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MINUTES OF THE THIRD MEETING OF CENTRE FOR INTERNAL
QUALTTYASSURANCE (CrQA) r.oR THE ACADEMTC YEAR 202s_26 HELD
ON 3'd OCTOBER 2025 AT t1:30 A.M. AT THE BOARD ROOM, TOWER t,
EQUINOX BUSTNESS PARK, OFF. BANDRA KURLA COMPLEX (BKC), L.B.S_
MARG, KURLA(WEST), MUMBAI - 400070.

L Dr. Rajan Welukar
2. Dr. Kajal Chheda
3. Dr. Zuleika Homavaz ir
4. Dr. Varsha Agarwal
5. Dr. Priya Harikumar
6. Dr. Simarjeet Makkar
7. Prof. Bineet Desai
8. Dr. Mandar Bhanushe
9. Dr. Mangesh Kadam
10. Prof. Heena Thakkar
ll. Mr. Subodh Khanna
12. Dr. Debashish Ray
13. Dr. Anand Kopare

1. Dr. Deepak Gupta

Dr. Rajan Welukar was requested to chair the meeting. He occupied the Chair and

welcomed all members and special invitees to the meeting.

It was noted that all members were present; hence no leave of absence was requested or

granted. The quorum was complete.

2. To discuss and consider the e-tutorial developed for the first three semesters of
3-Year BBA Program to be offered throush Online Mode.

The Chairperson invited the Member Secretary to brief the members on the development
and completion status of the e-tutorials prepared for the first three semesters of3-year
BBA Program to be offered through Online Mode. The members were informed that the
e-tutorials have been developed in accordance with the Four-euadrant Approach
prescribed under the UGC (Open and Distance Leaming programmes and Online
Programmes) Regulations, 2020, urd in line with the Content Development policy
adopted by the University.

The Member secretary elaborated that the e-tutorials have been designed to strengthen
leamer engagement, conceptual clarity, and self-paced leaming through the use ofhigh--
quality video lectures, demonstrations, case study discussions, animations, and
interactive simulations, supported by transcripts and supplementary leaming aids. The
committee was further apprised that each e-tutorial corresponds to a specific unit ofthe
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approved Self-Leaming Material (SLM), thereby ensuring complete integration

between t}le textual and visual content components

The process ofe-tutorial development was carried out strictly as per the approved Policy

on Content Development, ensuring adherence to quality assurance parameters, outcome

alignment, and pedagogical soundness.

After detailed deliberation, the Committee passed the following resolutions

unanimously:

(RESOLVED THAT the e-tutorials developed for the first three semesters of the 3-

Year BBA Program to be offered through Online Mode, prepared in accordance with

the Four-Quadrant Approach and as annexed in Annexure I , be and are hereby reviewed

and approved by the members of CIQA.

RESOLVED FURTHER THAT the same be recommended to the Academic Council

for its consideration and approval.

RESOLVED FURTIIER THAT the same to be uploaded on the LMS after

incorporating any modifications as may be suggested by the Academic Council.

RESOLYED FURTIIER THAT a certified copy of this resolution be fumished to the

concemed person(s) and/or authorities for giving effect to this resolution under the

hands of the Chairperson or the Authorized Person of CIQA."

3 To discuss and consider the e-tutorial develo ped fo r the first two semesters of 2-

YeaTMBAProsram to be offered throush Online Mode.

The Chairperson invited the Member Secretary to brief the members on the development

and completion status of the e-tutorials prepared for the first two semesters of 2-Year

MBA Program to be offered through Online Mode. The members were informed that the

e-tutorials have been developed in accordance with the Four-Quadrant Approach

prescribed under the UGC (Open and Distance Leaming Programmes and Online

Programmes) Regulations, 2020, and in line with the Content Development Policy

adopted by the University.

The Member Secretary elaborated that the e-tutorials have been designed to enhance

leamer engagement and ensure clarity of concepts through the use of video lectures,

animations, simulations, demonstrations, and audio-visual explanations supported by

transcripts. The Committee was further apprised that each e-tutorial colresponds to a

specific unit of the approved Self-Leaming Material (SLM), ensuring seamless

integration bet'ween written and audio-visual content.

The process of e-tutorial development was carried out as per the approved the policy on

the Content Development.

After detailed deliberation, the Committee passed the following resolutions

unanimously:

,.RESOLVED THAT the e-tutorials developed for the first two semesters of the 2-Year

ne Mode, prepared in accordance with the Four-MBA Program to be offered through Onli

Quadrant Approach and as annexed in
approved by the members of CIQA.

Annexure II, be and are herebY revie and

CHAIRMAN'S
INITIALS
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RESOLVED FURTHER TIIAT the same be recommended to the Academic Council
for its consideration and approval.

RESOLVED FURTIIER THAT the same to be uploaded on the LMS after
incorporating any modifications as may be suggested by the Academic Council.

RESOLVED FURTHER THAT a certified copy of this resolution be fumished to the
concemed person(s) and./or authorities for giving effect to this resolution under the hands
of the Chairperson or the Authorized Person of CIQA."

4. To discuss and consider the Academic Calendar for online programs to be offered
throush Cen tre for Distance and Online Education for January 2026 admission
cvcle:

The Chairperson presented the proposed Academic Calendar for the Online programmes
viz. 3- year Bachelor of Business Administration (BBA) and 2- year Master of Business
Administration, to be offered under the Centre for Distance and Online Education (CDOE)
from the January 2026 admission cycle. The members were informed that the Academic
Calendar outlines key academic activities including commencement of admissions, access
to the Leaming Management System, schedule for live interactive sessions, assignment
submissions, project submissions, term-end examinations, and declaration of results, in
alignment with the UGC (Open and Distance Leaming Programmes and Online
Programmes) Regulations, 2020. The Chairperson further informed the members that same
was approved as the part ofthe Program Project Reports of said programs.

The members reviewed the Academic Calendar in detail, noting that the timelines for the
January and July batches have been structued to ensure smooth academic delivery, leamer
support, and timely completion of assessment and evaluation processes. Specificallg
access to the Leaming Management System is to be provided within 48 working hours of
enrolment, assignments are to be submitted in phased timelines, and term-end examinations
are scheduled in June and December respectively, followed by result declaration and
commencement of the subsequent semester as per the proposed schedule.

After due deliberation, the following resolutions were unanimously passed:

"RESOLVED THAT the Academic Calendar for the Online Programmes to be offered
through the Centre for Distance and Online Education (CDOE) from the lanuary 2026
admission cycle, as annexed herewith as Annexure III, be and is hereby reviewed and
approved by the members of the Centre for Internal Quality Assurance."

RESOLVED F'URTHER THAT the same is recommended to the Academic Council for
fudher approval.

RESOLVED FURTHER TIIAT the concemed administrative and academic units shall
take necessary steps to ensue implementation and dissemination of the approved
Academic Calendar, and that a certified copy of this resolution be fumished to the relevant
authorities under the signatures of the Chairperson or an Authorized Signatory of the
Centre for Intemal Quality Assurance."
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25
voutube.com/watch?v=uTlf DBH80H U&l

md5E

ist:PLPiSalT UeSiU9XctdZDefinint Marketing

20
httosr//wwv/.vor.llube.com/watch?v=kZNvtLrlsn8s&list=PLPiSolTwDeUdljlgleqlEo

Yn&in
Core Concepts in MarketinS

27md5
htlps:/ rUqxcEdZlisr=PLPiso?v=tSHbqnrEvolution of Marketing

10.cohtt

9Com rison Table
Market anvironment:

23L'Yn&index=1

UsSiU9XcEd4d89nroE&list.PtPiSolIwrtube.com/wat.h?v=UPESTEI Framework

251L-Yn&in

voutube.com/watch?v:u eSiUgXcEdZK4KFt&list=PrPi5qlTwCompetitive Analysis

32NtUL(

uLlSoHX -kttTr&lisi=PLtv 2iucc87BRe..om/warch?v:KoxOl3utubDefining Product

32t.3045TIh
Product

31L.XBC&andex=17BRvt4&list= X

httog:/ voutube.com/watch ?v:wProduct Life cycle'1

33-X13uNt

tisr.PLLV 2iUcG87 I-sSoHXh?v.ms8(ZoVs6rnProduct Ufe cycle - 2

43FnN LsBcG Matrix, strategic MarketinS

36BmtleSFPricing StrateSies

51utubProduct PricinS

37tch?v=5h

Distribution channel
ManaSement: Distribution

Channelsl

57?v=fnZOx50B
Marketing Funclions: Channels

of Distribution

266nlrvlh
DiBital MarketinB

26H.aAEPositioninS

vrz04G38utulle
Segmentation TargetinS and

Position

29lube.co
SeSmentation Tar8eting and

Po5ition

57utube
lntroduction to the Study of
consumer Behaviour

59H

Lec-02 lntroduction to the Study

ofConsumer Behaviour

57XcEProcess

Lec-01 The Consumer Oecision

57llo
Lec'02 The Consumer Decision

Process

30lntroduction and Motivation - |

62
Personality: Defi nition, concepts

and ove&iew

56h?v=9P3
Personality, Self Concept and

Self lma

42JTdX20outube
lnformation processing and

6134 DZImBConsumel [earning

57h
Attitud€s

30Ihtrcha

55PIh!t
social Respon sibility a nd Ethi.s -

I
58?v=8dh

V3luet Ethics and Corporate

Social nsibilitiet

8

UvSKlkAmcOt0RRUegl&list=PLPiSolTwoutube.com/watch?!-VMCorporate Social Responsibility

57utube
lntroduction to the Study of
Consumer Behaviour

Annexure: I

Open Educational Resources links for BBA Sem l2J & MBA Sem 12 from Of,R / I{PTEL /

Swayam and similar other sources.

BBA Sem I
BBA Sem 1: Marketlnt Mana8ement and Consumer Behaviour

CHAIRMA S TIA'S

TIME

Market Environment

Attitude Formation & Attitude



MINUTE BOOK PAGE NO.

TIMEHELD AT ON

Topi.
Duration

lntrcduction to theScience of Human
Behavior - |

XB2T
lTWYFl5d2aGfTPN SUK&indor=2

htt tube.ro 66

lntroduction to the Science oI Human
Behavior - ll

B2TI
TWYPl5d2aGfTPNSuk&in

httDs:/ atch?v=6anvV?1oVR8&list=PLwd 66

Sensation,I sition - |L€c 3: 'to

Sensation , I fec 4r Senaation ll - YouTube 62

Perception - | Lea 5; Perceotion - I 69

Perception - ll Lec 6: Perception, tt 64
Behaviorism and Personality 1: Classicai
conditioninS and personality

ersonalilVlconditionins and oalitv 1: Classicatec 12: Behaviorism and 58

lntroduction to lndian Philo5ophy . Philosophvction to IndiaMod-01 lea'ol lntrodu 474

U nishads

A Brief oiscussion on the Vedas & the YouTube& the UDanishadsion on the VedasMod-01 A Brief D 50

Carvaka Philosophy - t | - YouTlbeCarvaka Philosoohv -Mod 02 Lec"03 50

Carvaka Philosophy - ll Mod-02 Lec-04 Carvaka PhiloJophv -

The Samkhya Philosophy - I Mod'03 Le.'05 The Samlhva Philosorhv - | 49

The Samkhya Philosophy - t Mod-O3lp c-05 The Srmkhva Ph 48
The Samkhya Philosophy - [ ilosoohv llMod 03 Lec-06 The Sanrkhva Ph 50
The Samlhya Philosophy - Ill soPhv - lllMod 03 -07 The Samkhv, Ph 49

The Samkhya Philosophy, tV Mod 03 Lec-08 The SamkhvB 47
The Samkhya Philosophy - V Mod'03 Lec-09 The S.mkhva philosophv-! 44

The Samkhya Philosophy, Vt Mod-03 Lec 10 The Samkhv a Philosoohv Vl 51

The Yoga Philosophy - l Mod-04 Lec-11 The Yosa Phi 54

Tie YoBa Philosophy - [ Mod 04 ,12 The Yoca Phi 54

The YoBa Philosophy - lll Mod'04 Lec-13 The Yoqa Philo sophv' lll 53

The YoSa Philosophy - fV Mod-O4 Lec-14 The YoRa Philosoohv ' lV 50-
The Philosophy of Buddha - I 48

The Philosophy of Buddha , tt BLrddha-llMod 06 rpc-25lhe Philosorhv of 49

The Philosophyof Euddha - lll Mod-06 Lec-26 Th e llilosoph v 9[Suddha , lll 49

The Philosophy oI Buddha - tv f Buddha lV-?7 The PhalosoDhv oMod-05 49

The Philosophy of Buddha - V f Buddha-V"28 The PhilosoDhv oMod'06

Ihe Jaina Philosophy - | Mod-07 le. 29 The iaina Philoroohv lYouTube 51

nreJaina Philosophy - Il Mod-07 Lec 30 The liina Philosoohv - ll 49

Ihe Jaina Philosophy - lll 50

Emotions & Psycholoty o, Em icat 8

Emotion ' I Lec 1.5: fmotion - I 61

Emotion - Il 57

The core and context of lndian
psychology

The core and context of tndMod-01 Lec 75

Positive Psyahology and the Pradice of
CounselinS and Psychotherapy

Lec 33: Positive Psvcholoqvand tl.le Prirctice ofCounselinr and 50

lndian Perspective of Personality and
A5s€ssment of Personality

PersonalilvL€cture 37 lndian Persoective of Pe rsonalilv aod Assessment 24

Applied Positive Psy.hology ADplied Poaitive Psycholoqv - Course 4

Mental Health and Wellbeing Mental Health and WellbeinR- Course 2

PtYchology Of Stress, Heahh And Well-
Eeint

Psvchol - CoorseOf Stress. Hpal th And We!l-Bei 8

Confl ict Management throuSh
Mediation

C_gdict Manaqeln.!!_t!:LS!r8h_!!fdi4ll oation videoion - co urse lntrod

Cuhure, SutFcuhure and Cross-
Cuhurc h 50
lntroduction to Blockchain

utu 27
Models of Consumers and
Models ot Consumer Behaviour 56

149s
BBA Sem 1: lndian Behavioural prychology

CIJAIRMAN'S

tink

Mod-06 Lec-24 The Philosoohv of Buddha, I

49

Mod 07 Lea-31The Jar'la PhrlosoDhv - lll

lec 16: Imotion - ll

4

!S!ir?ja!lry9$!bsr9d!ate!?v:6MoMtspoJLq

I

I



a

a

MINUTE BOOK PAGE NO.

HE[-D AT ON TIM E

OulationTopic

41f3 Entreprerleuri al.lournev I Part3 | fntreoreneEntrepreneurhl Journey

30Entrepreneurial Discovery

35httos://ww\,!.voutube.com/walah?v=W0v03MM2OA0

44lndustry structure, Competitor

Lec 12 Comoetitive LnndsaapeCompeftive Lands.ape

36s52 tndia as A Start uo Na$on I Part 2 I Ent.eoreneu6hiolndia as A Start up Nation

36s53 lndra ar a Start up i!4I9LLP!!LLLE$EpIeGIDUlndia asA Start up Nahon

32fl68 Start uo Case Studiet I Pan 1 I €0trepreneurshioStart up Case Studies

En reneurshinu Case StudStart up Case Studies

34{70 Sta( u, Case Stullrg!1-teffllge0elsul'[E
37,71 Sta.t uo Ca5e Stlillletl Pa!:! l-Ll ntre o rene tr Lt iDStart up Case Studies

28neurshiFrn.lFinances1Raising Flnances & oevelopinB
Financial

2alStratFinaoces &RRaising Finances & Developing
Financial St

31Part L EntreEdLrcaton & EatEdu(ation & EntrePreneurshiP

28l3 ldeation & Prototvoine IPartl I Entldeatiorl & Prototyping l Part l l

eursh
27?att 2eation &ldeation & PrototyPing lPart2l

urshi
f 11 ldeation & Prototvpina I Pa(3l,L!1l9pl9!9!nhfpldeation & Prototyping I Part 3 |

Entre rshi
428fl5ldeation eurshiPPrototvolnr lPart4lE

reneuE

ldeation & Prototypint I Pa.t 4 |

Cooperation and conflict 52

Managing Conflict and NeSotiation 59

Negotiation and Conf lict Management Mod-01 Lec-3.1 Nerotiation and Conf lict Manapement 59

Conflict Ma naSement throuSh
Mediation

Conllict Manaiement throuqh Media!,on' Course 4

20s8

BBA S€m 1:AlTools and Excel for Decision

Toplc Unk Duration

INTROOUCTION TO EUSINESS

INTELLIGENCE AND ANALYTICS

.com/watch?v=l 1if 9soC54U&li5t=PLvo5o Tt6M 68YnrFFmiAA

vr!lre3ls9i[&l[der.2
J8

oata Analysis and Decision
MakinS - I

httos://www.voutube .com/wat(h ?v=Jr6OC- gxnw&list=PLFW6 Ti1c82o3l l62EwD-

rcp4ze4Qr

1

Types of Learnin8 Analytics -ll hnos://www.voutube.com/wqtrIff_IQlc!]Iry!]lEb.! 6

Tutorial: Excel httpsr//vrww.voutube..om/watch?v=uitSkBOGluM !7

strinS operations and methods 7

Data visualizadon fxc€l- 1 htt05://www.youtube.com/watch?v=4sVWWbrnRTs 29

Data Visualization Ercel- 2 httoa://www.voutube.corn /watch?v=M1lA1HSt3Zs 24

httDa://www.voutube.coln/watch?v.Ngwvol(lEvOk 54

htto5://www.vo0lube. atch?v=hvwhgMAku E 41

229

BBA Sem 1: Deep tech

Iopic tink Duradon

lntroduction to Quantum
compudnS si=cfz1FaR588Vpul p

at6

State Space Approach to Control

System Analysis and DesiSn 7 P p src(8Yurylf{e
Com puter Science ' Artificia I

lntelli8ence

https://voutube.com/olavlist?list=PLbMVorvi5nlQuSowm_
H mJsilleoi!]!rvxD&sl=vN sYvt Bx lp!l!gy4

48

httosr//www.voutube .om/DIrvlisr?list=PtbRMhovuMnecdub RvS 46

151

BBA Sem 1: Entrepreneurship Fundamentals

Link

#4 Entrerreneurial 0is.ove!!_l!a4,!_ll!!t9_pIgcu:!l!

Testing & Validation

Lec 14 lndustrv 5tructure, Competitor Analvsis

Start up Case Studies

Mod-01 Lec-04 Cooperation and corlflid

Mod-01 Lec-24 Manaqina Conflict and NeEotiation

httos:llwww.voutube.com/watchzv=xE ZkoFtl !

ControlChans by Excel

lntroduction to Al Tools

https://voutube.com/plavlist?list=PtuBwwvD3M82xgPheFToxboEl22mQAWh6&

httes://voutube.com/olavlist?list=PLyoSoQzTf6M99ifnTSLf 45NAQnNuwNO8&ti 41

Robotics by Prof O x Pratihar
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Toplc Link Duration
lntroduction to Finaraial
Aacouatin8 & CostAccountins I

Foundatlons of Accounting &
Finanae

be,com
x srEJv8n-N55A

lntroduction & Scope ofAccounting tch G H 30
Key accountin8 terms I httos://w

17

:HE lF
Debit and Credit h?v.UK 2M6h8wElhnos:// www.voutube.conr 38
Types ofAccounts ?v=vl2&mciXI-cyoutube,conr/watrh

74

Accountint Concepts, Standards,
tFns

Fu6Qteshttos://
52

FinancialStatements

N3 d
hiphtto\:/ 65BqTic&list =PIPiSolTwDeU 30

Balance Sheet h b

Profit & Loss Account €Mwhttos://
27

Functions, coals and Constraints of
CommercialBanks

l9oVuQKaBlhttor/ be,com 32*
lmpoatance and Forms of
Commercial ganks

Ho&t=90swatch?v.YxrKtXi4ahttps://
32

RBI- structure and objective
functions

be.co k.6Jd 6B

lntroduction Finanicial Statment
f.l

AOGhTF=PLPtSolTwD€llTelY65BqTic&listhttosr/ voutube 30

Financial Statement! - lncome
Statement

UTeAOGhioDELpiso
10

25

(ey Financial Ratios 5:
52

PRINCIPLES & PRACNCE OF
INSURANCE

ha8tbOPDx=PL92RPe36fL(is9NPlCM&li\te.com/watch?v:oaL 28

PRINCIPTES & PRACNCE OT
INSURANC€ rJB

voulLlbe-com/watc aStbOPDh?v.EnlmooEhWi\&l isr=P192RPc36fLK 22

PRII{CIPI-ES & PMCTICE OF

INSURANCE
L(ha

l
=xiTP95k4 19

PRINCIPI.ES & PRACTICE OF

INSURANCE aBt B

tch?v= tqqJ-

a8tboP RmiJB2

utube.com/watch?v=8,httos:/

MARINE INSURANCE

&in
OxM8RliGr P0& list=P L92RPe36fLK 19-

MOTOR INSURANCE

&
a8ibOPDxL92RPe36fLKhD.RoOc6!&li(=P 19

MutualFunds l1 ks 56
lnv€stin8 in Mutual Funds

MutualFund lndustry tn lndia h 1'Y

Money & Banlin8 t MEDonoh tube.c 43

Money & BankinB ll 8GI 8 17

Conrumer Credit Decisions 2rIx4fltlm/watch?v=T5-Hhttos:/
32

Importaoce and Forms of
CommercialBan}J

Ufub Ho&l hov
NoNrx

h
32

Functions, Goals and Constraints of
CommercialEank5

19 M
3Lo

PLbR 31

E

ldeaton & PrototypinS I part S I

ldeation & Prototypin8 I part 6 | 7 36

urshi Part 1

Technolotical lnno\ration & Pan 1 I [nt.eoaeneurshiD In & E.treo#25 Te. hnolosicalln 30

neurshioP26 Tech noloEiaallnnovation & Entrepreneu6hiD lPa(2lEntr 33

rsh Part 3

Technolo8ical lnnovation &
E

tl27 TF.h on & EntreDrPneursh iolPan3lEnr 32

Technolotical lnnovation &
Entre Part 4

8lech En rsh4 36

Technological lnnoration & & rsh 29

812

BBA Sem 1: Basics of Finance

ON

116 tdeation & prototvoinc I part 5 I Entreorenej-hir- 33

Entrepreneurship

TechnoloSical lnnovation &
Entrepreneurship I Part 2

Entrepreneurship

34

(ey accountinS terms lt

50

32

FIRE INSURANCE

32

34
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DuratlonLinkToplc

26
Ledure 01: EmerSence of lnternet

& Social Medla
29

K&

htt!s:/ RStioAJqt3llisr=PLwTs9XalrCGh?v.r2k898uf3Gw&Lecture 02: EmerSence of DiSital

Transformation
287 lzCG3tecture 03 : lntrodudion to Digital

Markeh
31

K&ind
https:/ IQlist=PLwTs9xqlzcc2v=irGJ0wivas0&Lecture 04: Online Marketplaces

32lu C6R5

I
Lecture 05 : Ditital Marketing

Communlcations
28

K&index
https lrQlist=PLwTsgxqlzCGh?v= tct 8vl4P8&lecture 06: Consumer Jou rneys

31https:l/www.voutube.coh/watch ?v=RlvCbMY4k,cLecture 52: Search Entine
miration {S

50httos://www.voutube.com/watch 7vriyy(QMlll!
Lecture -38 Search EnSine And

web Crawler - Partl
voutube.com/watch?v .SNcB.sldPSA

aecture -39 search EnSine And

web CGwlert: Partll
26

2ni
Lec 01- lntroduction to Eusiness to
gusiness Marketi

30https://ww*voutube.com/watch?v=-
N2

lec 03 - 82Bvs B2C Marketing 1

29https://ww,r.vo!tube,conl/w-a!ch?v=N3N(-
index.S81 HN2

Le. (N - g2g v5 B2C Marketing 2

BBA sem 1: Principles of Management

BBA Sem 2

BBA Sem 2: Ditital Marketing

Topl. Link ouratlon

lntrodudion to Management - | I lmDtUt4c& DH0r

ind€)(=2

35

lntroduction to Management-ll utube.conr/watch?v=Zcpc noejW4&list=PLLv 2iUCG8 TDH0iQSVWZ8 31

htt!s://www.voutube.com/watch ?v=iCYta

7t

37

lntroduchon to ManaSement - lV hn tch L 2

in

32

Plannin8 - | otube.com/watch ?v.KWv nr6OfFhw&list=PtLv 2i TDH0iOSVW

PlanninS - ll 7 0

LI

30

xrsZ3vkx0 37

htt R4 31

Decision Makin8 - Il utube.com/w!lch?v=51C2 YllQSNw&Itt PLLY 2iUCG87 DH0iQSVWZ

LI

33

utube.com/watah?v= dlnrAN32DVU&list PtLv 2iUCG8?DH0,QSV!v

LI ndex=21

36

Decision Makin8 - lV h

LI

26

Staffrnt (Management PrinciPles

&
https voutube.com/\^/atch ?v:C MYDvlllVl0o 45

Motivation 58

DirectinB 52

Personalitv Self Concept and self
lmaSe

httos://wwwvoutube.com/watch?v=9P3mwfYUnw 51

BuildingTeams & Team Culture ?v -7
lntrodudion to l-eadelthiP:

Funchons

httos://www.voutube.com/watchfu =QM1Z8Vc9i9k&t=120s 54

Lrader5hip httosi//www.voutube.com/watch?v=loC2ctwllLE&t=3€'4s 59

62

Alin Human Resource

Manatement: Untro videol
be.com/watch?v:laf wL8Hp55 w&list=PLwdn VUtslpbzsx 7

Ai in Decision MakinS tube.com/watch?v=i F7PlFt3u50&list.PLwdnrlv3osovutS Tpbzsx8 50

847

CHAIRMAN'S I LS

(

lntroduction to Management_lll

OrSanizinS & OrSanization

Oecision MakinS - |

Deciiion MalinS - lll

httpsi//www.voutube.com/watch ?v= MrmilYmloWM

httos://www.vorrtube.cgm/watch ?v=_sR606af M7q

controllinS httos://www,voutube.conl/watch?v=PH D-tllTaX5Bq

0M PslNrwlv&index=5

58



PAGE NO.

HELD AT ON TIM E

Toplc Link Duratlon

Mod-01 Lec-01 lntroducdon I$!rlldv!r,/.v9-su!e,rqdlca!rh?]rgrtr[lvll]l 60

Mod-02 tec-01 Barriers to
Communication lecture-o1

httE:/' C!,y9!Lr-!-L!*e-c9!1WA!s[I:egEp__qa,uC 58

59Mod{2 [ea-02 Baftiers to
Communication Lecture'02

!-t!Lsl!!ryJg!!!Lb._c.!9.1r'r!_clcl?y:s8lq,_d_c_.1&U

Mod-02 Lec-03 Earriers to
Communication Lecture-03

https://www.vontube.com/watch ?v=Q6miHD,los*Y 53

Lecture 04 : Verbal Communication
- lntrodudion

https://www.youtLrbe.corn/watch ?v=iGGWHmQ68dl 31

Lecture 05: Verbal Communication
Contd.

hnps://www.voutube..om/watch?v=9mwUkuajcmft 31

Mod-03 Lec{1 Non-Verbal
Communication L€cture{1

httpr.tTv{!'w.y9utube.comlwatch?v=p1'etCl5xdk 59

59Mod{3 Lec{2 tion-verbal
Communiaation Lecture{2

httpsi/lwww.youtube..onr/watch?v.GBliTEkEc M

Lecture 13 : lndustry 4.0:
AuSmented Reality and virtual
Reality

32

Lecture 14: lndustry 4.0:Artificial
lntelliaence

hltps://www.Youtube.co m/watch?v=zsE9EHoojSk 33

473

BBA Sem 2: Future Forward with Al

Topic unk Duration

An lntroductron to Artrficial
lntelligence I Prol Mausam

httosr//www.voutube.com/wat€h?v=GHpcheLoDvl&list=PL!6ek2hDcoNg YlCruBFi

hF79f5zHvgu2
5

Lea 01r lntroduction to al httosi//www.voutube..om/watch&=p(eVMlkFpRc 35

lntrodudion to Al https:/1w!vw.youtube.com/watrh?v=iF ItOCEXuY 52

Artificial lntelliSence: lntroductron 56

lntroduction: What to Expect f,om
AI

http!://wwwvo0tube.com/watch lv.K9aHTh8Adoo&list=PLo6ek2hCkoNB YJCTUB

Fihf T9f5ZHvguz&index=2

14

lnt,oduclion: History ot Al from
,()s - 90s

httos://wlrw,voutube.com/watch?v.HF ncseCMmA&list=Ptr6ek2hD.oN g YJcru

Biihf Z9f 5e!$uz&r!!e!n
28

lntroduction: Hi5tory ofAl in the
90s

hRpsr//www.youtubc.com/watch?v=P745a1GvPd4&list:Ptp6ek2hD.oNB YjCruBJ

ihf T9fszBvBur&index-4
14

l-ecture 14 : lndustry 4.0: Artifi cial
lntelligence

https:/lwww.youtube.com/watch?v=zsE9EH0oJSk

[ecture 45 : Automata Prompt
EnSineering

htt osr//wwwvoutu be.com/watch ?v=kf !l!pq0-!4!!! 32

Lecture 41 : Promptin8-l httos://wwwvoutube.conr/watch?v=lY2N2NrH7u0 27

lntrod uction to LarSe languaSe
Models (l,LMs)

httos://www.vorrtube.com/watch?v='
OG MirciyoS&l ist= PLp6ek2lt S!o[qD&Nfr]ryODrM!11!{l&8l Eii

7

Progr.mminS with Generadve Al
(introdudion video)

hltpsi//www-voutube.co m/watch?v:DI4DO R3u10

lecture 3.2,2 Text Generation httpsr//ww\r.voutube.€om/walch?v=ktrTwA.AStU 5

lmage genera6on lmaBe GeneGtion usine Geoerauve Al I lfi Xhanqpu. I Pranav Durai | 2025 52

3D PrintinE: Demonstration Lec 32 30 Printine: oemonstration 6

Audio and video Compression 57

Multi agent systems Lec 58 Multi arent sysleu! 34

Swarm lntelliEence lec 57 Swarm lntelliaence 36

Ethics in Al 40

Natural [anBuaSe ProaessinB https://www.youtube.com/wat.h ?v=2RAqH Mpl
3E&lisr=Pt-cMDNEL6JlCZSGn4T8vluKbzxlzKWZTzs&index=3

39

Fuzifi cation ard Defu:rifi 6tion
methods

lec 54 Fu2zificatroll and Defuzzification methods 34

RNN & tSTMs 34

cNN and introduction to RNN Lea 47 CNN and introduction to RNN 41

Datasets for DL lea 46 oatasets lor DL 30

727

BBA Sem 2: Business Communication

MINUTE BOOK

httosi//www.voutube.com/watch?v=2_LMadYl82lE

https://wwwvoiJtrbe.comllvrlch?v= XCPZBD9IbVo

33

Lecrure-37 Audro and Vid eolg4rrlelllSll

l"ec 56 Ethi.s in Al

Lec 48 RNN & LsTMs



MINUTE BOOK PAGE NO.

HELD AT ON TIME

UnkTopic

httosr//ww$r.voutube.com /watch?v.RaxO8wQ6TUsMod-01 Lec-36 lntroduction to Economi.s

11

,,vmA H 2 L& in dGRT

be..onr/watch?v=a O aRrFxio&li st=PLFNFlbo2hlBl-edurc{)1what is Economics ?

httpsi//www.voutube.com/watch?v=2MTotoQNwlA&list=PtFNBb02h[edurc-02 Resourcet Wants & Scarcity

hvtxc&t-281sutube.com/watch?v:Ht7Lecture-o7 lntrodudion to Demand & Supply

26NHVTBGZKfUvoutube.com/watch?v=thttps

httpsr//wwwvoutube.aom/watch?v=d365oroBVO

Defini Dema law of Demand
week 3-l,ecture &Part1 : Theory of Oemand-

51https://www.voutube.com/watth?v:heEHzQTvJNwMod-02 Lec-02 Market Equilibrium : oemand

and
nrPwkcguutubeMod-01 Lec-38 Su PPIY v5 Oemand

Mod-03 Lec-03 Non-verbal
Conmunaaation Lecture-03

57

Mod-03 [ec'04 Non-verbal
Communi@tion lecture-04

hnos://www.voutube.co m/wat.h ?v=XTNOvkKGNlA

Mod-03 [ec-05 Non-verbal
Communication lecture{s

hnor://www.voutube.com/u/alch ?v=ok-iS!!td4o4 60

Mod-(X lec{1 l-istening Skills

Lecture{1
httos://www.wutobe.com/watch?v=JIKU WTOE|s&list=PLbMvo{Vi5nJSZB8BV29
sPwwkzMT\4(paH&index=10

57

Mod-04 Le.-02 Ustenin8 Skills

Lecture42
htto.://,a^,{w.voutube,com/watch?v=QSLtttMmaLl&lin=PLbMVorVisnJSZBSEV29
sPwwllMIYX, aH& i0dertl 1

-60

Mod{4 l-ec-03 Ustening Skills

Lecture-03
hnos://www.voutube.com/watch?v=d27bn5k9Miw&list=PLbMVopViSnJSZBSBV29

sPwwkrMTYXpaH&index=12
60

Mod{s lec41 Business Letters
Writing Le.tureol

5nr5z88BV

rPwwkzMTYXpaH&rndex=1 3

60

Mod{s l"ec{2 Bu.iness Lefte6
Writin8 Lecture-o2

hnos://www.voutube.com/watch?v=36tC.SbtnOY& li cr=PrbMVosviSnJSZBSBV29

sPwwkzMTYXpaH&index-14

54

Mod-05 Lec-03 Business Letters

Writing Lecture-o3

httDsi//www.youlube.com /watch?v. hYOiV6x
w&,ist=PLbMVocviSniSZB8BV29 sPwrvkrMTYxpaH&index=15

57

lvlod-os Lec 04 Business Lefters
Writing lecture-04

httDs://www.voutube.com/watch ?v=m nnEmCirl&list:pLbMVopViSnJSZBSBV2

9 itr!!!!Ull!?! *
Mod{7 le.{1 Group oiscussion
lecture{1

httDg://www.voutobe.com/watch?v=UcE R!CvxY&list PIbMVoEvi5nJSZ38EV29

tPwwkzMTYXpaH&inder=19

Mod-07 Lec-02 Group Oiscussion

Lecturgo2
https://www.voutube.com/watch?v=l3GMbeewvo&li5r=PLbMVoavi5fl.iSz88Bv29
sPwwlzMTYXpaH&inderi20

51

Mod{7 Lec-03 Group Discussion

Lecture{3
httpsi//www.voutube.com/watch?v=Cca4O3pbNT4&list=PLbMVoevi5n.,SZE{tBV29

sPwwkrMTYxoaH&index.2 1

60

Mod-08 tec-01 lnteNiew Skills

Lecture-o1

httos://w$/vr,voutube.com/watch?v=45uNWLmAZR8&list=PLbMVo€Vi5nrSZB8BV2
9 rPw.rkMTYxoaH&index=22

60

Mod{8 lec{2 lnterview Skill!
Lecture02 oYcvWxft l&list=PLbMVoqVi5nlSzMBV29 sPvrwkzMTYXpaH&indo(=23

57

Mod{8 1..{3 lnte,view skills
Lectureo3

httos://www.voutube.com/watch?v-O hPWSZiQt8&list=PLbMvoqvi5nJSZgSBV29

sPwwkzMTYXpaH&inder=2{

60

Mod-O8 Lec{X lntewiew Skillt
tecture-04

https://ww$/.voutube.com/w.tch?v=vLD6bQ4wsii&hst=PtlMVosvi5nJSZBSBV29
sPwwkzMTYXpaH&index=25

60

Mod-08 Lec{s l.teNiew Skills

tecture-Os

httpsr//www.voutube.com/watch?v=vmLFlOriqCl&lisl=Pt-bMVoeViSnJSZg8BV29

5e! {tzMupai&uCe!:26
56

Mod{8 Lec-06 lnterview Skllls

Lectureo6
https://www.Youtube.com /wat.h?v.t&CntvlVmA&list= PLbMVoEViSnJSZgB I]Y] 9

sPwwkrMTYXpaH&rnd€r=2f

52

Mod-08 Le.{7 lnterview skills
Lecture{)7 5PwwkrMTYXpaH&iode)(=28

60

Mod-12 lec{1 common Errors
l-ecture.o1

httos://www.voutube.com/watch?v=SNiuGvivudM&tisr:pLbMvoFvi5dSzBSBV29
sPwwkzMTYXpaH&index=38

55

Mod-12 Lec{2 Common Errors

Ledure-02
IttA^wusu&!_eso01.w_rlq\l:!E!4\U5:

li 5niSZB

Mod-12 Lec-03 Common Errors

Lectur+O3

httor://www.voutube.com/watc h ?v-uxw4J06rsoc&list=PLbMVosViSnJsz88BV29

sPwvdzullpa!&r!dq!.48
55

L734

BBA Sem 2: Colour Prycholoty

Topic Llnk Duration

Mod-o11-ec-09 Colour: Theory &
Pnctice

httos://www.vouttlbe.tom/watch?v=i4oEtYv2 WY 51

l-ecture 34: Colou. Theory httos://w!vw.voutube.(om/watch?v=dy,lUSRvlorl 38

89

BBA Sem 2: Economics

LT
I- I

httos://www.voutube.conr/Witch?v.6YcABQvrs3E

58

56

56

b$os://www.voutube-corn/walch-2v=uQCohuZuwl"Y&litt=PtbMVoaViSnJSZ88Bv29

lecture-08 oemand

35

I'1 1

Duration

4o



PAGE NO.

ON TIM EHELD AT

Topic Link Duration

What is Business Model? httosr//www.voutube.com/watch?v.ohQvcWZtl 39

E reneursh
lnnovation Business Models and 2iUCG87CUSdZ0z0i.aonl/watch?v=9BXo3s(tSM!&list=PLtv 4

Ledure-23 Price Elasticity of Demand https://www.voutube,com/watch?v.ovurowVNRAl 16

Mod-03 tec-03 Elasticity oI O€mand hft ssrlyr4.s.y@!sqo&a&ir:y:-a!?!s3$Uu 54

Mod{2 Lec-14 Elasdclty of Supply httos://www.voutube.com/watch?v=o195-Z44DkQ 60-
Mod{4 l-ec-2s Perfuct Compeftion httos://www-voutube..om/watch?v=b t WR5Sla&t=l05s 53

Mod{4 Le.-26 Perfed Competition lcontd...] httos://www.voutube-.om/watch?v=K-zPSKtasGk 56

Mod{l Lec-37 lntroduction to GDP httos://www.voutube.rom/watch?v=EeD6U41i3xk 38

Mod{1 [ec-01 ledure 1 - Money [t!ps:1/www.youtube.corn/warch ?v=Aff hwkHYq]Y 41

Mod{1 Lec-02 Lecture 2 - Money https://www.vouiube.corn/watch ?v=.lSToSiiAW'!! 46

593

BBA Sem 2: Financial Statement Analysis

Topic Link ouration

Lecture 01- lnt,oduction to Financial
Stalement Anatysis

httos://www.voutube.corrl/watch?v=OT5RdoJAkhY&list=PLPisorTwDe
UTeAOGhip ubiN3y&qT13

35

lecture 02- Accounting Process httos://www.voutube.com/watch?v:vH lpdvSWwSs&lisr=Pt"PiSorTwDe

!!IeAOGhip ubiN3y8oqT13&index=2
31

Lecture 03- Accounting Concepts ube.co AN

UTeAOGhio ubiN3v8oaT13&inde!:3
33

Lectu.e49- Financia I State ments httos://www.vorrtubF t.h?v=lalY65BoTic&list=PLPisolTwDeUT
eAOGhip ubiN3v8ooT13&,ndex=9

30-

Leature-lG Financia I Statements - lncome
Statement

httos://www.voutube,com/'watch?v=R 3BVlsu0bcc&list=PLPiSolTwDeU
TeA0Ghip ubiN3y8oqT13&index-10

25

L€atur+ U- Financia I Statementi - Balance

Sheet
hnos://www.voutube.com/wrtch PrDUmr5 SM&list=PLPisotTwD
euTeAOGhip ubiN3y8oql13&inder=11

30

t25 Readin8 financial Statements of an
Annual Repon I Part 1

8p5lu!v!ry9!!c!c.r9du& lr-lly-llQ 39

f26 Reading Fina ncial Statements of an
Annual Report I Part ll

https://www.vootobe.co,n/watcj?v.d USLNOGIAPs 25

I27 Reading Fina ncial Slatements of an

AnnualReport I Part lll
25

6.2 Liquidity Ratios httDs://www.vout'.rbe..o /watrh?v=KimGvUoz3M l6

6.3 Tutorial ' tiq uidity Ra6os httosr//wwwvoutube-com lwatch?v=udR6RDiNr t 11

6.4 Solvency Ratios httDs://www.voukrbe.com/watch?v=6JXUi 1uAoVw 15

6.5 Tutoaial- Solvency Ratios 12

lecture-38- Dilferent Sets of Ratios (Part-1) !$Lsl1t!!sJeucb9.!9id!e&!,ry lsllq! 31

Lecture-39- Different Sets of Ratios (Part-2) https://www.voutube..om/t!atch ?v= Fa6xIl13-f U 29

5.5 Profi tabllity Ratios httos://www.voutube.co m/watch?v=Znlfwx49[4Ek

6.7 Tutorial- Profitability R.tio! (Part 1) t4

6.7 Tutorial- Profitability Ratios {Pan 2) 16

LectureSG Valuadon or Capital Market Ratios

lPart-1)

hbe.co /wat(h?v=0NtSUxNvSC4

lecture-51- Valuadon or Capital Market Ratios

{Part-2)
!slilu!!'^,{9!!!!s&dw r!.}:Lcg,U-(9!Ei!! 30

Mod-07 Lec-13 Common-size, Comparative
Statement Analysis

53

f2oc.sh Flowstatements I Pan I I Decision
makint using Financia I Accou nti nt

28

f21Gsh Flow Statements I Part ll I Decision
makint using tinancia I Accou nti nE

28

fl22 Cash Flow Statements I Part lll I Decision

makiag usinS Financia I Acaou ntnS
hnp5.//r rww.youtube.com/watch 20

#23 Cash Flow Statements I Part lV I Oecision
rnakiog usin8 Financial AacountinS

httog://Yvww.vo0tube.co M.[!"Z7B.nac 40

t24 Cash Flow Statements I Part V I Decision
makinS usinE Financial AccountinE

https://www.voutube.com/watch?v=B wu FexqoKw 38

710

BBA Sem 2: New-Age Business Models
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MINUTE BOOK

o&lisr=PLLv 2ilJc6STCUSdZ0.0ihunslQSrNqXFN&index=17

hunSlQSrNoXFN

httos://wwwvoutube-com/watch?v=9.nBGB9cxPl

htlgs://wwwyoolube.corn/watch?v"2HHAB6L5AHy

29

httos://www.voutube.com/watch?v=mMFrFlK3FO

httos://www.voutube-aom/watah?v=ylMwHxYE-21

IBpLllu(ury.Lorc!!e.eedud$-1:0i.!(-055r:ce

httos://wwwvoutube.conr/watch?v=Oo1-Z PhTRu hk

httos://www.voutube.com/watch?v=WSp5TCJ03rM



2

MINUTE BOOK PAGE NO.

HELD AT ON

Topic l-ink Dtadon

11 lntroduction to Conltitutional Law &
Pu blic Administra6on in lndia

PLYqSpQzTE6M.ube.com/watch?v=ft Okhz577-U&li

Constitution of lndia Part I

fl2 Baakground, History & FraminS ofthe rslOlrlfhWM&list=PlyqSpQzTE6M-tlbe.corn/watch?v= 27

Constitution of lndia Part ll
f3 Back8round, History & FraminS ofthe httos://www.voutube..om/wirrh?v=wcNAWCCOOTU&list.PLvoSoOzTE6M 37

*5 Salient Features ofthe Constitution of
lndia (rP

watch?v=c,tb8ido7Y4&list=PtvosDo2TE6Mtube.co 4L

17 Constitution & Public Policy I

Con5titutional taw & Public
Administration in lndia

Zi2GBvt J3c7.fo MTcXTPL&index=7

htto5://www.voutube.conr/watch?v: TQzqT8DOoiw&l;st=PLvoSoO.Tt6ltl- 30

#10 Preamble of the lndian Constitution I

Constitufonal Law & Public
Administration in India

httos://wwv/.voutube.con1/watch2v=-
Zi2GBVoJScTclvMTcKrPL&index-10

g17exc oXs&list=PlvoSoOeTE6M- 29

[14 Citizenship I Part I I Constitutional
Law & Publia Administration in lndia

httos://w1nw'voutube.com/watch2v=Bwh7 ZAReTkk&list=PLvoSoQzTt6M 46

f15 Citizenship I Part ll I Consdtutional
Law & Publi. Administration in lndia dex=15

httos://wwwvoutube.com/watch?v=wm3euAqix5E&list=PLvoSoQzTE6M,

#16 lntDduction to Fundament l Rights I

Constitrrtional Law & Public
Administr.don ln lndia

httos://www.voutube.com/watch?v=rwwRV9qipk&list=PtvoSpQzTt6M,
Zi2GBvpl3eTefvMTcKrPt&index=16

{17 Articl€ 12 Definition of State I Part I I

Constitutional Law & Public
Administrdtion in lndia

?v=Zn2ivae,/f3UM&list=PLvoSoOrTE6M-

Zj26BvoJ3cTcfvMTcKrPL&index= 17

hnos://www.voutu be.co

#18 Article 12 Definition ofstate I Pan ll I

Conditutonal Law & Public
Adminlstration in lndla

hftoi://www.voutube.comlwatch?v=zoxst3ovovw&list=PLvaSoQzTE6M"
Zi2GBVoJ3c7ctuMIckrPL&index=18

,19 Ri8ht to Equality I Part I I

Constitutional taw & Public
Administration in lndia

hltos://www.youtube.corltlwatch?v-XlWGaKZgSSA&list=PLyASpQzTE6M-
zi2G BVpJ 3cZ(!UI&&Pf lulleLl 9

t20 Rightto Equality I Part ll I

Constitutional Law & Public
Administrdtion in lndia

https://www.voutlLe*..jrgAl.i?y:tlOlqMElyll9|&ltt Tf,6M'

#23 Ritht to Freedom I Part I I

Constitutional law & Public
Administration in lndia

hllp5.11wwyryq!Iube..on11watch?v-1Ss.IpG0Ahw&lisl=PlvqSpQzTE6M-
Zi2GBVoJ3cTctoM TcKTPL&andex=23

f24 Right to Freedom I Part ll I

Constitutional Law & Public
Administration in lndia

hEpS.,/1W!,rw.yQltqbe.cOnrlwatch?v=toPowb-Q5Yk&list=PLvqSpQzTE6M-
Zi2GBVol3cTctvMTc(rPL&index.24

33

125 Article 20 | Consttutional law &
Pu blic Ad min istration in lndia 7 tu1

httosr//www.voutube.com/watch ?v=qLar' rl3ZY&list=PLvq5pQ?Tt6M- 30

[26 Anicle 21 | Constitutional Law &
Pu blic Admin istration in lndia

hllrs:/lwww.yorrtube.conilwatch ?v=TTTMGrq'yw&list=PLyqSOQzTt6M'

https://wwr,1/.youtube.com/watch?v=Csn1XAK1Cl0&list.PLyqspQzTE6M-
Zj26BVpJ3cTcfvMTct(rPt&index=27

4tI27 Arti.le 21A & article 22 |

Constitutional Law & Public
Administrdtion in lndia

38{28 RiSht to Freedom of Religion I

conrhtutional Lalv & Pr/blic

Administraton in lndia

httos://www.voutube.(om/watch?v=.l48hlHf@UM&list=Pl-vosoOrTE6M-
Zi2GBVpJ3cTcfvMTcXrPt&index=28

lnno\ra6on and Crcativity-An
lntroduction

httos://www.voLrt0be.com/watch?v=TdHahNW
RrQ&list=PtLv 2iUCG

32

lnnovation in Current Environment httos://www.voutube.com/watch?v=FUL!
vlYM3FA&h5t=PLtv XFN&rndex=4

36

Who isan tntrepreneut? h 2iUCG

!I5-!q5l!q&!&r!OsL$
Social Entrep.eneurship? ube 2i

!q!54541q&!&!del4
27

Blue Ocean StrateSy-l h ih h 2a

Elue Ocean Stratesy'll httos://www.voutu .com/wat.h?v=HeMdrllOPoS&list=PtLv 2iucG87CUSdZ0I0i 34

Technology lnnovation Proceas httos://www.voUtU NkHdvcEHAc&list=PLty 2iUCG87CUSdZ0.

Qt!61!54qIIMr)!.}r2)
32

Sustainability lnnovation and
Entrepreneurship

utobe.corn/watchzv=41( t2ooi74&lirt= PL lv 2iUCG87Ct-rsdZOu Oih

unSlQSrNoXf N&rndex=27
26

Lecture rm: lnnoyation and
Entrepreneurship

https://www.voutube.com/watrhfu=eXMSo3J7€SE 34

tecture 41: lnno\ration and
€ntrepreneu6hip (Contd.)

httos://wwwvoutube.ro watch?v:bGQu3bZKHaw 31

Lecture 42 : lnnovation and
Entrepreneu15hip (Contd.)

httos;//www.voutube.co mlwatch?v=Sd7zst8wl30 36

385

8BA Sem 2: Orientatlon of lndian Constitution

CHAIRMAN'S L

ll

TIME

76

hunSlQSrNaxFN&inde)(:21

39

31
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Zi2GBvpl3czcf vMIcKTPL&index=20
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MINUTE BOOK PAGE NO.

TIMEHF,I,D AT ON

Topic Link

lntaoduction to lnvestment
ent

httos://www,voutube.co rnllvatch ?v=ope5Y3Mr5aw

Economic Growth and
oevelopment
flntroduction video

2vUlo&list-PLwdnzlV3oaoxXAToAGHAO3lM
swK39C6g5&index=1
httosi//www.voutube.com/witch ?v=HSKuBB 4

ent
Concepts of Economic
GroMh and

PLwdnzlV3oF'oxxAToAGHAQ3iMs
&index=2

4 isthtt
w(39C

Altemative lnvestment httpsr//www.voutube.cg[lr!!!q[]-=3hl5-l4q'S.!"Cv 30

MutualFunds httos://wwy.youtube..om/walch?v=lzzxik59AO8&l=565

fl32 oireEtive Principles of state Policy
(DPSP5) | Consdtutional Law&Public
Administration in lndia

hltpsi//wwv/.voutube..om/watch?v=zMhlQcGHbxq&list"PLvaSpQrTE6M-
zi2GBvpJ3cTcfvMTct(rPL&index=32

20

#33 DPsPs & Fundamental Duties I

Constitutional taw & Public
Administration in lndia

https:/lw\,,/w.voutube.comlwatch ?v=D5xoyQalSQY&list=PLyqSpQzTt6M
zi2c BvpJ3eT_c&l,!Ef r?_Lgl|rd9l(":.33

s34 Amendmentto the Constitution I

Conshtutronal Law & Pub,ic
Administration in lndia

https://www.youtube.com/watch?v:7lCXf 8O9qvl&list"PLyqSpQrTE5M-
Zi2GBVpJ3c7ctuMTckrPL&index=34

20

fl43 Supreme Court of lndia I

Constitutional taw & Public
Administration in lndia

https:llwwwvoutube.com/watch?v=aoMtSQx2pDY&list=PLvoSoQzT€6M-
Zi2GBVoJ3c7.tuMTcKTPL&index.43

36

581

BBA Sem 2: Orientation of lndian Constitution

Toplc Unk Duratio$

Types of Statistics, types of Data and
sourcesof Data, Population vs

Sample

https://www.youtube.com/watch?v=luTeCVal(MU&list=PLLy 2iUCGSTDuflHiiOG
BZDXtuf XifaxNs&index=50

31

lntroduction to statistics and Data httrsil/www.youtube.com/wat.h?v=siRF6W2awzs&list=PLLv 2iUCG8TOuqHiiOG

BZDXf ufxifaxNs&index.51
29

f1 lntroduction to Probability and
Statistics

httosi//wwwvoutube.com/wat.h?y:eqE_B!l]1NHT8&list.Pl,voSoQrTE6M JcleD
brvyPnE0PixKs2.JI

f2 Types of Data I lntroduction to
Probability and Statistics

ht'tos://wr!w.voutub€.conl/wat.h?v:z7A E2kUoZYU&list=PLvq5oO2TE6M JcleDbr
VyPnE0PixKs2l€&inder.2

fl12 Probability I lntroduc6on to
Probability and Statistics

httos://www.voutube..om/wntch ?v eE&list=PLvoSDQzTE6M lcleDb.V
yPlrE0PixKs2JE&index=12

fl13 Rules of Probability I Part - I I

lntroduction to Probability and
Statistics

27

S14 Rules of Probability I Part ll I

lntroduction to Probability and
Statistics

httosr//www.youtube.com/,/,Jatch?v.4Ui5hhnx4hs&list=PLyqSpQlTE6M lcleDbr
WPnE0Pixks2JE&inder=14

24

#15 Conditional Probability I

lntroduction to Probability and
Statistics

httos://www.voutube..om/watch?v=2O3f m8Owrk0&list=PLvqSpQzTE6M J.leDb
rVyPnE0PixKs2JE&irdex=15

fl16 Random Variables I

lntrodudion to Probability and
statistics

httos:l/w!!w.voutube.com/watch?v=6VLxmc 0vlts&li5t=PLvqSDQzTE6M lcle0brV
vP.lE0PixKs2JE&index.16

26

$r,7 Random Variables I Concepts &
Exeraises I lntroduction to
Probability and Statistics

httpsi//rrww'youtube,com/watch?v=ytyQE0Qb4k4&list=PLyqSpQzTESM JcleDb.
VyPnE0PixXs2lE&index=17

#18 Association Between Random
uariables I lntroduction to
Probability and Statistics

httos://www.voutube watch?v=.rEHW0WQ6C'

e&[sl:!-Mss!,q4q6]L&!sD- rly t4-E0!s[r?lE"&-!n!-e].:13

22

#19 Binomial Distribution I

lntroduction to Probability and
statistics

httpsllww\{.youtube.conr/wat.h?v=JyvwqzNfEll&lisr=PLyqSpQzTESM rcle0br
VvPn[0PixKs2i[&index= ] 9

#20 Normal distribution I

lntrodudion to Probability and
Statistrcs

httos://r!ww.voutube.conr/watch?v=xiVH C048OUU&list.PLyqSpQzTE6M JcleDb

r-Yvft -Egl8&2l.:grde.&29

32

[ec 4, CentralTendena] and
Oispersion - |

https,/lwwuygu!ube,eon)lwatch?v= I M;106lFN04

Lec 5. Central Tendency a nd
0ispe6ion - ll

https://www,youtube..om/watch?v.6lQn thdG43o 32

Scales of ileasurement httpsi//w\,!w.voutube..om/watch?!=knTzw wOUdS&list.PLLv 2iUCG8TDusHiiO
GBZDXf uf xifaxNs&!]dex=49

30

403

BBA Sem 3

BBA Sem 3: lnvestment Analysis & Portfolio Management

31

58

44

19

16

18

hgos://www.voutube.com/watch?v=A3tYY6oqAMQ&list=PtvqSoQzTE6M JcleDb
rWPnE0Pix&2Jt&index=13

25

31

lo



MINUTE BOOK PAGE NO.

,

HELD AT ON TIME

Topic Unk Ouration

lntroduction, Knowledge
Oiiaovery Process, Data

httpr://$/ww.voutube.com/watch?v:J!z,
UGc\,\ r&list=PLL5ofvoOYoQ.t6Nno3ePko0hSySeSlhsc

21

Data Preprocessing - |
2

50h YS 36

isl 0h5
SeSlhsc&

2q-

ClusterinS l N

hsc&index=31
26

Clusterin8 ll utube.com/watch?v-VcPWt9
&index=33h

6Nno3RPkq0hsYSNlo.s&list-PLtsofu oOYoOcl 27

ReSression I l6Nro3sPko0h51 U0F0&li5t=PtLsotuoOYoocutube.corn/watch?v.Gmonr
ths.&irrdex. 7

31

Regression ll httos://w,r,r,4!voutube.com/..!UarcIL:S6_(!4JIF-ty&!'.f!:&LsptrLqoyoect6Nno3Eplqoh5y-S
e8

24

oata Minin& Data

assimilation and
httos://www.voutuhp ch?v=tWPvoOOeMhtl& 1433 64

Discove

Data Mining and httos://www.voutube.com/watch ?v:rn5.27rQt02E&t.2S55

httos://www.voutubi' conr/watch?v=OhnoxllXcv4 21

lntroduction to Oata

Visualiaation Part -1 &ti LsnU0mF

httos:/lwww.voutu be.corn/wat.h?v=cr- l9

lntroductlon to Data

Visualization Part -2
httos://www.voutub€.com/watch?v:XYLVugmbv U&list=pLZ2!s TDhBZl2NCtThMEnU
0m

30

lntroduction to Data

Visualiration Part -3
.com/watch?v=EtWJvolQ OO&list=PLZ2os TOhBZl2NClTmMLsnU

&rndex=4

httosi//www.voutube 33

Appllcatlons of Measures
of Central Tendenry and
Measurei ofVadation

hft os:/lw$rw.youtube-com/watch ?v=E6iNADpaY2Q

Major Tasks in oata httos://www.voutube.com/watch?v-vAlECT jUOMQ

INTRODUCNON. MODEI.
PREDICTIVE CONTROL:

TH€ORY AI,ID

APPTICATIONS

87oEvOAB25O310httos://www.voutube. com/watch?v=3J9 l0to5vk&list=Pt9oKFhoD 3

lntroduction to Model
Predictive Control

DNxc587 B] 20

Llneaa ReSaession Analysis
and ForecaslinS -

lnt.oductlon

wFZt&ti5t=PLGdMwVKbivQ9dde2IC-UoLo F-

lNNvZLc

httos://ww1,!.voutube com/watch?v:vDaeSvq

Multiple Unear ReSression

Parl ndex=6
Lk&list=PLbMVosvi5nJSpi5sl-httos://www.vout(l be.com/watch?v.LhGf XOlNQ 56

Multiple [inear Regression bva&lisr=PLbMVoEvi5nJs!i5sl-
8rd 7

httos://!rrww.voutu be.com/watch?v=4iTevlc9 55

Multiple linear ReSression httos://www-voutube.com/war.h ?v=bOS51s4N7 0&list=PtbMVocViSnlSoissl-
1lw2wE8rd

55

Model Part
SelectinS the EEST httgs://www-voutube.conl/t atch?v=eaclT5JyNEl&list.PLbMVoavj5.JSpiSsl 55

Model Part B)

Selecting th. SEST httos://www.voutube.com/watch?v=uDSG O0rA1A&list=PIbMVoqvi5nlSpi5sl- 56

Model Part
SelectinS the BEST hft ps://www.voutube.com/watch?v=alTwpzqL_VA&!st=PLbMVoeVi5nJSoi5sl,

lw2wEa'&in
53

lotistic Retression htlps://www.yqqlqbe.com/watch?v=-QmWLkV FoA 37

ROC Analysis and
Multiclasr Classif ication

https://www.vo utu b gggllfu ijshl_v_:?Ul-\l_qu l- ! l_7"A 35

Lecture 01: Time series
introduction

watch?v=bc TxnEtTTU&lib

Bond Valuation httor://www.voutube.com/watch?v.oVOJZMSwvFM 28

Rilk and Return 56

Equity Portfolio
ManaSement StrateSies - I

tube.com/watch?v=rW3vM5MCKR4&t=7845

Introduction to Portfolio
Management

https://www.voutube.com/watch?v.f SMn8kyvcSO 54

Risl Management-t httos://wwuyoutube.com/wat.h ?v=zo dLUovoic 49

Risk ManaSement-ll httos://www.voutube.co m/watch?v:wWlkirnltDU 52

Risk ManaBement-lll 53

Erpected return, risk and
aova ance of returns

hlto\:// w.rtchl,=lVQl
-1J8,-ujira 54

592

BBA Sem 3: Building useful Predictive Business Models

CHAIRMAN

httos://www.voutube.com/watctrzv=t6rsStnirsq&risEFrrcJ.iilEJl: -
{4

httos://www.vorrtutle.com/watclly:2ffi

Oata Preprocessing - ll

54
I

oata Mining and

9

OnPCv4Z

3

28



MINUTE BOOK PAGE NO.

ON TIMEHELD AT

Topl. Unk Dulation

INTRODUCTION TO BUSINESS II''T€LIIGENCE

ANDANALYTlcs

INTRODUEIION Iq8U5!NEsS INTELIIGENCE ANO ANALYTIc5 I 8I&A I P.o'
Sair K Mathew

PATTERNS IN DATA PATTERNS lN DATA I Bl&A I Prof. Saii K Mathev/ 45

VOCABULARY OF BUSINESS ANAI.YTICs VOCABULARY OF BUSINESS ANAI,YTICS I 8l&A I Proi Saii K Mathew

couRsE ovERvlEw I Bt&A COURSE OV€RVIEW I Bl&A I Prot SaiiK Mathew 26

oNr-rNE TRANSACTTON PROCESSTNG I Br&A ONLINE TRANSACTION PRoCESSING I Bl&A I Prot SaiiX Mathew 39

INTRODUCTION TO SQL INTRoDUCIION 10 SQL I B{&A I K R Sobisha I Pro[ Saji K Mathew 31

NORMAUSATTON I Br&A NoRMALISAIIoN I jl&AlI-8.1qbj.rba-1. PrsLs4jlLld4bc!

ONTINE ANALYTICAL PROCESSING ONtINE ANALYTICAL PROCESSING I Bl&A I Prof. Saii K Mathew

Business lntelligence & Analytics Business lntelliEence & Analvti.s 60

OATA MANAGEMTNT oarA MANASEMENI l_s]&$_l_Plql'qjrj]&!rlu

SHOPSENSE CASE lN MySQLworkbench

SHOPSENSI eASE lN MySQL Workbench I Bl&A I ( R Subisha I Prot. Saii k

Malhew
41

DESCRIPTIVE DATA ANALYTICS DESCRIPTIVE DATA ANALYIICS I Bl&A I Prol Saii K Mathew

CHURN ANALYSIS CHURN ANALYSIS I Bl&A I Prot SaiiX N,!athew

CUSTOMER LIFEIIME VALUE K MathewTI

Lecture 02: Examples of
time sedes data

https://www-voutube.com/watch?v=oCxdoFuPi-M&list=PtozRYvmoa55e8s29NCmih'
Aww813xOA0H&index=3

28

946

BBA Sem 3: Busin€ss Research Methods

Toplc Link Duration
lntro R.sparch Part 1 https://www.voutube.com/watch?v=rz30rRfManE&list=Prdi5pvslkHiOvpl(NUmOON(of\/

olThAv4N&rndPr=1
19

lntro to Res€arch Pan 2 httos://wurw.voutube.com/watch?v=geezzbTRul&list=PLdi5ovrlkHiovoKNUmOoNKofvo
lThAv4N&index=2

15

Qualitative Research:

Nature and Approaches
hft os://www.voutube.com/watch?v=XicAko NN lt& lt I

EYxNeRl&index.5
32

Qualitative Rei€arah:
Depth lnterview, Focus

Group Oiscussion

http.://www.voutube.com/watch?v=k2MEaNMmnLQ&list:PLPiSqlTwDewBBaFUbktDl0e
avEYuN€R1&inder.6

37

Research Methods httos://www.voutube.com/wat.h 7v=iKWEoxkRvgk&list=PLRbTot'
9tbChzzkkvpolCCzGNllaMo9lM&index.4

31

Hypothesis httosr//www.voutube..onr/ ?v=NHfGsxs14 M&list=PLRbTot
9tbChrzkkVpolCCzGNil.nMo9lM&index=6

26

Theory of TertinS
Hypothesis

https://www.voutube.com/watch?v=onp4azlPeME&list=PIRbTot
9tbChzZIkVpolCCzGNllaMo9lir&rndex=43

2t

Research o€si8n httDsr//www.voutub.,,com/watch ?v=wzxcQSttoS0&list=PLRbTot

9tbCb2Zkkvpo!CCr6Ni1aMo91M&rnder=5

37

Basics of Research

DesiSn

https://www.youtube.com/wa1ch?v=ivekZHdBDk0 55

Data Quality and
Measures

httos://www.voLrtube.com/watch?v=Xccrldwot8hA 41

Oata, Measurement and
ScalinS

httos:/lwww.voutube.com/watch?v=be-nrHl" wrA 49

questionnake Desi8n:

lnitialSteps 1to 5
https:/lwww.youtube.com/wat.h?v=f 2dBn5XZlZk 32'

SamplinS methods https.//www. youtu be. conr/watch ?v=q Nqr HO3woyE 18

calculating sample slze

and power
httpsr//wwv,/.youtube.conl/watch ?v:QMTWZkt lLlU 28

SamplinS Methods &
Sample Size

https://www.youtube.com/watch?v:PpidnVCdxk4 53

W ting a Relearch
Proposaland Preparin8
for a Presentation

httpr://www.youtube.com/watch?v=SlbpAMJOUf4 51

Easics of Re5earch Ethics https://www.youtube.com/watch?v=MS89LAeHYAe s4

60s

BBA Sem 3: Eusiness lntelligence Using Power Bl

EE
@ffiE

38

36

25

41
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BBA Sem 3: Design Thinking and MVP Management

CHAIRMA N'S

NPV . CI-V SPREADSHEET ANALYSIS

ANALYTICS PROCESS ANALYTICS P ROCESS I 8l&A I Proi s iil( Mathew 31

DATA MINING PROCEsS DATA MINING PROCESS I Bt&A I Prof. Saii( Mathew 38

OVERVIEW OF DATA MINING T€CHNIQUES 34

ANAI-YTICS PROCESS CASE 46

II{TROOUCTIOII TO SIATISTICAT LEARNING

AND OATA PRE.PROCESSING

IN IRO N TO SIATISTICAL TEAR |\l rfiG ANO OATA PRE.PROCESSING I 30

INTRODUCTION TO CIASSITrcATlON INTRODI] CTION TO CLASSIFIC,cTION I BI&A Prol5aii K Mathew 30

SCORING MODTlJ 38

CLASSIFIER PERFORMANCE 49

DECISION TREES oEclsroN TREEs I 8r& I Prot Saii K Mathew 36

ATTRIBUTE SELECTION ATTRIEUTE SE LECTION I Business lntellieen ce & Analytics

GROWING A DECIsION TREE GROWING A DECISION TREE I BI&A I Prof. Saii K Mathew 35

DECISION TREE APPLICATION 2A

DECISION TREE APPTICATION PART 2 24

CLASSIFICATION DTMO 1 40

CLASSIFICATION DEMO 2 CLASSIFICAT N D€MO 2 I BI&A I P.oi Saji K Mothew 36

CLUSTER ANATYSIS CI"USTER ANALYSIS I Bl&A I proi SaiiK Matheu/ 22

CLUSTERING TECHNIQUES Part 1 CLUSTERING TICHNIQUES Part 1 I Bl&A I Prol Saii K Mathew 26

CI-USTERING TECHNIQUTS Part 2 36

K MEANS CLUSTTRING 32

IMPIEMENTATION lN PYIHONi clurterlnS
for s€Smentadoo aad profilint

IIVPLIMENTATIO lN PYTHON: cluste,inP for serme and DrofilinE I

Bl&A I Prol aii K Mathew
41

RFM ANALYSIS RFM ANALYSIS I 8l&A ll(Rsubisha I Prof. SaiiK Mathew 31

RFM ANDCI-USTERING RFM AND CLUsTERING I BI&A I X R Subisha I P.of. Saii K Mathew 37

TRENDHUB CASE ON RFM 40

ARTIEICIAT NEURAT NETWORX 34

ANN TRAINING

ANN FOR FINANCTAI-TIME SERIES

MODEI-I-ING

ANN FOR fINANCIAI- TIME SERIES IITODEILIN6 I 8l&A I Prof. saii K

Mathe\e

IMPIEMENTATION lN PYTHON: ANN

INTRODUCIION TErI MINING INTRODUCTION TTXT MINING I 8l&A I Prof. Sai; K Mxthew 32

TEXr MrNtN6 PROCESS | 8t&A TEXT MINING PROCI5S I Bl&A I Prot Saiik Mathew 43

Text mining usinS R- the case of a movie

disaussion forum

Text mininr tlsin! R- the mse of a movie discussion forrm I Bl&A I Prof

Saii x Mathew
36

AccountinS lnformation Systems Accountin! Lllormation System! I Bl&A I P.of. Saii ( Mathew 60

Al, Eloclchains. and the way forward Al. glockcheins. end the wev fo rd I Bl&A I Prof Saii K Mathew 55

1714

NPV'CLV 5P R€ADSH E ET ANALYS tS I 8t&A I prof.5aii( Mathew

OVERVIEW Of DATA MINING TECHNTQUES I Bt&A I prof. Saial( Mathew

ANAtvTlcs PROCESS CASE | 8l&A I Proi Saii X Mathew

Bl&A I Pro[ Saii K Mathew - youTube

SCORING MODSLS I Bl&A I Pror. $ii K Mathew

CIASSIFIER PERFORMANCE I 8l&A I Prol SaiiK Mathew

DECISION TREE APPLICATION PART 1 I BI&A I ProT Saii K M.thew

DECISION TREE APPLICATION PART-?I gl&A I Prot Saii:( Mathew

CIASSIFICATION D€MO 1 | gl&A I Prol. Saii K Mathew

CI-USTERING TECHNIQUES P.rt 2 , 8l&A I Proi Saii ( Marhew

X MTANS CIUSTERING I 8l&A I Prot saii K Marhew

TRENDHUS CASE ON RtM I 8l8i I K R Subisha lP.of. Saji x Mathew

ARTIFICIAI- NEURAT NETWOfiX I Br&A I Prof. Saii ( Mathew

ANN TRAINING I gl&A I Prof- Saii K Mathew 21

30
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PAGE NO

TIMEHELD AT ON

Iitle Link Ouration
gusinesr Fundamentals For

rs 1K

outube-co 7

65frrU rirHsDhYrML 26
Coryordte Governance I

Entre urshi AbaeCO3a

8BA Sem 3: Dynamics of Famlly Managed Business

Design Thinking - A Primer Stan I Part 1

httos://www.voutube..om/Dl isr?list=Ptnah2i3fx5aiP68uD79-
7

D€sign Thinkin8- A Primer Start I Part 3 5

lntroduction to DesiSn ThlnllnS ,5 lntroduction to OpsrEn Thirlkrns - YouTube 8
Gse Study I Arcturus lV byJohn E. Arnold I

OesiSn Thinkin8 -A Primer
,6 Case Studv I Arrturus lV bv l n E- Arnold I OesiPn Thinkina - A

10

Course Preview & History ot Oesign ThinkinS 11

Discursion-lntroduction to Demo Problem I

DesiSnThinking-AP mer
*8 Discu5sion-lntroduction to Dem o Problem I Desisr Thinkins A

47
Empathi.e - l-ecture 01 | OesiSn ThinkinS - A
Primer 19 Ern ize Lecture 01 rTh
10 Empathize - Workhop 01 | DesiSn ThinkinS, A
Primer {10 €m athize - 30
11 Empathire - workhop 02 I Design Thinkin8, A
Primer ,11 Emoatbile: Workshop 02 I DesiBn Thinking - A Primer 17

TestinS & Validation

Product desiSn and d€velopment !!139 11

Product deiiSn and development !!eMq_l 56

Product d€sign and development LECIURE 2

Product de5iBn and development !Eelu_B.q.1 45

Product desi8n and develoDment LEqIU_8_E_t 60

Product design and development LTCTUNE 5 53

Prcduct design and development !tEI!.t_8-r. $ 39

Product design and development EqTLJ!E-7 45

Product design and development !!cl!.18E E 60

Product desiSn and development 49

P.od!ct design and development LECTURE 10 55

Product desiEn and development 31

Product deaiSn and development 43

Product desiSn and development IECTURE 12A YouTube 33

Product desiSn and development TECTUR[ 13 54

Product desiSn and development LTCTURE 13A 26

Product desitn and development LECTURE 14 54

Product desiSo and development LICTURI ].5 60

Product design and development LTCTURE T6 56

Prcduct desitn and development LTCTURE 17 59

Product desitn and development LTCTURE 18 60

Prcduct desitn and development !E!ruryrg 52

Product desiSn and development LECTURI 20 29

Product desitn and development LECTURT 2I

Product desiSn and development LECTUBE 22 60

Product design and development TECTUR€ 23

Product design and develoDment LECTURT 24 45

Product design and development !qe_ru8!.25 57

Prcdud design and development !!Er_u.&E_ 2{' 60

Product design and devetopment !Eq!!! 2? 60

1658

MINUTE BOOK

44 Desitn Thirkins - A Pflme.StBrt I Pan 3

f7 Course Preview & flistory of Design Thin*ins

f14 Testina & Validation IPan2 L Ettreprene(rship 4t

60
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Classical icalTheo1L 1u 2) 21

Classicali2 I Theo IH\h i 29
[3 C.WriEht Mill's SocioloSical lmagination I Clalsical

aUGC6!vJ-AC4?si=XRGfo n7kni2
f4 nrinking Sociologically I ZySmunt Bauman I Classical

31
f5 Emergence ofSociolosy I Socio-Politicrl I Economic &
lntellectualContext htt 25

f6 Enl ClassicalSocioment ica lTheo ZGuocM hPi 26
f7 Emergence ofNation State & French Revolution I

Classiaal Soci htl 52 N 24
lS lndustrlal Revolution &The Rise ofCapitaliam I

Clasilcal 2t
ll9 Discussion rvith Dr Roland I Part 1 | Classicil

32
{10 Discussion with Dr Roland I Pa( 2 | Clas5ical

OBn-DclPTlVBO 32
{11 Classical Th inkers of Sociology I Classi..l SocioloSical

Theo 28

lTheo412 Comte ClassicalSoaio NA 7

f13 Herbert S Classical

ht!p!,Zyryr!J9!1ghe.!9D^,j]ch ?v4 H swvmz
32

f14 Man Durlheim & Weber I Classica I Sociologica I hIs:,11wywJ9!!.r$c!.er0l[a&[fo :!ln n x'
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Lecture : 01 lntroduction to Financial 1KD Y1e2 32

re:02 Equilibrium is Financial \\,G 29

cia! lnstitutions and Markets &list.P RM R5rE7

RBJUc
3

Lecture 18: Monetary policy instruments 4 RMh R5rE7o
R9R8J

34

Ledure 48: 5 1Bo .31

re 49 h 30

rkinS Capital ManaSement (1-61 utr a istTlist-PLt 5LwVgzFtH &si=Y
lecture) H

900

Lecture 17 - Capita|Bud8etinS - Part 1 h?v UCv4rkZ Y 33

re 18 - Capital Eudgeting - Part 2 ?v=r93

1,415

BBA Sem 3: SEO & SEM Stratety

Topic Link Dumtion

MarketinE Management
Ma.ketinq Manaee ment - l Week 1 I NPTET ANSWERS I Mv Swavam irnotel
0l]-Btcl29&_raylu!]no

Marketing Management Marlehnq Manaseme am I r NPTEL 2O2l 6

9

Annexure : II
MBA Sem I
MBA Sem 1: Professional Communication and Presentation Skills- Career and Leadership Development - |

Topi. Link Dulation

lnterpersonal Communication httDs://www-voutubr' conr/watch?v=5N( hhviC0 20

Self-Concept httos://www.voutubF .conr/watch?v.tlh sTxvzl(o 30

Perception httos://www.voutub€.co watch?v:x30NRDrcaLJk 45

Presentations httos://www.youtube.com/watch?v=2dSSEdSo2it 1

httos://www.yorfi ube.com/watch?v=B9W9ueeuE18 24

httos://www,youtirbe.coml,ratch?v=C1Qva7ND0z4

Pareto Principle (80/20 rule) httos://www.vootube.com/watch?v=crNLTuJKtNw

0igital Communitation 60

lnfo8raphics httDsr//www-voutubc-.o m/watch?v=-416DCSzelu

httos://www.voutube..om/watch?v=L-ZgqdxhNNU 36

Strategies for Effedive Listenine httos://www.voutubo.c /watch?v=foNdnvU48.t 31

Social marketing 2

Personal Development Planning

354

MBA Sem 1: Financial Statement Analysis

Toplc

36

Listening

lnterpersonalConflict 39

31

httpsi//voutube.com/0lav,ist?list=PL alTI5ccgRGzwTsw&9w8goDwN7oZvyLb&
d=VTqaluofNknSA Uv

PublicSpeaking

https://www.volJtube.com/watch?v.oYrseEQlLPE

hltosi//!vww.voutube..om/watah ?v.hUnWz307-\ rM 13
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PAGE NO.

HELD AT ON

Topi. Link Duration

lntroduction to Excel at.h?v=PFziQiYkioA 22

Essential Excel Functions https://www.voutube.co.n/llljqllEzpmtautobt8 51

Oata Prooflng and Formattin8 utube. BG01€Ec2 52

Advanced Data CleaninS walch?v=O2liCbwn1l8httos:// 49

Strategic Business Decision5 XA?si:K91oX0imV3iqv-qUhttos://vout{r be/qrlbXZrAc 22

lntroduction to Excel lOrD 1

Excel Basics 7

Create and close Files nlSf.Cpsor(s.be/bi-zr7i-eCU?si.RlOe

\4Tabs and Group ZM](Od6Thttosi//voutu. be/diWl TobZiA?si=Cou

FinancialStatements hltos://voutu.be/ 6dab6ocl lq?si..nh7VKOlAdDlA962n 30

Financial Statements httos://voutu.bc/rl4eoptF-a8?si=mctSW5obTRl.iBto 27

Depreciatjon hrtDs:/lvoutu.bc/N5wh2NNk qPU?si=7Y2Rl3iOZ2Ju lIAE 27

Depreciation be/D55DYxwBDOM?si.YDU ULXSqiS 27

lnventory Valuation .b€/lrKiOyflnBDU?si HOQ OdZDslu r 7l 31

lnventory Valuation httDs:l/voLrtu.be/UlK5iXBeRT o?ii=sNfkTpLM DZRul4t 27

httosrl/vouru.b€lrwh0BE7 BM?si=BGld2DXJ0EsYnBSL 26

.be/AQvxKosUBf 4?$i.CXa3 tHMO THUC4PdP

https://vout!.be/vanekrOolxU?si= 8.nRRx;!VUeiCSfrnlR 26

Cash Flow Statement httos://vout!l.be/sA2u 1 i=(xQof piZE9XzTON 34

Cash Flow Statement be/vvMiNiHS2Hl?.i=4366o80qd.Yz2v8Q

Cash Flow Statement httos://voutu. be/wzz31xEZ1Ml?si=oq HsYqVlPrD q1Y-

Cash Flow Statement hltos://vout be/U-lYoKXfXNds?si=n€ pliY04172B 16<
Cash Flow Statement httosi//vorrtu. be/UrYoXXlXlld"!] !:lS&Ls!2:ylurye 16

lnterpretation & Analysis of Financial Statements httos://voutu.be/92YVrp4GRpU?si=tOSJYrQrc-iA7U M

lnterpretation & Analysis of Financial Statements

tinancial Statement Analysis hltos:/lvoutu.be/oT1-o7 ?si-€LdaVkuvDlzvOZhc 18

Financia I Statement Analysis httosi//voutu be/w5V2laSD5vc?s i=krHX?6BxudN&qv24 31

Types ofAccounting 5

GAAP (Generally Accepted Ac.ountinE Principles) tube-comlwatah?v=NWKllll l8s& list.PL9qsnsoLPF
&ye9!!gip5{F:0r88!8tr

32

Depreciation https://wliya:yegqgg!e&l:\,itch ?v=sQZFmDkfgrQ 4

Process ofAccounting httos:l/www.vootobe-coln/watch?v=xeoK8uSOr9Q 7

Corporate balance sheet httos://www.volltube.co mlwatch?v=-17XT-5vSlw 6

Financia I Statement Analysis 11

FinancialRatios 44

lndian AccountinS Standards 30

lnd AS youtube,corn/watc h?v=VUfBiGlHTrQ 28

583
MBA Sem 1: Entrepreneurship and Family Business

Link Duration

UnderstandinB the Entrepreneurial Mindset wal(h?v:YB4lolnm3Qt 31

Brainstormint Techniques httos://voulu beIDGUiCSBBIvIY U ?si=uoTOAdoUBlvOsIrq 1 31

Market Size Estimation .voLrtube,com/watch?v TASveJMY

Competition Analysis utub 3lB 31

Minimum Viable Produd utu be.co mlwatch ?v=ou TSxrFlReE

UnderstandinS Consumer Behaviour 42

,voutube,com/$/atch?v: PDS7840HrAs

tch?v.3lnKF8NWo w

267

MBA Sem 1: Driving Decisions by Excel

CHAIRMAN'S I

\
MINUTE BOOK

TIME ia

https://voutu.be/r.JPWi5xos3t?si=ADAryvlV-iR8kWp3

2

Process of AccountinS

Process ofAccountins

Cash Flow Statement

27

26

hltos:rvoutu.be/4.JI6GqrwFUc?si=f EJhTMef8QBTpaR8 27

_U3jAysa4&lirL LI9BS!)5o LP FTBvBSLpG ipSxF0reRcR D MK

httos://wwuvout!be.com/watch?v.mXXiil(P2lyA

httos://wwuyoui!be.com1wat.h?v=09Rk52DopAQ

httos://www.voutube.com/wat.h?v:EuldncC6Fn E

Toplc

36

40

htlos://www.vou l&9.!9!dtyalol:9zqq?O-!.6!
Brand Story

Family-Managed Eusinesses



MINUTE BOOK PAGE NO.

':

HELD AT TIME

link

Editing Data hlllrft e.u.Lt,ielz!}lElirs,-M?sF-:!-v,lqtse_ull9Q&9 9

Formatting 11

Characteristics of Cell htlp-\jzw"_u_lu.LelEEeueDn 8Q?!!:!!0l].iztrNy! €18 1

Cell reference httos://voutu.be/LFlvUrnL.lM 8?si=ATt3WoMLiYror,Sw 8

Text to Column httos://voutu.be/D8lrxlxccYk?si=eGipviGwGTFkat 5 5

Comments httos://voutu.be/(5ior ZEXl0,ri=NE0tNOXHuqbKcNeB 3

Copying and FillinS hRps://voutu.be/OUOU9rRWPsQ?1i=ouulbaSl-vXAo.lRC 7

Filling Series htlpt/.1loutu.!€&UA!grRWPsO?si:zhbbNmUhk5o.VmGc 2

Advanced Fill httos://voutu.be/el.BCGZaYoUl?si:SokCFGlKlNiPPtxu 5

Flash Eill belwxbl9xovwJY?5i =x7'4RiVrmR6uz6vl 4

Vievring Work Sheets https://voutu.be/CaO2SXoxnYO?si=uD8o9x4-6CSU vqM 5

Custom Views httos://vou .belfluwBeDhGSE ?si=fu-l mFEoxLlnl2v

AdjustingVideo httos://voutu.be/ uoFbbnz m0O?si:ufevEEOCz63 ARwb 10

Workingwith WorkSheets https://voutu.be/u2vtuv1A 9w?si=vpl62Vrb0Ov83mHh 8

Compare 2 Sheets be/kwAPsoDoPxt?si.Ms1P0 SNNZsulDRol 3

View Files Side by Side [!!E://voutu. be/f isodxzd_qlA]lj.6 7c8'-g_uysylse 5

ht!os://voutu.be/.lwo5Ae7tH | ?si:L2f f M,1LFEPluott 6

V took Up Approrimate Match httos://voutu.belzwlJszvbd ogE?si=ovdk90MAsmymlSbC 4

V took Up with Trim tU, SZvbd09t ?si=55e7rFuu -GUl2D.1 4

H took up httDsr//voutu.be/€GNVhlTw oE0?si=38RVokmC.rm-f0m8 1

V look up Rules https://voulu.be/HVN4oUlB4Dc5?3i=e.!ht210TFnEf 1Oh 2

Look up Function httos://voutu.belulm4yxfxv30?si=utdovef.3,xvExFC 7

vllok up Advanced httos://vouto.be/rnWSTmaDnhUM?si=S9HSVQ9NYvFMuxnl 2

lndex httosr//voutu.be/40r4DARYQ(M?si=GAst-srt-R7Yr49eve

Match Function 1

Header and Footer httos://voutu.be/sxzQBAf JHBA?si:lriBu YrHMPtglFu 8

Sorting 9

Advanced Filter 7

Basic Table 5

Advanced Table https://voutu.be/xH5iCmegcWw?sj:_O5ZsxUTSA8Jbkblv 6

Subtotal https://vol.,tr./.be/"F212 aBFls?si=rOrhs3rsdhU3d43e 4

charts 6

Pie, ErrChart, Column Chan, Line Chart atO?5r:oRNONl8uRrLCYi4i 8

Pivot Chart https://voutu.be/mc7xo8F8Pi8?5;:r0rBsrexlciGiLlN

Pivot Table httos://voutu.be/4PwvtB;FWtl?si=?FcvwblciaS8somZ 1S

Pivot Table Example 2 httos://vorrtu.be/Y72ceuEn vc?si.D4xwi MTEijgLne

Pivot Table Example 3 https://voutu.be/Y72CeUEn Vr?si=wl29xJ2UwiiUbhM

PivotTable Grouping httos://voutu.be/kvAz2rAi5hu?si.2h82O5ztdTHzR5dE

PivotTable Slice httos://voutu.be/sM2mdB ?si.slONRXPcMTlmvv, 9

LogicalTest httos:/lvotltu.be/sM2mdB ?si=RNY2KpflyMugENM9 2

lf function htlos://voutu.be/sidOELWrsMQ?si-SNWcDoel96vosdQQ 7

Nested lF httos://voutu.be/0zzmH8lv8?si:2v9czPoJc rfe w2 2

AND Function Itt!r1lvsq!!.be1077rzmH8lv8?5i=t1l^916 -tYPGtAU6 3

Not and lFeror httos://voutu.be/l8.uE3l.SlJ M ?si-e6Hp9Hlm08xttzp5

AuditingTools httos://voutu.be/BoDGs4e tbc4?sr.ctlLbl( eK3PF0Dk 6

An lntroduction to Artificial lntelligence [t$sllfo!!U.OelcHpchELoDvl?5i=tlYhVb90QosSADxl 5

what to erpect lrom Al

httos://voutu.be/KgpH7hBAdoo?si=2TRuFiK87-Qn.a6U 28

Present state ofAl httDsr//voutu.be/Pa7l-YGgg nJo?si=yaqTRMTbGqQwuolc 20

oefinition of Al thinkint http!//yqutu.belzqfcqOpr2Ds?si=.4.ckNgwvNyhWhW€ 25

541

MBA Sem 1: lntroduction to Digital Marketing

CHAIRM ALS

ON

httosr//voutu.benKy AuLMQtc?si=v4nBEZniMIKz5yzp

V Look Up

2

httos://voutu.belft ro0Qc4tck?si=KtwRvi6cf 8d 1w7tT

https://vo!tu.be/m97Rbqs6ico ?si=tpavT uVUGZaVOEd

httosi//voutu.be/uv sPovlDa u?si=v.wRl6tqHrFo3Gfg

httosi//voutu-be/U1KRVgr{.J.?ei:zrxobNOOYFxoXzso

l1!lp"tlyolLll!}elI2lz_!9l]stE!_UJf_die{5lZgJU

6

2

httosr//voutu.be/k9qHThBAdoo?sa=ewixM 5uBPQJMmf- 14

History of Al
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MINUTE BOOK

HEI-D AT ON TIME

link Duration
Lecture 1 - [undamentals of Financial
MA -Pan1 0tu.b 4 39
lecture 2 -fundamentals of Financial
MA nt - Part 2 33
Lecture 3 - Fundamentals of Financial

ent - Part 3 ht! G U 34
[ecture 4: tundamentals of Financial
Man t - Part lV )sr=D5NR N 45

ment - Pert 5

lecture 5 - Fundamentals of Financial

3

TI

tube ?v=iVUMuCTOzUl 13

of Social Media MarketinB 46

SocialCommerce https://www.youtube.(om/watch?v= qYTSeEQITPE 31

Mobile MarketinB be.co 'tezEBOQ 24

https://www.youtube.com/wa!ch?v.Zyx L2oxpcCk 22

VirtualRealiiy ryR) r/tube.com/watch hiRltaseTY 28

164

MBA Sem 1: Geo Politlcs and lnternational Business

MBA Sem 1: The 21st Century Marketing

MBA Sem 2

MBA Sem 2: Financlal Management

Duration
Global Busincss
Drnamics h(ps://wr*.r,.youtube.conr/watch?!-dUaP9keJoCU 3l

C lobal izar ion
https://l}\1v. youtube. corn/watch?v=mU_dIulbl GA&last=PL_a I TI5CC9REBkK5EyI VpSkiotgW-
IDQz 40

Rics.dian Mod€l of
Comparuivc
Adv.nt ge https://*1r1r.youtub€.convwatch?v=Y_FYhnnuayl 20
Poncr's Diamond

Modcl https ://www.youtube.com./walch?v=At9acqArTh g 30
Prcduct Lifc Cycle
Thcory https://$rrv.youtube.cor/watch?v:l I ks I Dr4pDE&Fls 21
C.o6s-Cultursl

Mansgemcnt 28

Global Lesdership https ://w*lf, .youtubc.convwatch?v=wTpm IQUdOVc 43
Chim's Risq in the

Clobal Economy httpsr//w\rw.youtube.convwatch?v=xYTXqigD3pg
Al's Emcrgenc€

and Clobal

Economic

lnfluencc https://youtu.bf/cHpchglrDvt?si=nRwbDeON tcozwhb 5

252

Toplc link Duration
Ma.kcling i'l lhe 2ln Century 25

Ma*c(ing Environmcnt htlps://\er,rlx-youtlbe.cony'watch?v=axvQnTS lqEw 23

Martcting, Consumer & Competilor Rcsearch 20

Scgmentation, Targ€ting 8nd Positi onrng https://wliw.youtube.con/watch?t-WPXEZZCzwTt l4
Ms*cting Mix: Product & Nelv Product
Dcvclopment htlpsr/www.youtube.cotrvwatch?v=bBtV 8qWDPRc 20

30

Morketing Channels: Plsce 34

Promotion Mix https ://www youtube. convwatchh--.yTTTFzK I eN8 23

htlpsr//www.youtube.conVwatch?v=pwMAFVFcnc8 25

234

CHAIRMAN'S I

PAGE NO.

Keywords in SEO

https://www.youtube.com/watch?v:2oO7XySy nM

E-commerce

Toplc llnk

https://$a\1v.youtube. corn/watch?r-UXLiukFMmRA

28-

irttps://www. youtube. corn/*atch?v-pMMGx I 03 mil

hnps://www.youtube. cony'\f, atch?v=rf, JWPKB$,vFcs

Pricing Strstegies hnps://wu\ .youtub€.corn/walch?v=v-VEK2nCE5E

https://www.youtube.con/watch?v=StlaRonvlwo

Msrkrting Mix Straledes



MINUTE BOOK PAGE NO.

HELD AT ON TI\1E

To Duratlon
Hypothesis Testing Two Sample
Test-ll Oao lEtlUo?si=ercn 32
Hypothesis Testing Two Sample
Test-l k?si=lh BSkclBlm 32
Hypothesis TestinB of Proportions

Minitab Ed

MinitabT i=UvZ0PM U i82 33
Hypothesis Testint-One sample
Te5t h 3

hesisTe5ti ol Pto s-ll h ?

ofPTesta s-l 30

f55 Cost ofCapital& Valuataon I Part I I

Foundations of Accounting & Finance

{56 Cost ofCapital& Valuation I Part I

Foundationr of AccountinS & Finance 38

#57 Valuation & Capital Strudure I Foundations
ofAccounti ng & Finance

Mod{X Lec-11Analysi. of Project Viability
capital BudSetint Techniques-l https://voutu.be Hv OOTdi 49

Lecture 28: Net Present Value,Profi tability tndex k0? NWZ
f43 Time Value of Money: Present & Futi/re
Value Explained I Foundations ofAccountins &
Finance [urlyqelu.lr154!{]tuQlAu?5t:iwzdstz tv
,l4Simplifyint Cash Flows: Annuities &

Perpetuities Elplained I Foundations ot
AccountinS & Finance 28

,45 gond Valuation I Pan I I Foundations of
Accountint & Finance hllp::lyeqlu!r&yqJz!45r!"tr.14?_sEqz,E2?tt&Goa!4 28

f46 Bond Valuatlon I Part ll I Foundations of
Accounting & Finance ht!p5ly9u!:!q5rq4x]Ia5w ?si:Fxt84N&!N-vwB22 22

#48 Numericalon gond & Stock Valuation I

Foundations of Accounting & Finance hgpllyest.u.le&qLq-e,u.. !!?,i!-=i:qqlB-n_48!Q!{gyQ 20

W3t1. Present Value I bllp5rllqllLbqSlhvTu!rys2€ ?si: N pa N LtutKB2a uuv8 24

bt!p!l^e!!!:bct!l!]bti!l1eytB4l!SE2sv,yvahHMvsotim 25

!!!!/y9!.!!r.!Cl{SI?3I28izs?si = o UvOl t96owysar hv 24

W314. Capital Bud8etinS Rules I Ltlp5lyqU!.belwc NJ tls0Mtq ?si=Tz iPx O-09H1Eb5p

W3L5. Capital gudtetinS Rules ll lllpll7yA!&.bqhildxPyoxOS?si-KQ,mKnCCRiLsd-8o r13

618
M8A Sem 2: Ethlcs ln Artlficial tntelligence

MBA Sem 2: Statistics for Business Managers

&!lc Unk
Duratl

Lec 01: lntroduction to At httrs://www.voulube.corn/watch?v:p(eVMlkFpRc 35

Artifi cial lntelliSence: lntroduction 56

51

lntroduction: H istory of Al from 40s - 90s
uhrbe.com/watch?v=HF nrSeCM!nA& list=PLo6ek2hDcoNs

YlCruBFrhFT9l5ZHvBur&rnder=3 28

lntroduction: History ofAl in the 90s
[Arl $x',/,p'{u!e{qr!lvra!c-D:ga$!Su!4&li$:4e€c!?tAqa!B_!
eI!-qE tIZgl5ZlvBu2&iodex=4 14

Le.ture 22: Artificial lntelli8ence (Al)in
Education Illp'lElllleqtqbe.com /wa !c hlv_:ca p 2_ TRn,Vk 34
Ethics of Al : Accountability, privacy and
HumaFAl inte6ctio6 | Week 12 l€cture
12 | by Prol M.usam llt!!/rylEqtUbCqlllqtqh ?v=AwpFLuNok8k 21
Lecture 14: lndustry 4.0: A.tificial
lntelligence httosr//www.vout

Lec 16: UsinS Alln Employee TmininE !1!ptzry!Ly9!!t-be.q9q1yqt!h ml6o(o
-4

Lec 17: usingAlin Workforce Planning http5://www.voutqbe.com/watch?v.7 x6SWNOATQ
l-ec 7: Role of Alin Performance
Manatement h wbdS 56

Aland Human Ri8hts !!Ip!lr4{yJ9!]@e4aqlt!?t!lh \.ZX62xf 2Bn!A 31

Lec 56 Ethics in Al
hltos://www.voutu be.com/watch?v=2RAoH Mol-
I&f t!qe!8U!!!!Gj1eZ5C!92!u!!IKbzxl rxwz 7zs& inder:4 39

461

CHAIRMAN'

ht!ps1/rc-u_!u,!e1r]{I:ls. _0"8_&8?91:8"!il4oBolb3uws lrue

!!!!!r^9!!Ule/lc sEEFonwr?3i=L1i EL,EfSCs3ysM

httrs://voutu.be/4EtbkXoHlno?si= um2aMgkwltMNkye 39

30

httos://voutu.be/hiCIQVxle.,Y?si=vmF5€O, cHVoFDSS

W312. PresentValue ll

W3U). Present Value lll

LinI

https://www.youtube com/watch ?v=XCfZBD9lbVo

lntroduction to Al hft os://$/w! /.voutube.com/watch?v.iF1tOC€Xl-Xy

EI
42



MINUTE BOOK PAGE NO.

ONHELD AT

Link

Hypothesis Testing Examples httos j//vout!r.be/VhoiFMCKtus?si=ALou M6lriHP'tt7ZJ 34

Hypothesis TestinS Process'll https.llyoq!u.be/szu7q4v5l8?si=nowcAgDV6LzG 853 32

Hypothesis TestinE Process-l hft ps://voutu.be/wosockEvkrt?si=h65wdBawMBHZvo- 34

Types of Hypothesis TestinS https://voutu.be/LawmUon NuQ?si=gbw auXvmkSC dJ 12

Lec 3: Continuous probability
distribution httpr://voUtu.be/o2LBl KqME3U?si=araH96sCNmmtm.sb

Mod{1 [ec{1 Discrete probability
distributions (Part 1) https://youtu.be/6r1pLgYov1ft ?si=99NTnW10Lcv-YiC 1

Mod-01 Lec{2 Discrete probability
distributions (Part 2) https://youtu-be/aX RZXARtYo?si=77LsDr 1SlLYv"l'-lh"ue 55

Mod-01 l-ec-05 Random Variables
and probability distributions https://youtu.be/UttYoe2ilM4?si=hKVW 15f 48ucwff a H 48
{l lntroduction to Probability and
Statistics https://youru.be/col0BlJmNHTS?si:iexrcyxiF6uoTuUD 20

Simple Linear ReSression(Pan A) https://voutu.!ql)qy8wn! ude ro ?si=QBNTT rQlvTo Uo_Ig 56

Simple Unear Re8ression (Part B) http5y/youlu.be/Z GyV SUFTI?si.NloFvk 2HVIG2i62 57

Simple Linear Re8ression (Part C) https://vouru.be/!ctvcTTl 20?ri=ivwxtKiA6fYhrTrk 51

Simple tinear Regression (Part D) https://voutu.be/tkvFMxe3F9c?si:1mDsN.,Ps8qlbqvmU 56

Simple linear Regression (Part E] https://youtu.be/iCZvAnkAetw?si=4QQoG x-c5l1KouE 56

806

MBA Sem 2: Decision makint through Predictive Modelling

Topic link Duration
[ecture 1 lntroduction, Knowled8e
oiscovery Process hft psi//youtu, lre/yll:UlidlrysztE8lLqIllIldQquqry

Lecture 2 Data Preprocessin8 - | ittps:/lyoutu be/NSxtrohAH5o?5i.d 2OYWdp BGhc6dl 36

Lecture 3 Data P.eprocessing - ll httos://vouto.bel\rZQM 9vhul-q?si.8Tg7KAn hqLooZRP 26

Lecture 37 : Re8ression I https:/lvoutu.be/GrnomznlU0f 0?si=Y09toxlda2tM!Bt2 31

Lecture 38: Regression ll https://youtu.be/eGXBrLlhGFY?si:lXbeeMwWAUnrv UD 24

Lecture 39 : ReBression lll httos://voutu.be/M60 24€eivY?si=Bsxmsu2nrPdiu z 23

Lecture 40 i ReSression lV https:1/yoot0.be1du5AuM2Hh8?si=T Gxf n1 29

[ec 28, Linear Regression - I htp!.-1lvau!u.be1eY55!.nt-vPM?si:hFzas uh2vtDrBvF 35

lec 29, linear Regression - ll httosr//vor./tu.be/xx0oZlvif bs?si=5rLKod3QpGj!l\XW 23

Lec 30, linear Regression-lll http5://youtu.be/HWtoyt33D0?si:DOTtvxno9eYnHkxk 30
Lec 33, MULTIPI.E REGRESSION

MOOEL.I httpsr//youtu.be/r(qYaWvMOQY?ei=FvwY4RUJB00t Swk 30
Lec 34, MUI-TIPLE R[6RESsION

MOOEL- https://youtu.be/FTGPYssiv4?si:tXKIPO36XM49,QD1 35

Lec 38, LOGISTIC REGRESSION- | https://vontu,be/uib733Oo6oc?si.lnCwKxpl4{dSi-J 3o

Lec 39, LOGISTIC REGRESSION'll hltpsrb@utu.belQ7p5s8PMDvq?si:4eFj$2cobKn H06W 26
Lec 40, Linear ReBression ModelVs
Logistic Regression Model httpr://youtu.bo/n2uwiebnSZk?si=u6K8kvRlMSmis:kb 30
Lec 43, Performance of LoSistic

Model-lll LltlEl]o!lu.be1vlordlMmxT4rsi=ptcPF3x9YNkZXWVw 25

Lec 59, Attribute selectlon Measures
i. CAnT : ll https://youtu.be/KoJ5-f lq8H8)si=DV17QBw gkdHMGV| 26

Lec 50, Classifi.ation and Regression

Trees (CART) - lll https://vou tu. he228d ru rco( U ?si:Vmd5TtObyACSam-5 32

514

MBA Sem 2: Data Storytellint

Toplc Link Duration
Data Visualization : types, tools and
lechnologies httDsi//www.youtube.com/watch?vd gseFnZQoEw 66

httos://wu,.voutube.com/walch?v=tyxqvaTrBeE

ExplorinB Gestalt Principles httD5il/www.ve!,lt!lb!.comlwatch?v=ooktcOuxipl 11

152

CHAIRMAN'S I IALS

TIME

Cognitive aspects and mental
wortload a9

MBA Sem 2: Behaviour based Selling & Negotiations



MINUTE BOOK PAGE NO.

HELD AT ON TIME

tlnk

Lecture 01 : Fundamentrls of R httos:/lvoutu.be/JEbD'ND lokk?si=Dt Q1vfv2'Ec760ea

lecture 02 : Data cleaninS https://voutu.be/ETZZunJ5HBs?ri=e9KdOrTbD3GARavR

[ecture 03 : Data Visualization- Part 1 httos://voutu.be/rn7F9u 66Jze?si=At2DSXNZdonosvM, 38

lecture 04 | Oata Visualization- Part 2 httos://voutu.be/GYcoa I loOOo?si=x3,D2u0OtOcsbsT7 35

Lecture 10 : Des.riptive Analytics: Measures of CentGl

Tendensy httos://voutu. be/inuYom eYaWYTsi=tGlmlCOF9KoesGTh

Lecture 11: Descriptive Anarytics: Measures of Varia bility
and Shape httos://voutl,). bc/xsLUUG K6dl?si=vllq xPdH3t9kG59 30

Lecture 12 iStatistical lnference: SamplinS httos://voutu.be/o.slf E65mAl?si=wvq4JNTlMLNtTsvl 11

Lecture 13 : Statistical lnfurence: Cenlral Limit Theorem

and Confidence Intervals https://voutu.be/DoOwXqVernY?si= mhlAXeiluW28UhO 36

tecture 14 : Statistical lnferencer Hypothesis testinS hnps:/lyout!.be/5QDXkn208Gc?5i=.vXsierbhn2xwxaW

[ecture 15 : lntroduction to R htt!s: rvoutu.be/6w)GA4!xN!48j.(6y!d4y(x!I3Aa

Lecture 16 i lnfeaential5tadstrcs: R lmplementation htos://voutu.be/lclv -Ac lho?si-Lbf u6swfl 2rfl6VJN 50

Lecture 17: Statistical lnfurence: Sampling httos://voutu.be/lPsbOGkG 59Y?si=0qsxsTyEKqKmMiFx 62

Lecture 18: Hypothesis Testrng: R lmplementation httos://voutu-be/oeQxRwL.,FtAE?si=08iJtQZLlikSkrOP 64

Lecture 19 : ReSression Modelling-Part 1 hJtps:1/youlu.be/SlYsDAf zS0?si=k6lX7tAEhq5e2J8u 42

Lecture 20: ReS.ession Modelling-Pan 2 https://youhr. be/vlTFt46ftsoTsi=H RxxszMo3azvwokv

lecture 21i Regression Algorithm] Application (Part 1) 45https://voutr-r.be7-Y_0_J0 _ir4],/.o?si:-453!GC(!5MlUl!2_42

59

Mod-o1Lec{l lntroduction to the Study of
Coniumea B€haviour be/iSrC- EwYllO?si=af R -vaave tB7 58
Mod-01[ec-02 lntroduction to the Study of
Consumer Behaviour (Contd.) httDs://voutu-be/G5to8 H94?si:7-D3lL.W d-ixObr 60
Mod-06 Lea-13 Consumar Needa and MotiEtion,
€modonsand Mood, Consumer lnvolvement (

Contd.) httos://youtu.be/rDW02wtGrQ?si=ROUNtAzviXp3Srnr 5
Mod{6 l-ec-14 Consumer Needs and Motivation,
Emouons and Mood, Consumer lnvolvement (

contd.) .be/WZiL-UFELG.?si=F s ACOL Oa 54
Mod{6 Lea-15 Consumer Needs and Moti\rjtion,
[motionrand Mood, Coniumer lnvolvement (

Contd.) httos://voqtu,be/tTDAR 2k?si=ZvTSvwou Uvm RTvd6 52
Mod-05 Lec-16Consumer Needs and Motivation,

Emotions and Mood, Consumer lnvolvement (

Contd.) httosi//voutu.be/SlFWe3B aK4?si=rln0Ef XoeEPMiTGM 56
Mod{6 l-ec-17 Consumer Needs and Motiyation,

Emodons and Mood, Consumer lnvolvement (

Contd.) 55
Mod-15 Lec-35 Culture, Sub-Culture and Cross-

Culturc http'//voutu.be/w-zsH99w68y?si=nixsla0 e4A3-V2k 57
Mod-15 Lea-36 Culturg Sub-Culture and Cross-

Culture {Contd.) https://vootu.be/mJSLhOJdQnq?si=RcilBhWizzto2sOu 60
Mod{4 l-ec{7 The Consumer Oecision Makint
Process httosi//voutu.be/38()(cE Ue?si=vxtLo,unroraan, 58

Mod'10 Lec-27 Consumer Attitudes httpsr//voutu=bd8?-€-CeTfl OIQU7sa=PaPBchSml604PG06 3o
Mod-10 Lec-28 Con$mer Attitudes (Contd.) httosr//voutu.be/wooR9Lbc2 w?si=pIliGClschhlxBr4Mi

httos://voutu.be/GwboqR0zocc?ta=57i6bFl1€n6QsnTT 50

httos://youtu.be/QTTzCcBOKNE?si=!MF2PbrDfwACrnEA 63

Mod-11 !ec-31 Con5umer Communication (Contd.) httDs://voutLr.be/ze-as., ?si-J-xiInRliOiEoBA2 60

Mod-12 Lec-32 ConsumerGroups and Reference

Grcups h[p!/ eJl$-uel,ejilyllEg]r,llElly0Jefig(Dirit3 59

Attitude Formation - I

30

Attitude Formation - ll 20

950

MBA Sem 2: Business analytics using R
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Mod-10 [ec-29Consumer Attitudes ( Contd.)

Mod-U Lec-30 Contumer Communication

hnor:/lvoutu.be/ZYNtBevFYoc?si=mv59 foFyidbM85U

httos://vo0ru.be/M20b KFPi90zsi=mwrwviQElelrvTv

Lecture 27 : Advanced Data Visualization- Part 1

Duntbo

{{
50

t*
62
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MINUTE BOOK

HELD AT ON TIME

Topi. l-ink

What is CSR?

WhyCSR? 30

Theories of CSR (Contd.)

Theories of CSR (Contd.) https://youtu. be/zlwhoEsz:[/9?sElY:zyzr!t4cqEzuz 22

Evolution of CSR

Evolution of CSR (Contd.) httos://vout!.be/2KscoM4iu4E?si.wlohvuSGQAoutbsv

Whoare Stakeholders?

21

Stakeholders and CSR httosr//voutu.be/TRHtiiPK Ot?si:atnYYmHasL,lrajUT 19

Stakeholders Theory Perspectives KJ8?si=4WFJ54bRyxi5f SiShttosr//voutu.be/soiz 29

Stakeholder Theory in Action Completed hRps:l/yo.rtu.be/b2iJrrM89Xr?si=luObSbokcQtj3GZSP 32

Stakeholder ldentifi cation hit"p..t:rv9.slr!.b9[9a4yql4]0-lr?!" lM fM rivirn RH -vAE r 20

Stakeholder Salience htt!s://voutLr.be/615wowssltt!.slqqgmFjTpPty;1E

Lecture 28: Advanced Data Visualization- Part 2 httos://voutu.be/GdNdnrRTbbtQ?si=AeWToc66kerbDa9l 56

829

MBA Sem 2: Cost and Management Accounting

MBA Sem 2: CSR, SDGs, Business Research

Iopic Link Ouration

l24Classificiton ot Costs I Foundations ofAccounting &
Finance

httos://vouru.be/PVDbCJR2DPw? si.taii4dk40teH42aK 35

httpsr//youtu-bP./0h OB3aixcwM?si= DsceYlq6Qd00 31

Mar8inalCosting- | httpsillyoutu.be/m2Rhc zsuxc?si'zK7Fl8twy6f duql 35

Margina I Costi ng- ll 34

Margina I Costing- lll hRos://voutu.be/csOv8KT M2A?si=lmOQM3llozsib6Pw 32

f29 Activity B.sed CostinS I Pan I I Foundations of
AccountinS & Finance

29

httos://voutu.be/bi4coMi (lAc ?si=9Pbh BexwNlYistlx 32

f31 Brea k- Even Analysis I Fo und ations of Accou ntinS &
Finance

hnosr//voutu.be/HdQYtBf iliw?si=FcQxCoeEovOEGNiH 30

f32 Decision Making with Cost AccountinS I Part I I

Foundafions of AccountinS & Finanae

httos://voutu.be/ s24vSdc Wak?si=Ckafk.B oM3GmOon 23

f33 Decision Makint with CostAccountins I Part ll I

Foundations of AccountinS & Finance

httos://voutu.belvRxho 5w?si.eTipov*PvX137ZrZ 35

,34 D€.ision MakinS with Cost Accounting I Part lll I

Foundations oI Accounti nB & Finance

httos:/lvoutu.be/ZSYg!!!Z8qA?sE!11!EIlSqZ!.i !!y 32

f35 oecision Makint with Cost A.countinS I Pan lV I

Foundations of AccountinS & Finance

httos://voutu.be/Dc35!F7u w4?si.(yMgXhcv6 YoOZfN 36

f36 Oecision Making with Cosl Accountin8 | Part V I

Foundations of Accouating & Finanae

hnos://voutu.be/RxYrzvHERM8?si-5UH7boffm6Q304l 34

*37 tntrodu.lion to Eudgettn8 | Budget Preparation Basics

I F.rt I

httosr//voutu.be/VlO5zwnlLCU?si=Uc YMYiHZiNJSaPT

;38lntrodudion to 8ud8etin8 | Budget Prepaction Easics

I Part ll

httos://voutu.be/tkPt4tv2M E?si=o8lYhG-8bdisvl0 20

f39 lntroduction to EudSeting I gudget Preparation gasics

I Pad ltl

https:l/vou&b€ly7dN6P33KG4?si=tVRJZqxTdSs4qL.z 29

#/O Flexible Budget &variance Analysis I Foundations of
AccountinS & Finance

httosr//voutu.be/UKdOmh5 aQ5w?si.iSstxTRhVlRJGcNT 40

f4l Foundations olCo.porate Finance I Part I I

Foundatron! of Accounting & Finance

httpr://voutu.be/Av27Tpa9cik?si=70oJP0tuexvHDXY1 24

442 Foundations of Corporate Finance I Part ll I

Foundations of Accounting & Finance

httos://voutu.be/tllJTH6Pf N 5?5i=kk.8sxnu BsbPOo 18

590
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PAGE NO.

htto5:/lyoutu.be/cEYnoslGf 6s?si=eluaZPWiW eeF43

https://voutu.be/ObMIN2f a€Sc?si=-'bcwMalox6UiNiP

htto5://voutu.be/stc-eeWMiPE?si=igcA5iocxtxpMYZr

httosr//voutu.be/'KTaLpXBlf U?si:KtaZiXF9llFuzxi-

httor//voutu.be/FpOseVrzlVQ?si=6TuD8dA,N18CoLO2 32

The Stakeholde. Approa ch hnos://vor.rru.be/vE)tcIvRe94t ?si=4919 lzvvx60NMr6f

25 Preparafion ofcost sheet I Pan I I Foundations of

Aacounting & Finanae

hltps://youtu.be/ SIKEiSoQuA?si=lOZYXC2U2OnbfZW

https://voutu.be/dbf€DraqBnA?ri=nEkM0 oE0V03MF3V

f30 Adivity Based CosdnS I Part ll I Foundations of
Accounting & Finance

t;;J
E_-1

zsl

--;__l
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PACE NO.

t,IFI,D AT ON TIME

To Link Duration

Lec 23: Emotional intellitence: lntroduction V3otowuWRClcCOBSv(Wvn3ol(vRG&index=24

https://www.youtube.com/!vat. h?v=xmXoSzu00nO&list=PLwdnzl

1t

Lec 24: Skills of El'Self'awareness httos://www.youtube.com/wat.h?v=KsnwmG Pml0 59

httos://www youtube.conr/watchzv=2ZBioEkZ3kw 62

lec 25: Skills of EFsef'.etula6on/Self-

manaEement

b!-Ls.1 {w!v,Jeu!u!e.seulud@:N-84l5.d93!!9 57Lecture 26: Skills of El-Self'Modvation

Lecture 27: Skills of El-Empathy !1!!t;.1,tryg{g-rrJu!-e--cpr^v-a-Lcn-?r.l&7-8{123"9} 69

httos://www,voLrtube.com/watch?v.bGtK7ozhJn8 s7

Lecture 28: Skills of El-SocialintelliSence and social

skills

htt Dsi //\ /ww.vo u t u br'. com/watc h ?v=Vo ( l2 DYbbm4 49lecture 29: Emotional intellitence and workplace

Lecture 30: Emodon.l lntelliSeme, heahh and

well-being httos://www.voutube.com/watch?v=B5odSQLnt w

61httos://wwv/.voutube.com/watch?v=MedN-tAi3KsLIVE_WhatYou Need to (now About GoalSetting

28httos://www.voutube.com/watch?v=rxhoFv4MwrLecture 55: .JOHARI window

47httos://www.voutube.com/watch?v=ZLodRS asw0l-ec 32: Well-being in the workplace

https://www.vo!rtubc corn/watch?v-sm NB0SdPiysLecture - 39 Stress Management - |

59L€cture - 40 Stress ManaSement - ll

httosi//voutu.be/Mcb2qaneCyg?si:ol-svMtycXOJas3QO 33

#25 Sustainability in Supply ManaSement I Part 1 |

Strateglc Sourcihg httpsi//voutu.be/ittcrricM'E?si=D- gleKiwcz6h4riR

#26 Sustainability in Supply Ma na8ement I Part 2 I

Str.tegic Sou rcing httos://voutu.be/hMsa4087cvE?5i=36NzaPoGMAXhtxvn as

Week 3-l-ecture 20: CSR and Social Su stainability httos://vou!u.be/oPLxr4dsDDA?si=AFd lDlc cczwvcl

Lecture 58: ESG and 5DG h$os://voutu.be/ev802p8Mh0y?si.S1Stvd5i65x6oxcc 31

508

MBA Sem 2: Marketing for Global Markets

MBA sem 2: Managlng Self and People Skills with Human Centered Design ThlnklnS- Carcer and Leadership

Development- ll

S

Topic Link Duration

tecture 1-lntroduction to Marketing Research h ttp 
' 
r//va q!u-bq1Ag!!y5g9qr-1?!i.:!uzMt]0rs u ux n i50 31

s8 GlobalStraregy I Stnte8y & Technology: A

Prdctical Primer htt psl^la"q!!r,Edo.stlv-cfI1E51JlE96q,EzloMr4!t 49

Mod{3 Lec-05 Market SeSmentaton and Positioning httos;//voutu.belT5rah3Yfon o?si=cQ4pMwlKBtO.QZHt 53

Mod{3 Lec{6 Market SeSmentafon and Positionin8
(Contd.) httos://voutu.be/bK6xUtucqvr?ti=lt3G r-XrQPY6Yimu 60

Mod{2lec{M Ma.ket Research and consumer

B€haviour (Contd.) httpsr//voutu.be/vRFotmHcMwo?si=McoiopJcilTVTilo 58

Mod{1 l-ec41 lntroduction to GlobalSupply Chain

Networkr Part- 1 !tttps:1/youtu.be/oMSnoYxr2€g?si=-M Fwmir!rq4oCeS 2 32
Mod-01 l-ec-02 lntroduction toGlobal SupplyChain

Networks Part -2 https://voutu.be/v9NukpnN'ZQ?si=B6uNW6LG3f 3eHqY7 55

Mod48 Lec-34 Risk ManaSement - Country/ Political

ri.k lll 45

Mod{8 Lec-35 Risk Ma.agement - Country/ Politicel

.isk lV https:1/youtLr.be/ ByfzB 6xSsrsi=qeC2Em2imxwLsCi9 51

Lecture 14; 828 Pricing Basics hlEp!1lglr! u.belb!I.!! luG H E ?si=Qwv MlfPAogRTR58 25

Lecture 60: Product & Baand Management-

Conclusion 32

PoliticalRisk in Infrastructure Part 1 hrosi//voutu.be/3ltc3wDr kq0?5i=uGRSiKmmvE0nqR6d 39

Risks and Challenges in lnfiaitructure - Part I httos://voutu.be/YQUI-mkwo2€?si=vaSelm3llrHWXt5q 20

Risksand ChallenSes in lnfrastructuae - Part 2 https://youtu.be./VlBP,emlpTU?si=Zokbm0mZxo9arhG5 23

Risl5 and Challenges in lnfrastructure - Part 3 http5://vor-rtu-be/5f MkHto6T00?ri.lDwa3trscleo ulr 0

Economic Risk in lnfrastructure - Part 1 37

630
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hft os://voutu.be,.YsoU2rk45xl?si=kvei9mvFrbv NSd4
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MINUTE BOOK PAGE NO.

TIMEHFI,D AT ON

Topic Duration

Lecture 01: lntroduction to Product & Erand

ManaSement

https://www.voutube.com/w.rt.h-)v=0dx085xf m8x&list=PLLv 2iUC

68TBRul.qspHX -xr3oNtUL(BC&index:2

Lecture 02 : Definin8 Product

Lecture 07: Product Manatement & Concepts

Associated with Product

https:1/wwrv.youtobc.corn/watch?v=qorRhovej o&list=PLty 2iUCG8

TBRulgspHX -Xr3uNlULKBC&index=8

31

Lectu.e 13: Product Life cycle -1 https://wwwvoutobe.com/watch ?v=wlWTCPm'

vF4&li5t:Pl"Lv 2iucG8ru&q!8!p!!--x13uNtuLK0c&index=14

l-ecture 14: Product tife Cycle - 2

GSTSquLBSpHX'Xr3uNlULKBC&inder=15

httDs://www.voutube,com/watch?v=m88XZ0V56mt&list=PLt-y 2iUC 33

Lecture 15: Product life Cycle - 3 IEpS/www.voutube.com
ETBRULeSoHX -Xr3uNtULKBC&index.16

31

lecture - 27 Produd Mix Decisions https://www.voutube.com/watch?v:snZkvdsUoES s4

lecture 36: Erand ManaSement httos://wwuvoutube.com/wat h?v=MFshwmLldSlQ&list=Pllv 2iU

CGSTgRol-asoHX -X13oNtUt(8C&index=37
31

Lecture 37: oefininS Brand httos://www.voutube.coft /watch ?v=rdKOrn2QaSr&list=PtLv 2iUCG

87BRuLe50HX -X13uNtULKBC&index:38

32

l-eclure 3E: Stratetic EGnd ManaSement

Procesi GSTSRuLeSuHX XrIr
https://www.rQltube.coDl!41!! 1:UlygLq9.!4!rgg!E!=g!!y_2 e 32

lecture 39: Brand Proposition htps:llwww.youtube.comlwetch?v=rgl-EwiAE6f E&list=PLl-y 2iUCG8

TERutq5pHX XT3UNtULKBC&nrder=40

33

lecture 40: Customer-baied Brand Equity -1 31

Lecture 41: Customer-based grand Equity 2 https://www.vqr!(Lbe.c9m1wrtqh?v:tqzDNNY6Tu4&lisl:PLLy 2iUC

EqruB!Ll.&sdx--xr-3.!Nlll!K-B"g&ird!!:42

31

tecture 42: B6nd Positioning https://wwwrout!be.com/watch?v:ivE5v9MZlsw&list-PLLv 2iUCG

8TBRul.qspHX -x13uNtUL(BC&indgal!
35

Lecture 43: Brand Resonance Model

SzqtqLgS]rflx -xr30NtULKBC&index=44

httpsr//wv eJoulube.com/watch?v=X2oXwPslnN4&list=PLl-v 2iUCG 34

Mod{l Lec-31 t{etotadon and Con8ict

Manatement httpsi/1www youlube.conrlw.lch?v=wYb P(TawE4 58

Mod-O1 lec-32 Negotietion and Conllict

Manatement (Contd.) https://www.voutubc.(om/watch?v.qUGC3ll0Pe0

Lea-{ Leade6hlp B€haviolr: Emergence

LradeEhip and Trun htlps:11www.youtube.cornlwirtch ?v= H Fdf 9KscqX4 46

894

MBA Sem 2: Media Strategy

MBA Sem 2: Product and Brand Management

Topl. Link Duratlon

lecture 31 : Advertising & Marketing Mix

https://youtu. be/qe0peJEYUSM?si=lbPuTZSNGMO6wSWr 30

Lecture 32 : AdvertisinS & Suppon Media https://voutu-be/9illLLXgYne?si=xBm9voxFpQbvXi-p 32

https:1/youtu.b€/9W9YSGRML8?si=diccOH3Bm8ElWt2q 31

l-ecture 34: Media Planning- Part ll httpJ://voutu.be/N2l-bUYQ&?sa=EHfdlBS-3rrdc8 XU 32

Advertisint and Communication https:l/youtu.be/Dt lcspDXlpk ?ei=YtFpjopel FGJ L2 s7

Lecture 01 : lntroduction to lnte8Gted

MarkednS Communiotlon (lMC) httos:l/voutu-be/GvxdlocM SpY?si=b-p96X1V8vulu9Mf 30

Lecture 02 | Defining Marketing Communiaation.

MarkefnS, and IMC trEplJ^squ-beloTehYxalf 74 ?sFE TpTL5u8swvu-Zr 31

Mod{4 Lec{7 The Consumer Decision Makin8

Process htt os ://voutu. be/3Egr_E__Ll uS}EllI'-lyk$Bwle!ry!
Mod{4 [ec-08 The Consumer Oecision Making

Proces. (Contd.) hft os://voutu. be/W iTAu e2.bllL?!i:i8Y89QVqf zHAOKxF 58

Mod{3 Lec46 Market Setmentation and

Posltionint (Contd.) hft ps://youtu.be/b(6xUEucqvs?si=XRJYTlRGEu60is-t 60

Mod-07 l-ec-33 Program Profi ling https://youtu-be/vca68uRi8 Q?si=QPBrAhvyLzMvAT6v 54

t15 Crisis Leadership I Leadershipfor lndia lnc:

Practical Concepb & Constructs hft ps : //vout u. be/eVWQstw_ujl-Ulst:&qqYp!&0!q68!Jp 64

537
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htto5://www.voutube.com/watch?v:Koxot3kttTt&list=PLt"v 2iUc68

TBRua(spHX -X13uNtul-(gC&index=3

31

httos ://www.vout u!e.!9$/1ry!tgbl!3Lyaxll{Z!!_Z9ll[See!!y-aul:
G8T0RuLESoHx -x13oNtULKBC&index=41

t\
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l-ecture 33: Media PlanninS- Part I
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/
MINUTE BOOK PAGE NO.

HELD AT ON

Topic Link

Retail Marketint Stratety httl)sr?www.yo u lu be. corn/wa tch ?v=6G 22-

kGTrW(&list=PLl-v 2iUC6STAjvlGOlsAf D26k36VlwD6e

13

l,€cture 1 - Underst!nding

Retailint from a Stratetk
Standpoint

httos://wv,w.voulube.com/watch?v=NEoCo R87tY&list=Ptlv 2iUCG8TAivlcOlrA
FD25&f 5VlwD6€&index=2

35

Lecture 2 - Whyis netailing ro
lmportant: St6tegic Perspectives

https:1/wwwyout0be.com/watch?v:bAoeD8tcl-nE&list=PLLy 2iUCG8TAiyl6OlsA

FD26k36VlwD6e&index=3

Lecture 3 - Strdtetic Standpoint

and Evolution of Retailing

https://www.voutube.@m/watch?v.iLvWAolwRlE&list PLLv 2iUCG87AivlGO15A

FD25k36VlwO6e&index=4

34lecture 4 - Evolution of Retailin8 https://www-vootube.com/watch?v=GWRqtBEuBSw&list=PLLy 2iUCG8TAiylGOls

AtD26k36VlwD6e&index=5

httos://www.voutube.com/watch?v=EBRoMzouvUl&list=PLtv 2iUCGETAivlGOlsA

f D26k36VlwD6e&index.9

25l-ecture 8 - Retailers' Role in

Supply chain.nd Retail

ManaSement Oecision Prcaess

Lecture 9 - Retail ManaSem€nt

Decision Process {Continued) and

Kahn's RetailinS Success Matrix

hnDs://www.voltube.com/watch ?v=On-u'

R35hSs&[st=PLl"y 2iUCG87Aiyl6O1sAF026k36Vlw06e&inder=10

36

cw9z9unE&list:l?L_tv 2iUCGSTAivlGQl_s_AFD26k3_6lilUD€!&j!!C!:U

tube.com/watch?v=lklecture 10- Retail Manatement

Decision Process and Xahn's

Retailing Success Matdx

26Lectuae 11- Retail Management

D€cision Procers, Kahn's Retailint

Succeis Matrix and Success

Factors

watch?v=X0DA

I8Z6J.3_6.Y.1]{06e& i ndex= 12

httosi//www.voutube.aom/watch?v=-

cUExoetSG8&list.PLtv 2iUCG87AivlGO15ArD26136vlwD6e&index=16

Lecture 15 : Consumer Deaision

MakinS Processes (Continued)

34[ecture 16: Consumer Deaision

Maling Processes (Continued)

34

oGcGv4mbTk&list=PLLv 2iUCG87AivlGO15AFD26k36VlwD6e&index=18

hft os://www.vorrtube,coLecture 17: Coasl,mer D€aision

MakinS Procesrei (Contin ued I

and Consum€r Motives

37Lectu.e 21- lntrodudion to Multi

and Omni-Channel Retail

httos://www.voutube.com/watch?v=exY 42Oo3gl8&list=PLLv 2iUCG8TAivlGOlsA

FO26k36Vlwo6e&iLde!-?2

lecture 44: Brand value Chain -1 hnos://www.voutube.com/watch?v=WockYTt SZ9E&li6t=PLLy 2iUC

G8TBRutqspHX -X13uNtULXBC&index=45

31

Leclure 45: 86nd Value Chain- 2 httos://www.voutube.comlw_atch?v=WKNSWxaOil€&lin=Ptlv 2iUC

GSTgRuLrSoHX -Xr3ulttuL(BC&index=46
31 

-
httos://www.vo'rt'rb€-com/wel.h ?v=2ucmpaclN14&list=PLLv 2iUC

GA78R',lpS. HX x tKBC&index=47

32

leclure 47: B6nd Equity Element!- 2 httos://www.voutube.comlwatch?v:743 lSOeYhc&list=PLtv 2iUCG

STBRutsspHX Xr3!t!tULKBC&index=48

33

[ecture 50: grand Audit and Research httot://www.vootube.com/watch ?v=sFYnzuN4w4w&list=PLLv 2iUC

SSZBRuLqSoHx Xr3uNtUrXBC&index=51

33

l-ecture 52: Brdnd Portfolio And Brand

Hierarchier

https://www.voutube.com/wr!ch?v=nWf te9v8 eY&list=PLtv 2iUCG

STERuLESpHx -xr3uNtULKBC&rndex=53

34

Lecture 55: Brand Extension hnos://wwwvoutube.com/\,!:tch ?v=bFVUMABXJkY&list=PLty 2iUC

G87BRulgspHX -xr3uNtULKBC&iodex-S6

Lecture 56: Brand Experience & Brand Loyalty httDs://wwwvoutube.com/watch ?v.Zsxf vC8PKAo&list=PLtv 2iUCG

878&'tUSpHx -Xr3r,NtULkBC&indeF57

Lecture 60: Product & Brand Manatement-

Conalusion

http!://wwuvootube.com/watch ?v=fduft,1,521F8&list=Pl.Ly 2iUCG8

TBRutASoHX -Xr3uNtUl,KBC&index=61

33

194

MBA Sem 2: lntroduction to Power Bl

Topic Link Duratlon

Tutoriali Excel httosi//wv/w.voulube,co m/wat.h?v:uisSkSOGlUM 11

Control Charts by €)Gel 55

72

MBA sem 2: Retail & E-commerce Strategy

CHAIRMAN'

TIME

lecture 46: Brand tquity Elemenls - 1

33

32

htlnsr//www.voutube.aom/wat.h ?v=N9wVqKl€v0k

Duration

htt05://www.voutube.com/watch?v=RdAfjUGxww&list=Pttv 2iUcG8TAivlGolsA

F026k36VlwD6e&index=17

L7

39

31
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MINUTE BOOK PAGE NO.

TIMEHELD AT ON

Link Durationtc

59

Mod41 l-ec-01 lntrodudion to
lnvestment Management

Mod-01 Lec-02 Markets lor
lnvestment

httpsi//www.youtube.com/wat.l,?v=bpT6hNtliAs&list=PlEC357A2BC142F57E

&index=2 51

Lecture 02: lnt.oduc$on {oebt &
Equity)

httpr://wwwvoutube.com/watch ?v-073r1d {veU&list.PLHRl-Ztrrf 2ikdTx 22(

oNoqTru€rOSQVo&index=3 31

58

Mod-01 Lec-05 OrBanization and

Function of Equity and Oebt

Markets

httDs:/lwww.vootube.com/watch?v=WOo.UiNRd5M&list=PLEC357a2BC1

7t&index.5

42 5

Mod-01 Lec-06 Mutual Funds

urube.com/wat.h ?v:lrlxilsgAo8&lirt=PtEc357A2BC142F57E&i

51

httpsi//www.voutube.com/wat.h?v=Fv63xwOlERM&list=PLEc357A2Bc142f 57

E&index-21 55

Mod-01 l-ec-21 lntroduction to
Portfolio Management

Mod-01 Lec'22 lntroduction to
Portfolio Mana8ement (Contd.)

https://wwwJoutube.com/watch?v=TSMn8kYvG50&list=PLEC357A2BC142F57

€&index=22

lecture 05: Financial Risk

httpsi//www.youtube..om/watch?v-RZQSPadiiMw&list=PLHRLZtgrF2ikdTx 22

Mod-OlLec-03 Risk and Return

https://www.youtube.com/wet.h?v=fGrSSfRilS4&,ist=PtEC357A2BC142f5rf&i

Mod-01 Lec-04 Risk and Return

(Contd.)

https:1/www.youtube.com/watch-r!:H9hvDKLl

hQ&list=PLtc357A2BC142r57E&ide"x=4 58

Lecture 21: Protfolio Rettrrn and

Risk 30

tecture 22: Protfolio Return and

Risk (Contd.) https://wwvJ.youtube com/\,!at(h?v:BSHf xO6MzLl 30

55

Mod-01 Lec-39 Portfolio

Performance Evaluation - |

httpsr//www-youlobe.com/', at€h?v.plOeL-

wRSzE&list=PLEC357A2BCl42F57E&inder.39

Mod-o1 Lec-40 Portfolio

Performance Evaluation - ll

https://www.voutube.coln/watcL?v:fAost89\u8Y&tist=Pl-Ec357A2Bc142l57E

&index=40

Lecture 51: Capital Asset Pricing

Model I https://wwlv.voulube.com/watch?v=OiUBgQcFsBA

Lecturc 52: Capitai Asset Pricing

Modelll

Mod{1 l-ec-26 Multif"ctor Pricing

Model https://www.voutube.coml\r.t.h?v:PitSal64Ul4

Mod{1 l-ec-25 Arbitrage Pricing

Theory httpsr//w\dw.voutube..omlwatch?v=MZutAaDeorA&t=2012s

lvlod-o1 Lec-27 Markowitz Optimal

Portfolio Selection N4odel

htps://www.vor.Iube.cotBllaAh?y:p!!BzpyqyaA&list=PLtCa57a2BC142F57t

&irdex=27

Lecture 23 - lntrodudion to Multi
and Omni-Channel Retail

(Continued)

Lecture 22 - lntrodlction to Multi
and Omni-Channel Retail

(Continued)

https://wwwyoutube..onr/watch?v=zO3qzhk-

6W4&list=PLLv 2iUCG87Aiyl60 1sAFD26k36VlwD6e&index=24

2t

Lecture 31:Location Decisiofl s http5://wwwvoutube.com/watch ?v.uduAUvtwfq&list=PtLy 2iUCGSTAiylcOl5A

FD25k36vlwD6e&index=32

27

Ledure 32r[ocation Decisions 28

Lecture 34:Merchandise

Management and Planning

httosi//wwwvoutube.com/watch?v=evE4twtrnizc&list-PLLv 2it CG87Aivl6O1sA

tp26l3-6v!uD6s&ird.e.I_:3_E

33

Lecture 35:Merchandise

ManaSement and Planning

(continued)

https://www.youtube.com/watch?v=w6t3RxxR !,t&lisl:PLLy 2iUCG8TaiylGOlsA

F026k36VlwD6e&index=39

30

Lecture 41:Virtual Reality,

Augmented Reality and Artificial

lntelligence in RetailinB

https://wwwyoutube.com/watch?v=HoxtwFf .4-

!9.1i!F-e!tL-2rLcSgTAvLG-q1:Ai8&!3iV!vq6!&!!r!s.4?

43

lecture - 35 Electronic Commerce httos:/lwe,/w.voutube.comlwatch?v.xKlivnSDaAw&t=11625

Lecture 25: 828 E-Commerce 27

613

httos://wwwvoutube.com/vatch?v=G(6lb_.li:
tQ&li5t=PLIv 2iUCG87AivlGO1sAFD26k36vlwD6e&iodex=23

17

httos://www.voutube..om/watch?v=iv9ncF

TlcQ&list=PtLv 2iucG87Aiv1601sAFD26k36VlwD6e&index:33

60

htt!s:l/www.voutube.con]/wat.h?v=kiQxW4FLUU

MBA Sem 2: Securities Analysis & Portfolio Management

httos:l/www-voutube.com/watch?v=ooe5Y3Mrsaw&list.PLEC357A2BC142F57t

ndex-6

KpNooTrutr0SQVO&index=6

Systematic & Unsystematic Risk httos://www.voutube.com/wat.h?v.kvLk0hSwix4

ndex=3 57

!!p_sl^uvrySqt_rr[e,c_o-"!Al&lgl?v: lv8Yw48e4

https://www.voolube-com/watch?v=9iOP,(aVZOE 36

55

32+
32

57

s7

1q

36

57

54
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MINUTE BOOK PAGE NO.

HELD AT ON TIME

Topic Link Ouratlon
Conaept of GSf and difference

b€tween Direct tax &indirect
tax - pail 1 httos://www.voutube.com/watch?v.W WKEORah E 35

Concept of GST and difference

between Dlrect tax &indired
lax-pan2 32

Concept of GST and difference

between Direct tax &indirect

tax - paat 3 httos r//wwwvoutu be.com/vyt.tf .[]:{gl-ZlK$l!!lg!:1s
Conaept of GST and difference

between Direct tax &indirect

tax - part 4 httos://$/ww.voutube.com/watch ?v=ibtwizRYhsA&t=2s 26

Lecture 26: Tares and Financial

Plannint 30

tecture 27: Tares and Financia!

Planning (Contd.) httrs:11w\,!4t/.youtube.coorlwatch?v=cr89mrtkGG4 20

ReBist6tion - part 1 29

Retistration - pan 2

htto(://www.voutub...omlw,r. h oYMiR2ls&list=PLvoSoOzTE6M-

Khy2FoTAMA4XVhLQhilR-&index=4 30

ReSistration - part 3

htt!s:llwww.voutube.com/w.t.h?v. g2AE3Mu 1W)M&list=PlvospQ:TE6M-

Khy2FoTAMA4XVhLQhilR-&ihdex=3 19

Retislrafion - part 4

https,llwryWJqu!U be..o m/$ratch lv =At u uwcf6FG E &list.PLyqSpQ2TE 6M-
Xhv2toTAMA4xVhLQhilE-&!!gL1j2

Lecture-28 Effect of Taxation httDs://www.voutube.com/watch?v=tV ilhW1AY4 25

Lec-17 Wage and Salary

Admin istration hft p5 ://www.voutube.corn/wa!!t?"y:ElbD.!'!-W!9 59

value ofSupply - part 1

httpsr//www.youtube.conl/wrtch?v:LUVTynkxids&list=P[yqSpQzT[6M-

Khy2FoTAMA4xvhLQhilR &inder=13

value ofSupply - gart 2 30

value ofSupply - part 3

https:1/www.youtube.com/watch?v=UDHBtvoOtG0&list=PlyqSpclzTE6M

t(hy2FoTAMA4XVhLQhilR'&irrder"14 29

value ofSupply - part 4

hft ,s:/lwww-voutube.com/watch?v=GkQl2rcnFiw&list=PLvoSpOzTE6M-

Khv2FoTAMA4XVhLQhilR-&iodex= 18 33

Value of Supply - part 5

hnps:l/www-youtube.corn/watch ?v.pR26qP4QASW&list=PLyqSpQzTE6M

khy2f oTAMA4XVhLQhiIR-&index= l7 31

lnput tax Credit_l-part 1

httos://www.vo!tsbe..om/watch ?v=YsloxodRBO&list=PLWSIOzTE6M-

Khv2FoTAMA4XVhtQhilR-&index=22

lnput tax Credit_l-part 2

http5://www.youtube.com/watch ?v:toMtnLo4FnM&lisFPLvoSoOzTt6M-

Khy2loTAMA4XVhLQhilR &index=21 37

lnput tax Credit_1-part 3

https://www.vootube.com/wd,cl1_:vlgEqttrl8&U!.!:l!yS5pq&E!&
Khy2FoTAMA4XVh LQhilR'&lrldex=20

lnput tax Credit_1 -part 4

https://www.youtube..om/watch ?v=f oPenfhtlfY&list=PLyoSpQ?TE6M-

Khy2 goTAMA4xvh LQh ilR &rndtrr-1!

input tax Credit _1- part 5

htlos://www.vorrtube.com/watch ?v=RdlXSsHiowU&list=Pl-vospQZTE6M.

Khv2FoTAMA4XvhLQhili-&inder=23 33

660
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httos://wwwvout ube.comLv3$"ll?J:3"{!qrG!!!4

httos://www.youtube.com/watch?v=NiqcDDrR5rY

https://www.voutube..om/wat h?v=ULt vu3ivs8&lirl=Plvo5oo2TE6M-

l6v2FoTAMA4,Vh l-OhllR'&indeFS

20

httos://wwwvoutube.com/watch?v=pdTY 2EIZ-r&lis!=PLvoSoQzTE5M,

l(hv2FoTAMA4xvhLOhilR-&inder=12

27



MINUTE BOOK PAGE

HELD AT ON TIME

Particulars
Batch Tentative Date

1

January
As per UGC Guidelines for
Batch Sta( and End Dates

July
As per UGC Guidelines for
Batch Start and End Dates

2

Access
Management
Accessing
Courseware

to Leaming
System for

the Online

January
Within 48 working hours of
EnrolmentJuly

J

Commencement of Online
Interactive Live Lectures and
Discussion Forum

Januarv February to May

July August to November

4
Online
Submission

Assignment

Assignment I by 30s April
Assignment 2 by 3l't May

July
Assignment 1 by 30e oct
Assignment 2 by 30ft Nov

5 Project Work Submission
ianuary 306 May

July 3Oth Nov

6
Term End Examination January June

July Dec

7
Result Declaration of End
Term Examination

January By end of July

July By end of January

8
Commencement of Next
Semester

January August
July February

*In case ofany changes in schedule, the same would be informed to students in
advance

CHAIRMAN'S
INITIALS

General P Press, Mumbai - 3.

Annexure III

Sr.
No.

Commencement of Admission
Batch

January


