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MBA 1|Financial Statement Analysis 51*| 8 |[*l 3 |*3|[*8]|*9o|*|3(|*|e6]|*|] 5[0 -]-
MBA 1| The 21st Century Marketing 4 |*| 3ol a|*|3|*l4a]|*|3(*]3]|ofl5 (o] 3 ]|*|-/|-
MBA 1|Entrepreneurship and Family Business 101 1 x|l 2*a|*l 2|*1]|*]3|0fof[*x]2]|*[of*x] -]-
MBA 1(Driving Decisions by Excel And Modern Age AI| 3 (*| 9 |*| 8 [*| 8 [*| 6 |*| 9 |*| 7 |[*] 8 |o| 6 |*| 1]["*
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MBA 2|Securities Analysis & Portfolio Management o|*f 2 (o) 12| * 1 ([*] 3 |*|2(*]4]|*| 4/|*] 8]F*
MBA 2|Financial Management o|*l 2 (* 2 |*3(*] 12 |*l1(|*]2]*]o0(*]1]*
MBA 2|Taxation in Business Decision-Making ool 1]of 3|0]Jo0o]ofoO]|JO]J OOl 1]O0]2(*]1]0
MBA 2|Cost and Management Accounting 2 (*1 1| *f1*12|*f2]|*]10f(*|1]|*]6|[*|]5]|"*
MBA 2|Behaviour based Selling & Negotiation (BBSN) 1 |*11|*f1|ol1|*foOof*] O |*[3(*] 1]|]0fO0]|*




MBA 2|Product & Brand Management 1|*12*of|*x1o|*|a4a([*] 1 |*[1(|[*]0]|*|O][*

MBA 2[Media Strategy 1 (*f1*1 1 |[*foOo]|*]O0O]|*[O|*]O]|*]O{f*|]oO]™
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BBA 1|Principles of Management o|*f 1]olofo]jof*]of*{ofofxr|*lo|*loOo|* - |-1-1|-|-1|--1-|+-1-
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BBA 1|Entrepreneurship Fundamentals o|*fo x| r|*lof*]of*{o|*fo|*lr|*loOo |~ -|-1-1|-|-1|--1-|+-1-

BBA 1|Indian Behavioural Psychology ol|*| 1 |*]lo|*]lo|*]lo]|*]e6]|*| -|-1-"1-1-"1-1-11--1-1-1-1-1-1-1-
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BBA 2|New-age Business Models olofof*] 12 |*lof*]1]oloOof(*]loOo]|*lof|[*o]|*|-[|-{~-1|-|-11-}|-1-1-1-
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BBA 2(Colour Psychology of*lof*fo|*|lo|*lof*lo|*{-1|-|-1|--1-|-1--11-1-1/1-1-1-|-1-
Program | Sem Course Unit1 Unit2 Unit3 Unit4 Unit5 Unit6 Unit7 Unit8 Unit9 | Unit10 | Unit11 | Unit12 | Unit13 | Unit14

Plag | Al | Plag | Al [ Plag | Al | Plag | Al | Plag | Al | Plag | Al | Plag | Al | Plag | Al | Plag | Al | Plag | Al | Plag | Al [ Plag | Al | Plag | Al | Plag | Al
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Design Thinking & MVP Management

BBA

w

Dynamics of Family Managed Business
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Innovative Thinking




