
 

 

Programme structure with credit points for 2-Year Online Master of Business 

Administration (MBA) programme 

 

SEMESTER - I 

Course Code Core Compulsory Credits 

OLMBALA101 Geopolitics and International Business 3 

OLMBAFIN101 Financial Statement Analysis 3 

OLMBAMKT119 The 21st Century Marketing 3 

OLMBAENT115 Entrepreneurship and Family Business 101 3 

OLMBABA127 Driving Decisions by Excel And Modern Age AI Tools 3 

OLMBA DMA 

101 
Introduction to Digital Marketing 3 

OLMBAMGT117 
Professional Communication and Presentation Skills- 

Career and Leadership Development - I 
3 

 Total Credits - 21  
 

SEMESTER - II 

Course Code Core Compulsory Credits 

OLMBAMGT110 CSR, SDGs, Business Research 3 

OLMBAMGT120 
Managing Self and People Skills with Human Centered 

Design Thinking- Career and Leadership Development- II 
3 

   
Select any one from the following six areas of Studies  

(Once selected, the selection will remain same for all subsequent semesters) 
 Group I - Business Analytics  

OLMBABA111 Statistics for Business Managers 3 

OLMBABA106 Decision making through predictive modelling 3 

OLMBABA108 Business analytics using R 3 

OLMBABA215 Data Storytelling 3 

 Group II - Finance   

OLMBAFIN108 Securities Analysis & Portfolio Management 3 

OLMBAFIN103 Financial Management 3 

OL MBA FIN 

211 
Taxation in Business Decision-Making 3 

OL MBA FIN 

102 
Cost and Management Accounting 3 



 

 

 Group III – Marketing  

OLMBAMKT110 Behaviour based Selling & Negotiation (BBSN) 3 

OLMBAMKT216 Product & Brand Management 3 

OLMBAMKT120 Media Strategy 3 

OLMBAMKT114 Retail & E-commerce Strategy 3 

 Group IV - Business Analytics + Finance  

OLMBABA111 Statistics for Business Managers 3 

OLMBABA106 Decision making through predictive modelling 3 

OLMBAFIN108 Securities Analysis & Portfolio Management 3 

OLMBAFIN103 Financial Management 3 

 Group V - Business Analytics + Marketing  

OLMBABA111 Statistics for Business Managers 3 

OLMBABA106 Decision making through predictive modelling 3 

OLMBAMKT110 Behaviour based Selling & Negotiation (BBSN) 3 

OLMBAMKT216 Product & Brand Management 3 

 Group VI - Finance + Marketing  

OLMBAFIN108 Securities Analysis & Portfolio Management 3 

OLMBAFIN103 Financial Management 3 

OLMBAMKT110 Behaviour based Selling & Negotiation (BBSN) 3 

OLMBAMKT216 Product & Brand Management 3 

 Multidisciplinary Compulsory Course (Select Any 1)  

OLMBAMKT118 Marketing for Global Markets 3 

OLMBABA110 Ethics in Artificial Intelligence 3 

OLMBABA112 Introduction to Power BI 3 

 Total Credits = 21  
 

SEMESTER – III 

Course Code Core Compulsory Credits 

OLMBAMGT205 
Organizational Behaviour & Human Values – Career and 

Leadership Development III 
3 

OLMBAMGT207 Economics and Cyber Governance 3 

OLMBARES201 Internship Dissertation 3 

 

 Group I - Business Analytics  

OLMBABA223 Machine Learning for Managers 3 



 

 

OLMBABA237 Vibe coding for Managers 3 

OLMBABA227 Analytics for Sustainability management 3 

OLMBABA239 SQL for Managers 3 

 Group II – Finance  

OLMBAFIN203 Financial Modelling 3 

OLMBAFIN202 Corporate Finance and Valuation 3 

OLMBAFIN111 Investment Banking 3 

OLMBAFIN113 Derivatives and Risk Management 3 

 Group III - Marketing   

OLMBAMKT213 Marketing Analytics for Managers 3 

OLMBAMKT215 Legal and Ethical Aspects of Marketing 3 

OLMBAMKT217 Sales and Distribution Management 3 

OLMBAMKT205 B2B Marketing 3 

 Group IV - Business Analytics + Finance  

OLMBABA223 Machine Learning for Managers 3 

OLMBABA237 Vibe coding for Managers 3 

OLMBAFIN203 Financial Modelling 3 

OLMBAFIN202 Corporate Finance and Valuation 3 

 Group V - Business Analytics + Marketing   

OLMBABA223 Machine Learning for Managers 3 

OLMBABA237 Vibe coding for Managers 3 

OLMBAMKT213 Marketing Analytics for Managers 3 

OLMBAMKT215 Legal and Ethical Aspects of Marketing 3 

 Group VI - Finance + Marketing  

OLMBAFIN203 Financial Modelling 3 

OLMBAFIN202 Corporate Finance and Valuation 3 

OLMBAMKT213 Marketing Analytics for Managers 3 

OLMBAMKT215 Legal and Ethical Aspects of Marketing 3 

 Multidisciplinary Compulsory Course (Select Any 1)  

OLMBABA235 Data Analytics and Visualisations for Businesses 3 

OLMBAENT223 Entrepreneurial Marketing & Growth Hacking 3 

OLMBAFIN215 Stock Markets & Technical Analysis 3 

 Total Credits = 24  
SEMESTER – IV 



 

 

   

Course Code Core Compulsory Credits 

OLMBAMGT220 
Corporate Governance, Professional Ethics & Law - Career 

and Leadership Development – IV 3 

OLMBAMGT222 Corporate Strategy & Supply Chain Analytics 3 

      

 Group I - Business Analytics  

OLMBABA244 Tableau for Business Professionals 3 

OLMBABA226 Text and Social Media Analytics 3 

OLMBABA246 Python Programming for Managers 3 

OLMBABA248 Responsible AI for Managers 3 

 Group II – Finance  

OLMBAFIN220 Corporate Valuation 3 

OLMBAFIN 222 FinTech Ventures and Innovation 3 

OLMBAFIN224 Banking, NBFC and Insurance/BFSI 3 

OLMBAFIN206 Financial Analytics 3 

 Group III – Marketing  

OLMBAMKT210 International Marketing 3 

OLMBAMKT238 Strategies in Rural and Luxury Marketing 3 

OLMBAMKT240 Content & Performance Marketing 3 

OLMBAMKT204 Services Marketing 3 

 Group IV - Business Analytics + Finance  

OLMBABA244 Tableau for business professionals 3 

OLMBABA226 Text and Social Media Analytics 3 

OLMBAFIN220 Corporate Valuation 3 

OLMBAFIN 222 FinTech Ventures and Innovation 3 

 Group V - Business Analytics + Marketing  

OLMBABA244 Tableau for business professionals 3 

OLMBABA226 Text and Social Media Analytics 3 

OLMBAMKT210 International Marketing 3 

OLMBAMKT238 Strategies in Rural and Luxury Marketing 3 

 Group VI - Finance + Marketing  

OLMBAFIN220 Corporate Valuation 3 

OLMBAFIN 222 FinTech Ventures and Innovation 3 

OLMBAMKT210 International Marketing 3 



 

 

OLMBAMKT238 Strategies in Rural and Luxury Marketing 3 

 Multidisciplinary Compulsory Course (Select Any 1)  

OLMBABA229 Cyber Security for Managers 3 

OLMBAENT232 IPR, Startup Laws & Ecosystems 3 

OLMBAMKT234 Creator Economy 3 

   

 Total Credits = 21  
 

 

 

 

 

 

 

 

 
 

 

                                   
 

 

 

 
 
 


