotS?v=snZkvd

Lecture - 27 Produat Mix Decisions
312hh

HX7
Lecture 36: Brand Management

32
https: 2QaS

xrluNtULKBC& l887BRULaSoHX

iUCGlist=PLLybe.con
Lecture 37: Definin8 Brand

32

HXTBRu

c

Ir ULK
Lecture 38: StGte$c Brand ManaSe ment

Process 33
https

I3u N tU

2iucG8&list=PLLyLEwiAE6ft

SC&irrdx .x
Lecture 39: Brand Proposition

312iu

G

7 &llst=HM7

.41'xr3tlNtU L(BC&rnLI.SoHX
l-ecture 40: Customer-based Eran d €quity-1

312Ulr

G87 2LKEC&ix13uNtUL!SoHX

grand Equity 2Lecture 41: Customer-based

35titch

87 L(BC&indHx-x13!NtULeso

BC
Lecture 42: Brand PositionrnS

'41-
kLecture 43: BGnd Resonanae Model

58.1Mod-01 l-ec-31 NeSotiation and conflict

Management

58C3ll0Pe0ch)v=qU6
Mod{1 Lec-32 NeSotiation and Conflict

Management (Contd,)

46Lec-4 l-eadership Behaviour: Emer8ence

LeadershiP and Trust
894

Oulation
l-ink

30
https be/oe0oeleYU8N1?si=lbPuTZa N6

Ledure 31 : Advertisln8 & Marketing Mix

32
LL

Lecture 32 : AdvertisinS & support Medla
31

Lecture 33 : Media PlanninS- Part I

12
htt95: _3-!_d!9_ xU/N2LbTN fdlEsNs?si=AH

Lecturc 34: Media PlanninS_ Part ll
51fli

AdvertisinS and Communication

30Ir9MlX
Lecturc 01 : lntroduction to InteSrated

Marketint Communication (lMC)

31
hltps:/ tJ-7tehYXalFT4?si -E ToTl"5r,voutu.br,/07

Lecture 02 : Oefining Marketing Communication,

MarkefnS, and IMC

58X1
Mod-04 Lec-07 The Consumer Deci5ion Making

Proces5

s8
https: E9OvofZH Kxtkl?si=i8Y

Mod{4 Lec_08 The Consumer Decision MakinB

Process (Contd )

60IMod-03 tec_06 Market Segmentation and

Posi6onint (Contd.)
54M

Mod-07 Lec-33 ProSram ProfilinS

64RU
#15 Crisis leadershiP I Leade rship tor lndia lnc:

Practical Concepti & Constructs
s37

MBA Sem 2: Media Strategy

MBA Sem 2: Product and Brand Management



MINUTE BOOK

HELD AT ON TIME

Topic Link Duration

Reta il MarketinS Strategy

kGTIWE&li5t:PL!v 2iUCG87Aivl6O1rAFD26k36Vt,.yD6e

h2v=6G22,voutube,com/watc

2iUCG8TAiylGOlsAcom/watch?v=NEaCo R87tY&list=PLLvhttp5://wwwvoutu 35

Lecture 2 - Why is Retailing so

lmponant: Stlate8ic Perspedives
L7

Lecture 3, Strategic Standpoint

and Evolution of Retailin8

www.voutube.com/watch ?v:itvW
f D26k36Vl\rD6e&index:4

AivlGOlsAhttos:// aolwRlt&list=PLIv 2i 39

Lecture 8 - Retaile6 Role ih

Supply Chain and Retail

ManaSement Decision Proaess

FD26k36Vlw06e&index19
87Aiyl6O1sAYoutube-com/watch ?v:EBRoMz0uvUl&list:PtLv 2 25

Lecture 9 - Retail Management

Decision Process (Condnued) and

Xahn's Retailing Success Matrix

?v=On-u-

index=10

hn6s:/

R35hSs&li =PLLy 2iUCG87A 1.sAFD26k36V1

36

lecture 10- Ratail ManaSement

D€cision Process and Xahn's

Retailing Sucaess Matrix

rbe.corn/watch?v=Jl 31

Leature 11 - Retail Management

oedsioa Process, Kahn's RetailinS

Success Matrix and Success

Factors

index=12F026k36V
2 2 UC 26

lecture 15 : Consumer Decision

MakinB Processes {Continued)

htos://www.voutube.com/w.t.h?u: 26

Lecture 16: Consumer Decision

MakinB Proceses {Condnued) FD26[36VlwD6€&irlder=l 7

TAivlGOlsA&list=PLtv 2iucc8htosr// ww\ /.voutube.com/ 34

Lecture 17: Consumer Derision
MakinS P.ocesses (Con6nuedl

and Consumer Motives

httos://wwwvoutube.com/watch?v=

oGccv4mbTk&list=PtLv 2iUCG87AlvlGO1sAFD26k36VlwD6e&ifl dex=18

34

lecture 21- lntroduction to Multi
and Omni-Channel Retail

GOIsA
tD26k36VlwD6e&rtlder.22

hft!s:/ 420o3818&liit=PLl"v 2iUCG87A 37

lecture 44: Bland Value Chain -1 31

Lecture 45: Brand Value Chain- 2 httos:/ voutube.com/wat.h WKN8wxaDilE&1i51. Ptty 2iUC
GSTERuLrSoHX -xr3uNtUL(BC&index:46

31

Lectura 46: B6nd Equity Elements- 1 voutube.com/w:i.h ?v:2uCmoActN14&lii =PlLv 2iUC
GSTSRuLrSoHX xr3uNtULKBC&rndex=a7

ti 2i 33

[ecture 50: Brand Audit and Research httos://www.voutube.com/wa!ch?v=rFynzuN4w4w&list=pLLv 2iUC

GSTERuIqSDHx xr3UNtULkBC&index=51
33

httDs:/ voulube.com/watch eY&list:PLLv 2tucc

ledure 55: Bmnd Extension httpsr//www.voutube.com/warch ?v.bFVUMAByJky&tirt=pLLv 2iUC

G870RutasoHX -Xr3uNtULKBC&andex=56
33

Lecture 56: B€nd Experience & Brand toyalty utube.com/$/atch ?v:ZexFva8 PKAo&last=PLrv 2iucc
8TBRULTSDHX -Xr3uNTULXBC&rndcx=57

32

Lecture 50: Product & Bl-and Manatement-

Conclusion
33

794

Topic Unk Duration

Tutorial Excel http5://www.youtube.com/watch 2v=uisSkEOGlUM 17

ControlCharts by Excel YOUtUbe.COm/watC h?v=N9wVqKlf!Ok 55

72

MBA Sem 2: Retail & E-commerce Stratety

C ,S INITIALS

PAGE NO.

13

l"edure 1 - Understanding

Retailin8 from a Str.tegic

Stirndpoint

f D25k36VlwD6e&andex=2

httos://www.voutube.com/warch?v=bAoeDStcLnE&tist=pILvliUcGiiI iG6fsA-
FD26k35VlwD6€&index=3

l-ecture 4 - Evolution of Retailing httos://wwwvoutub€.com/watch?v.GwRetBEuilsw&tisGrIf-riLG8- @Ii
AFD26k36VlwD6e&index=5

34

cw9z9unE&lirt=Pt-t-v 2 jucc87Aivtco15AFp26k16U{p!e&I!e!:!

4,1h4-*T-

httos,//www.youtube.com/*atch?v--wocKyIu529E&tist=FLrv 2ilc
GSTBRul.rsoHX -X13uNtUl(BC&index=45

[ecture 47: Brand Equity Elements, 2

STBRuLnSoHX -X13uNtUt(8C&ind€r=4a

l-ectu.e 52: grand Portfolio And Erand

Hierarahles 8TgRuLrSoHX xr3uNtUt(BC&rndpx=sl

httos://www.voutube.com/wat.h ?v=fduf Dvs21F8&list=pLt"v ziUCGti
TSRutrSoHX -Xr3uNtUtKBC&index:61

MBA Sem 2: lntroduction lo Power Bl



PAGE NOMINUTE BOOK

TIMEONHELD AT

Duration
Link

594w&
Mod{l Lec-01 lntroduction to

lnvestment ManaSemenl

51
=PLECEI

&index=2

7EBC1b 7
Mod'01 Lec 02 Markets fot

lnvestment

31
r1d 4Vco h?v

d
[ecture 02: lntrcduction (Debt &

Equity)

58
7€&index-5

Mod-01 Lec-05 OEanlzation and

Function of Equity and Oebt

Matk€ts

31

42t51A2
rut

Mod{1 Lec46 Mutual Funds

55
E&index=21

xwo
Mod-OlLec-21 lntrod uction to

Portfolio Management

55

1A2h

Esi'r!9&?2
Mod-Ol Lec_22 lntroduction to

Portfolio Mana8ement (Contd )

32-
LH 12

Lecture 05: Financial Risk

hh11

51

'I
t.h

ndex=3Mod{lLec{3 Risk and Return

58
511

Mod-01Lec-04 Risk and Return

(contd.)

30.1lvLecture 21: Protlolio Return and

Risk

httPs ?v=BSHExO6 zLltech/re 22: Protfolio Return and

Risk (Contd.)

55
wR5 39BC 142FLIC357t&list=P

Mod{1 Lec'39 Portfolio

57
&index=40

htlp futa2cs132!t!
Mod-01 Lec',rc Portfolio

Performance E\raluation _ ll

39
U

l"ecture 51: CaPital Aslet Pricing

Model I

Gcture 52: CaPital Asset Pricing

Modelll

57Mod{l Lec-26 MuItiiactor PricinE

Model

54
D

Mod{1 Lec-25 Arbitr.Se PricinS

Theory

54
1

&nidex=27
OptimalMod 01 l-ec 27

Porfolio Selection Model rrI4ISSIC

11

236187

Gr?v=GKGI
Lecture 23 - lntroductlon to Multi

and Omni-Channel Retail

(Condnued) 21

6W4&lin=pl-Lv 2iUC6.97AivlcOlsAFD26k36YlwD5e&index=24
Lecture 22 - lntroduction to Multi

and Omni-Channel Retail

(Continued) 27
hn

3Z
Lecture 31:Locatton Decisions

28

31
tEcture 32:l-ocation Decisions

332i

6FD2
Lecture 34:Merchandise

ManaSement and PlanninS
30

FD26k36VlwD6e&index=39

7w6r
Leclure 35:M€rchandis€

ManaSement and Planning

(continued) 43

,&l &rodl6k36VlGOlsatD874PLIV 2

t4.h
Lecture 4llVirtual Reality,

Augmented RealitY and Artificial

lntelligence in RetailinS
60

httos: be.co :x(]iyn8DaAw&t=1162s
aecture - 35 Electronic Commerce

21
htedure 25: B2B E_Commerce

613

MBA Sem 2: Securitles Analvsis & Portfolio Management

:
a
a

,

https://www.voutube com/watch?v=WOo'UiNRdSM&list=PtEC357A2BC142F5

nder=6

32

Systematic & UnsYstematic Risk

30

Performance Evaluaton - |

36
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HELD AT ON TIME

Topic Link Duradon
Concept of GSTand difference

b€tween Direct tax &indtect
tu - part 1 httos://www.voutube.corn/watchTv=W WXEDRah E 35

Concept ot GST and dilference

between Direct tar &indirect

tax - paat 2 12

Concept of GST and differen.e

between Oirect tax &indirect
tax - part 3 httos://www.voutube.com/qittch ?V=_{!L7-UE!$At=I 32

Concept of GST and difference

between Direct tax &andirect

tax - part 4 hnosr//wwuvoutube.com/watch?v=ibtwirRYhsA&t:2s 26

[ecturc 26: Taxei and Financial

Planning httos:/lwww.youtube.com/watch?v=NiQCODxRSrY 30

httos://www.voutUllgojlrl.W_tlEi1:elq9r]11kcC4

Re8istredon - part 1

hft ps://www.votltube.com/watch?v=Ult vu3iVrS&list"PLvoSpQ:TE6M-

Khy2FoTAMA4)NhtQhiln-&index=5 29

Registration - part 2

RegistGtion - part 3

https://www.voutube.com/watch?v=82AE3Mu1Wxw&lisl=PLvosoQ2TE6M-

(hy2FoTAl4A{xVhLQhilR-&index=3

Re8istration - pan 4

httos:/lwww.voqtqbe-cemlwatch?v=Atuuwc f 6FGE&list=PLyqSpQzTE6M

(hy2roTAMA4XvbLQhilR"&tndgl: 2 20

Lecture-28 Effect of Taxation hftos://www.voutube alch?v=lV i1hW1AY4 25

[ec-17 Wage and salary

Administ€6on https://www.vo utube. coll/w3!r_!-&!lII8.!61-W!9 59

value of supply - part 1

https.//11!W!{.ygutube.COnrlw.tch?v=LUVTynkx jds&list-PLyqSpQzTE6M

Khv2FoTAMA4XVhLQhilR-&index-13 23

\ralue ofSupply - part 2

https://www.voutube.aom/watch?v=pdw 2Ekz-r&list=PLvoSoOaTESM-

(hv2f oTAMA4XVhLOhllR-&inder=12 30

Wlue of 9.rpply - part 3

httos://www.voutube.com/watch?v=UDH8l-voOtGo&list=PLvoSoQzTE6l\4-
(hv2FoTAMA4XVhLQhilR-&inder=14 29

Value ofSupply - part 4

httosrl/www.voutube.com/watch?v=GkQl2rcnFiw&list=PLyqSpQzTE6M

xhv2FoTAMA4XVh loh itR- &

Value ofSupply - part 5

httos://www.voutube.com/wat.h?v=oR260P4OASW&list=PLvoSoOzT€6M-

l(hv2FoTAMA4)or'hLQhilR-&inde,(=17 31

https://www.youtobe.com/watch?v=YslpXOEf RBQ&list:PLvqSpQzTE6M-

Khy2FoTAMA4XVhLQhilR'&inder=2 2 37

lnput tax Credit_1-part 2 Xhv2FoTAMA4XVhtQhilR &,ndgEI 31

lnput tax Credit_l-part 3

https:llwww.youtube.com/wa!ch ?v=V5BP-qtITl8&list:PLyaspQzIEOM'

Xhv2FoTAMA4XVhLQhilR &rndei.20 21

lnput tax Credit_1 -part 4

httpsi//www.voutube.com/watch ?v=toPen{htlE&list=PLvoSpQ2Tt6M

Khy2Fo TAMA4XVhLQhiIR &index.19 23

inputtar Credit _1- part 5

httos://$/ww.voutube..om/watah?v=qd 1XlrHrcwU&lst=PLvaSoQzTE6M'

Khy2foTAMA4xVh LOhrlR'&index=23 33

660

MBA Sem 2: Taxation in Business Decision-Makin8

C N'S INITIALS

httpsi//w1 /w.youtube.com/watch\=3 KkOIG SrleaA

lecture 27: Taxes and Financial

Plannin8 (Contd.)

hnos://www.voutube.com/watch?v=vt oYMiR2ls&lart=PLvqSpQzTEGM-

Khv2FoTAMA4)NhLQhilR"&index=4 30

19

lnputtax Credit_1 -part 1


